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Digital Tape Conspicuous 
By Its Absence at CES 



Crossover Acceptance Broadening 



MAJORS SEE BLACK MUSIC BOOM 



BY SAM SUTHERLAND 

LAS VEGAS Pesplttf rising untKri- 
pation uf the formal urivfiliii): of a 
consumer Digital Audio Tape (DAT) 
format, major audio manufacturers 
withheld 1).AT prototypes from 
their exhibits during the Winter 
Consumer Electronics Show (CES) 
herv. (More CES cttverage. page 3). 
Only Onkyo. by exhibiting a 

Oscar Twist: 
Screening via 
Video Rental 

BY JIM McCULLAUGH 

LOS ANGELES In an unusual pre- 
Oscar nomination twist, members 
of the Academy of Motion Picture 
Arts & Sciences are being urged to 
rent copies of the videocassette of 
"The Emerald Korest" from a 
choice of seven local Wherehouse 
stores. A deal arranged by the 
videocassette manufacturer entitles 
Academy members to a free rental. 

This comes at a time when the 
motion picture studios tra<litionally 
spend significant advertising dol- 
lars in the movie trades, particular- 
ly The Hollywood Reporter and Va- 
riety, touting films, actors, direc- 
tors, cinematographers. costume 
designers, and other behind-the- 
scenes participants for Academy 
consideration. Other studio ads also 
alert members to ongoing lot 
screenings. 

A striking two-page ad, appear- 
ing in last week's movie trades, fea- 
tured an open letter to Academy 
members from "The Emerald For- 
fConfinufd on pngv 7Jf 



working prototype of its rotary 
head riT IfXtO recorder, broke a re- 
ported agreement by the Japan 
based Digital Audio Tape Commit 
tee (Billl)<)ard, Feb. i'V IHRM to fore- 
stall U.S introduction of the digital 
cassette recorders. 

Most of the manufacturers who 
comprise the DATC have expressed 
fears that a poorly planned intro- 
duction of DAT could impact ad- 
versely on sales of standard audio 
cassette hardware, as well as the 
growth of the Compact Disc contig- 
unition 

Onkyo's exhibit of the PT-lOtKi 
was discreet. The flat black proto 
tyjie, using haiid-wire<l components 
rather than the LSI (large-scale in- 
tegrated! chips planned for produc 
(Ctinttnitt'd OH fHifji- 7.1) 



This story prcparrd by Nelson 
Gforgc and Frvd Goodman. 

NEW YORK Broader pop accep- 
tance for black artists — reflected in 
the platinum certification of 1.1 al- 
bums by black acts last year — is 
leading major label a&r executives 
to offer optimistic projections for 
the genre. 

And while such acts as Whitney 
Houston, Tina Turner. Lionel Richie 
aiul Kool & the (laiig enjoy multi- 
format hits, the widening success of 
rap and street music made by art- 
ists like Run-D M (' . the Fat" Boys 
and Whtwlini hasii'l been lost on the 
majors either: The Warner Bros.. 
Columbia and Atlantic labels are all 
intensifying their involvement in 
that area. 

"We're not limiting the scope of 
our music," says Jerome Gasper, 



vice president of black music a&r at 
Polyiiram Records. "On most of the 
black albums we have. I'm looking 
for two or three cuts to cover the 
black ba.se and then looking f<)r mu- 

Urban outlets flex 
muscles, page 4 

SIC thai ran generate Michael Jack- 
son, Lioni'l Richie or Prince num- 
bers The industry can no longer 
deal with a narrow-minded mental- 
ity in making and marketing 
music " 

At Arista, a&r vice president EkI 
Eckstine says there is "no ques- 
tion" that labels are going to make 
a deeper commitment to black art- 
ists. 

"We have had a tremendous peri- 



2;^ 

1965 was a landnuik yeai lO' FREDDIE JACKSON The lalenled 
singer ignited Ihe tndustry with his dotHjt album which spent 16 
weeks at the top ol the charts and launched two * i singles. 
ROCK ME TONIGHT and YOU ARE Mr LADV. plus HE LL 
NEVER LOVE YOU, currently bulleting its way up the Pop and 
Blacli Music charts FREDDIE JACKSON Check out his 
GRAMMY and AMA nominalioos ON CAPITOL 



The premonition is If^al PETER FRAMPTON'S new album will 
take the charts storm Wiih all original FBAMPTON tunes 
including a solid, first single. "LYING" (7.894631 
PREMONITION (Bt?90l can't miss' A ma|or bach-up band 
ignites this exciting new effort with a vitjrarKy and power that i5 
beyond beliel Don't say we didn l warn yoo ON ATl^NTIC 
RECORDS AND CASSETTES 



od here at Arista." he says. "EMI is 
coming back in the business, and 
A&M, which traditionally has had a 
low-profile approach to black music, 
IS being much more aggressive in 
the wake of Jesse Johnson's 
success," 

The increased acceptance of black 
artists by radio — in terms of both 
the strength of urban formats and 
exposure on CHR stations — is tak- 
en as an indication by many that 
previously segmented kinds of mu- 
sic are coming closer together (see 
related story, page 72). 

"There's an exchange going on 
r>utside the record business," says 
Bennie Medina, national director of 
black air for Warner Bros. "In es- 
sence, an intermingling of the races. 
The fact that hurdles are coming 
down is responsible for radio drop- 
(Continufd on page 7J) 

Abrams Tells 
AORs: Let's 
Jazz it Up 

BY DENIS McNAMARA 

(Thv aiifhor is rice president of 
programniifig at WLIR Long Is- 
land. This is his first report as 
AOR consultant for Billboard.} 

FORT LAUDERDALE Pat Me- 
theny nt'xt lo Led Zeppelin? AOR 
cunsuluinl Lve Abrams says it can 
work. 

At the I2th annual Superstars 
Kadiu Convention here last week 
(U lTl. Abrams told his stations to 
play more jazz and "new age" mu- 
sic. "It remmds me of pro|:ressive 
rock in 1966." said Abrams. 

The cnnvenlion was sponsored by 
(Continued on page TJ) 
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CD Finds Wanii Welcome at Video Outlets 

High-Tech Customers Support Audio/Video Marriage 



BY JOHN SIPPEL 



IjOS ANGELAS The Oimpacl Disc 
has bccomi" a way of life to viil«> spe- 
cialty dealers who. since eurly on, 
have been stocking the laser-read 
cunfiKuratioii (Billboard, .May, 4, 
1H8.')). CD sales at these stores gener- 
ate from .V' to Xf '' of their stores' 
dollur volume, the dealers report 

Dennis Webb of Vem's Maffnavox 
City in Westminster, Calif , feel.i au- 
dio and video gni marrie<i when CD 
appeared on the scene. He and his 
wife Diana set the stage for CD, con- 
centrating on laser video disks over 
the past five years. 

Webb foresees many interrelatkin- 
ships lietween computer, video and 
audio laser and hi((h-tech home enter- 
tainment in general. Buying from 1,5 
different one-stops across the coun- 
try, he says he would like more than 
the 80(1 ditferent titles he sells in his 
ii.700 square^foot software and hard- 
ware store. He carries the $199 Mag- 
navox CD player and the $1,000 Pio- 
neer laser combination hardware for 
CD and video playback. 

His biggest asset in selling CD is 
his demo room, he says, which has a 
100-watt per channel Pioneer system 
that shows off CD potential. He esti- 
mates l.W of his gross is from CD, 
which he introduced two years ago. 
Most titles run $14 99. 

Precision TV of Bellwood, III., car 
nes l.'iO to ;iOO titles, according to Mr. 
Z, CD buyer- A video specialist carry- 
ing hardware. Precision slficks ditfer- 
ent brands, including Pioneer, Sony 
and Technics, with CD units ranging 
from $199 to $400, Most titles are 
stKkered at $12.95. 

Entertainment Supermarket in 
Momstown, NJ., was an outgrowth 
of several Drucker s tv stores when it 
opened in October last year. The 
20.000 square-foot facility does 33": 
of its gross m CD. Assustant CD buy- 
er Bill Knudson has 1,000 titles, 
priced at $14.99. Recordings have 
doubled since the outset, and only 
failure to fill needed title stock is 
keeping his spread down, he says. 

Advertising in three IrKal papers, 
stressing selection, is the best cus- 
tomer draw, Knudson says. Hard-to- 
find titles are included in the print 
ads. He finds that classics, Windham 
Hill and the top pop from BilllKianI 
share his best-moving product cate- 
gory. The store uses a four-high wa- 
terfall tiered supermarket display. 



with each fixture accommodating 
two CD (lackages. The audio la.ser- 
disks occupy tlie center of the store. 

Alan Burtchell of Vkleorama, Vir- 
ginia Beach, Va., has stocked CDs for 
alHiut two years as well as la.ser hard- 
ware. Along with 10 different hanl- 
ware pieces in the $199 to $1,600 
range, he carries 1.000 different CDs. 
mostly at $Ui 9H and housed in stan- 
dard browsers. There are four other 
stores in the chain, which are served 
by 2,10-title inventories racked by 
Burtchell and his staff. He finds jazz 
and classics sell bt!st 

He's found that agreeing to often a 
CD package to demonstrate the al- 
bum sells It 99'S of the time. Most 
other video retailers in CD software 
frown on breaking a factory seal. 

Pfcerless Electronica, which stocks 
only Sony Hardware, started with 
CD units two years ago. They now 
have several CD showcases of about 
200 $12.99 titles. Also, Ken Inine of 
the suburban Detroit Oak Park retail 
store finds his some T-tO titles move 
well He has nine different hardware 
choices in stock, ranging from $2tX) to 
$1,200. 



Video Video in Bar Harbor and 
Blue Hill. Me . has stocked CD soft- 
ware since last April. Now carrying 
600 titles. Jack Raymond indicates 
that the 4-inch disks are going so well 
that he may phase out completely his 
token IJ' stock and retain only 2(X> hit 
cassettes. He thinks he could stock 
1.000 CI) titles steadily if they were 
available. He charges $13.99 for all 
CDs except classical, which sell at 
$14.99 and finds CDs accounting for 
!>7< of his gross. He has Sony, Akai, 
JVC and Marantz hardware and 
notes that his customers favor units 
between $2.50 and $3.50. He and his 
brother Joel are mulling a third store 
in the adjacent regions, where they 
will feature CD hardware and soft- 
ware. 

Reel Video is doing very well with 
CD since its introduction last August 
in both Its El Toro and Huntington 
Beach. Calif., outlets, its owner re- 
ports. Donna Delano has seen her in- 
ventory grow from 300 to 550 titles in 
that time. She sells the 4-inch disks 
for $10.98. Reel carries four different 
forms of CD hardware. 



CD Player Prices Stabilizing 



BY SAM SUTHERLAND 

LAS VEGAS Compact Disc play 
er prices are expected to stabilize 
during the coming quarter, with 
sliding manufacturer list price re- 
ductions blocked by the effect of 
the dollar's declining value on in- 
ternational currency markets. 

That's the forecast emerging 
from the Winter CES here, where 
major audio vendors confirmed 
plans to adjust price tags on audio 
products to compensate for the 
la7' to 20's- drop in the dollar's ex- 
change value against the yen. 

While increases estimated at 8> 
or 9/^ were signalled by a number 
of key suppliers sourced from Ja- 
pan, their effect on CD hardware 
will likely be cloaked by next gen- 
eration model introductions Cur- 
rency fluctuations have thus been 
factored into the list for new play- 
ers set to ship later this year. 

That backdrop reinforces the 
current view that widespread re- 



tail price slashes during 1985 
haven't displaced the consumer 
demand for higher-priced players. 
Most hardware executives echoed 
Denon marketing vice president 
Robert Heiblim, who told Friday's 
(10) audio seminar that the past 
year's rapid downward trend 
"hasn't stolen the show at all — it's 
made it happen for CD." 

Instead, low-priced specials are 
now being credited with carrying 
the digital disk format beyond the 
existing home audio consumer 
base, bnnging in "non-enthusias- 
tic buyers." according to Heiblim. 

Sales for CD hardware at lower 
price points, which now reach as 
low as $130 in some markets, re- 
main brisk, but dealers attending 
the show claim that high-end de- 
signs are also in demand. Accord- 
ing to Charles O'Meara of Abso- 
lute Sound in Winter Park. Fla., 
it's the "middle that ha-'i dropped 
out — players priced between $fi00 
and $1,000." 



EIA Readies Summer Site in Chicago 

Vid Software to Step-up Turnout at CES 



LAS VEGAS The Electronic Indus- 
tries .\ssn.. sponsors of the Winter 
Consumer Electronics Show, are 
predicting an even larger home vid- 
eo showing at its June CES. 

The return of a significant num- 
ber of home video software suppli- 
ers, as well us a larger than antici- 
pated independent video specialty 
dealer turnout at the recently con- 
cluded convention, prompted EIA 
senior vice president Jack Wayman 
to inform attendees that its summer 
CES site, the entire West Hall 
(60.000 .s(|uare-feet), adjacent to Mc 
Cormick Place and McCormick Inn. 
would be devoted to video software 
exhibits. 

In addition. Waynian proinisi-d 



that the June CES would also in- 
clude a stepped-up program of con- 
ferences, meetings and workshops 
devoted to home video. The West 
Hall had housed home computer 
hardware and software exhibitors 
for the past several years, but that 
sagging segment of the consumer 
electronics industry will open up 
substantial exhibit space. 

Among software suppliers re- 
turning to Winter CES were (^RS/ 
Fox. Walt Disney. Embassy. Thorn- 
E,MI. Karl/Lonmar. Prism and nu- 
merou.s other .'ii7ialler independents. 

The June CES and the August 
VSDA in Las Vegas, which is gear- 
ing up for its biggest convention to 
date, could force some program 



suppliers to choose between the 
two. particularly in light of the nu- 
merous other trade shows that 
home video suppliers wish to attend 
because of widening distribution 
patterns. 

On the list of potential trade 
shows are the American Toy Fair 
(New York. February): NARM 
(March, Los Angeles): The Ameri- 
can Booksellers Convention (May. 
New Orleans): CES (June. Chicago): 
the Housewares Convention (Chica- 
go. July); VSDA (August. Las Ve- 
gas) and numerou.s suf>ermarket, 
drugstore and other alternative re- 
tailer expos JIM .MK't'I.LAl'4:H 
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Fall Aitltrons Show Solid Urtians Renewal 

Format Setting Strong Pace in Major Markets 



BV KIM FREEMAN 



NEW YORK Several majnr mar- 
ket ratini;s coups indicate that ur- 
ban radio stations are keepinn 
pace with the sales success of their 
core artists (see separate story, 
page 1). 

The fall Arbitron results (Bill- 
board. Jan. 181 show a number of 
black outlets makmfr ereat strides 
m their markets In the top JO ra- 
dio markets, two urban stations — 
KMJQ Houston and WHUR Wash- 
ington. D.C. — are rated number 
one. In 13 of those markets, one or 
more urban outlets are comfort- 
ably lodged in the lop five. 

WAMO-K.M Pittsburgh program 
director Chuck Woodson sees the 
urban format getting stronger on 
a national level. "We have the hot- 
test music, and this music is get- 
ting (heavy) general exposure and 
acceptance from video, tv and oth- 
er sources." he says. 

One of the biggest urban coups m 
the recent book was made by WFRtR 
Washington. D.C, which bested 
beautiful music outlet WGAY for the 
top slot with an K.fi share. Signifi- 
cantly. WHUR also wi<iened it:* lead 
over NBC's powerhouse black outkt, 
WKYS. and further distanced itself 
from upwardly mobile competitors 
WDJY' and WOL. 

The WHUR gain was the result of 
a simple calculation by program di- 
rector Jesse Fax, who implemented 
a "soft tones" format in October. 



"We looked at WGAY in the num 
ber one slot." explains Fax. "and 
knew that there had to be a substan- 
tial black listenership for soft mu- 
sic I believed that what worked 
with whitt folks would work for us. 
even though you don't hear a lot of 
blacks trying that." 

WHUR's soft-tones fare is a 
"mixture of the best ballads, old 
and new." says Fax. outlining an 
artist-oriented playlist that is heavi- 
ly keyeii to artist.s like l.uther Van- 
dross. JelTrey (ishorne, Phyllis Hy- 

LA.'s new black 
outlet, page 12 

man and Patti LaBelle. Additional- 
ly. Fax incorporates a fair amount 
of instrumentals and jazz fusion 
product. 

WHUR's triumph is doubly sig- 
nificant because "Quiet Storm" 
originator Melvin Lmdsav left 
WHUR for WKYS several months 
back. Fax put the attention sur- 
rounding Lindsay's departure to 
work for WHUR When Mansy Pul- 
len assumed the evening shift, Fax 
used "soft-tones" teasers in Lind- 
say's vacated night slot, which he 
says brought a new core of listeners 
throughout the day. 

In a market less likely to spawn 
strong urban outlets. XHRM San 
Diego jumped to a 4 5 share for the 
10th spot in the ratings. The sta- 



tion's newly promoted general man- 
ager Darryl Cox says the gain is at 
tributable to the station's new mot- 
to. "NntKidy plavs better music than 

With heavy competitkin from ACs 
and CHRs. Cox notes that "there's 
an abundance of black music get- 
ting played in the market, wcasion- 
ally even on AOR" Referring to 
XHRM's new catch-phrase. Cox 
puts the emphasis on the quality of 
musi<- selections. Some program 
nung .XHRM specifics reflected in 
the fall numbers include 33-minute 
conlinuou.s music blocks every 
hour, a tightened up playlist and 
"adding raps back on the air" says 
Cox. 

While XHRM did especially well 
in pulling teens. WAMO-FM Pitts- 
burgh jum|ied two whole shares to a 
6.7 by "servicing one market very 
well, the 25 to 49s." says Chuck 
Woodson, who began programming 
the outlet in September Risking the 
loss of teens to top pop outlet 
WBBZ. WAMO lured the adult-s by 
"dealing primarily with music that 
has crossover potential, whether it 
actually crosses or not." 

WAMO has lightened up on the 
hard raps and moved toward consis- 
tency in all on-air elements. Wood- 
son explains. Getting back to the 
crossovers. Woodson says. "The 
bottom line is that we have the hot- 
test music. " no matter which direc- 
tion a record may be crossing. Be- 
(Contiaued on page 70) 



Lorimar Publishing in Tmst-Worthy Hands 

Ex'A TV Head Ready to Create New Industry Force 



BY IRV LICHTMAN 



NEW YORK In taking over the 
music activities of Lorimar Produc- 
tions, the giant tv/film producer, 
Sam Trust says he's ready to create 
a new force on the music publishini? 
scene. 

While Trust, named president 
(Billboard. Jan 18), will be responsi- 
ble for all music publishing activt- 
Ufs that feed music usage to a num- 
ber of Lorimar units, he intends to 
"stand up on his own" as a publish 
er within the Lorimar structure. 

Most recently chief of ATV Music 
before its sale last year to Michael 
.lackson. the veteran publishing fig- 
ure indicates that his blueprint for 
building within also envisions some 
song-by-song or catalog acquisi- 
tions. 

As for a possible catalog deal, 
Trust explains that he's "not a 
great believer m buying firms sole- 
ly on the basis of multiples of the 
hnttom line, although this is some- 
thing to factor in, A company's 
worth is in the eyes of the ln-hnlder 
as to what you can do with the com- 
pany." 

To Trust, extending his acquisi- 
lion-mindedness to a deep-seated 
catalog publisher is not likely, al- 
though he concedes that the Com- 
pact Disc has become a source of re- 
newed vignr in established copy- 
right usage. He is shaqily critical of 
labels who. in his view, have shown 
A "tremendous lack of commitment 
to artist development." which, he 



adds, is greatly inhibited by failure 
to stick it through with "three or 
four albums, as was the case with 
John Denver. It's difficult to build 
an act on the basis of one album." 

Trust, however, maintains that he 
can still deliver viable singer/song 
writer attractions that don't stem 
from "instant acquisitions" of al- 
ready established talents. 

For the next 18 months, adminis- 
tration of Ijorimar's music holdings 
is in the hands of Screen nem8-G> 
lumbia worldwide. "I'm off the hook 
administrativolv for the time be 



ing." Yet Trust suggests that once 
this deal has run \X& course, all ma- 
jor music publishing functions will 
be an internal matter. "My past is in 
building. I must have control." 

While with ATV Music. Trust 
says, he developed earnings on non- 
Beatles material equal to that of the 
ATV-owned Northern catalog of 
Beatles' classics. Before joining 
ATV, he operated EMI's U.S. pub- 
lishing firm. Beechwood Music. 
Trust, based in Los Angeles, cur- 
rently serves as a director of the 
National Music PublLshers' Assn. 



Geffen, WEA International Link 
For Worldwide Distribution 



NEW YORK Geffen Records has 
returned to the WEA Internation- 
al distribution fold worldwide. 

The move, reported by Nesuhi 
Ertegun, chairman of WEA Inter- 
national, marks a return of global 
distribution of the Oavid Geffen 
label to WEA, which originally 
handled the label overseas after it 
was established in 19X0. 

However, in an unusual split 
several years later, CBS Interna- 
tional acquired overseas rights, 
while Geffen stayed in the WEA 
distribution system domestically. 



WEA at the time conceded it could 
not match (.'BS's offer. 

Geffen's roster of artists now 
channeled through WEA Interna- 
tional includes Sammy Hagar. 
Don Henley. Jennifer Holliday, 
Rickie Lee .lones, Ray Parker, 
Neil Young, Bill Ojsby, Ixme Jus- 
tice and Robbie Robertson Album 
releases in the first quarter of this 
year will feature Jimmy Barnes, 
Tommy Keene, the Models, Pat 
Metheny and Lyie Mays. 

IRV LICHTMAN 



PR 



Songwriters' Memoftea. Songwnlers' Guild ot America presidenl George 
David Weiss perlorms some ol his rrwsl notable songs during his Lile Ol A 
Songwriter • evarang at Iho Music and Perlorming Arts Unit ol B Nai B Rith Umt 
president Joe Cohen, led. and vice president Brad Simon look on 



Executive IHirntabie 



RECOU COMPANIES. Alvin "Skip" Miller is promoted to the newly created 
post of executive vice president fur Motown Records in Hollywood, Calif. 
He was vice president of promotion 

William P. Fox is named senior vice president of PolyGram Records' 
newly created operations division in New 'York. He joins from CBS Records 
where he was vice president of operations and finance. Steve Popovich is 
ap|K)inted senior vii-e president for the label's Nashville Ojierations. He was 
head of the independent label and management firm Cleveland Internation- 
al. 

MCA Records promotes St»ve Moir to national vice president of a&r and 
Kathy Nelson to vice president of film music in Los Angeles. Moir was vice 
president of a&r. Nelson wa-s West C^ia-sl manager of a&r. Kate Hyman 
joins the label as East Coast director of a&r in New York. She was with Ze 
Records 

Arline Brier Gidion is promoted from director to vice president of pack- 
aging and pr^production at Atlantic Records in New York Also, the label 
ups Danny Buch and David Fleischman to directors of national album pro- 
motion Both were associate directors of that area. 

C-apitol Records in Hollywood, Calif, names Raphael E. Tisdale director 
of business affairs and Steven Ray manager of a&r for black music. Tis- 
dale was a partner in the Wa.shington. I).C.-ba.sed law firm Davenport & 
Seay. Ray was a production assistant for Quincy Jones Productions. 

Amanda P. Armstronn Is promoted to Easl Coast director of a&r admin- 
istration at RCA/Ariola International in New York. She was manager of 
that area. 

Pattl Oates is elevated to the national album promotion team at Warner 
Bros Records in Burbank. Calif. She was promotion manager. 

I R S. Records makes the following appointments: Phil C«Rtello as Mid 
west retail and promouon director, based in Chicago. Keith Altomare, 
West Coast sales director. Los Angeles; Paul Colichman, director of ancil- 
lary markets. Los Angeles: and Stacy Banet. national dance club director, 
New York. Costello was with Blue Note nightclub Altomare was Midwest 
retail and promotion director. Colichman was a consultant. Banet was pro- 
motion assistant for the label. 

Scoll Spai\iich joins Chrysalis Records as manager of video promotion m 
New York. He was a television and video production freelancer. 

RETMUK/DISTmunON. Tim Hurst is promoted from field merchandiser to 

sint;lfs spi i-ialisi and .'special projects coordinator for WEA's Chicago 
liraiich He will be succeeded by .Mike Egan. 

Cus Drakas is named general manager for Landmark Distributors in 
New York. He joins from Sunshine Distributors. 

Artec apiKiinLs Stephanie Clark co-op advertising coordinator in Shel- 
burne. VT She was advertising representative with IVnnWell Publishing. 

HOK nOEO. Veslnin Video promotes Ruth Vilale to senior vice president of 
feature film programming in Stamford. Conn She was vice presidenl of 
film evaluation 

Republic Pictures Home Video names Joanne Held product manager of 
alternative programming in Los Angeles. She was manager of television 
and motion picture promotions for Trans World Airlines. 

Jim Gullo joins Media Home Entertainment as public relations director 
in Culver City. Calif He was public relations manager at Walt Disney 
Home Video. 

PUBUSHINt. John Langer is apiMiinted managing director of Intersong-For- 

lagen A.B and Chappell Nordiska A.B. in Sweden. 
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THE 
CURE 
FOR 
MANIC 
MONDAY 



A lot has been leoding up to "Manic Monday." 

Over 100 magazine, newspaper and broodcast 
critics loved the Bangles debut album. In fact, BAM 
Magazine selected it as "Best Album Of The Year"! 

That album was a smash at alternative radio . . . 
No. 1 on the Govin Reports' alternative cftort 
for six weeks! 

And their three-month tour opening for Cyndi 
Louper has mode the Bangles one of the most 
talked-obout new groups in years! 

Now "Manic MorKkiy" is here, and everybody's 
reody! Two weeks after release it's olreody gener- 
oting significant oirploy at CHR and AOR radio! 

EVERYBODY'S BANGLES! 
"MANIC MONDAY" IS THE RRST 
SMASH SINGLE FROM THE NEW 
BANGLfS ALBUM.'DIFFERENT UGHT." 

K 4001(9 

ON COLUMBIA RECORDS, 
CASSETTES AND COMPACT DISCS. 
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New CD Package to Face Pop Maricet Test 

Island Begins Widespread Use of Digi-Pak Design 



BY IRV LICHTMAN 



SEW YORK A new Compact Disc 
package will receive its first wide- 
'jpread test in the pop markelplHcc 
early in Fcbruar>' 

The package, an Album GraphicK 
Inc. fabrication, was actually 
launched last Chnstmas na Ameri- 
can Gramaphone's "Mannheim 
Christmas" set, and Island Records' 
CD version of veteran n»cker Rob- 



ert Palmer's new ' Riptide" album is 
similarly housed. Plans call for all 
future Island CD product to use the 
desif^i- 

DeRignated Digi-Pak by AGI, tiie 
one piece package Is c(>m|>osed of 
six panels, one of ihem a remodeled 
version of the familiar plastic tray 
into which the CO is inserted. For a 
single CD release, there are five ad- 
ditional panels, made of cardboard, 
for front and back covers, liner 



Consumer, Dealer Prizes Offered 

Sony Sets Vid Sweepstakes 



LAS VEOAS An all-<;xp<;nses-p»kl 
trip to Los Angeles and a cameo ap- 
pearance in a music video featuniiK 
an as yet unnamed "major band," 
awaits an enterpriKing Sony blank 
tape retailer and lucky consumer. 

Displays created by Sony tape 
dealers will be judged dunng Fel>- 
niar> . March and April. The top na- 
tional winner will be eligible for the 
guest video appearance. 

At the .same time, con.sumere will 
become eligible in two ways, t^rst, 
customers can fill out entry' forms 
at participating Sony tape dealers 
even if they don't make a purchase. 
Also, any combiiiation purchase of 
10 Sony premium grade HF-S. 
IICX. UCX-S, or Melal-FS SO-mm- 
ute audio cassettes entitles the cus- 
tomers to a free copv of FYed Bron- 
son s T>ie Billboard" Book Of Num 
ber One Hili." Sending in proof of 
purchase to receive the tU.SS >'al- 
ued publication automatically en- 
ten that consumer into the musk: 
video/vacation drawing. 

Other consumer sweepstakes 
pntes include Sony CD players to 



10 first place winners, 20 Sony WM- 
lU SValkman personal cassette play- 
ers to second place winners, 30 
S<my FM Walkman personal raidkis 
to third place winners, 40 Sony 
headphones for fourth place win- 
ners and 50 Sony I CX5 W^minute 
premium grade audiucassettcs for 
fifth place winners. 

According to John Bermingham, 
vice presklent of sales and market- 
ing at Sony Ttpe, the .sweepstakes 
is designed for. but not limited to 
musk retailers. 

"Record stores continue to be a 
growth area for audio tape sales, 
especially in the premium area," he 
says. "From a marketing i^tand- 
point in 1386, record stores will he 
ckjse to, or at the top of. our distri- 
bution target to increase our mar- 
ket sharv. 

"If that audio tape tax legislation 
goes through (Billboard. Jan 18). it 
would slow down their sales consid- 
erably. For vkleotajH?. record stores 
have been third or fourth in volume, 
a major distribution factor for us 
there as well." JIM McCULLAIIch 



Fortune's 'Love' Honored 

Big Music City News Award Winner 



NASH\'1LLE Jimmy Fortune, the 
newest member of the .Slatlcr 
Brothers, won song-of-the-year 
honors here Monday (V.i) at the Mu- 
sk City News Sixth Annual Natron- 
al Songwriter Awards show For- 
tune was cited for his "My Only 
IjOve," which also won in the tradi- 
tional t>allad category 

The Statler Brothers' version of 
"Hello Mary Lou" won the tradi- 
tional upbeat division for songwnt 
ers Gene Pitney and Cayet Mangia- 
rancina. The Statlers dedicated 
their performance of the rock stan- 
daixi to the memory of Rick Nelson, 
who first made it a hit 

Songwriters who won in the re- 
maining four categories were Bob 
McDill, contemporary upbeat, for 
"Baby's i'to\ Her Blue Jeans On", 
Dave Loggins. Lisa Silver and Don 
Schlilz, countr\ /rock, for "40 Hour 
Week (For A i.iving) "; Lisa Palas. 
Will Robinson and John Jarrard. 
contempoiarv ballad, for "There's 
No Way"; and Cyrus W. Kalb Jr 
and Carlene Kalb, comcdy/novelty. 
/or "Mississippi Squurel Revival." 

Roger Miller, who performed a 
medley of his songs from "Big Riv- 
er," was given a bendsetter award 



in recognition of his taking country 
music to the Broadway stage. Way- 
Ion Jennings, who sent in his thanks 
by video, earned the Songwriters 
Guild President's Award for his 
support of the Sue Brewer Fund for 
beginning songwriters 

TTie Songwriters fluild served as 
co-sponsor of this year's event. 
Wmners were chosen by subscrib- 
ers to Music City News. 



NMA Renamed 

NASHVILLE The Nashville Mu 
sic Assn. has changed its name to 
the Nashville Entertainment 
Assn. According to a spokesper 
son, the change was voted on at a 
board meeting Wednesday (15) to 
emphasize that the trade associa- 
tion is not limited to music busi- 
ness concerns 

A representative of the group 
said that the board members also 
voted to add another membership 
category, that of actors/models. 



notes and other information. With 
the Palmer CD. Digi-Pak is inserted 
in the standard 12x4 a/4-inch outer 
box. 

According to AGI's Richard 
Block, Digi-l^k evolved from a ha 
SK notion that there was "no alter- 
native" to the current jewel box un- 
less it "embodied some of its charac 
teristics." Attempts by WEA labels 
Warner Bros and Elcktra to mar- 
ket an alI-cardl>oard CD package 
last year — with Prince and Motley 
Crue CDs— met with intense nega- 
tive reaction by retailers and con- 
sumers, forcing abandonment of 
the design. 

AGI's Block, who claims that 
Digi-Pak is also justified on a "cost- 
effective" basis, cites basic label in- 
terest in the package with "nega- 
tive coinnienUs very minimal." Some 
have suggested, however, the addi- 
tion of a locking device to close the 
(Conlinufd on page 7j) 




Private SuiprlM. To show tier appreciation ol the recent Tina Tumef Day 
proclaimed by Los Angeles Mayor Tom Bradley, the artist, nght. presents 
Bradley's administrativo assistant Wanda Moore, with a plaUnum ■ PmaXe 
Dancer" album (or the mayor. 



cum 

son 




by Paul Grein 

BaRBRA STREISAND this week 
tops Frank Sinatra as the artist 
with the longest span of No, 1 al- 
bums in the 41 -year history of Bill 
board's Top Pop Albums chart. 
Streisand first topped the album 
chart in October, 1364 with "Peo- 
ple," and now, 21 years and three 
months later, returns with "The 
Broadway Album." 

That beats by 11 months Siita- 
tra's old record-setting span of 20 
years and four months. The one- 
lime bobby-sox idol first topped 
the album chart in March, 1946 
with "The Voice Of Frank Sina- 
tra. "and scored for the last time in 
July, 1H66 with "Strangers In The 
Night. " 

These two superstars are the 
only artists with a span of more 
than 20 years between their first 
and last No, I albums. Here's a list 
of the 10 artists with the longest 
spans between first and last chart- 
topping albums. 

1. Rarbra Streisand, 21 years 
and three months, "People." Octo- 
ber. 1%4. to "The Broadway Al- 
bum," January, 1986. 

2. Frank Sinatra. 20 years and 
four months "The Voice Of Frank 
Sinatra," March, 1946, to ' Strang- 
ers In The Night. " July, 1966. 

3. Paul McCartney. 18 years and 
four months "'Meet The Beatles.'" 
February, 1964, to "Tug Of War,"' 
June, 1982 

4. Elvii Presley. 17 years. "Elvis 
Presley, " May, 1956. to "Aloha 
From Hawaii Via .Satellite," May, 
1973. 

5. John Lennon. 17 years. 
"Meet The Beatles," February. 
1964, to "Double Fantasv," Febru- 
ary, 1981. 

6. Rolling Slonea. 16 years and 
three months "Out Of Our 
Heads," August, 1965, to "Tattoo 
You," November, 1981. 



7. John Fogerty. 15 years and 
SIX months Creedence Clearwater 
Revival's "Green River."" October, 
1969, to " Centerfield, " March. 
1985. 

8. Sterie Wonder, 13 years and 
five months. "Little Stevie Won- 
der/The 12 Year Old Genius, " Au- 
gust, 196:1, to " Songs In The Key 
Of Life,"" January, 1977. 

?. Nat "King" Cole. 12 years and 
four months. '"The King Cole 
Trio,"" March, 1945. to "Love Is The 
Thing," July, 1957. 

10. Bing Crosby, 12 years and 
three months. "Going My Way," 
October. 1945. to "Merry Christ- 
mas."" December, 1957, 

'"The Broadway Album" is Strei- 
sand's sixth No 1 album, following 

A new milestone 
for Streisand 

"People, " "The Way We Were," 
"A Star Is Born,"" "Greatest Hila, 
Vol. 2" and "Guilty." Only six oth- 
er artists in the rock era have had 
as many chart-topping albums 
The Beatles are out front with 15, 
folkiwed by Elvis Presley and the 
Suines. with nine; Elton John and 
Paul McCartney and/or Wings, 
with seven each, and Led Zeppelin 
and Streisand, with six each. 

One final note; The No. 1 posting 
of "The Broadway Album'" marks 
a strong recovery on Streisand's 
part from the number 19 peak of 
her last album, "Emotion."" That 
was Streisand"s lowest-charting 
studio album since 1969; this is one 
of her all-time career triumphs. 

Fast facts: Bruce Spring- 
steen's ""My Hometown"' leaps to 
number six on this week's Hot 100, 
becoming the seventh top 10 single 



from "Bom In The U.S.A." Only 
one other album in pop history has 
generated seven top 10 hits: Mi- 
chael Jackson's "Thriller." 

Paul McCartney's "Spies Like 
Us " jumps to number 10 this week, 
making this the 20th year out of 
the past 23 that McCartney has 
scored at least one top 10 single. 
He was shut out in 1972. 1981 and 
1985. " Spies" is McCartney's 55lh 
top 10 hit counting the Beslles. his 
22nd apart from that group. 

Last APRIL, when We Are The 
World" topped the Hot 100, if you 
had been asked to predict who 
would be the first four artist* from 
the all-star USA For Africa en- 
semble to return to No. 1, who 
would have guessed? Huey Lewis 
& the News. Stevie Wonder and 
Lionel Richie would have been ob- 
vious choices, and sure enough, 
they were the first three 

bionne Warwick would have 
been a long shot choice, but she 
has become the fourth member of 
the 46-voice choir to top the chart, 
returning to No 1 ahead of such 
more likely chart-topping candi- 
dates as Daryl Hall & John Oates, 
Michael Jackson. Billy Joel and 
Cyndi Laupcr. 

nionne & Friends' "That's 
What Friends Are For" holds at 
No. 1 on the pop chart, moves up to 
No. 1 on the black chart and dips to 
number two on the adult contem- 
porary chart. Thai's the same 
multi-format success that "We Are 
The World" enjoyed last spring, 
and may help explain why these 
two singles became such big hits. 

"Friends" is the first No. 1 black 
hit for four of its key players: War- 
wick, "friend"" Elton John, com- 
poser Burt Bacharach and lyricist 
Carole Bayer Sager, Warwick's 
previous biggest black hit was 
"Then Came You." her 1974 duet 
with the Spinners, which peaked 
at number two black; Bacharach's 
was Aretha Franklin's 1968 ver- 
sion of "I Say A Little Prayer," 
which hit number three black. 

Finally, "Friends" is Sager's 
third No. 1 pop hit, following Leo 
Sayer'a "When 1 Need You" and 
Christopher Cross' "Arthur's 
TTieme." 
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QUEEN /ONE VISION 

PioOuwa bv Queen Muck 



KING KOBRA /IRON EAGLE (NEVER SAY DIE) ERIC MARTIN /THESE ARE THE GOOD TIMES 

Producer) by Jske Hooker ami Duane Hilchmgs lor Pasha Produced by Richie Zilo 

HEUX/IT'S TOO LATE KATRINA AND THE WAVES /MANIAC HOUSE GEORGE CLINTON /INTENSE 

Produced by Tom Iremulh Produced by Kalrina & The Waves and Pai Culiwr Produced by George CliiHoi. 
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DAVID PACK 



the new album 
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WATCH FOR 
THE VIDEO 
ON MTV 



Produced by David Pack and Michael Verdick. Direction. The Fitzgerald Hartley Co Now Available on Warner Bros. Records and Cassettes, c |9B6 Warner Bros. Records Inc. 
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U.K. to Meet the 'New Age' 

Beggars Banquet Sets National Push 



Modem Talking Eyes U.S. Maricet 

RCA/Ariola Readies New Push for Germany's Hot Duo 



BY NICK ROBERTSHAW 

LONDON The "New Age" music 
phenomenon, until now largely con- 
fined to the U S., is being intro- 
duced to British consumers. First 
product is already in the stores 
here, and a launch into other major 
European markets will follow be- 
fore spnng. 

The unlikely force behind this in- 
teraatioDul push is the independent 
Beggars Banquet label, better 
known for its promotion of pop acts 
such as Gary Numan. the Cocteau 
Twins and Icicle Works. 

Director Nick Austin initiated a 
series of original recordings in mid- 
1985, using British-based instru- 
mentalists and artists, after a State- 
side investigative trip convinced 
him that the genre, dubbed "eleva- 
tor" or "yuppie" music, could suc- 
ceed in other world markets. 

Product will appear on the indie's 
mainstream Coda label as the New 
Age Landscape series Ten albums 
are complete, including a compila- 
tion sampler, and further releases 
will follow at the rate of two a 
month. In the US. a three-year dis- 
tribution deal has been concluded 
with Jem Records, which will re- 
lease the first titles in Februar\'. as 
well as issuing Coda's back catalog 
over the coming months. In Japan, 
Coda's distributor Canyon Records 
IS to launch the New Age series 
within the next three months. 

Novel marketing strategies have 
been devised for the U K. launch. 
Specially designed New Age racks 
will be provided to non-traditional 
outlets, mcluding health food stores 
and bookstalls, free of charge, and 
Austin plans to institute a monthly 
New Age chart based on returns 
from 50 shops, which will be distrib- 
uted to the trade and media here. 

"We know there's a big market 
for New Age. because it has been 
proven by people like Windham Hill 
and Andreas Vollenweider." he 
says. "But it requires lateral think- 
ing. You cannot just shove out your 
100,000 units and do all the conven- 
tional record company moves, be- 
cause it won't work. You've got to 
be prepared to sell the concept, 
rather than the individual albums. 

"We don't have advertising 
planned, but on the other hand we 
are spending more on packaging, 
with audiophile pressings, heavy 
board, embossed sleeves and 16- 
page insert booklets." 

Austin adds: "In packaging terms 
the albums will stand out as some- 
thing exceptional, though they will 
be sold at normal LP price " 

Despite the absence of a media 
push. Austin sees both radio and 
television as important tools in 
spreading the New Age concept 
here. "There's a lot of people very 
bored with pop in this country." he 
says, "and as a result there's a de- 
mand in all areas of radio for some- 
thing that isn't pop. while at the 
same time the general MOR scene is 
losing popularity." 

Austin says that it could be hard 
to make videos that fit the material 
pro|ierly. but adds. "We are looking 
at the possibilities of animation. We 
have a s eries of televisi(jp shnrl.'t 



called 'Aspects Of The Great Art- 
ists,' which use music from one of 
our New Age albums, and they will 
eventually be shown both in the 
U.S. and in Britain Also, I under- 
stand VH-1 is going to have a New 
Age slot this spring, which would be 
an important development." 

Austin, who hopes to tie up distri- 
bution through continental Europe 
at Midem this month, sees New Age 
product as a longterm seller, quite 
unlike contemporary pop with its 
emphasis on hit singles and six- 
week shelf life. 

"It's no good expecting a pop- 
type response." he says "We'll be 
happy to ship out 2.000 units or so. 
But if you scale down the U.S. sales 
figures, over two or three years you 
might sell between 100. 000 and 
20O.(KX) copies of your major titles in 
the U K. market. " 

Beggars Banquet is not quite 
alone in that market. A£M U.K. re- 
leased 13 Windham Hill albums in 
November, for instance, and the 
Japanese New Age label Pan East 
is set for a launch here in April. 
Austin fears that the genre"5 poten- 
tial may encourage a flood of poor 
qualit)' imitations, debasing the con- 
cept in the public"s eyes. 

But he adds: ""The material is the 
key to the whole thing. As ever, 
what separates the successful from 
the unsuccessful is going to be 
what's in the grooves." 



BY JIM SAMPSON 



MUNICH This month, and next. 
RCA/Ariola is banging the promo- 
tion drum throughout North and 
South America for continental 
Europe's most popular male duo of 
the '80s. The success of Modern 
Talking could indicate whether the 
U.S. IS opening up to Euro-dance 
hits. 

Most of the rest of the world has 
already fallen for the German pair 
of Dieter Bohlen and Thomas An- 
ders, according to Hans Blume of 
Hansa Music in Berlin. "Just last 
year, they sold 10 million disks 
worldwide. " he says. "Now we're 
letting the rest of the world know 
about them Already their single 
Chen. Cheri Lady' has topped the 
chart in Hong Kong." 

Both Modern Talking albums 
have gone platinum in Germany, 
where the duo was one of the few 
domestic breakthroughs in a year 
dominated by foreign acts Blume 
points to similar success in Scandi- 
navia and the Benelux countries and 
a huge fan following in France and 
Spain. Several radio stations voted 
Modern Talking ""artist of the 
year."' 

Such success is not new to Hansa. 
which produced one of the best-sell- 
ing Euro-pop acts of the '70s. Boney 
M Now a quintet, that German- 
based, Caribbean-fiavored band this 



BPI Mulls Chart Changes 
On Double-Packed Singles 



LONDON The British Phono 
graphic Industry fBPI) is consider- 
ing the issue of double-packed sin- 
gles, after complaints from record 
and rudio executives that they pro- 
duce a misleading impression m 
the official U.K. chart. 

Market research organization 
Gallup, which compiles the chart, 
is also unhappy about the practice. 
The organization has put forward 
suggestions for new rules that 
will be discussed at the next BPI 
council meeting in February 

It's understood that these sug- 
gestions involve a weighting sys- 
tem designed to apportion double- 
pack sales in the same ratio that 
the individual singles contained 
had previously sold separately. At 
the moment, a low-selling record 
can be pushed into the chart if it is 
packed with a more popular title. 

Dave Price, chief assistant at 
the BBC Radio One pop and a 
member of the BPI's chart techni- 
cal committee, says: ""To us the 
chart is a guide to the public's mu- 
sical taste at any given time. Dou- 
ble-packing can give a completely 
wrong impression of the populan- 
ty of a particular song, and we 
don't feel it is within the spirit of 
the chart." 

Some record companies that 
have shrink-wrapped singles with 
their followups defend the prac- 
tice. Says I^ul Russell, managing 
director of CBS U.K.. which re- 



cently douhic packed Jennifer 
Rush's The Power Of Love " with 
the foUowup " Ring Of Ice"; "We 
are in the business of selling re- 
cords, and while staying within 
Gallup's guidelines we will contin- 
ue to do that as aggressively as 
possible." 

And at WEA. managing direc- 
tor Rob Dickins adds: "The prac- 
tice of double-packing is legiti 
mate. We have never used a re- 
cent hit m a double-pack. The old 
hits we have used have been sur- 
plus stock. I would sup[>ort the po- 
sition of not double-packing a sin- 
gle still in the top 40, but I would 
not be against double-packing in 
general." 

EMI artist development manag- 
er David Munns notes: "It's very 
questionable when one single is 
still high in the charts, and accept- 
able only if both singles are doing 
nothing. If a single is for sale, it 
should be for sale in its own 
right." 

Some dealers have reportedly 
benefited from double-packing by 
splitting the packages and selling 
the two disks separately. Says 
London retailer Peter Thorogood: 
""I'm one of the few dealers I know 
who doesn't split them. If Gallup 
is clamping down it's good if it 
stops shops splitting them, but it's 
the customer who is going to lose 
out. It's a two-sided coin." 



month celebrates its lOlh anniversa- 
ry, having sold nearly 100 million 
records and tapes worldwide. The 
duo reaped platinum and gold in vir- 
tually every market except the US, 
where Boney M never reached the 
top 25 

This time, Blume says, Hansa 
hopes its top act will be able to 
crack "the market we"re still a bit 
scared of." Hansa, together with In- 

The scene in 
Cannes: 
Midem coverage 
begins on page 56. 

tersong Publishing, created Modem 
Talking in the fall of 1984, pairing 
experienced songwriter/producer 
Bohlen, 31. with singer Anders, 22. 

Bohlen, who has written and pro- 
duced around 1,000 songs, tried his 
hand previously as a solo artist, 
landing a minor hit in Italy. 

Explains Blume: "At first, we 
thought of the duo primarily as a 
dance act, and they originally broke 
through the discos. But after a few 
television appearances, wc realized 
their potential among teens, too." 

The result was a kind of Teutonic 
Wham!, trailblazer for a series of 
German-produced acts (Jennifer 
Rush, Sandra) smging in English, 
which did extraordinarily well last 
year through Europe and the U.K. 

Only in Britain has Modem Talk- 
ing met a lukewarm reception, 



which Blume blameBon "the wrong 
distribution company" (Magnet). 
The current U.S. campaign was pre- 
ceded by test marketing last fall in 
the college radio market, which 
Hansa claims waa very positive. 

RCA/Ariola now has three videos 
available and promises heavy radio 
promotion in the U.S. for the duo. 
The first single is a double release 
with two of the most popular Euro- 
pean hits, "You're My Heart, 
You're My Soul" and "Cheri, Cheri 
Lady." 

Unlike many continental produc- 
tions, neither was remixed for 
American tastes — perhaps an indi- 
cation that in the face of such broad 
acceptance elsewhere. European 
acts now want to approach America 
on their own terms, with their own 
sound. 

Even if the U.S. campaign falls 
flat, Modem Talking looks certain 
to return to the European charts in 
February, when the new single 
"Brother Louie" is released. 

Numerous German producers 
and music publishers are attending 
Midem this year, with product simi- 
lar to Modem Talking, hoping last 
year's trend of English-language 
dance productions will carry into 
the new year and perhaps prove 
even longer lasting then the last 
German trend, the "New German 
Wave" rock of the early '80s, which 
ebbed out after around 18 months. 



Italian Home Video Exec 
Sees Boom on the Way 



BY VITTQRIO CASTELLI 

MILAN Italy, for so long the back 
wan! infant of European video mar- 
kets, could soon be headed for a 
home video boom. That at least is 
the prediction of Roberto Capparo. 
managing director Cinehotlywood 
here, which claims a 20^^ share of 
the current $17 million annual soft- 
ware business. 

"The reasons why our market is 
difficult are well known," Capparo 
says. "It's mainly a matter of hav- 
ing a very strong broadcast televi- 
8ion sector, with about 100 commer- 
cial stations. That was a direct re- 
sult of the mistakes of the Itahan 
movie business in the past 

"Earnings were not reinvested to 
improve product and technical qual- 
ity, movie theatres haven't changed 
much since the *50s and '60s, so the 
public naturally preferred to stay 
home and watch one of the many tv 
programs on offer." 

The abundance of feature films 
being shown on television, plus lack 
of consumer education about com- 
peting VCR systems, has meant a 
hardware population still only 
around 200,(K)0 machines. Capparo 
goes on. Even top movie releases 
sell no more than around 8.000 
copies on videocassette, with 1,000 
units an average sale. 



In addition, though, the pom mar- 
ket IS worth an estimated $15 Ini^ 
lion annually, while pirates are said 
to generate yearly turnover in ex- 
cess of $20 million. 

"Once the market really clicks," 
Capparo predicts, 'its dimensions 
will surprise everyone At the mo- 
ment it's still in a ver>' early stage 
of development ' 

Cinehollywood itself recently po- 
sitioned itself for expansion by con- 
cluding a distribution pact with 
CGD Videosuono, video arm of one 
of Italy's leading record companies. 

"We believe our choice of CGD 
was a wise one," says Capparo. 
"The company is expanding fast in 
areas other than music, and if we 
had not gone with them, the only 
other possibilities were to give our 
video product to a competitor or set 
up our own sales force, neither of 
which is a ver>* attractive solution 
from our point of view." 

Cinehollywood is part of a group 
of companies run by the Capparo 
family for the last 45 years. It also 
includes programming sales arm IE 
International and equipment firm 
Universal Video Corp., which also 
boasts a film library with several 
million meters of footage and a sta- 
ble of film directors. All three are 
soon to be relocated in a single new 
building for better coordination. 
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71' Source Licensing 

COPYRIGHT REFORM: GOOD MUSIC THE WINNER 



BY FREDERICK C. BOUCHER 

In a recent Billboard commenUirv 
iDec. 281, ASC.AP president Hal Da- 
vid railed on the music industPi' to 
oppose H.R M21, a bill which will 
mandate source licensing of music 
on syndicated television prot^ms. 
Mr David characterized the bill as a 
threat both to the music industry 
and to the copyright system. 

As the author of H.R. 3521. I 
strongly disagree with Mr. David's 
attack on my reform legislation. 

It may be true that this bill 
threatens a system in which a very 
few individuals and corporations 
monopolize tv music, but H.R. 3521 
hardly threatens the sur\'ival of the 
copyright system or the music in- 
dustry. 

On the contrary, the bill will open 
up the music business to the forces 
of competition in much the same 
way similar reform efforts have 
opened up other industries, such as 
aviation and communications. As in 
the case of those earlier reforms, 
my bill wil) open the tv music mar- 
ket to vigorous new players who 
will thrive in a deregulated system 
and offer program producers, tele- 
vision stations and the consuming 
public a better product at competi- 
tive prices. 

For years the performance rights 
in motion picture soundtracks have 
been obtained by source licenses. 
Such memorable scores as the 
themes for "Star Wars." "The 
Sting" and "Butch Cassidy And The 
Sundiance Kid" were all acquired in 
the same manner that H.R, 3.521 
would require for syndicated tv pro- 
gramming. The system that has 
provided excellent music for motion 
pictures will equally well serve the 
television music industry 

Mr. David's defense of the blan- 
ket license for tv recites four fa- 
mous names in music — Gershwin. 
Rodgers. Richie and Spnngsteen — 
and as8ertj« that "before long, the 
incentive that helped produce the 
likes of these composers will all but 
have disappeared." 

The reality of tv music today, 
however, is that most of the music 
in syndicated shows is created by 
"comiwaers-for-hire" The music of 
Springsteen. Richie and Rodgers is 
heard frequently on records, in 



films and in concert, but rarely on 

tv. 

The facts are that although 
ASt'AP and BMI represent collec- 
tively over 6U.000 composers and 
lyricists, only an infinitessimally 
small percentage of these creators 
see more than a token payment for 
music on syndicated tv programs 
and commercials. In fact, ASCAP 
distributes 75'' of its television 
revenue to less than 3'^'- of its 
composer/lyricist members and 
Z?' of its publishers. BMI distrib- 
utes 89~ of its take to less than 
2''' of its composer/lyricist affili- 
ates and less than 1% of its pub- 
lishers. 

Of the top 15 recipients of tv mu- 
sic license money. 11 were compa- 
nies controlled by the eight Holly- 
wood studios — not by the publish 
crs owned by the Springsteens. 
Rodgerses. Gershwins and Ri- 
chies. 

Mr David's commentary contains 
a number of other assertions about 



the music will be bargained for on a 
case-by-case basis. Music in a pro- 
gram with a strong musical element 
will command a higher price Weak 
music will command less. 

For the first time, the importance 
and quality of music in a show will 
be an element in the bargaining pro- 
cess. If strong music raises the 
price, the marketplace will ultimate- 
ly reward that composer. The com- 
posers who contribute to "Miami 
Vice" will be entitled to a greater 
reward when that program goes 
into syndication than those who pro- 
vide theme and background music 
for "Divorce Giurt." 

That's not how the system works 
now, however. If "Divorce Court" 
and "Miami Vice" enjoy equal Niel- 
.sen ratings, under the present sys 
tern the creators of the music com- 
ponent in the two shows receive the 
same reward. 

The bill will produce a more equi- 
table result. Where music has star 
billing in a show, it will receive star 




'Where music has 
star billing in a 
show, it will 
receive star prices' 



Fredrrick Bourhrr is ihr Democratic 
Coitgn\<<friiari from the Ninth District in 
\'irffinta. 



both the existing system and the ef 
feet of my bill which don't square 
with the facts. 

First, he states that supporters of 
my bill intend to shift the licensing 
of music used on syndicated pro- 
grams from the broadcasters to the 
program producers. My bill does no 
such thing It simply requires that 
music performance rights be li- 
censed at tht' snnic time as the 
right to perform all other copynght- 
ed elements of a program. 

Local broadcasters will still bear 
the burden of paying for music. The 
difference will be that the price of 



prices. H.R. 3521 will provide the 
truly outstanding composer with 
compensation commensurate with 
the value of his work. This is an op- 
portunity which has never been 
available to composers before. 

Ironically. Hal David, a very good 
composer with many hits to his 
credit, has publicly admitted that 
good composers like himself will not 
be harmed by my bill In testimony 
submitted in the Buffalo Broadcast- 
ing case. Mr. David was asked by 
the lawyers for the broadcasters if 
he has been fairly compensated by 
the negotiated source licensing sys- 



tem used in theatrical release of 
feature tilms. His answer? A simple 
"yes." 

1 assert that Hal David and other 
composers like him would, in fact, 
be far better compensated and 
would compose a much larger share 
of tv musk if the bill is passed. This 
result will occur because the 50 
cents on every dollar windfall stu- 
dios now receive as recipients of the 
publisher s share of ASCAP/BMI 
disbursements will disap|>ear. and 
the truly creative talent whose mu- 
sic will command more from the 
broadcaster at the syndication bar- 
gaining table, will receive a larger 
share of syndication revenues 

This bnngs me to another point of 
disagreement with the "facts" set 
forth in Mr David's December com- 
mentary. He states that H H. 3521 
"would eliminate the right of con- 
tinuing payment for continuing use 
of one's musical work. Payment 
would be made only once, before the 
value of the work in the market- 
place can be determined." Poppy- 
cock! 

Ask Hollywood's leading script- 
writers if they are paid only once— 
up front— for their creative contri- 
bution to a television production. Of 
course, they are not. They, like all 
other creative contributors, receive 
handsome residuals every time a 
broadcast station licenses a syndi- 
cated program. The same will be 
true of the music in a program when 
a syndication contract is signed and 
a source license issued. 

The payment of residuals, like the 
current composers' share of 
ASCAP/BMI disbursements, is not 
an act of charity by Hollywood stu- 
dios. In fact, they are a method of 
making the creator share the stu- 
dio's risk that the program will nev- 
er be successful. 

By paying low up-front payments 
to scriptwriters and composers-for 
hire, the studio gets a script and 
music cheaply. If the program nev- 
er goes into syndication, the studio 
has gotten off with a minimal in- 
vestment. If the show makes it big 
and does a good syndication busi- 
ness, the creators are rewarded at 
no expense to the producer. 

That mercenary incentive will re- 
main just as strong under a music 
(Continued on page 16) 
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ClUMNG THE MR 

H:il David's commentary (Dec. 28) 
:ittempts to characterize my testi- 
mony before a House Subcommittee 
nil the subject of Copyright Royalty 
Tribunal reform as being inconsis- 
tent with broadcasters' support of 
H.R. 3.521. a bill to require the inclu- 
sion of music performance rights to- 
gether with all other rights con- 
veyed when telension stations pur- 
chase prerecorded programming. 

My endorsement of the blanket li- 
'•ensing concept referred to its use 
in radio, not tv. This is clear from 
my statement 

"In the music negotiations, the 
payment per station generally re- 
flects the size of the stations and 
other considerations that result in a 



'sliding scale' of fees paid by the ra- 
dio station" (emphasis added). 

I was addressing the cable argu- 
ment that under a full copyright li 
ability scheme, cable operators 
would not be able to clear the pleth- 
ora of programs they retransmit to 
their subscribers. I was merely 
pointing out that the cable retrans- 
mission question is really no differ- 
ent than radio's situation. 

It would be virtually impossible 
for most radio stations to seek and 
negotiate with every composer and 
publisher of the thousands of rec- 
ords they broadcast yearly. Blanket 
licensing relieves radio stations of 
that legal necessity. Likewise, the 
obvious answer for cable under a 
full copyright liability scheme 



would be an adaptation of the blan- 
ket Ucensing approach utiized by ra- 
dio for over 40 years. 

Television is quite different. All 
the network programs broadcast by 
a station have had the music perfor- 
mance rights cleared. Music associ- 
ated with programs produced by the 
station can be purchased from indi 
vidual composers. In the case of the 
remaining prerecorded non-network 
programs, the station negotiates in 
the marketplace for each and enry 
program. There is no need for a 
blanket license. The cost of music 
performance rights would simply be 
another element in the negotiations. 

Edward O Fntts, Presidenl 
National Assn o( Broadcasters 
Washington. D C 



M M>l>MPn«Tl HOME 

I think the Rock'N'Roll Hall of 
fame should be located in Nashville. 
The hall would solidify the city's im- 
age as "Music City. U.S.A." After 
all. many of rock'n'roll's forefa- 
thers started their careers here 

Kerry P O'rjeil 
Nashville 
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28th ANNUAL 
NARM CONVENTION 

March 7-11 Century Plaza Hotel, Los Angeles 




• IRVING AZOFF. MCA RECORDS AND MUSIC GROUP, KEYNOTES 

• JAN TIMMER. POLYGRAM INTERNATIONAL, ON THE COMPACT DISC 

• MANUFACTURING THE COMPACT DISC: A VIDEO 

• A PROFESSIONAL MARKETING EXPERT: 

How to Merchandise "The New Look, The New Listen" 

• THE PRODUCT PRESENTATIONS "A NEW LOOK-A NEW LISTEN" by 



• CAPITOL • COLUMBIA/EPIC, PORTRAIT& ASSOCIATED LABELS/CHRYSALIS 

• MCA AND MOTOWN • POLYGRAM • RCA, AAM AND ASSOCIATED 
LABELS-ARISTA • WARNER/ELEKTRA/ATLANTIC CORP. 



• THE BEST OF INDUSTRY ADVERTISING 

Awards for Radio, Television, and Print 

• SPECIAL STORE MANAGERS, MIDDLE MANAGERS PROGRAM 

Seminars on Merchandising iClusic, Radio, Theft, Video and the Music Store, 
and more- 
Plus a "tor Store Managers Only" Bash at Tower Records, Sunset Strip 

• "MEET THE ARTIST" OPENING COCKTAIL RECEPTION 

Recording Artists of all labels meet and greet NARM Convention attendees 

• SCHOLARSHIP FOUNDATION DINNER, STARRING 




NARM AWARDS BANQUET 

1985 Best Seller Awards, Merchandiser of the Year Awards 
Guest Stars To Be Announced 

"BOOGIE INDEPENDENT" A CONCERT-DANCE PARTY 

Host: The Independent Distributors and Manufacturers 



FAT BOYS 

SUTRA RECORDS 
and more to be named 



THE L.A. DREAM TEAM 

DREAf^/l TEAM RECORDS 



FORCE M.D.'S 

TOfVIMY BOY RECORDS 



A NOV ILO€r° A NEW LISTEN 



THE CALIFORNIA SHOWROOM EXHIBIT AREA 

If you buy or sell records and tapes, video, accessories, fixtures, computer 
hardware and software. T-shirts, buttons, posters... 
be there! 

SPOUSE EVENTS-UNPARALLELED! 

Brunch at the Beach and a Tour of the John Paul Getty Museum 
"Tamara ' a theatre experience beyond imagination 
The De Mille Visit Exhibit with a Movie Industry Historian 



Please send me more information on N i^t. M * 

Name: "I am;" 

Company: U a Retailer 

Address: U a Wholesaler 



City, State, Zip: . 'i a Manufacturer 

Please return to N At H. 1008-f Astorlo Blvd., Cherry Hill. NJ. 08003. (609) 424-7404 

- jpyrigliT" > •>• !•.•> •-(I 
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Welcome Mat Out for KPWR Los Angeles 

Urban-Formatted Tower 106' the Talk of the Town 



KIM FREEMAN 



NEW YORK Industry reaction to 
the ilebul itt urban formatted 
KPWR Lus Angeles (Billboard. Jan 
18) is (lerhaps best described by Mo- 
town's Skip Miller, who offers an 
emphatic "Yahoo." 

"I don't know why it's taken Ixw 
Anfreles so lon^ to make a decision 
like this. " adds the label's senior 
vice president, marketinR/promo- 
lion. in a common West Coast re- 
frain. 

The welcome hif;h-powered urban 
outlet belonf^s to Emmis Brtiadca.^1- 
ing. which laid adult contemporary 
KMGG to rest on .Jan. 11 to roll out 
"Power 106" and its first week of 
SIX consecutive "Power Play" 
tracks. According to several 
sources, KPWR is patterned after 
Philadelphia urban leader WUSL 
("Power 99") and consulted by vet- 
eran Don Kelly, whose resume in- 
cludes work at the top-rated success 
of KMJQ Houston. 

So far the KPWR playlisl is hew- 
ing to urban convention, with an 
emphasis on crossover black and 
pop. Staple songs to date include the 
latest from Tears For Fears. Ready 
For The World. Stevie Wonder. 
James Brown, Klymaxx. Sade. Lio- 



nel Richie and Isley/Jaaper/Uley. 

As Motown's Miller describes the 
Los Angeles market, "We have our 
giants for years and years," a refer- 
ence to the current reign of KIIS- 
AM-FM. and, earlier, KMET and 
KHJ. KPWR is going t4) "wake this 
town up. make it morv competitive," 
Milter predicts. 

Miller notes that Emmis is up for 
a big challenge. KIIS aside. KPWR 
faces stiff competition from KJLH 

'I don't know why 
it's taken so long' 

and what Miller calls the "excellent 
programming" of PD Jim Maddox 

KJLH is the strongest Los Ange- 
les urban outlet, with a 2.3 share in 
the fall Arbitron. and KDAY is 
nght on its heels with a 22. RACE 
and KUTE are the two other urban 
contenders, although none of these 
four outletii has the reach of the for- 
mer KMGG signal. 

Meanwhile. KIIS programmer 
Mike Schaefer is watching Power 
106's development with a cool but 
keen eye. "I'm sure it's frustrating 
to the industry to a eertam extent 
that we are the only station they 



sort of Aaiv to get an add from," 
Schaefer observes With the onset 
of KPWR. Schaefer says. "We 
might consider adding a record that 
would have done a 'wait and see' on 
in the past." 

"We welcome the challenge," he 
continues, adding that, among other 
things, "It will give us a better 
gauge on crossovers." Schaefer 
notes, however, that KIIS "won't 
react immediately." as the combo's 
playlist already consists of roughly 
SO''-- black music, a reflection of the 
market's hottest sellers. 

At presstime, Emmis had not 
imed up KPWR's permanent pro- 
gramming and personality team, 
but the outlet is already the talk of 
the town, according to several ob* 
servers. 

"We're starting to feel it." said 
Arista's West Coast promotion di- 
rector Kelly Norris only four days 
after the station's debut. Norris 
pegs the music mix at about 90*^ 
r&b. with steady doses of "the good 
pop songs." 

"It s a very uptempo, dance-on 
ented station," says "On The Ra- 
dio" producer Jeff Levy, adding 
that the pop product aired on 
KPWR so far appears predominant- 
Iv in 12-inch form 



Promotions 



NO HATION IS AN ISUUID 

Long Island Radio Broadcasters 

Assn. 

Contact: Paul Fleishman 
"It's the first time in our history* 
that we've all agreed on some- 
thing," says LIRBA president and 
WGSM Huntington general sales 
manager Paul Fleishman of the 15- 
year-oJd association's collective 
"Power Of Sound" promotion. 

Last week, the group's 20 mem- 
bers began a six-week campaign 
plugging the value of radio adver- 
tising, which wilt culminate in one 
local business winning a radio blitz 
worth $72,000. This grand prize in- 
cludes an IR-spot-per-week, four- 
week spot schedule to be run on all 
participating outlets. The 60-sec- 
ond ads are generic enough, says 
Fleishman, to fit all LIRBA sta- 
tions from the MOR-formatted 
WGSM to rocker WBAB. 



To promote this sales promotion. 
Fleishman says, LIRBA members 
are practicing what they preach by 
making use of all media. That in- 
volves print, cable and direct mail, 
a campaign that he says is costing 
the association about $60,000 
"Our whole idea," notes Fleish- 
man, "is to attract business people 
who are not already listening." 

Interested businesses register 
by calling a 24 hour phone number, 
and will also become eligible for 
merchandise prizes awarded twice 
weekly for the duration of "The 
Power Of Sound." All registrants 
will be sent packets containing in- 
formation on the 20 LIRBA mem 
her stations. 

The SESQUICENTENNIAL cel- 
ebrations abounding in Texas this 
year will lay the groundwork from 
some stellar promotions. One of 



...iBwsline... 

MITT MEEIIIfilt, president and chief op.Tating officer of Huffey 
Broadcasting, reports two acquisitions; Adult contemporary KONO 
AM and top 40 KI'H'-FM, iMilh in San Antonio Oimbined purchase 
price lb $11 million. 



I-CMUUUIT appoints Dick Downes vice prraidi-nt/general sales 
manager He was national sales manager for KWK/KOLD St. Louis 

FlIED BOM IS promoted to station manager for Fairfield rnniho WIJLR/ 
WySN Kalamazoo. Mich. A Fairfield partner. Bohn replaces l»on 
Heckman. who left to anjiiire two stations of his own. 



the wackiest we've heard of 
comes, of course, from KLOL 
Houston, which recently embarked 
on its "Claim The Comet" cam- 
paign As a salute to the Big 
State's 150th anniversary, KLOL 
us claiming Halley's Comet as Tex- 
as' sovereign territory, a move 
that KLOL public relations direc 
tor Doug Harris describes as "offi- 
cial tongue-in-cheek with respect 
for Texas heritage " 

With plenty of "Quest For The 
Comet" parties and proclamations 
as teasers, KLOL wrap up the pro- 
motion by sending a delegation to 
Alice Springs, Australia, in April. 
Australia and Rio de Janeiro are 
two of the best places to see the 
comet clearly, but Harris says the 
latter location was "too accessi- 
ble" for the rock outlet: "We had 
to send them to the other side of 
the earth." 

Ijeading this entourage will be 
"Texas' ambassador to Australia," 
another "official " KLOL appoint- 
ment, an honor created as one of 
the prizes in the station's recent 
"The Best Of Texas" promotion. 
Other prizes emerging from that 
summer stunt included a $5,000 
Texas shopping spree and a pro- 
ducing oil well. 

According to Harris. KLOL in- 
tends to turn the Australian com- 
et-viewing jaunt into something of 
a cultural exchange. So. Austra- 
lian broadcasters, be pre[iared for 
barrels of Texas artesian water, 
jalapeno peppers and other Big 
Stale favorites when the KLOL 
team arrives this spring. 

KIM I'-REKMAN 



Son Francisco Dates Set 

Gavin Report Confab Rises Again 



NEW YORK The revived Gavin 
Report convention is scheduled for 
Feb. 21 i2 at the Fairmont Hotel 
in San Francisco, home of the 
multi-format tipsheet Dubbed the 
Gavin Seminar for Media Profes- 
sionals, the meet is expected to 
draw between 500 and 700 attend- 
ees from the radio and rvmrd com- 
munibes, says the Gavin Report's 
Ron Feld. 

The two-day confab kicks off 
with a keynote speech from CBS 
stalwart Charles Osgood, followed 
by a management session lead by 
Charles A. Garfield, author of 
"Peak Performance " In addition. 



WCl Records Group executive 
Stan Cornyn will be making a pre- 
senution on Compact Discs titled 
"Eat Or Be Eaten," and veteran 
Gary Owens will host the Gavin 
Awards ceremony for radio and 
record reps. Last, but not least, is 
a series of various format break- 
fasts 

The last Gavin seminar was hekl 
in 1974. under the direction of the 
late Bill Gavin, creator of the na- 
tional radio convention concept. 
As Feld explains it, this year's 
meet will mark the beginning of 
"a new tradition." 
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Programmer:! rtital why they have jumped on 
particular new releases. 

POP 

Fighting the flu and the traditional framework of the pop format are 
not easy tasks to tackle simultaneously, but such is the situation we 
found WXKS-FM Boston program director Sonny Jo* White in last 
week. Of his latter battle. White says two recent adds arc helping 
WXKS get a break from the "sugar pop" flow with a step towards 
more progressive items. First is the Bangles' "Manic Monday" (Co- 
lumbia), a Prince-written single. "I always like the Bangles, and we 
nerd stuff like this We haven't had a girl group since the Go-Go's." 
Borrowing a bit from the rock waves. WRCN's in particular. White 
says the Divinyls' "Pleasure & Pain" (Chrysalis! is doing well. "It's 
not as commercial as some of us top 40 programmers might like it to 
be," White notes. "But we need to push the format a little." In perus- 
ing the high-energy dance scene, the PD has plucked Phyllis Nelson's 
"I Like You" (Carrere/CBS Assoc.l, And, even though White says Ed- 
die Murphy's "Party All The Time" worked extremely well at "Kiss," 
he claims to be supnsed at the comedian-tumed-crooner's s]icJa>e&s in 
pulling off "How Could It Be" (Columbia), a ballad no less. 

AOR 

After boosting his combo to a nine share for the number three slot in 
MinneapolLs. KQRS-AM-FM program director Dave Hamilton alludes 
to some of his programming philosophies in this week's adds, especial- 
ly his first pick to click That is the Firm's "King's Horses" (Atlantic), a 
song that Hamilton describes as " the essense of AOR. We can own it. 
CHR won't touch it." Besides that. "Paul Rodgers is at his best here," 
Hamilton adds. Second is the Alarm's "Spirit Of 76." (I.R.S.), a single 
that he says is stronger than the group's last outing. "Strength." 
Meanwhile, the Del Fuegos remain hot in Minneapolis, where Hamil- 
ton is feeding a demanding audience with the album cut "I Slill Want 
Y'ou" (Warner Bros ). More offbeat adds at KQR.S come from Aldo 
Nova, whose "Rumon Of You" (Pbrtrail/CBS) features Fiona singing 
backup, and Dare Force The latter is a local act with "Just One Night" 
out on the indie DME Record-s. "It's a hot night-time rocker," says 
Hamilton. "Plus we're cool to play it." he notes, as the act has created 
a steadv buzz in the area. 

COUNTRY 

KFKF Kansas City program director ClilT Blake has an interesting 
description for an unsurprising add this week. It applies to "She & I" 
(RCA) by format champs Alabama. ""I can hear the hand branching out 
here. They've learned some lessons from John Cougar Mellencamp and 
the Police," observations which Blake pegs to the drum and guitar 
work on the new single. Mentioning another veteran, the PD predicts 
that Anne Murray's "You & Me" (Capitol) will be her " iRlands In The 
Stream"' for this year. He may have been '"Down In The Boondocks" a 
while back, but Billy Joe Royal is up on the chart-s with "Burned Like 
A Rocket" (Atlantic), a trek that ha.s not gone unnoticed )iy Blake. 
"It's another great countrv- do-wop song." the programmer cnthu.ses. 
Lastly, Gary Morris' "100* Chance Of Rain" (Warner Bros.) gets yet 
another point on it"^ way to achieving 100^ unstoppable success." a.s 
Blake adds it easily to KFKF's format. kim kreeman 
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U/ES TU/O OD ONE JRRESEIS/TS 



THE BEST OF 




AN AMERICAN EVENT 




The Westwood One Radio Net worki and Home Box Oiiice are proud to present the excluiive simulcast premiere of The Best O/ Farm Aid: An American CrenI, 
airing Saturday, February 8 a1 10 p.m. (EST PST) in digital stereo on Westwood One and HBO outlets throughout North America. 

The hour-long simulcast presents the most exciting highlights oi last September's historic all-star benefit concert in Champaign. Illinois' Memorial Stadium, 
organized by Willie Nelson with help from John Cougar Mellencamp and Neil Young. 

Featured are spirited performances by Nelson. Bob Dylan. Johnny Cash. Billy Joel. Kenny Rogers. Young. Waylon Jennings. Mellencamp. Kris Kristofferson. 
Alabama. George Jones. Loretta Lynn and others, along with special appearances by Roger Miller (Big fliverl. Charles Haid (HilJ Street Blues). Sissy Spacek 
(Oscar-winning star of Coof Miner's Daughlerl and Debro Winger (rerms Ot Endearment. Urban Cowboy). And preceding the simulcast, Westwood One 
aUiliates will present a special 15-minute salute to the Farm Aid project. 

The simulcast will also feature a special 800-number for listeners and viewers who wish to contribute to the Form Aid fund, which provides relief for 
financially-striclcen farmers. The Best Of Farm Aid: An American Event malfes it possible to relive that moment when music with a message united America's 
heartland with the world. To make sure you and your listeners are a part of it. call Westwood One now at (2131 204-5000 or Telex 4996015 WWONE. 

FOR THE BIGGEST EVEPiTS O/V RADIO, IT'S WESTWOOD OPiE...AI^D OFiLY! 
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I HE WlUl) WEST Kot » l"l wil'l<^r 
last week with modern music 
source KNAC Lour Beach remod- 
elint; its format No, its not all 
heavy metal, reports program di- 
rector Jimmy Christopher, whose 
favorite description of the new 
sound IS "loud but proud." He 
says, with the help of consultant 
J«ff Pollack, ' we're filling the 
void for true rock'n'roll." 

According to the Pt), KNAC is 
reluming to its root* of the late to 
middle '70s. and the listener and la- 
bel response so far has been. 
"Wow. someone finally had the 
guts to put rock'n'roll back on the 
radio." Christopher report.s that 
KNAC is going after the 1^-30 
demo, although he says "a .'>I-year- 
old women called to request Van 
Halen. so . . . who knows." 

Core artists on Christopher's 
"pure rocker" now include Twisted 
Sister. Judas Priest. Accept. Mot- 
ley Cruc and Dokken, he says, with 
generous doses from the Doors. 
Led Zeppelin and other '70s sta- 
ples. Although Christopher says 
word of the revised KNAC has 
spread like "wild fire." he claims 
that a major scale tv and print cam- 
paign are in the Flagship outlet's 
budget. In the meantime. KNAC 
has a long list of co-promoted con- 
certs scheduled 

On the jock hneup. Roland West 
and Big Rick Stewart have 
stepped out. with Wild Bill Scott 
and Sam Freeze Diseaix stepping 
in. The remaining jocks have been 
given appropriate "killer and stor- 
min'-type" prefixes, says Christo- 
pher. 

Another outlet you can ex- 
pect to hear and see more of is Mal- 
rite's new babv. country combo 
KLAC/KZLA Los Angeles Cnlike 
other stations in the market, the 
combo will be sticking to its for- 
mat, says newly upped Malrite vice 
president/California stations. 
Steve Edwards, who retains his 
post as VP/(iM at the company's 
other country pair. KNEW/KSAN 
San Francisco. "We feel the sla- 
tion.H are in an e.xcejlent position 
for growth. " notes Edwards. "We 
are going take the lessons we 
learned here (San Francisco] and 
apply them " What will be chang- 
ing at the IjOS Angeles properties, 
says Edwards, is the combo's pro- 
file "We are upping our promo- 
tional budget to a point that will 
guarantee us better ratings. " 
notes the executive of a campaign 
that will canva«5 tv. outdoor and 
traffic. 

Malrite's acquisition of KZLA/ 
KLAC from Capital Cities wa:4 fi- 
nalized recently, and the Cleve- 
land based broadcaster has al 
ready brought on two key execu- 
tives. First, Bob tiuerra segues 



fmm the PP post at KNEW for the 
optTiitions manager shift m Los 
.\nge!es And. veteran broadcaster 
iVorm Epstein ship.s in from 
KM PC Seattle aH general manag- 



RTIANTA also crops up as a mar- 
ket to keep a keen eye on with the 
debut of WEKS. an urban contem- 
[Hjrary outlet recently unveiled by 
Trans-World Broadcasting, the 
foIk-K with a -iiellar track record 
based on WZAK Cleveland. Lee 
Zapis 1.S running the outlet as gen- 
eral manager and he projects that 
"Kiss lUI " will be more progres- 
sive musically than it'-s neighlior>. 
the toughest of which is urban top- 
per W^'EE. 

To ensure this. Zapis has done 
-"^ome impressive local headhunt- 
ing, highlighted bv the recruiting 
of WVEE's Mitch Faulkner, who 
joins Kiss 104 as program director 
and morning driver Other Zapis 
raids include Mary Summen from 
WFO.X. Keith Eubanks from 
WBIIS. Tony Scott fniiu WWDM. 
Ray Harris from WAOK aiul La- 
Verne Snead from WICO on the 
air team Additionally. WEKS has 
pulled WV'EEers Andrea Bergero 
and Marvin H'haley in on the sales 
side. 

WiDO-FM Fayetteville. N.C 
changes call letters to WDKS and 

KNAC's format- 
not all metal — 
is loud but proud. 

comes under Ihf ownership of ils 
three year consultant Landsman- 
Webster Communications. Pre- 
dictably, company partner Dean 
Landsman rejwrts that "P-lUS's" 
12-49 urban target will remain the 
same ami says that "promotions 
will be .stepped up tenfold." Bob 
Gaye stays on as program director 
ami morning man. Staff additions 
following the transaction include 
new general manager Herb Wolfe, 
who ships in from WWIL Wilming 
ton. N.C. Also leaving WWIL for 
WDKS is Greg Starr in the midday 
shift, while Toni Collins left a lo- 
cal tv station to join the air team. 

Bob LINDV is upped to program 
director at "pure pop" WJXQ 
Jackson/ Lansing. Mich. An air tal- 
ent there since Oct. I9S4. fjindy re- 
tains his afternoon shift and re 
places Brian Kry.iz. Other 
changes at WJXQ include the ar 
nval of morning duo (Uave) Har- 
mon & iTom) Holiday, who've 
shipped in from WWCL 
Pittsburgh- New in the midday slot 
is Tim Barron, a recruit from 
W\AP Indianapolis. And. filling 
the 1 p m 4 p.m. shift is Dave 
Scott, fresh from rival Lansing 
outlet WVIC. 

Randy DA.MELS is promoted 
to assistant music director and 
moves to the 10 a m -3 p m slot at 
WCC.Q-FM Columbus. Ga. He wa.s 
a night jock for the station . . 
WVCR-FM York-Hanover, Pa 
switches formats from CHR to 
adult contemporary. Station execs 
decided to make the change be 



cause "we want to target more of 
the 1^44 audience." states station 
manager John Lawrence, noting 
that "that's where the business 
is." The outfit has been a CHR 
since 1974. 

In AN INDUSTRY FULL of di- 
rectories, we're sadly short on info 
as to where to seek the best bodies 
in the biz. So . . . thanks to Playgirl 
magazine for a pictorial guide t<i 10 
of America's top rock jocks in its 
February issue. Dubbed ""Ameri- 
cas Favorite DJ's"' by criteria un- 
known to us, the discrete shots in- 
clude KRQR San Francisco"s John 
McCrae, Kf.<*.S Los Angeles' 
Ceno Michellini. WIYV Balti 
more's Ted Edwards (fomierlv of 
KGB San Diego), KMET Los An 
geles' Rick Lewis and Fraier 
Smith. WBCN Boston's Bob 
Kranes. WXRK New York's Mark 
DiDia and .Mark Coppola. WLl'P 
Chicago'.s Jonalh(»n Brandmeier. 
KZEW Dallas «)z Medina, W.XRT 
Chicago's Lin Brehmer and Bob 
Buchmann of WBAB lx>ng Island. 

Jon ANTHONY is promoted to 
program director at country outlet. 
WI)OD-FM Chattanooga. He con- 
tinues as the station's morning 
drive jock. Also. Parker Smith is 
upped to music coordinator for 
WDOD-AM-FM. while retaining 
his aftemoiio shift on the AM . . . 
In the same format. Rob Hough is 
promoted from music director to 
assistant program manager at 
KTTS-AM Spnnglield Succeeding 
him IS Tony Michaels, who holds 
onto his evening slot. 

Radio is right m there on the 
industrv-wide effort to create the 
Rock'n'Roll Hall Of Fame WCBS- 
FM New York, for one. hosting a 
live special Thursday (231 while the 
Hall of Fame is officially o[»ened in 
Gotham. CBS Radioradio. in turn, 
is offering the two-hour WCBS 
show to its affiliates, who can look 
forward to interviews and info on 
as many of the first 10 Hall Of 
Fame inductees as possible. The 
WCBS-FM connection comes from 
the station's weekend man Norm 
N. Nite. a member of the industry 
committee overseeing the HOF's 
progress. 

On another New York note, we 
told you last week that WYNY 
morning partner Rick Harris will 
be leaving the show next month. 
That's because he'll be taking a 
part ownership in WKBQ Harris- 
burg. Pa., where he'll also act as 
station manager. Harris merges 
with present station owners Al and 
John Dame. He likens WKBQ to 
WNBC New York in terms of its 
mix of music, personalities, sports, 
news and night-time talk and says 
he's joining to "provide a little 
magic." Whether Harris will make 
that magic at the mike remains to 
be seen. 
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Follou ing are IJ plus, nivragr quarter hour share, metro sunfy area 
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H/ESTi/l/OOD ONE PRESENTS 




I N 



CONCERT 



The Westwood One Radio Networks' acclaimed /n ConcwX series is proud to present the passionate, funky rock 'n' roll 
sound of Australia^ INXS, airing the week of Monday, February 6 on Westwood One Radio Network affiliates throughout 
North America. It's an exclusive 90-minute performance recorded by Westwood One's mobile studios at the famed 
Hollywood Palladium during the Antipodean sextets most recent U.S. tour Featured are exciting live versions of all the 
hottest tracks from INXS' three U.S. LPs (S/iabooA* Shoobah, The Swing and Listen Uke Thieves), including their latest 
hiU, "This Time " and "What You Need. " Call the Westwood One hotline now at (213) 204-5000 or Telex 4996015 WWONE 
so you arKl your listeners won't miss INXS In Concert, tfie latest exclusive from rock radk}^ favorite performance series. 
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RADIO'S GREATEST ROCK 
ROCKS GREATEST STARS 
IS OYNAMIC WEEKS 

Now... the inevitable radio link between 
album rock's beginnings and the cutting 
edge of today's format. 




UJhk JTUAe ■Ha.vzhon. 

Riding the winning direction of AOR in the late '80's, 
ROCK CONNECTIONS pulls in the important upper 
demos and turns on the core younger audience 

With a music-intensive format, new and rare interviews, 
great historical flashbacks and the unique perspective 
of host Mike Harrison (KMET-FM Los Angeles, 
VVNEW- FM New York, Goodphone Communications )— 
ROCK CONNECTIONS is your connection to listeners 
and advertisers this summer 

Make the connection toda y Call lamie Curtis in 
New York at (2121 975-7316 or Steve Epstein in 
Lx>s Angeles at (2U| 460-3547 



One hour each weekend Ihrou^hout the Summer 
Three-hour specials on Memorial Day, Fourth 
oi luly and Labor Day Weekends 
Produced by Broadcast International In association 
with Goodphone Communkattons 
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BOUCHER 

(Continued from page 10) 

source licensing system. We can 
safely assume that stuilios will con- 
tinue to ask composers to take less 
up front in return for the promise of 
a percentage— in the fonti of a re- 
sitiual rather than an ASCAP''BMI 
payment — when and if the program 
is licensetl to local broadcasters in 
syndication. 

There will be one big difference, 
however The composer's share will 
not be based on an arbitrary formu- 
la, as IS now the case. You can be 
sure that star music will command 
star residuals in syndication. 

That assurance advances the fun- 
damental purpose of the copyright 
law: to provide a marketplace re- 
ward to creative artists. That is why 
H.R. 3521 is a needed reform which 
will .xtrengthen the copyright sys- 
tem and the music business. It will 
make tv music for the first time a 
truly marketable commodity. 
Where his or her contribution is an 
important element in a program, a 
composer will command a greater 
share of Jiyndication revenues. 

At the syndication bargaining ta- 
ble music will be an issue, no longer 
something to be paid for by a fixed 
formula which has no relationship 
to the quality or importance of the 
product 

Of course, there will be losers if 
H.R. 'io2\ is enarl*»d, as there were 
when Congress deregulated other 
industries and let the marketplace 
determine the price of goods and 
services. 

The mediocre, those who really 
don't contribute to what the con- 
suming public receives, will lose. 
Studios may lose the arbitrary SO?' 
they now receive as the publisher's 
share of revenues from ASCAP and 
BMI. Composers whose scores 
sound as if they could be written by 
a computer may also lose their privi- 
leged status The A.SCAP/BMI bu- 
reaucracies may shrink a bit. 

But those with talent will have a 
chance to -thow their stuff They 
will win their rightful place at the 
syndication bargaining table Good 
music and the music industry in 
geni'ral will be the winner 
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Record Radio R«ll«f. WXRT Chicago staffers and local hero Nicholas Tremulis relax after pulling off a beneOt concert for 
the city's Children's Memonal Hospttal which raised $3,300 and 2.000 toys Shown from left are Mhyrta Perez, director of 
the child life center at Children s Memonal. band manager Pete Katsis, the hospital's David Dotlon. WEA s Scott Cameron. 
Tremults. WXRT program director Norm Winer, Island Records' Brenda Romano and Ron Hamu ol the Maxell Corp The 
sold-out concert was co-sponsored by WXRT. Maxell and IslarKJ Records 



The Snider Sound. KMET Los Angeles hosts Atlantic recording artst Dee 
Snider of Twisted Sister dunng (he group's L.A, stmt to promote its latest album. 
"Come Out And Play." Pictured from left are air personality Cynthia Fox. Snider, 
music director Pam Edwards. Atlantic local promotion rep Mark Gorlick and the 
label's vice president ol field operations Lou Sicurezza. 




Hard Rockers. Pictured at a WNEW-FM New York bash al Ihe Hard Rock Cafe 
are, from left, air personality Dave Herman, program director Charlie Ker>dall. 
Scott The Professor" Mum. A&M recording artist Tommy Shaw, a WNEW 
contest winner and air personality Carol Miller, The group is gathered for a 
Maskers Ball reception as a culmination of a week-long party celebration. 





Morris, Mickey & Minnie. Warner Bros Nashville recording artist Gary Moms 
hosts NBC Radio Eniertamment's Irve-via-satellite country music concert senes. 
"Live From Walt Disney World * Joining Moms, center, are host Nancy Turner 
of WMAQ Chicago. Mickey and Minnie Mouse and WHN New York air 
personality Dan Taylor, who flew down to guest-host with several contest 
winners 



Dare to Be a Chicken. Gary 
Gillespie, right, a local Victoria. B.C , 
government empk>yee, accepts a dare 
trom CFAX Victoria morning man 
Barry Bowman to perform a "most 
outrageous" stunt The station offered 
Gillespie S 1.070 to appear as the 
Chicken Man," a painted body with 
liquid honey and feathers gobbling 25 
hard-boiled eggs. 




Audio Dynamite Breakir>g with WFNX Boston staffers are memt>ers oi 
Columbia act Big Audio Dynamite Pictured from left are BAD's Don Letts, 
station promotion manager Od Stanford, station owner Stephen Mmdich. BAD's 
Mick Jones and CBS Records promotion manager Sal Ingeme 



Crazy Eddie Levels Off. Capitol Records artists Sawyer Brown are living it up 
on WSIX NashvTlle'5 "Big Show." Pictured off track are the station's Paul 
Randall and 'Crazy Eddie' Edwards, left, and the Sawyer Brown trio 




Clemons United 
Collection. Clarence Clemons 
pauses after an interview with the 
United Stations Programming 
Networks Tom Roland to promote his 
Columbia album "Hero." Pictured in 
the front row from left are Patty 
Mrozowski of Ted Bates Advertising. 
Clemons, Fran Weirtoerg of Bates, 
and USP's Joni Silverman, From top 
left are Mathew Asinan of J Waller 
Thompson. USP's Dick Keltey. Dean 
Taylor of Warner Lamt>ert and Roland. 
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Chicago FM Spearheads Mutual Marketing Hopes 

Lany King Getting Contemporaiy Boost 

We.siwood One's and Mutual's New 
York studios as well as those in Mu- 
tual's home base of Arlington. Va. 

Now. King will be reporting late 
breaking news from around the 
world during the first hour— a slot 
traditionally reserved for guests 
only— and will also be fielding 
phone calls. 

According to Mutual's Dumey. 
the program will be expanding to 
six hours on Feb 3— beginning at 
11 p.m. EST rather than at mid- 
night, "which gives us an extra Ar- 
bitron hour." 

Westwood One and Mutual are 
hoping WFYR paves the way for 
other contemporan,' music stations 
to pKk up 'The Larry King Show." 

"Having WFYR carry the pro- 
gram. " notes Dumey, "is an an in- 
teresting way for uh to break into 
contemporary markets." 



BY MOiRA Mccormick 

CHICAGO Adult contemporary 
WFY'R here his become the first 
major market contemporary music 
FM station to carry Mutual Broad- 
casting's syndicated talk program 
"Larry King Show." News/talk 
WINli-AM had broadcast King's 
show until It switched to a Spanish- 
language format in mid-December. 

Most of the 263 stations around 
the country which carry King's 
nightly five-hour program are 
news/talk AMs. according to Mutu- 
al corporate communications repre- 
sentative Chris Dumey. Only 28 FM 
stations carry the nine year old 
show. Corpus Christi. Tex. was pre- 
viously the largest market in that 
category 

The RKO-owned WFYR took an 
unusual step in picking up a five- 
hour talk program, admits program 
director Glen Martin. However, he 



noLe.s. "King IS a proven coniiii<«lity 
and he did very well at WIND. 

"Most of our numbers are be 
tween 10 a.m. and 10 p.m., " Martin 
says, "and since we tend to skew 
younger because of our AC/top 40 
music, we thought wc might trans- 
fer some numbers on the upper end. 
The perception of the show is that it 
skews older on the other hand, with 
Westwood One's purchase of Mutu- 
al, they're probably aiming to make 
the program show more mass 
appeal." 

That ui precisely Westwood One's 
intent, according to Mark Feldman. 
Mutual's director of corporate com 
munications. " Larry King' is Mu- 
tual's hallmark program, " he says, 
"and Westwood One's first pro- 
gramming development" since tak- 
ing over Mutual 

As part of the show's updated 
format, satellite hookups will en- 
able guests to be interviewed in 



Washington Koundup 



BY BILL HOLLAND 



I HE MERGER OF Gannett and 
the Evening News Assn. (EN Al was 
approved by the FCC Jan. U Gan- 
nett, which already owns six televi- 
sion stations and 15 radio stations, 
will acquire control of two more tv 
stations ENA. in order to comply 
with FCC multiple ownership rules, 
will be selling off several Iv licenses 
to Knight-Ridder, and WW.I/WJOl 
Detroit to Federal Enterprises 
Things will slay the same for Gan 
nett s radio stations in Chicago, De- 
troit, Los .Angeles, San Diego, St 
Louis, Tampa, and Houston, Denton 
and I^adena. Texas. The Commis- 
sion also okayed Gannett's acquisi- 
tion of WDVM TV here, even 
though its national newspaper. L'SA 
Today, is headquartered in nearby 
Arlington, Va. 

Am'S lee IACOCCA? Judging 
from a recent standing-room-only 
meeting in Los Angeles, the FCC's 
Media Bureau Chief Jim McKinney 
might be held in the same regard by 
AM broadcasters The AM execu- 
tives came to the NRBA-sponsored 
event to discuss with McKinney his 
recent proposals to improve AM 
broadcasting through the use of 
synchronous (dual) transmitters, 
prtigram duplication. AM stereo and 
other state-of-the-art technical pro- 
cedures. 

Senator WIRTH? House Tele- 
communications Subcommittee 
chairman Timothy Wirth (D Colo.) 
was to announce his plans to enter 
the 1980 V S. Senate race for Sen. 
Gary Hart's current seat at a rally 
and press conference in West Den- 
ver last week If Wirth pursues the 
Senate seal (and sources are sure he 
Willi, broadcasters will be among 
those applauding — because Wirth 
has been a thorn in their side for 
years. Among those who might go 
for the telecommunicatians subcom- 
mittee chair Reps. Tom Luken (D- 




ABCs ol Rock and Power. The team al WXRK (K-Rock) New York enjoys an 
ABC RadK> Network-sponsofed parly celebrating Ihe network's dislnbutKjn and 
marketing deal vnlh the Glotjal Satellite Network (or its "Rockline" and 
"Powercuts" programs From left K-Rock's music director Mark DiOia. 
personalities Jimmy Fink, the Madame and Tony Pigg, program director Pat 
Evans, advertising arKl promotion director Sharon Rosenbush, vrce president/ 
general manager Tom Chiusano and production director Mike Koste. 



Ohio! and Al Swift (D-Wash ). both 
authors of broadcast dereg bills. 

Hispanic female Republican 
to take vacated Democrat Henry Ri- 
vera's seat on the FCC That's the 
word concerning ftitricia Diaz Den- 
nis, ;I9, now a member of the Na- 
tional l..abor Relations Board. As a 
White House choice, sources say, 
she would be a shoo-in. 

Fee FIELD OFFICES have been 
given authonty to levy fines up to 
$10,000 for technical violations, ac- 
cording to the Commission. Previ- 
ously, field oHices had to toss any 
case with a fine more than $2,000 to 
headquarters, but no more. Fore- 
warned is foreamied. 

HaB REPORTS that the beer and 
wine ad issue may again surface in 
the (^ongress. and that Rep. George 



Brown Jr (D-Calif.l. in a "dear col- 
league" letter to members, urged 
support for H.R. 2657, a bill that 
would amend the IRS Code to disal 
low lax deductions that beer and 
wine companiei^ currently receive 
for buying ad time on stations. 
Brown introduced the bill. 

One OF THE FINALISTS in the 
NRBA's annual "best of the best" 
radio promotion contests is WEPM/ 
WKMZ Martinsburg. W. Va. The 
station planned a week long event, 
complete with a free T-shirt give 
away and a unique listener [lartici- 
patk>n. The event was in humorous 
commemoration of the inventor of 
the first flush commode, Thomas 
Crapper. [luring the city-wnde me- 
morial flush. Martinsburg city offi- 
cials re^Hirted a momentary dip in 
city water pressure. Never underes- 
timate the power of radio. 
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J^featured programming 



Romantic words and music 

will grace the airwaves as we ap- 
proach Valentine's I>ay liWU. Here 
are some proj;ramminK tifferings 
from various networks and syndica- 
te rs. 

Radio International. New Yorlc. 
t>oasts a one-hour independent spe- 
cial entitled "What About Love," 
based on the veteran rock group 
Heart's latest single and starring 
all five members of the band. The 
program will feature the music of 
each group member's favorite 
rock'n'roll love songs. Additionally, 
select stations will receive promo- 
tional packages complete with 
heart-shaped boxes of chocolate. 
The special w'ill broadcast between 
Feb. 14 and 16. 

.\nother AOR entr>' is from New 
York-based Mil Broadcasting, 
which IS presenting a special "Rock 
Quiz Valen(inei) Celebration" on 
that daily two-minute series. The 
themes for the week of Feb. lOlh 
are "Rock'n'Roll Babies. " "Number 
One Love Songs." and for those like 
the J. Geilt Band who don't have 
Valentines. "Love Stinks." 

Die-hard country music fans 

will be treated to a multitude of ro- 
mantic programming Included is 
New York-based Narwood Produc- 
tiona' "Valentine's Day Special." 
on the weekly one-hour "Country 
Closeup" series. The program will 
feature love songs and humorous 
anecdotes about the holiday from 
numerous recording artists. The 
special will air the week of Feb. 3 
. . . Available from The I'niled SU- 
tions Programming Network on 
the daily "Solid Gold Country" se- 
ries are three different themes of 
heartfelt programming. Feb. Vl 
highlights "Country Music From 
The Heart." featuring music and in- 
terviews with top talent. Feb. 13 will 
be "Elvis Presley's Love Songs," 
including the crooner's music joined 
by many fnends and past co-work- 
ers. On Feb 14, "A Valentine's Day 
Salute To Falling In Love" will 
highlight appropriate music and 
conversations with stars eager to 
share insights. 

MJ! has a romantic offering with- 
in its weekly "Country Today" pro- 
gram. Over the weekend of Feb. 14- 
16. the theme of the one-hour maga- 
zine-formatted show will be "Best 
Love Songs In The Country To- 
day." featuring major artists and in- 
terviews. 

From New York's DIR Broad- 
casting comes "An American Ea- 
gle Valentine." a special weekend, 
Feb. 8-9. as a part of the weekly 90- 
minute series, "The American 
Eagle." This country concert series 
will have a field day this time, with 
excerpts from concerts featuring 
the biggest names singing love 
songs live. 

Finally, The United Stations' 
weekly big band/nostalgia series 
"The Great Sounds" will play all 
love songs during its tour-hour 
broadcast the weekend of Feb. 8-9. 

The ABC RADIO NETWORKS 

have made a major commitment by 
adopting the new technology of fi- 
ber optic channels for the transmis- 
sion of program audio between cit- 
ies. On .laj. fi regular inner-<-itv use 



was iiisliilleil with AlU" News corre- 
spondent Joe Templeton's "The 
World News This Morning" pro 
grum The fiber optic channels, 
leased from AT&T Communica- 
tions, afford ABC Railio operations 
multiple audio, voice and data chan- 
nels simultiineously between its two 
major studio production centers in 
New York and Washington. Accord- 
ing to ABC's director of satellite 
systems. Hob Donnelly, ABC will 
utilize fiber technology and plans 
not to discontinue satellite opera- 
tions, but to enhance them. 

CyD PRODUCTIONS of Miami is 
making available to Spanish-lan- 
guage stations in the U.S. a syndi- 
cated adult contemporary format, 
"Musica En Flor." This new service 
IS available for full- or part-time use 
based on the best of current and 
standard Spanish ballad music. It is 
designed for a broad 18-49 demo- 
graphic appeal without geographic 
distinctions. 

Public interest affili- 

ates of Chicago is opening a New 
York office this month. The compa- 
ny will utilize a New York space to 
handle radio advertising and promo- 
tional sales. To refresh your memo- 
ry, PIA made its debut in music pro- 
gramming not long ago, with a spe- 
cial on Pete Townshend. To contact 
PIA national sales manager Susan 
Null, call (212) 714-9550 or write 12 
W. 31st St., New York 10001. 

Off hour rockers comedy 

PRODUCTIONS will begin syndi- 
cating the humor of popular comedi- 
an "Jackie The Joke Man" Mart- 
ling due to his success on stations 
across the country. The shows are 
minute-plus segments of Jackie tell- 
ing jokes, riddles and rhymes via 
various roles and characters. The 
show stemmed from Rick Dees, 
who had been using taped potions of 
Jackie's 922-WINE naughty joke 
line, and requested a "less risque, 
more airable version for radio," the 
comic says. Dees added Jackie to his 
United Stations syndicated series 
"Weekly Top 40" and "The Ameri- 
can Music Magazine," 

JANICE (ilNSBERC 



Below is a weekly calendar of up- 
coming network and syndicated 
mumc specials. Shoii's with multi- 
ple dates indicate local atations 
have option of broadcast time 
and dates. 

Jan 17, Arcadia. Rick Dees' 
Weekly Top 40, United Stations, 
four hours. 

Jan. 17, Three Favorite Songs 
Countdown I, Scott Muni's Ticket 
To Ride, DIR Broadcasting, one 
hour. 

Jan. 17-18, Mel McDaniel, Week 
ly Country Music Countdown, Unit- 
ed Stations, three hours. 

Jan. n-19, Jethro Tull. Legends 
Of Rock. NBC Radio fintertain 
ment. two hours. 

Jan. 17-19, Ben Sidran. The Jazz 
Show with David Sanborn. NBC 
Radio Entertainment, two hours. 

Jan. 17-19, Robert Plant, Super- 
star Concert .Series, Westwood 
One, 90 minutes. 
. Jan. 17-19, Peter Albin. Rig 



Brother & the Holding Company. 

Ddii & Deaiiiia On Bleecker Street. 
Continuum Radio Network, one 
hour 

Jan. 17-2^i Dokken. Metjilship, 
MJl Bniadcasting, one hour. 

Jan. 17-2.3, Sawyer Brown, Coun- 
try Today, MJI Broadcasting, one 
hour. 

Jan 18, Glen Campbell. The 

American Eagle, DIR Broadcast- 
ing, 90 minutes. 

Jan 18, Eric Burdon & the Ani- 
mals. Solid Gold Saturday Night. 
United Stations, five hours. 

Jan. 18-19. Milzi Gaynor, The 
Great Sounds, United Stations, 
four hours. 

Jan. 18-19, Roberta Flack. Dick 
Clark's Rock. Boll & Remember. 
United Stations, four hours 

Jan. 18- 19. George Strait. Reba 
McEntire. Salute to Country Vo- 
calists of the Year. Creative Radio 
Network, two hours. 

Jan. lS-'>4, Frankie Valli. Gary 
Owens' Supenracks, Creative Ra- 
dio Network, three hours. 

Jan. 19. Pete Townshend. Part I. 
King Biscuit Flower Hour. DIR 
Broadcasting, one hour. 

Jan. 19, Oaamu Kit^jima, Musi- 
cal Starstreams, Musical Star- 
streams, two hours, 

Jan. 19-26, Mike Rutherford. 
Part II. Rock Over London, Radio 
International, one hour. 

Jan. 20, Moody Blues. Pioneers 
In Music. DIR Broadcasting, one 
hour. 

Jan. 20-26. Forester Sisters. 
Thom Schuyler. Country Closeup. 
Narwood Productions, one hour. 

Jan. 20-26. Rush. Off The Record 
Specials with Mary Tunier, 
Westwood One, one hour. 

Jan. 20-26, Outfield. Del Fuegos. 
In Concert. Westwood One, 90 mm 
utes. 

Jan. 20-26, Kool & the Gang. 
Star Trak Profiles. Westwood One. 
one hour. 

Jan. '20-26, Moe Bandy. Live 
From Gilley's. Westwood One. one 
hour 

Jan. 20-26. Kashif. Special Edi- 
tion, Westwood One, one hour 
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(aO HOME taMt* ISD'MOIOwr* 1 Meek at No OrM 

♦ STEVie VVONDER 
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THATS WHATfRIENOS ARE FOR utnA i w! 

* OlONNE & FRIENDS 


CD 
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MY HOMETOWN r:n uxeia la 

♦ BRUCE SF>HINGSTEEN 


4 
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10 


WALK OF LIFE iwMf«R Bras ; 7B8ta 

• DIRE STRArrS 


5 


2 
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12 


SAY YOU. SAY ME uoTm»~ isiv 

• LIONEL RICHE 


CD 
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SOMEWHERE (FROM 'WEST SIDE STORY') a«.jMi.a )>oi.«ag 

• BARBRA STREISAND 
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5 
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1 MISS YOtJ UCA COMStELUItiOM S2M«'MCA 

* KLYMAXX 


CD 
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THE SWEETEST TABOO aoimiuT 3r.11t71s.1aK 

*SADE 


CD 
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HOW WILL 1 ttNOW aom 1 «au 

♦ WHITNEY HOUSTON 
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BROKEN WINGS ncAiatjt 

« MR. MISTER 


OD 
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WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) 

«.i 1 -.4); .0M> ♦ BILLY (XEAN 


® 


16 


25 


6 


LIFE IN A NORTHERN TOWN xUMil Mos 7 ;m<i 

• THE DREAM ACADEMY 


13 


13 


13 


10 


SMALL TOWN ntM U4202 7/POt.vGUM 

• JOHN COUGAR MELLENCAMP 


14 


14 


14 


8 


TALK TO ME MOOfwi 7 «q4a?'ATL*r<Tic 

STEVIE NICKS 


15 


11 


1 


16 


SEPARATE LIVES (THEME FROM WHITE NIGHTS) atumtic >w9e 
• PHIL COLLINS <r MARILYN MARTIN 


® 


IB 


24 


7 


I'M YOUR MAt4 ca'jMe.* mo^Tjt 

* WHAMI 


17 


17 


22 


8 


THE HEART IS NOT SO SMART com' itiz «>o™~ 

EL OEBARGE WITH DEBARGE 


It 


10 


7 


14 


EVERYDAY Columbia is 0S6BI 

♦ JAMES TAYLOR 


OD 


30 




2 


SARA GfrUNt taZSl'RCA 

* STARSHIP 


(S) 


23 


26 


8 


1 NEED YOU cot ijM«A 39 0)776 

♦ MAURICE WHITE 




K 


31 
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CARAVAN OF LOVE cir. associaiid 40»t i 

• ISLEY.JASPER.'ISLEY 


® 


21 


32 
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WHEN 1 GIVE MY LOVE TO YOU «Ai>f.c>i > ;«9I9 

MICHAEL FRANKS.'BRENDA RUSSELL 


® 


31 


37 


5 


YOU'RE A FRIEND OF MINE .o.uubia la Obbbo 

♦ CLARENCE CLEMONS I JACKSON BROWNE 


® 


NCW^ 


NIKITA iLirtfr ' .'ee7) rtARNCR BROS 

♦ ELTON JOHN 


2S 


19 


12 


IS 


YOU BELONG TO THE CITY ika s»m 

♦ GLENN FREY 


26 


22 


18 


10 


T(X) YOUNG QWtST 77ft931'WAmCHBItOS 

JACK WAGNER 


27 


28 


30 


8 


CHAIN REACTION ka ia»a 

♦ DIANA ROSS 


® 


39 
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LOVE ALWAYS FINDS A WAY eif«n>A 7 

PEABO BRYSON 


29 


20 


20 




LOVE IS THE SEVENTH WAVE Atti 77» 

♦ STING 


30 


21 


15 


15 


MORNING DESIRE » a . • > 

♦ KENNY ROGERS 


® 


40 
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SILHOUETTE 

RANDY GOOORUM 


32 


24 


19 


17 


YOU ARE MY LADY capitoi ten 

♦ FREDDIE JACKSON 


® 


NEW^ 


HE'LL NEVER LOVE YOU (LIKE 1 00) cAmix 

• FREDDIE JACKSON 


34 


32 


27 


21 


LOVE THEME FROM ST ELMO'S FIRE Atuintic imn 

♦ DAVID FOSTER 


35 


35 


34 
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DREAMLAND EXPRESS kta i 1:77 

JOHN DENVER 


® 


NEW^ 


KYRIE ftcA i4:%8 

♦ MR MISTER 


® 


NCW^ 


BURNING HEART sconi baos 4 osms-cpic 

• SURVIVOR 


38 


3« 
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EASIER SAID THAN DONE [umiu 7 mtt, 

♦ JON ANDERSON 


39 


37 


36 




TONIGHT SHE COMES cicrtu 7 tne, 

• THE CARS 


® 


NEW^ 


EVERYTHING IN MY HEART itr amihica aioo 

♦ COREY HART 
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Indie Distributor Continues to Prosper 

Select-O-Hits Accents Reliability, Personal Service 



BY GEOFF MAYFIELD 

NEW YORK On the site of a one- 
time music landmark. Sun Records* 
iiriKiiiiil warehouse, family-operat- 
ed Selecl-U Hits utilizes a small 
staff to service the distribution of 
more than 10 independent lal>els in 
eif^ht southern states. 

With a label roster emphasi?,in(! 
blues, jaxz. posjiel and 12-inch sin- 
gles, the Memphis-based company 
serves stores in Alabama. Arkan- 
sas, Mississippi, Missouri, Florida. 
Indiana, Louisiana and its home 
state, Tennessee 

Typical of the music industry, the 
25-year-old firm evolved through 
various segments of the business — 
first warehousing and retailing, lat- 
er as a one-stop — before finding ila 
most profitable niche in 1979: distri- 
bution. 

"The first year it wasn't as notice- 
able, but about halfway through the 
next year, we really saw it start to 
grow," says vice president Johnny 
Phillips. "In 1981, we ended up at 
least 207' over '80. And we've im- 
proved every year since then bv at 
least 10^-15"-." 

Ironically, the same market condi- 
tions that spelled misery for other 
independent distributoni dunng re- 
cent years bolstered Select 0 Hits' 
success. As the flight of indepen- 
dent labels to major distribution 
caused other distributors to shut 



their doors, new sales territory 
opened up for the Phillips family op- 
eration. 

Select-O Hits was founded in 1959 
by Tom Phillips, a former manager 
of Jerry I>ee Lewis and father of the 
company's three key staffers: presi- 
dent Skip Phillip.s. vice president 
Johnnie Phillips and administrative 
assistant Kathy Gordon. Now re- 
tu-ed, the elder Phillips founded the 
company when developments in 
Lewis' personal life made it difficult 
to find venues willing to book the 
Sun star. 

With a financial assist from his 
brother Sam. Tom Phillips bought 
the Sun plant. At first, they contin- 
ued to warehouse product for the la- 
bel and set up a retail shop. 

The store originally sold Sun ti- 
tles, but as business picked up they 
started adding other material— first 
buying closeouts from other labels 
and later adding popular titles from 
the majors Their retail success, in 
part, was tied to the fact that Gray 
Line Tours had listed the Sun studio 
as a sightseer's stop — due to the 
lofty reputation of label sU»rs Elvis 
Presley, Johnny Cash, Carl Bjrkins 
and Ijewis. 

"Actually, it got to b« kind of a 
problem," says Johnnie Phillips. 
"People would be wandering 
through our warehouse. With all 
the product sitting back there, you 
don't want a lot of strangers roam- 
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infT around." 

In the mid''60s. as Sun's success 
flaf^^ed, Sel€Ct-0-Hit£ used its re- 
tail contacts to jump into the one- 
slop fiehi. The effort was successful 
at first, but by the time Tom Phillips 
stepped down in 1979. competitive 
pressures of the market left the 
Memphis operation in a less than se- 
cure position. 

"We looked at our one-stops and 
we had some good accounts. But we 
realized that if we lost just two of 
them we would be facing hardship." 
says Johnnie Phillips "RiiLiht now. it 
seems everyone wanb; a piece of the 
pie. The major labels are selling di- 
rect more and more, and there's just 
enough one-stops who can come in 
(Continued on page 21i 




StreetsMe Sullo. Leonard Slatkm, music director and conduclor of the 51 
Louis Syniphony. signs a youngster's copy ot the RCA Red Seal complete 
"Nutcracker ai Slreelside Records in St Louis The altwrn is one ot ihis year's 
Grammy rtommees. 



Hobemian Holding Homer's at Present Size 

Wants to Sharpen Outlet & Distributor Services 



JOHN SIPPEL 



LOS ANGELES In 15 years, Bruce 
Hoberman's $.3,000 borrowed stake 
in an Omaha record shop has grown 
to seven-figures in his trio of 
Homer's retail stores, a 90-empk>y- 
ee wholesaler of home electronics 
hardware, audio software and ac 
cessories. 

"I was a graduate student in En- 
glish at the University of Nebraska, 
Lincoln," says Hoberman, "and 
wanted to see the 'real world.' So, I 
rented 500 square-feet of space in 
the Uld Market, a renovated ware- 
house area. I spent $.500 to refur- 
bish and outfit the space. $1,500 on 
albums and $1,000 on advertising. 

"Despite the six day 12 hour 
schedule. I quickly grew to like it. I 
became the first discounter in the 
area, selling $5.98 LPs for $3.82." 
Hoberman recalls, that because his 
cash flow was so limited he couldn't 



get an open-to-buy from the local 
one-stop. "I had to hire Bruce Van- 
Langen immediately to work at the 
store," he says, "enabling me to vis- 
it Records & Tapes Inc. three times 
a day with cash to replenish LPs I'd 
run out of." 

"I think we grossed $t»,U00 the 
first 12 months on a $3,000 inven- 
tory of records. Boxed waterbed 
mattresses helped our profits the 
following year I turned the store 
into more of a headshop. I boosted 
mattress sales by printing a single- 
page instruction sheet, showing 
how to build a waterbed frame for 
under $25. 1 remember that bed 
spreads from India were also a good 
supplementary seller. 

"Business was so good I rented 
1,000 square-feet in the same area 
from the father of Susan Romanick, 
who became a partner in the store, 
which I called Homer's. She left the 
operation to open her own store, Je- 



thro's. still operating in Omaha. 

"By mid-1973, I was confident 
about the record business I bor- 
rowed $25,000 from the Small Busi- 
ness Administration to open a store 
in West Omaha. It was 900-square- 
feet. Both stores did well We dou- 
bled our sales volume about every 
18 months. In early 1974, we needed 
more room in the Old Market store. 
1 built a 400 square-fool balcony 
where we stocked more accessories. 
Then I went to the landlord to rent a 
then-unused basement under the 
store. I got it for $25 a month. We ^ 
spent $10,000 making general im- 
provementji and wound up with a 
2,300 square-foot sales area. " 

In the summer of 1976. Hober- 
man acquired Records & Tapes Inc. 
from Pete and Bonnie Pbulos, who 
had decided to move to a wanner cli- 
mate. The Nebraska Business De- 
velopment, which fostered manu- 
(Con tinned on page Ji) 
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ALBUMS 

Tlie fotloumg configuration al>- 
breriations are used. LP — album; 
BP — extended play: CA — easselte; 
A'.4 — price not available. Multiple 
records and/or tapes in a set ap- 
pear within parentheses following 
the manufacturer number. 

rap/Rocx 

CHASTAIN. PAUL 
Halo 

^ouno. PSMA IMS 1% 9« 

DEE, MICKEY 
NawOrNcMr 

Lrn«* Ci.»t«: tim %i m 

CARf I V. 

DESTRUCTOR 
Maitmum Destruction 

VARIOUS ARTISTS 

Soiton Rock i Rati Anttiolot; Vol 6 

Lf Km RKWtf. VAU «0 til 



BUUK 



CROSSOVCR 



coukthv 



ROSELL. AN 01 
I Uhe To Dane* 



COKDY 

THE BEVERLY HILLS BROTHERS 
Smiles 



GOSPEL 

CAESAR. SHIRLEY 
Treaturet 

LT-. I'. MuK (.t^ Lt^^l.tfc«■ 

CO I. OK. U 9i 

VARIOUS ARTISTS 

The World's Greatest Gospel Vd. I 



ClASSICAL 

BRAHMS 

Klavitn tucke/fdnt^sten/Mermetzt 
Stephen Bishop Kovacevich 

tP 'Tlx [.v 1 '■' I < I 1 I J .' I '^(^'»>n no IrtI 

C« 4 I I I . - 4 !■» ~, 



ESTES. SIMON 
Spintuals 

MOZART 

3 Pitno Sonttn 
Mitsutio Uchida 

MOZART 

Horn Concertos 

Hermann Baumann, St Paul Chamber 
Orchestra 

C* 4 ; .■ • J * 4 w »•.! 

NIELSEN/REINECKE/BUSONI 
Flute Concertos 

CA 41? fJB-**H Mini 

COWACT DISC 

BRAHMS 

tdsrterttucMe/fsntsnen/lntermmzit 
Stephen Bistiop Kovacevich 

CO f^'-i. I ijJi". I 4 1 I 1 J ' ; Pm XMvCrvni no ktl 

ESTES. SIMON 
Spintuats 

CO n«i m •-^UufCt 4(7 tJl P«*|iOw*< no ini 
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SELECT-O-HITS PROSPERS 

(Ct)nttnut'd lft'ni fniijt Ji't 

and low-ball you that it's really be- 
come a dangerous business. 

"As a distributor, we own righia 
to the Mid-South for the labels we 
carry. You don't have that kind of 
security as a one-stop, so we moved 
out of it — but not completely 

"We still earn,' some of the hits 
from the majors so we can do emer- 
gency fill-in business for some of 
the big chains like Peaches. Camelot 
and Sound Shop. But since we now 
service one-stops through our dis- 
tributor operation, we don't want to 
create bad feelinffs by competing 
too heavily wnth them." Fantasy. 
Malaco. Alligator, Select and Tom- 
my Boy make up the bulk of their la- 
bel roster along with product from 
Sunnyview. Prelude, Sutra, Profile 
and others. 

While the moves of Arista and 
Chrysalis to major labels rocked the 
independent distributors' boat. 
Johnnie Philhps feels that Mo'.own's 
link with MCA caused th^ most 
damage for Southern distributors. 



"So many of those people had 
their eggs in one basket that when 
they lost Motown they were in deep 
trouble." he says. The misfortune of 
other indies directly ties in with Se- 
lert-0-Hil» growth. As Tarji in At- 
lanta and All South in New Orleans 
closed their doors, and Stan's in 
Freeporl, La., turned to the re-cre- 
ation of Jewel Records, the growing 
Phillips family account list moved 
into new territories. 

While Tommy Boy's recent limit- 
ed agreement with Warner Bros. 
(Billboard. Dec. 28) seems to mirror 
those earlier defections. Johnnie 
Phillips is not worried about the 
consequences. "1 didn't really like 
it, but It doesn't bother me We have 
enough things working for us that 
we shouldn't see too much of a drop- 
off in business." 

In contrast to the hectic life of the 
one-stop, Johnnie Phillips enjoys the 
less complicated operation of distri- 
bution which allows one to "keep a 
good inventory, but not have to wor 



ry about returns and deep inven- 
tory." He attributes Select-O-Hits' 
success to good fills and reliable de- 
livery. Most of all. he credits his 
company's personal service, charac- 
terized by his culling on accounts 
"two or three times a week." 

Kven in a soft retail year. Select- 
O-Hils posted close to a 10% in- 
crease. Fantasy's "Amadeus" 
soundtrack and Creedence Clearwa- 
ter Revival led the way for Compact 
Disc sales. Alligator's blues acts 
Johnny Winter. Lonnie Mack and 
Roy Buchanan benefitted from the 
renewed interest in the genre that 
followed Epic's .Stevie Ray Vaughan 
success. Tommy Boy's F'orce MDs 
and Choice MCs also contributed to 
the distributor's gains. 

To celebrate the company's 25th 
anniversary, Select-O-Hits staged a 
party for all of itQ account-; and sup- 
pliers in November. Koko Taylor, Ru- 
fus Thomas. Gene Chandler and Dra- 
ma provided entertainment for the 
Memphis Crown Plaza hotel event. 




Gone West. Peter Cox, left, and Richard Drummie of Chrysalis recording group 
Go West sign autographs (or 500 customers during a recent in-slore at the 
Licorice Piz2a Music & Video outlet in Canoga Park. Calil. 
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TYPING TUTOR III 


Simon & Schusttr 


Program that develops speed, and stiows pr ogress 
•ntyptng speed and accuracy 
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NEW IMPf^OVED MASTER TYPE 




Educational program that teaches touch typing to ages 7 
to adult tn an eacilifHl video game format <n I B diflereni 
lessons 


• 
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104 


MATH BLASTER! 


Osvrdson & Associslts 


Contains over 600 problems m addition. sut>traction 
nxjitiplication. division tractions and decimals lor 
students ages 6 through 1 2 wrth a game at the ervl 


• 
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100 


MUSIC CONSTRUCTION SET 


ElKtrontc Arts 


Interactrve music composition and learning tool enables 
user to work with a ht>f ary of music or compose own 


• 
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• 












DUCATII 
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■ AM THE 


Creative/ Actrvr»on 


Introduction to lheC-64 and keyboard with basK 
progamming language 
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SKY TRAVEL 


Commodore 


An Astronomy Program 
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CHARLIE BROWN'S ABC'S 


Random House 


An introduction to tetters and words Recomnrwnded for 

ages 310 7 
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CHIPWITS 




Teaches the basics of computer programing. 
Recommended ages 8 and up 
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BUILO A BOOK 


Scartiorough 


Children can create a story with f nends artd pets nsrrves to 
print out and make ttwir own book Recommer>ded ages 2 
to 12 


• 




• 


• 












10 


ID 


IS 


SPANISH 


American Educational 
Computer 


Foreign language program that can be used with any 
Spanish 1 course 
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PRINT SHOP 


BrodertMjnd 


At Home Print Shop 
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THE NEWSROOM 


Spnn|board 


Tt>e program lets you desrgn. illustrate ar>d print your own 
r>ewspaper The program has a buit-in word processor 


• 
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PRINT SHOP GRAPHICS 
UBRARYIII 


Broderbund 


A third disk lor use with the Prml Shop " Supplies 1 20 
more graphics. 
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PRINT SHOP GRAPHICS 
LIBRARY 1 


Brodefbund 


An additional disk for use with the "Print Shop" Supplies 
100 new graphics 
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BANK STREET WRITER 


Broderbund 


Word Processing Package 
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PAPERCUP 


Batteries inctuded 


Word Processing Package 
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PRINT MASTER 


Unison World 


At Home Print Shop 
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PRINT SHOP GRAPHICS 
LIBRARY II 


firodertMjnd 


A second disk for use with the "Prtnl Shop" Supplies 1 20 
more graphics 
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HOME PA K 


Batteries Included 


Combirtes word processing, communications and data 
nr^anagement <n one package 
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3 IN 1 BUNDLE 


Timewrfci 


Combination of Word Processing. Oata Base aiKl Spread 
Sheet program 
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AiMed Locations 
Being Planned for 
CD Connection 

BY JOHN SIPPEL 

LOS ANGELES After six we«k8, 
professional audio veteran Darryl 
Manthey is so enthusiastic about 
the progress of his CD Connection 
software and hardware store in 
Sparta. N.J ., that he sees two more 
stores in his 1986^87 future. 

Opened last Nov. 23 in a 1,200- 
square-foot area in a strip center, 
the store's doubled its CD titles to 
GOO and will add at least two more 
brand names to his hardware units 
that include Technics, Sony and 
Sharp. 

CD Connection also stocks and 
demonstrates a complete line of ste- 
reo component and rack systems. 

Manthey, says that CD will make 
further big gains in the next few 
years. He's experienced much bet- 
ter fill since his opening order for 
software, rising from about 40^1 to 
over 90" on some orders. Manthey 
stocks primarily jazz, pop/rock and 
classical software titles, with the 
three selling about equal. He stok- 
ers his CDs from S14.99 to $16.99. 

Fortunate to have a local daily 
newspaper with a centerfold section 
on home electronics each week, he 
runs a 5 X 7-inch ad explaining the 
store's objectives and inventory, 
and highlighting new releases. 

To satisfy demand. CD Connec- 
tion is including a select group of 
prerecorded audio cassettes. No 
LPs or 45s are stocked. He also cre- 
ated a tiered, natural pine CD fix- 
ture which shows off five rows of 
laser-disk packs 

He describes his average custom- 
er as male, 2.1, very knowledgable 
and enthusiastic about CD, and 
buys two or three titles a visit. The 
store offers a club plan discount 
stamp card entitling patrons to a 
free CD for every 15 purchased. 
Manthey says it's a help m his mail- 
ing list. 



llARO JANUARY 25, 19B6 



21 



New PolyGram Pricing Code 



NEW RELEASES 

It'oriliNufd from pay*' JO) 

GARCIA. JERRY 
Old And In The W*y 

CD •'i.uom f^lO 10009 "eii« 

MOZART 

3 Pisoo SonstMS 

Mitiuho Uchida 

CO P^. 'in :'U%M> I 41 1 61 ' • W4 PelA'*"* 

MOZART 

Horn Concertos 

Hermann Baumsnn. St. Paul Chamber 
Orchetlra 

CO J^.l p-. n*iu<\ *IJ!3'J(^ 3t*.*>»f 'W >iii 

NIELSCN/REINECttE/SUSONI 
Flule ConceflOft 

CD CU'-i-ii '.'B ? Pm PttrCiram no i HI 

STEWART. OAVE. AND BARBARA GASKIN 
Up FromTh* Darh 

CO M.» irtiv RfC lOOl I HI 

VARIOUS ARTISTS 
Oiva 

On|inal Molion Picture Soundtrack 

CD HCD lOOia -Vii 

WATSON. DOC 4 MERLE 
Down South 

CO "r*<->.K "to HWOII 



To let company ^ fww relea^s IiMm). 
either send release sheets or else type ttte 
intorfnalion tn the above formal on your 
lenerficsd Pliaw 'nc>ude ^ugge&ted it^t 
price whenever possibte Send to Lrnda 
Mo'e&hi. Billboard, 1615 Broadwar r4e«r 
Vorfc.NY 10036 



DIVIDER CARDS 

ALL SIZES AVAILABLE 
15c and up 

Why Pay More? 

Direct from Muuftcnirer 

Call or W nlc 
SHn Lem^rt 
(7181 a02-O3OO 
5** Part Avenue. BrooUjn, NY 1 1205 
AL-LEN CUTTING CO. 

Kibtrboard cards availablr. 

buy usrd cards. 



HOME VIDEO 

Symbols Jur Jur/nats ore a - tivta, 
^=VHS.*CEDnTt(i^=LV Where 
apphcablc, the suggested list pncv 
of each title is git'^n,' otherwise, 
"jVo List" or "Rental" « 
tndicatefl. 

HLIIS 

THE BRAVE ONE 

MkM Rajr 

*VUni(iFd Home v>deo 1010' S49 95 
IMPERIAL VENUS 
Gina Loilobngida. Stephen Bojrd. 
Rayriwnd Pellegrin 

*»U''.r.-ij Vidiu 8360 $49 95 

LOSE WEIGHT WITH HOME VIDEO 

HYPNOSIS 

Norman Patterson 

AVfy^Co-i 701802/J39 95 
MAN OF LEGEND 

Peter Strauii, Tina Aumont. Ludana 
Pahiui 

A » United Home V.deo M 64 ' Sb9 9S 

MEAN FRANK AND CRAZY TONY 

Lee Van Cleef, Tony Lo Borneo 

A¥»dverML.rp Videc 21 3 855 tVL J39 95 

REDUCE STRESS WITH HOME VIDEO 

HYPNOSIS 

Dr. Joseph Francus 

* VEy-Con 701803 J3995 
RUSH 

Conrad Nichols. Lwra Trotter, Gordon 
Mitchell 

«V Advfniurr Video 2 1 3 832 IVt ' 1 39 95 
SIXTEEN 

Mercedes McCambridge. Ford Ratnejr, 
Simone Gritfeth 

* VNe«. World Video 9532 'S59 95 
SKAG 

Karl Maiden, Piper Laurie, Craig Wasson 
*»USA Hoo^e Videc 214 619 IVE 149 95 
SPACE 1999: ALIEN ATTACK 
Martin Landau, Barbara Bam, Barry Morse 

Adventyre Video 21 J b5 7 IVt J39 95 

STING OF THE DRAGON MASTERS 
Angelo Mao. Jhoon Rhee 

* » Un.ted Home Video 1 096 J49 95 
STOP SMOKING WITH HOME VIDEO 
HYPNOSIS 

Norman Patterson 

*»Ere Co'i 701801 »39 95 

STORY Of A LOVE STORY 

Atan Bates. Oomtnique SaiMto. Lea 

MassM-i 

AVUSA Home Video 215 829'IVE/S59 95 



THE STUFF 

Michael Moriarty, Andrea Marcovkci 

A V N«y. World Video 8502'^S79.9S 
MR SUPERINVISIBLE 
Dean Jones 

AWm-lJf 7984 J39 95 

TANYA'S ISLAND 

D.D. Winters. Richard Sarfenl 

*»SiT>.ijf 7123 59 95 

WHEN WOMEN HAD TAILS 

Senta Berger 

A»S-'nitaf 7943 J59 95 

NEIL YOUNG IN BERLIN 

*W.dAnn!fKii 7077 Vviiron J29 95 

SS DAYS AT PEKING 

Charlton Heslon. Ava Gardner, David 

Niven 

*tr United Home Video 5002/)49 9b 



To iet yoy' companjr's r>ci* »«Jeo releases 
listed, send ttw lo*to*ing information — Ti- 
tle. Portormers, Distributor,' Ma notacturef 
Formalts) Calatog Nijmber(s) lor each for 
mat, and the Suggested L'St Price (il none, 
ind'cate "No bst or Rental")— to Lmda 
Moieshi. Billboard. 1515 BroadAay. New 
York, NY IO036 



HOMER'S TO HOLD 

(Continued from paiff JO) 

facluring firms thai hired local peo- 
ple, made an exception, lending lo 
the new one-slop owner when he 
told them he would double his em- 
ployee force yearly. R4TI operated 
out of ■l.OOO-square-feet and had 30 
customers m two states. 

In 1979. Hoberman sought to be- 
come a qualified full-line retailer by 
moving to .5.000 square-feet in the 
Old Market. He remained in that 
store until a fire la.st winter m the 
next store caused widespread 
smoke and water damages. In 
March, he opened another Old Mar- 
ket store in 5.000 square-feet with 
an inventory he e.stimates at 
$125.000— all" in records, tapes, 
Compact Discs and accessories. 
Outgrowing his West Omaha store, 
Hoberman leased a 2,000 square- 
footer nearby. In 19M. he opened a 
third Homer's in Northwest Omaha, 
a 2.500 square-footer in a strip cen 
ter, 

Hoberman generally charges $1 
off list for catalog albums with spe- 
cials at $5 79 to $5.99 Stressing ser- 
vice and friendliness in his retail op- 
eration, he says veteran employees 
in both retail and wholesale are the 
key VanLangen tops the retail sec- 
tor The one-stop/distributing wing 
is now headed by Hoberman's 
bnither Steve. 

R&TI, occupying 26..500 square- 
feet, is the industry's only record/ 
tape/accessories one-stop which 
also operates as a home electronics 
hardware distributor. Starting with 
Craig and Pioneer car stereos in 
1979, the Omaha firm now sells 
Sanyo, Goldstar, Cerwin-Vcga, 
Clarion. JVC, Maxell. TDK, Sonv 
Tape. TEAC, Uniden, Phone Male 
and Sansui hardware from VCRs 
and Iv sets to stereo rigs and CD 
players Early m 1HH5, Hoberman 
liecame Sanyo distributor for Ne- 
braska, Iowa and Missouri, so he 
has opened a 5.000 square-foot aux- 
iliary warehouse in Spnngfield. Mo. 

Today, Hoberman estimates that 
his one-stfip/disthbuti>rship ser^■es 
1.400 customers in 25 states. He has 
four resident salespersons along 
with a battery of telemarketing em 
ployees. 

He estimates that prerecorded 
product accounts for 45% of his vol- 



As part of a recent revamping 
of its sales system (Billboard. Jan. 
Ill, PolyGram Records has 
dropped tlic use of list prices, re- 
placing that system with a new set 
of letter codes. The following con- 
version table matches those new 
letter codes with the old list prices. 

LETTER OLD SUGGESTED 



CODE LIST PRICE 

Classical Pricinc 

K % S.98 

B ■« 98 

C ''.98 

D 7.98 

E 8.98 

H 9.98 

I 10.98 

J 1198 



Non-ClBMical Pricinc 



L $ 3-98 

H 4-98 

N 5.98 

p 6.98 

Q 7J8 

R 8.98 

S 9J8 

T 1038 

U 11.98 

V 12.98 

W 13.98 

X M .«e 

Y 15.88 

Z 1.99 

Clanical CD 

F $11.00 

Pop CD 

G J10.00 



Your Ship Has Come In! 

"We sailed the seas— it wasn't a breeze- 
to give you the ease of buying CDs " 

We've Got What You Want 




AMERICAN- 
TRANS- 
ATLANTIC 



• Large Exclusive Imported CD Inventory 

• Retail and Wholesale Accounts Welcome 

• 99% Fill On All Orders Placed 

• Volume Discounts Available : : 

• Same or Next Day Shipment , 

call for first order and catalog 
(201) 241-3517 

Am*rlcan-Tr«n»-Atlantlc 

7 Westlield Ave West . Hoseile Park. NJ 07204 

AT UEMCAII TIURS ATUiniC OUR SHIP COMES IN EVERY DAT 



ume, -JS'"' is in home electronics and finest cutting edge rather than ex- 
10"' in accessones ranging from Sa- panding. 
voy carrying cases through Koss 
earphones, Canon calculators and 
Duracell batteries. 

HiilKTman is cautious about open- 
ing more Homer's stores, not want- 
ing to infringe on his present retail 
customers. He is more interested, 
he says, in honing his present 
wholesale and retail operation to its 



umii roK 
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SPOTLIGHTS 
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[vj MID EM '86 
^ CANADA 
^ TOY VIDEO 

^ RADIO PROGRAMMING: SALES 
[3 PORTLAND 
[Vl EXERCISE VIDEO 

BEUER RATINGS 

COUNTRY RADIO 

NARM 

[Vl AUDIO CASSETTE 
DUPLICATION 

STORE DESIGN 
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offerini; new Compact Dihc prod- 
uctH Ruch aH cleaners and cases. 



the configuration's acceptance as 
"just another format" with its cos- 



BY SAM SUTHERLAND 



A uffkly column focusing on de- 
iH-lopmcnta in Compact Disc hard- 
uvrt and so^ftware. 

WeGAS NOTIONS: There were 
few «urpri&eft for Compact Disc 
watchers at last week's Winter 

CES. just ample fresh evidence that motive DiscJockey CD player (Bill 



this year's Vejfas review represent- 
ed an ensemble triumph: a hroad ar- 
ray of new players spread across ev- 
ery market aejjment and price 
points was on hand, with notewor- 
thy Rrowth in both personal/porta- 
ble CD players, car sound uniU and 
hvKh-eml home CD hardware 
'Thus, if Sony's multi-play auto- 



price points in these categories, 
oripnally opened by audiophile ort- 
the market. Apart from the entry of cnted vendors like Discwasher and 



Their entry accordingly broadens metic twist on personal CD players, 

marketing' its basic Discman-type 
player in a variety of trim colors. 



such popular price forces as Sanyo Nagaoka. among others. 



HTiion^ I'nriventiimal car CD players. 
Sparkomatic was pluggmg a CD in- 
terface module designed to allow auto 
cassette/ FM front-ends to handle the 
input from a i>erHonal player such as 
Sony's two Discman portables or the 
growing array of similar take-alongs 
from Technics. Panasonic, Pio- 
CD technology is reviving the audio board. Jan. 18) offered a glimpse of neer. Sanyo. Magnavox et al, 
electronics field from its late '70s high-end mobile audio prospects, it 

was at least as telling to see hybrid 



slump. 

Instead of stand-out products. 



Similarly, CD-related accessories 
find mass marketers like (Geneva 



hardware aimed at the lower end of (formerly Nnrtronics) and Allsop 



The proliferation of CD playback 
in boom box formats also under- 
scores the configuration's mass 
market prospects in the year ahead, 
Product introductions at the Winter 
show found smaller, m(»re modestly 
priced portable combos from a vari- 
ety of vendors, with Sanyo and 
Panasonic typifying CD's trickle- 
down theory in mass market porta- 
bles through their designs. Sanyo 
also unintentionallv underscored 



.As for home components. Pio- 
neer has offered an ironk: reversal 
of fortunes between LP and CD by 
making analog disk turntables an 
option on two bundled rack compo- 
nent systems that include CD play- 
ers as standard elements in the 
package. 

Home audio's rising case of difi- 
titiH — a semantic disorder in which 
marketers find their ad copy broad- 
ly infected with "digital" as the 
modifier of choice, however oblique- 
fContinufd on page 25) 
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'// POP 

V / Corny ited from a rulioiul umpte at ralMl uln raporls. 



ARTIST 

i NuMeeii'mrKsuTwa luel 



CLASSICAL 

Compiled from a national umpic ol retail tales roportt. 



TITLE 

L & NuMBCd (MSTMSUTMiC LMEL 



1 


1 


1 


34 


OtRE STRArrS »«flr«n BfiOS ; ?52M 19 M«4u al No 


Oi» BROTHERS IN ARMS 




I 


1 


1 


3S 


AMAOEUS SOUNDTRACK fantasv ham i7qi lONwksMNoOoe 

NEVILLE MARRINER 


2 


2 


5 


S 


BARBRA STRtlSANO cckumbu »«oo92 


THE BROADWAY ALBUM 




2 


2 


2 


35 


BERNSTEIN: WEST SIDE STORY oc 4>5 253 

TE KANAWA. CARRERAS (BERNSTEIN) 


3 


4 


2 


3S 


BRtfCE SPRINGSTEEN cotuwi oi IMSI 


BORN IN THE U S A, 




3 


3 


3 


35 


TIME WARP TtLABC 80106 

CINCINNATI POPS (KUNZa) 


4 


3 


3 


3S 


PHIL COLLINS iiiANtic 2«i2<o 


NO JACKET REQUIRED 




4 


4 


4 


13 


BLUE SKIES >^oniion4i4>K 

KIRI TE KANAWA (RIDDLE) 


5 


9 


4 


10 


SOUNDTRACK Mc> ; «i;o 


MIAMI vk:e 




5 


S 


5 


35 


TCHAIKOVSKY: 1812 OVERTURE tciaki004> 

CINCINNATI POPS (KUNZEL) 


6 


J 


6 


14 


JOHN COUGAR MCLLENCAMP w^* ti* 86^ i puvi^aam 


SCARECROW 




6 


6 


6 


35 


TELARC SAMPLER * 1 ielarcsoioi 

VARIOUS ARTISTS 


7 


t 


IS 


3 


SADE pofmuj m «oz«3/Ei^c 


PROMISE 




7 


7 


7 


35 


STAR TRACKS til4bc 80094 

CINCINNATI POPS (KUNZEL) 


8 


t 


7 


1 


ZZ TOP »V4RNtII W<K 2 ;53*2 


AFHRBURNER 




8 


9 


9 


24 


GERSHWIN: RHAPSODY IN BLUE ess w 39«» 

MICHAEL TILSON THOMAS 


9 


II 


II 


24 


TALKING HEADS an 2 25)05 muntu WW? 


LITTLE CREATURES 




9 


1 


8 


35 


WEBBER: REQUIEM ahui 0>O 382i8 

DOMINGO. BRIGHTMAN (MAAZEL) 


10 


U 


10 


19 


WHITNEY HOUSTON >r>5I> uiaii7i: 


WHITNEY HOUSTON 




10 


10 


11 


35 


TELARC SAMPUR *2 tuJK 8O102 

VARIOUS ARTISTS 


11 


K 


« 


26 


STING *4M 


DREAM Of THE BLUE TURTLES 




\\ 


w 


M 


« 


BEETHOVEN: SYMPHONY « 9 00410911' 

BERLIN PHILHARMONIC (KARAJAN) 


12 


1 


9 


20 


BILLY JOEL caijMMi cn 40121 


GREATEST HITS VOLUMES 1 & II 




12 


11 


10 


35 


THE BEST OF WOLFGANG AMADEUS MOZART Min 412 244 

NEVILLE MARRINER 


U 


l« 


12 


3S 


PINK FLOYD MARvt5T CO 4foci cJw>noL 


DARK SIDE OF THE MOON 




13 


13 


13 


35 


COPLAND: APPALACHIAN SPRING uiak aooii 

ATLANTA SYMPHONY 


14 


13 


14 


3S 


TEARS FOR FEARS Mtwci^ B24-30O2.P0itcw» 


SONGS FROM THE BIG CHAIR 




14 


14 


17 


7 


0 HOLY NIGHT co«»~4i4 044 

LUCIANO PAVAROm 


U 


IS 


13 


12 


STEV1E WONOCR t«*m 6I34id mototw 


IN SQUARE CIHCl-E 




IS 


IS 


IS 


3S 


HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. ck m. 3'84!. 

WVNTON MARSALIS NATIONAL PHILHARMONIC ORCH (LEPPARD) 


16 


17 


21 


22 


CREEDENCE CLEARWATER REVIVAL raNi«ST fco Hi<an CHRONKLES 




16 


16 


14 


25 


STRAUSSTEST hiahc 800'« 

CINCINNATI POPS (KUNZEL) 


17 


H 




2 


THE CARS ELfXTKA *«04(i4 2 


GREATEST HITS 




17 


17 


14 


3S 


PACHELBEL; CANON pca KBl 54M 

PAILLARD CHAMBER ORCHESTRA 


11 


21 


22 


3 


SIMPU MINOS •ui'vooM CO vm UM 


ONCE UPON A TIME 




18 


19 


21 


6 


BARTOK: MIRACULOUS MANDARIN toM»n 4 11 8<4 

DETROIT SYMPHONY (DORATI) 


19 


n 


16 


3S 


BRYAN ADAMS 4414 CO wi 3 


RECKLESS 




19 


18 


11 


35 


MOZART: REQUIEM ictsjau i.m 41 1 71; 

ACADEMY Of ANCIENT MUSIC (HOGWOOO) 


20 


a 


26 


3 


MR. MISTER I)C4 pa> 1 7iio 


WELCOME TO THE REAL 




20 


20 


20 


35 


BEETHOVEN: SYMPHONIES « S It « OQ 4 1 j 932 

BERLIN PHILHARMONIC (KARAJANI 


21 


20 


20 


10 


STARSHIP fiCA PCX) I 54B8 


KNEE DEEP IN HOOPLA 




21 


21 


19 


22 


PUCCINI: TOSCA anUi C0471 74 

MARIA CALLAS 


22 


NEW^ 


BOe DYLAN coiuMii* cn 3130 


BKX3RAPH 




22 


22 


76 


14 


BACH: BRANDENBURG CONCERTOS loi5[>ui'» 414 i87 

ACADEMY Of ANCIENT MUSIC (HOGW(X>D) 


23 


II 


23 


3S 


SADE KxnRWT w 395SI tnc 


DIAMOND LIFE 




23 


23 


23 


35 


GERSHWIN: RHAPSODY IN BLUE tliAnc soots 

CINCINNATI POPS (KUNZa) 


24 


NEW^ 


RUSH «BCUBY 8260^*2.W»W*«« 


POWER WINDOWS 




24 


24 


27 


5 


TCHAIKOVSKY: THE NUTCRACKER n:Ai<cD2 7005 

SAINT LOUIS SYMPHONY (SLATKIN) 


25 


2S 


29 


10 


A-HA GOfU* 2 25300 'W4RNU» B»0^ 


HUNTING HCH AND LOW 




2S 


1 


ICWl 




PASSIONE LONOOnAi? 117 

LUCIANO PAVAROTTI 


26 


24 


19 


11 


STEELY DAN mca co 55 'o 


THE BEST Of STEELY DAN 




26 


25 


24 


15 


VIVALDI: FOUR SEASONS ADCnv 4|» 045 

THE ENGLISH CONCERT (PINNOCK). 


27 


27 


24 


33 


RNK FLOYD coiij*c.-a c?k jfciuj 


THE WALL 




27 


28 




2 


OUT OF THIS WORLD ph«ii^ 411 185 

BOSTON POPS (WILLIAMS) 


2S 


2t 


25 


7 


LED ZEPPELIN 4T1AHT1C 2 19129 


LEO ZEPPELIN IV 




28 


26 


22 


35 


AVE MARIA nH><i-,4i2«29 

KIRt TE KANAWA 


29 


30 


30 


3S 


WHAM! rotiMeiA rj> )15<>5 


MAKE IT BIG 




29 


27 


2S 


35 


BOLLING: SUITE FOR CELLO AND JAZZ PIANO TRIO 05 w 91059 

YO-YO MA, CLAUDE BOLLING 


30 


23 


18 


14 


GEORGE WINSTON mnohammu co 1025. 44M 


OECFMBER 




30 


30 


30 


8 


GERSHWIN: RHAPSODY IN BLUE Miip;, 4i2«M 

PITTSBURGH SYMPHONY (PREVIN) 
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'ideo retailing 



Houston Dealer Dinwoodie 'Goes the Limit' for Customers 



BY EARL PAIGE 



HOUSTON Sticking with proven 
promotions and not offennjf a con- 
fusing variety of one-shot specials 
has been a boon for Video Special- 
ties here. Owner John Dinwoodie. a 
home video specialty retailer for 15 
years, says this philosophy grows 
out of always thinking "customer 
first," 

In an example of "going the 
limit" for customers. Dinwoodie 
tells of a recent experience that re- 
lated to his beginnings in industrial 
video and the Sony U-Matic 

"This customer brought in a 
home movie shot on three-quarter- 
inch and wanted it transferred to 
BetA. ' says Dinwoodie. "It was no 
problem for us." 

Like many veteran \-ideo special- 
ty retailers. Dinwoodie is locked in 
when it comes to space. Video Spe- 
cialties has "1,600 square feet and 
about 1,000 of it for floor sales 
space," he says. The store is located 
in a shopping center where expan- 
sion on either side is not likely. 

"With •1,000 titles and about 
10.000 total pieces, we've got video 
in every nook and cranny," Din- 
woodie says But he insists that sur- 
vi\-al for the single video store in to- 
day's competitive environment 
means inventory in depth. 

"Vou also have to stock for all 
ages." he add.i. "and you have to 
have your blockbusters. Every mov- 
ie will eventually pay for itself, but 
the word eventually' is important. 
It's the blockbusters that pay for 
the total library." 

How to purchase the really big ti- 
tles IS a constant dilemma. "We've 
found that you think in terms of the 
total library and the end-of-the-dav 



receipts," rather than concentrating 
on each title as it comes along, he 

says. 

What comes into play, flinwoodie 
suggests, are the numerous pn>ven 
promotions geared to maximum vol- 
ume for a maximum of titles and 
genres. 

One of Dinwoodie's pet promo- 
tions is his wooden nickels, each 
worth iZ Product in the store is di- 
vided into "A" and "B " titles Rent- 
al is $5 on A titles for three days. B 
titles arc also rented for three days, 
but at $4. The formula, he says, 
achieves a number of benefits. 

"For one thing, it's competitive. It 
works out to about J1.66 a day for 
our best product," the A btles. The 
saving is even more for the B group, 
which Dinwoodie says consists of ti- 
tles "that have died and gone to 
heaven." Customers recognize the 
savings and tend to rent more mov- 
ies each trip, he claims. 

An even better benefit, he says, is 
that customers are encouraged to 
bring back movies sooner than the 
three-day period "Our customers 
earn these tokens (nickels] by re- 
turning prepaid rentals early The 
tokens can be used to pay for future 
rentals. 

"If the customer loses the use of 
the token, it s $2 in my pocket." Din- 
woodie says of any unredeemed to- 
kens. Moreover, if the customer 
brings back movies sooner, these 
movies can be re-rented. 

Video Specialties has maintained 
the same rental fee for four years. 
Late charges are similarly stable, at 
$1 per day. 

Video Specialties is a true "family 
store." Over the years, Dinwoodie 
and his wife Ann have managed to 
keep their two sons. Dave. 27 and 



250 Stores Projected by Year's End 

'Wditheatre' Up and Running 



BY JIM McCULlAUGH 

LAS VEGAS Video Connection 
founder Bert Tenzer says he ex- 
pects to have his ""Viditheatre" 
concept, a theatre-within-a-store 
for original non-theatrical home 
video programs (Billboard, Dec. 7), 
in some 250 stores by the end of 
the year. His ultimate goal, he 
says, is "several thousand.'" 

At the same time, Tenzer has 
entered into an "alliance" with 
such studios as f^ramount, MCA. 
New World Video, 20th Century- 
Fox. Karl/Lorimar, Prism, 
Warner Bros, and IVE. all of 
which he says are keen on having 
their original made-for-video prod- 
uct, as well as little-promoted B 
and C titles, available to be ex- 
posed by his concept. 

Premiered recently at one of 
Tenzer's Video Connection outlets 
in Malibu. Calif.. "Viditheatre" is 
now in some five stores. Tenzer 
says an additional .50 retailers are 
also committed. 

Tenzer's new corporation. Di- 
rect Broadcast Programs Inc.. will 
lease 2.5 theatre chairs, a 6- by 10- 
foot screen and overhead projec- 



tion tquipnienl. as well as other 
necessary equipment at a monthly 
fee of 1400. He is not limiting 
" Viditheatre" to his California- 
based Video Connection stores. 

Tenzer also says the initial pro- 
ductions to be shown in " Vidi- 
Iheatres " include " The Interview " 
with Eli Wallach. and "Truth Or 
Dare— A Critical Madness." a hor- 
ror movie from Peerless Films. In 
a novel "window reversal." the lat- 
ter film's executive producers. 
Geoff Miller and Steven Weitz- 
man. say Uiey look for theatrical 
distribution 90 days after the in- 
store preview, 

Tenzer has also formed an In 
ternational Academy of Vidith- 
eatre Arts jury, which will be 
headed by actor Stuart Whitman. 
The jury's task will be to .wlecl the 
four or five titles to be showcased 
per month. Whitman, in turn, is 
currently forming a panel of Hol- 
lywood celebrities Consumers 
who attend the screenings will 
also vote on the quality of the pro- 
gramming. 



Doug, '24, enthusiastic This has al 
lowed the Dinwoodies to lake occa- 
sional vacation trips and "get away 
from It a little " 

Hours are 10 a m -8 p.m. except 
for Sundays and holidays. The store 
is open only one Sunday a year, for 
its annual ""house cleaning"" sale. 
"We serve hot dogs, chips, pop and 
beer and offer everything in the 
store on sale." says Dinwoodie. 
"Our customers like these outings 
and benefit from the discounted 
prices.'" 

Even before the notion of sales 
over rental caught on widely with 



specialty retailers, Dinwoodie al- 
ready saw the possibilities. In 19€3, 
he moved 60 movies during the 
noon-4 p.m. event. Now he typically 
brings in a star home video attrac- 
tion for the annual sale. 

The recent Christmas season was 
also a boon for Video Specialties, he 
says. "There was so much product 
at a sale price. We put out our first- 
ever color catalog. It cost 30 cents 
each We printed SCO It was eight 
pages." 

Video Specialties is currently do- 
ing about 40^ of its volume in sales, 
though Dinwoodie notes that Beta 



sales are nothing like VHS. As 
might be surmised. Video Special- 
ties maintains a large BeU selec- 
tion. "We have 3.000 pieces, one of 
the best stocks in town." 

As an example of the store's 
Christinas sales success, Dinwoodie 
boasts a dozen sales of "Gone With 
The Wind"— which, he says, "isn't 
bad at $90 each." He found other 
high-priced titles slow, however, 
noting, "We may have sold just a 
couple "Ghostbusters"." 

Product positioning is another 
ser%"ice-linked philosophy. " We sep- 
(Conlinued on page IS) 
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PINOCCHIO » 


Walt Disney Home Video 239 


IM 


7195 
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DUMBO A* 


Walt Disney Heme Video 24 


IMI 


29» 
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12 


ROBIN HOOD ♦ 


Watt Disney Home Video 22B 


1173 


»» 
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4 


11 


THE CARE BEARS MOVIE A 


Samuel Goldwyn Company 
Vestron SOB? 


lai 


74JS 


5 


5 
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PETE-S DRAGON A » 


Waif Drj/sey Home Vrdeo 1 0 


itn 


29 9S 


6 


7 


1) 


RAINBOW BRITE AND THE MIGHTY MONSTROMURK 
MENACE 


Chtldfen's Video Library 
Vestron 1506 


IMS 


29 9S 


7 


6 


13 


BUGS BUNNY'S tWACKY ADVENTURES • 


Warner Bros Inc 

Warner Home Video 1 1 50< 


ins 


DM 


8 


1 


17 


MYIITTLE PONY* 


ChikJren s Video litKary 
Veslron 1400 


i9e< 


19J5 


9 


10 
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THE WALT DISNEV COMEDY AND MAGIC REVUE 


Walt Disney Home Video 3 1 B 


IMS 


99S 


10 


1? 


U 


VOLTRON^ASTLE OF LIONS A 


World Everrts Prd Ltd 

Sony Video Sott.are 99H001 9^50020 


ins 


<9!S 


11 


14 
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A WALT DISNEY CHRISTMAS 


Wan Disney Home Video 92 


mi 


79JS 


12 


le 


17 


LIFE WITH MICKEY! 


Walt Disney Home Video 260 


UK 


29JS 


13 




THE SMURF5 AND THE MAGIC aUTE 


Children's Video Library 
Vcstron S027 


1»3 


24 9S 


14 


IS 


16 


CJ. JOE: A REAL AMERICAN HERO 


Family Home Entertainmerrt F4.87 


1*4 


39H 


15 


9 


3 


MICKEY"! CHRISTMAS CAROL 


Will Onney Home Video 225 


in3 


29 9S 


16 


11 


17 


CARE BEARS BATTLE THE FREEZE MACHINE A 


Famty Home Entertainment F371 


IW 


29 >S 


17 


13 


13 


SHE-RA. PRINCESS OF POWER 


Mlpc Windoo 6 20S04 


ins 


!4JS 


IB 


?4 


9 


THUNDERCATS-EXOOUS 


Family Home Enfeminnsem F3 1 3S 


ins 


74 95 


19 


17 


14 


DAFFY DUCK: THE NUTTINESS CONTINUES ...» 


Wimef Bros (nc 

Warner Home Video 1 1 505 


ins 


i9n 


20 


25 


6 


irS YOUR BIRTHDAY PARTY WITH RAINBOW BRPTE 
AND FRIENDS 


Children s Video Library 
Vestren 3105 


ins 


59 9S 


21 


18 


17 


THE TRANSFORMERS THE ULTIMATE DOOM 


Sunbo* Hasbro Bradley Pd 'nc 
Famity Home Entertainment F 3 1 20 


ins 


2495 


22 


n 


13 


PORKY PIG'S SCREWBALL COMEDIES 


Warner Bros fnc 

Warner Homr Video 1 1 508 


ms 


1991 


23 


22 


2 


SHE RA, PRINCESS OF POWER VOL. II 


Ma<K Wlndoo 6 20506 


IMS 


24 99 


24 


19 


2 


THE TRANSFORMERS: FIRE ON THE MOUNTAIN 


SvnboM Hasbro Bradley Pd Inc. 
Family Home Entertainment Fl 1 42 


IMS 


1495 


25 


21 


IS 


THE TRANSFORMERS SOS DINOBOTS 


Sunbow Hasbro Bradley Pd Inc 
family Home Entertainment Fl 1 28 


IMS 


149S 
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Chain Experimenting with Computers, Pay-Upon-Return 

Movies To Go Puts New Ideas to the Test 




Cnppin' In Top«ka. Uptown Video of Topeka. Kan . recently took first place in 
a naltonal display contest m support o( ■ Bevofly Hills Cop" co-sponsored by 
Paramount Home Video and Home Entertainment distnbutors The outlet's Pam 
Eastwood IS shown here with the chain's onginal outdoor paintir>g by Juanita 
Snyder, part of a larger support program that also included posters. star>dees. 
onginal signage and T-shirls. 



Video J^lus 



BY EDWARD MORRIS 

A biweekly column spotlighting 
new video products and accesso 
ne^. 

All manner of new video 
hardware Is coming off the line at 
NEC Home Electronics (Elk 
Grove, 111.). The CT-2060A 20-Inch 
television receiver/monitor fea- 
tures a flat, square picture tube, a 
set of video, left-audio and right- 
audio inputs: frequency synthesis 
tuning with 142-channel reception; 
built-in MTS stereo tv decoder, ste- 
reo amplifier and stereo speakers: 
auto color circuitry; sleep timer; 
and full-function wireless remote 
control; available in May with a 
suggested retail price of $599. 

The same manufacturer offers 
two high-quality VHS VCRs, said 
to ensure superior recording, im- 
proved VHS Hi-Fi and MTS stereo 
reception, easier tuning and pro- 
gramming and remote control and 
tuning. The N-961LI model will re- 
tail for $1,149, and the N-951U for 
$899. Both are available now. 

NEC is also offering four new 
rear-screen projection tv sets that 
incorporate, among other fea- 
tures, compact chassis, stereo tv 
reception and a complete set of au- 
dio/video inputs. Retail price 
range for the series (models PJ 
3715EN, PJ-4030EN, PJ-4615EN 
and PJ-4650EN) is from $2,400 to 
$3,595. 

One of NEC's flashiest introduc- 
tions is a 26-inch tv receiver/moni- 
tor with digital signal processing. 
The DT-2680A boasts an enhanced 
picture quality (500 lines of resolu- 
tion), a "picture-in-picture" fea- 
ture (which enables the simulta 
neous display of the station tuned 
in, plus movi ng pictures from any 



of three video inputs or color com- 
puter graphics), and memory to 
store three still pictures at a time. 
Expected to be on the market in 
May, the device has yet to be 
priced. 

Finally, NEC is introducing a 
VHS camcorder for full-sized cas- 
settes. The one-piece unit (to retail 
at $1,695) weighs five pounds and 
nine ounces, without battery pack 
and cassette, and can shoot up to 
two hours and 40 minutes on a T- 
160 tape. Life of the supplied bat- 
tery pack for the V lOt is about 
two hours. 

San Francisco's Monster Cable 
is debuting its high-resolution, 
low-loss Monster Video cable for 
home video For VCR, laserdisk, 
stereo tv and cable hookups, the 
item is said to offer increased 
bandwidth over standard video ca- 
ble to transmit maximum color in- 
tensity and clarity. Its low capaci- 
tance dielectric insulator mini- 
mizes signal loss, a feature the 
company says makes it "especially 
useful for applications involving 
long cable lengths " Suggested re- 
tail price ranges from $2 per foot 
to $225 for 100 feet. 

Added to Pfanstichl's line of vid- 
eo accessaries is a tv set/VCR 
hookup package that contains a 
300 ohm to 75 ohm and a 75 ohm to 
300 ohm balun, a three-foot 75 ohm 
cable; a three-foot section of twin 
lead cable, and a do-it-yourself 
guide. The items arc blister pack 
aged at a suggested $7.19. 
Pfanstiehl. located in Waukegan. 
111., now has more than 50 cables, 
connectors, baluns and related 
products in its Premium Gold line 
of video accessories. The line has 
gold plating on all connector ele- 
ments and heavier conductors for 
improved signal transmission. 



BY EARL PAIGE 

(Thin M the second of a two-part re- 
port on Movies To Go's franchis- 
ing efforts.) 

ST. LOUIS Over a period of five 
years, 25-unil Movies To Go here 
has developed a formula for suc- 
cessful home video retailing. The 
chain now hopes to expand to other 
markets and possibly into fran- 
chising. But expansion requires 
new concepts and chain president 
Jim Ellis is counting on a new 
"scout store" in Fort Worth for 
"real time" testing of these fresh 
ideas. 

Ultimately, the new stores will 
blend these innovations with the 
basic formula that has built Mov- 
ies To Go into one of the largest 
chains in the Midwest. One compo- 
nent, inventory depth, will contin- 
ue as a bulwark of the chain's im- 
age. 

Developed some time ago was 
the "supercenter" concept where 
4.000 titles are stocked on a store- 
for-store basis. Chainwide, twice 
that many titles are available Ellis 
believes depth and breadth in in- 
ventory is why the chain continues 



3M in St Paul has added the new 
Scotch 8mm metal particle video- 
cassette to its range of home video 
producLs. It comes in 15-, 90- and 
120-minute lengths. Price has not 
yet been announced. 

In May, 3M will begin its multi- 
million-dollar promotion to gener- 
ate trial and repeat sales of Scotch 
video, audio and personal comput- 
er products. More than 20 million 
specially marked Scotch videocas- 
sette packages will carry coupons 
worth $4.10 toward purchases of 
blank tape. The promotion will run 
all year. 

Based on the concept it debuted 
last year, 3M is releasing its sec- 
ond volume of "Freeviews" — eras- 
able previews of upcoming video- 
cassettes from major movie stu- 
dios and production houses. The 
"Freeviews " program is recorded 
on extra high grade Scotch EXG 
videotape. The tapes have a recom- 
mended retail lag of $9.99 and will 
be on the shelf in February 

Another video promotion comes 
from RCA's distributor and special 
products division Deptford, N.J. It 
combines the company's premium 
quality videotapes with a wet sys- 
tem head cleaner cassette in a cus- 
tom mulit-pack. The "Tri-Pal" (T- 
120HC3) consists of two hi fi ste- 
reo videotapes (T-120) and one 
non abrasive wet system head 
cleaner cassette (AV009W). Sug- 
gested price is $24.95, but during 
the promotional period which ends 
April 30, the package holds a cou- 
pon good for a $3 rebate from the 
manufacturer. 

The Geneva Group (formerly 
Nortronics, Eden Prairie, Minn.) is 
marketing an 8mm version (PF- 
350) of its video head cleaner se- 
ries. The non-abrasive, wet-type 
cleaner retails for $'29 95, 



successfully with a $25 one-time 
club fee when so many video spe- 
cialty stores, and especially re- 
cord/tape chains entering video, 
have eschewed clubs, 

"Our selection gives people the 
reason to join," he says. "No one 
has near our selection." 

But he says there is little bicy- 
cling of titles from store to store. 
"We hit all our stores with the 
vans about three times a week," he 
says, explaining how soon an out- 
of-stock title could be obtained 
from "the next store over" 

Says Ellis, "It's not overnight. 
It's more like three days. We'd like 
to be overnight. But number one, 
we have to track it down first. And 
during say Christmas, this can be 
a chore," 

Although Movies To Go still tab- 
ulates rentals manually, it has de- 
veloped a formula Ellis claims 
gives It a near immediate reading 
on all purchases. This keys into li- 
brary depth and breadth, 

"Each week our top 100 is tabu- 
lated. It's a real chore but it pays 
off We know purchase by pur- 
chase if we bought too light, just 
right or too heavy." He says this is 
life and death "when you have 
$50,000 in a new release. " If it de- 
velops that the chain has bought a 
release too heavily, Ellis says 
there are various methods to "get 
out." 

For one thing, movies can be 
marked down and sold — all mer- 
chandise throughout the chain is 
marked for sale and pushed vigor- 
ously. Or, says Ellis, "you can go 



ON THE BEAM 

(Continued from page 23) 

ly applied — also appeared to be un- 
checked, if anything veering toward 
an even more fevered peak. With 
the first "digital" VCRs on the ex 
hibition floor, and Digital Audio 
Tape (DAT* there in spirit, product 
brochures and footlight spiels more 
than ever extolled the "digital- 
ready" virtues of such otherwise 
analog designs as amplifiers, speak- 
ers, headphones and blank record- 
ing tape. 

"The latter category also saw sev- 
eral vendors, notably Memorex and 
Denon, plugging tape formulations 
alluding to "digital" sound capabili- 
ty in their product codes. 

In short, CD's now ruling the 
roost in terms of audio entertain- 
ment, with seminars, keynote 
speeches and media coverage 
throughout the ("ES prominently 
featuring the Sony/Philips format 
as one of this year's top-billed stars. 
It's no longer noteworthy just to 
say who's selling hardware — now 
it's virtually impossible to find a 
vendor who doesn't have at least 
one CD product in his line. 

CeS SOFTWARE action cohered 
around smaller labels with booths in 
the audio demonstration area, since 
the Compact Disc Group was no 
longer on hand to give a main- 
stream label presence. With virtual- 
ly every major audio booth already 
demonstrating CD players (and 
thus disks), the CDG's absence 



to the brokers and if you are get- 
ting nd of a new release you have 
a much better chance" to sell off 
excess inventory. 

The Fort Worth store is being 
fully computerized to allow head- 
quarters to evaluate the benefits 
of computerization. 

Movies To Go has always used 
variable rental pricing. Top titles 
rent at $2.50 daily, but movies un- 
der an hour in length are $1.50. 
Sales are aggressively pursued 
with a $10-$15 discount from list 
often offered, and used movies 
selling at $19.95 $24.95. Sales 
pulses offer evidence of library 
value as well, Ellis says. 

As much as Movies To Go stress- 
es deep inventory, it has phased 
out of the videodisk. They've also 
steadily reduced Beta inventory. 
Ellis counts five strategically lo- 
cated stores where Beta is 
stocked. 

"They're conveniently situated 
but they're not two minutes apart 
either." he says of "herding"" Beta 
customers. Of Beta generally, he 
says, "Sony has a super machine in 
our opinion, but the Beta versus 
VHS war was one we didn't feel 
like getting into. VHS started out 
with us 60:40 and Beta just gradu- 
ally slowed down. We have not 
been a great help to Beta, I'm 
afraid." 

One other new concept Fort 
Worth will test is pay upon return. 
""It's still too soon to know if this 
causes customers to rent more and 
keep them longer. In shopping 
(Continued on page 2S) 



wasn't conspicuous. 

There were intriguing stories to 
be found from those indies, howev- 
er. Over at American Grama- 
phone, Chip Davis, the composer, 
producer and performer behind 
both the label and its chief act, 
Mannheim Steamroller, reported 
sales of 95,000 pieces on the latter's 
"Christmas" album in CD, which 
shipped this fall. That level of sales 
for an instrumental set from an in- 
die label strikes us as vivid proof of 
just how the right product, aimed at 
the right demo within the CD mar- 
ket, can now fare 

Business was also brisk, as al- 
ways, as Telarc's booth, where 
show specials on catalog CDs in- 
sured long checkout lines virtually 
throughout the show. 

The next CES extravaganza this 
summer in Chicago could trigger 
some new wrinkles in software pre- 
sentation, however, if Consumer 
Electronics Group chief Jack Way- 
man has his way. Wayrnan's pledge 
to give a broad spectrum of home 
entertainment software a higher 
profile through an entire wing de- 
voted to software products, along 
with an expanded seminar schedule, 
could find a natural ally in Compact 
Discs — especially if the lagging in- 
troduction for hybrid CD software 
designed for CD-ROM and audio-vi- 
sual applications begins taking 
shape there. 
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video Stars. The fifth annual Video Hail ol Fame dinner dance recently 
honored lour new inductees Displaying their awards are. from lett. Mickey 
Granberg, executive vtce president of the Video Software Dealers Assn (VSDA). 
producer -actress Shelley Ouvall. Ray Gates, lofmer president o( Panasonic, and 
former VSDA enecutive vice president Joe Cohen 



MOVIES TO 60 

(Continued from page J6) 

around the country, we've seen a 
lot of pay upon return. Often store 
operators tell us it has to be com- 
puterized. Employee theft is one 
drawback. But we wanted to try 
(pay upon returnl." he says. 

Another contrast at the Texas 
pilot will be advertising, at least 
until there are more Fort Worth 
stores. In St. Louis, Movies To Go 
advertises aggressively, mostly in 
radio and print. Heavy couponing 
15 used in print, too. 

Also integral for the chain is ita 
regular monthly newsletter going 
to 100.000 club members listing 
product information, release 
dates, and coupons for video re- 



cordings, blank tape and other ac* 
cessories 

Ellis notes the video consumer is 
steadily becoming more sophisti- 
cated. He says. "They are used to 
waiting for new higher list movies 
to come down in price. This is why 
we've been successful in coming 
S10-$15 off list and creatmg traffic 
for less popular new releases." 

Ellis says there will be no dras- 
tic changes in logo or store design 
in Fort Worth. He figures Movies 
To Go has a lot of things working 
right and is in no need of "fixing " 



HOUSTON DEALER JOHN DINWOODIE 

{Continued from page J4f 



arated our older titles into nostalgia 
and foreign sections, In the past, 
the older movies tended to get over- 
l(K)ked when left among the newer 
titles. Now our customers can 
quicky find an older movie, and our 
busmess in these fine titles has in- 
creased remarkably." 

Dinwoodie also focuses on chil- 
dren. A special counter was built 
with a jar of candy full of suckers 
and bubble gum Dinwoodie warns 
that parents should be asked first 
about the free items, because "some 




STORE DISPLAY RACKS 
for VIDEO TITLES 

^ GOPHER PRODUCTS 

fy^ 800/648-0958 
d 2201 LOCKHEED 

CARSON CITY, NV 89701 



don't allow their children to eat 

sweets." 

Dinwoodie preaches the use of 
point-of purchase material. He 
makes available all kinds of cata- 
logs and flyers supplied by vendors, 
each marked with Video Specialties' 
address. 

The store regularly holds in-store 
promotions, but only when they are 
carefully planned An experience 
with He-Man soured Uw many cus- 
tomers who were not able to get 
autographs, Dinwoodie recalls: "We 
had 1,000 people in a two-hour 
event." 

Dinwoodie discovered early on 
that he could better serve custom- 
ers by computenzing, and obtained 
a computer in 1982. He produces a 
monthly newsletter and says nu- 
merous other benefits derive from 
steadily adding computerized ele- 
ments. 

Not surprisingly, Dinwoodie is 
busy organizing a Video Software 
Dealers Assn chapter here, work- 
ing in close cooperation with Lou 
Berg of Audio Video Plus. Din- 
woodie has ser\'ed on the national 
VSDA national board, and Berg 
was a candidate at last year's na- 
tional convention in Washington. 
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1 
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11 


BEVERLY HILLS COP 


Pinmount Picturei 
Panmoufrt Home Video 1 1 34 


EadM Murphy 


OK 


II 


2 


2 


7 


GREMLINS A 


Warner Bros Inc 

Warner Horrw ViOto 1 1 388 


Zach Caihgan 
Phoel>t- Gales 


IW4 


n 


3 


I 


12 


GHOSTBUSTERS 


RCA/Coiumbia Picture* Home V«Jeo 6- 
20413 


Bill Murray 
Dan Aykroyd 


IMl 


n 


4 


1 


3 


PALE RIDER 


Warner Bros, inc 

Warner Home VKleo 1 1475 


Cbnt Eastwood 


mi 
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THE EMERALD FOREST 


Embassy Picture* 

EmtMssy Home EniertatmnePi 2 1 79 


Powers Boottw 


im 
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i 
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A VIEW TO A KN.L 


CeSFoi Video 4730 


Roter Moore 
Grace Jorws 


IKS 


n 


7 


1 




aETCH 


Univerul CiTy 5tu4K» 
MCADtsI Corp BO 190 


Ctwvy Chase 


I9IS 


n 


8 


9 
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BREWSTER'S MIUIONS A 


Universal City Studios 
MCADi'vl Corp 60194 


Richard Pryof 
John Candy 


Ills 


n 


9 


1 


7 


CODE OF SILENCE A 


Orion Pictures 

Thorn. eut'HBO Video TVA29S5 


Chuck Norns 


IIB 


R 


10 


11 


1« 


THE BREAKFAST CLUB A 


Univef sat City Studws 
MCA 0»sl Corp 80167 


Molly R.ngwild 
Anttwny Mictiael HaN 


IMS 


11 


11 


1? 


11 


LAOYHAWKE A 


Warr>*f B'cs Twentieth Century Foi 
Wamef Home VnJeO I 1464 


Matthew Brodench 
Michetle Plettter 


I98S 


n;-ij 


12 


10 


16 


AMADEU5 A 


Thorn;EMi''HBO V4deo TVA2997 


Tom Hutce 

F Murray Abraham 


l»4 


rc 


13 


14 


7 


PERfECT 


RCA/Columl>ia Pictures Home Video 6- 
20494 


John Travolta 
Jamie Lee Curtis 


Ufi 


• 


14 


13 


1 


VISION QUEST A 


Warner Bros Inc 

Warner Mome Video 1 1 4S9 


Matth^N Modine 
Lirida Fiorentino 


ins 


■ 


15 


22 


2 


LIFEFORCE 


Cannon Films Inc 
Vestron 5097 


Steve Ftaiisbacfc 
Peter Firth 


ins 


I 


16 


1? 


7 


LOST IN AMERICA • 


Warner Bros Inc 

Warner Home Vtdeo 1 1 460 


Albert Brooks 
Julie Ha«erTy 


ins 


11 


17 


32 


2 


THE HEAVENLY KID 


Orion Ptctures 

Thorn , E Ml HBO V«leo TVA 326 1 


R'chard Mulligan 
Jason Gedrich 


ins 


PO-l) 


U 


11 


20 


THE KILLING FIELDS A 


Wanw Bros Inc 

Warner Home Video 11419 


Sam Water^ton 
D' HaingS Mgor 


in4 


• 


19 


2< 


3 


DEFXON 4 


Ne** Woftd Pictures 
NewWorU Video 8424 


Tim Choale 
Kate Lynch 


ini 


> 


20 


23 


6 


JUST ONE OF THE GUYS 


RCA, Cotumbia Pictures Home Video 6- 
20493 


Joyce Hysef 
Bll^ Jaeoby 


IMS 


p&i] 


21 


2S 


20 


DESPERATELY SEEKING SUSAN A 


Thorn, EMI' HBO Video TVA299I 


Rosarru Arguene 
Madonna 


ins 


• 


22 


21 


2 


G00ZILLA198S 


New World Pictures 
New World Video 8522 


Raymond Burr 


ins 


G 


23 


19 


10 


BABY . , SECRET OF THE LOST 
LEGEND 


Touchstone Home Video 269 


Wilham Katt 
Scan Young 


ins 
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24 
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THE BEST OF JOHN BELUSHI A 


Broadway Video 

Wamcf Horn Video 3407B 


John BetiiShi 


ins 


M 


25 


21 


35 


THE KARATE KID A 


RCA,' Columbia Pictures Home Video 6- 
20406 


Halpli Macctwo 
PatMonta 


iw 
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26 


It 


12 


GOTCHA! • 


Universal City Studios 
MCADist Corp 801BB 


Anthony Edwards 
Lmda Forcntmo 


I9IS 


r&u 


27 


20 


IS 


POLICE ACADEMY 2: THEIR FIRST 
ASSIGNMENT A 


The Ladd Company 
Warr^ Home Video 20020 


Steve Cuttenberi 
Bubba Smith 


ins 
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29 


28 


A NIGHTMARE ON ELM STREET A 


Media Home Entertainment W790 


John Saion 
FtoneeBlahley 


IW 


II 


29 


21 
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MISSING IN ACTION 2 THE BEGINNING 


Cannon Films irw 

MGM UA Home Video 800658 


Chi>ck Morrrs 


ins 


II 


30 


NCW^ 


EXPLORERS 
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...newsline... 

THE MUITI-VCR HOUSEHOLO is Ikhohuiik a major force on th<- honu- video 
niMrkftpliiCH s;iys K^'A Ai-cordin^j to Ihc company. 17''. or two million 
of tlie almnsi 12 millicn VCRs sold in 1986, went into homes that al- 
ready lia<I machines. The company projects that percentage will rise to 
25'' m litWi and stay hiph. What impact such a development could have 
on video software sales, which have ridden the lHnim in household pen- 
etration, is uncertain, One reason ftir the increasing multiples: dissatis- 
faction with once state-of-the-art machines thai are now obsulele, RCA 
says. 

SOUND VIDEO UNLIMITED has secured a $ir> million revolving credit line 
with Securily hicific Business Credit Inc. Executives at the firm, 
which has sl\ L'.S locations, expect the money to assist in promoting 
the company's growth in the often turbulent home video marketplace. 

"SUMMER RENTAL" is icetting an extra push from Sound Video Unlimited 
vui ;in in^'enious direct mail piece which resembles a Polaroid Spirit 
camera, and a promotion that gives retailers a free "Spirit" with every 
five cameras they order. List price for Polaroid's "Spirit" is $24 05; 
"Summer Kenlal" sells for $24.95. Also part of the promotion; $250 re- 
wards to the 20 best displays for the title, Entries must be in by March 
M, Paramount says. Official contest rules will be enclosed in camera 
boxes, according to the company. 

M6M/UA IS UAPING into an area known as the world's bipK^st pirate den 
to many in the home video industry The company is taking the tiger by 
its tail as it licenses its catalog to United Video [nternational, which 
will be marketing them in 18 Middle East nations Many of these coun- 
tries are known for near complete lack, or non-enforcement, of copy- 
right protection laws. UVI will be handling marketing programs in Jor- 
dan. Egypt, Iran. Iraq. Libya, Sudan. Tunisia, Algeria, I^-banon. Mo- 
rocco, Syria. North and South Yemen, Saudi Arabia. Bahrain. Oman. 
Kuwait and the United Arab Emirates. 

NON-TNEATRICAL ANO CATALOG product make up most of the balance of 
I^ramount's Februar}- release schedule. Filling out the list are three 
operas from the company's "Metropolitan" senes: "Tosca" ($59.95), 
"Idomeno" and "Tannhauscr" (both $79.95). Coming from "Joan Col- 
lins' Video Selections" are "Lifeguard. ' "This Property Is Con- 
demned." and "Alfie" 

MORE CHILDREN'S PRODUCT will flow into MGM/UA Home Video's library 
via a deal with L).L. Taffner Ltd. The home video company has picked 
up 19 animated children's features. Initial titles due for release are 
"Journey To The Center Of The Earth." "Robinson Crusoe. " "The Ad 
ventures Of Sinbad. ' and "Moby Dick." All the titles purchased will 
have a suggested list price of $24.95. 

"ROAD WARRIORS" is the subject of a made-for due out from Twin Tower 
Enter|>rises Inc. The company is releasing a $39.05. 60-minute docu- 
mentary titled is "Mickey Thompson's Road Warriors - . . The Best Of 
Ground Pounding Off-Road Thnlls." Featured in the program are car- 
crushing "monster trucks," custom cars and indf»or auto racing com- 
plete with crashes. A "bloopers ' selection is included. Twin Towers is 
also scheduling another made-for. "Last Of The Gladiators." a 90-min- 
ute documentary detailing the life and adventures of Evel Knicvel. 
"There is a lot more to this story than a guy almost killing himself on a 
motorcycle," says ci Twin Towers exec. 

JEF FILMS' FILM CUSSiC EXCHANGE is having its 70th birthday this year 
And. to celebrate, the company is releasing at least 70 titles There are 
about 15.000 films in the Film Classic Exchange librar>-, which JEF 
Films recently purchased, along with the company. JEF describes the 
mix to include theatrical films, television shows and silent movies. 

A MADE-FDR CLOSEUP is being provided by Morris Video. The company is 
assf mbhng what it says is exact data on performance of the best sell- 
ing title in Its catalog, "Golf Like A Pro With Billy Casper". In three 
recent months, the program sold J^38 units through at retail, which 
amounts to 13 units a day. or (assuming nationwide 24 hour a day video 
stores) two copies |>er hour The months involved were Septemljer. Oc- 
tober and November. Dunng the December selling season alone the 
program moved 75S units. Release date for the program was January 
'85. Unit volume on the program is around 20.IM10 By the eml of "Kfi. the 
company expects to reach the ;l0,00fl units needed for RIAA Gold. 

SOME OSCAR-WINNING and Academy Award nominated titles are due in 

March via VidAmerica's "Classic Series:" "The Seventh Veil." Lagged 
for screenplay in 19-18; "Suspicion." an .Mfred HitchctK'k film with Joan 
Fontaine's best-actress performance, and H. G. Welles' "The Magnifi- 
cent Ambersons." which garnered three nominations. All will be pro- 
molionally priced at $10.95 Also at the $19.95 price will be "Fort 
Apache," "She Wore A Yellow Ribbon, " "Flying Leathernecks" and 

""Top Hat," T(»NY SEIDKMAN 



Seminar Poll Predicts a Year of Diversities 

Changes Seen in Product, Price, Distribution, Marketing 



BY JIM McCULLAUGH 

L;\S VEGAS Ongoing dlversifica- 
Ijon— in product, pricing, distnbution 
and marketing — is the watchword 
among home video manufacturers 
|»ulled here on Jan. 12 during a Win- 
ter CES session on home video soft- 
ware Together with video retailers 
and trade press representatives, the 
video panel on hand offered a trade 
forecast stressing evolutionary shifts 
in the marketplace during the next 
year. 

The software seminar anticipated 
these changes: 

• Further stratification of pre- 
reconleil video prices will occur to in- 
crease sell thnjugh in a market still 
ileemed rental-driven. The swing to- 
ward lower prices was expected to 
continue, particularly tu spur sales on 
"B" and ' T" titles. 

• Video specialty dealers will re- 
main a force in the home video mar- 
ket, despite earlier predictions that 
the broad incursion of mass merchan- 
dised businesses into video rental 
would displace smaJ/er "mom-and- 
|>op" rental outlets If a shakeout in 
video dealers is still left as an ojien 
ijuestion. this jianel de^mphasized 
that scenario to stress survival for 
the more strategically [>ositioned in- 
dies. 

• Further segmentation in video 
product, including onginal programs 
produced for the medium, instruc- 
tional tapes and various sale-oriented 
genres, will keep pace with increased 
vendor and dealer revenue shares for 
sales versus rentals. 

• Beta foniiat prtxiuct will contin- 
ue to decline in market share, but 
vendors and dealers remain divided 



over how quickly VHS will absorb 
the com|ieting configuration's sales 
base. .Most vendors will continue to 
release titles in lioth formats, with 
some variation in ratio depending 
upon title or pnce point As for Hmm 
home video, major home video ven- 
dors are likely to begm issuing prere- 
corded tapes for the new format by 
mid-year. 

Central to most of these predic- 
tions was the panel consensus that 
home video's penetration of diverse 
retail businesses increasingly takes 
product into true mass marketing 
arenas. Noted Steve Savage of New 
York City-based New Video: "As a 
video retailer, we saw ISR-I as the 
year the manufacturers reached out 
to the mass merchant. And, in 1986. 



we see the year when vWeo reaches 
out to all merchants." 

J'rism Entertainment's Robin 
Montgomery sees this trend spurring 
price adjustments to address such a 
consumer base; "Prices will fall. As 
drug stores and supermarkets enter 
the market, they'll need lower price 
points to move product, and that's 
what we're already gi\ing them " 

Such types of accounts won't rush 
into ndeo. however. Rand Bleimeis- 
ter of Embassy Home Entertainment 
contended that the biggest mass mer- 
chants "are still evaluating it— this 
business was really created more by 
independent, entrepreneurial compa- 
nies, while |mass merchandisers] in 
many cases still prefer not to rent." 

(Continued on page 29) 



AFI Honors 'Visions Of U.S; 



LOS .'VNGELES "Little Mike," a 
26-minute tape fwiising on the Jifc 
of an osteogenesis imperfectus 
victim, took the grand prize at the 
American Film Institute's "Vi- 
sions Of U.S." home video compe- 
tition here. 

The second annual "Visions Of 
U.S." was sponsored by the Sony 
Corp. of America and The Movie 
Channel, and administered by the 
AFI, Other first place winners: 
Andre Burke, fiction, for "Our 
Friends"; Mindy Farber. experi- 
mental, for "Suburban Queen"; 
Tim Allen, non-fiction, for "Last 
Days Of Mojay Lake"; and Bill Ar- 



thur Bohmfalk. music video, for 

'•Talkin' White." 

Music video was a new category 
that attracted 150 entries. The win- 
ner. Bohmfalk, a New Orleans com- 
modities tiroker, created a tongue- 
in-cheek look at yuppies trymg to 
make it into the Jazz-rock scene, 
original music performed by fellow 
brokers. 

Presenters and attendees in- 
cluded actress Shelley Duvall, 
Pebbie Allen, Francis Ford Cop- 
pola, David Byrne, Tom Shales, 
Gene Shalit and last year's grand 
prize winner, Christmas Souza. 
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SEMINAR POLL 

(Conliniied fro m page JS) 

In sonio cast's, that pn'foR'nco will 
find a much more limit*?*! sek'olioii <)f 
goods otTered solely for sale. Home 
video companies are alri'ady looking 
at apeeific pnigrams that would otTer 
a "riHe shot" marketing target mat- 
ing title to rvtail segment, with Karl/ 
L«>rimar's Court Shannon noting a 
specific caniimigii he's targeting to li- 
quor stores. 

For CBS/Fox Home Video s Bob 
DeLellis, the coming quarters should 
offer a more concrete indication of 
just how broadly newer mass market 
video experimenters will tackle the 
trade in the future. DeLellis also 
touched on a common thread by 
stressing that video s()ocialty stores 
will continue to hold a focal niche in 
the market thanks to the vertical ori 
entation of the busine.<:s. 

Agreed Prism's Montgomery: 
"Chain store merchandisers will nev- 
er offer video product in real depth. 
They don't have the stock space." 
Consumers' need for broad invcn 
tory. she added, will enable reconi'' 
tape stores to evolve successfully 
into true home entertainent software 
markets, a trend already evident na- 
tionally. 

Home video business should also 
come to resemble prerecorded audio 
more in terms of vendor polk-y and 
marketing strategy. New Video's 
Savage cited a generous Warner 
Home Video program as pointing to- 
ward the advantages for returns and 
sales policies more closely resem- 
bling those for LPs. cassettes and 
Compact Discs. New Video, which 
buys direct from Warner, responded 
to a campaign which, through a sig- 
nificant returns allowance, convinced 
them "to stock more product than we 
ever thought we could sell — and then 
we sold more product than we 
thought we ever could." 

As for blank videotape trends, the 
acceptance for high quality audio \-ia 
both hi fi VCRs and stereo television 
receivers and monitors is reversing 
the market trend toward generic 
branding and lower price points, says 
John Ziemba of BASF. Second gener- 
ation VCR purchases by consumers 
who are now stepping up to hi fi vid- 
eo are nurturing the market for high- 
er grade tape formulations, reinforc- 
ing premium brand loyalty and at- 
testing to "a more sophisticated 
consumer," Ziemba asserted. 

Addressing the current share of 
business for the declining Beta half- 
inch format, both retailers and ven- 
dors appeared divided over how 
quickly the format is likely to expire 
and how best to position product and 
marketing against that trend. Al- 
though New Video's Savage drew 
chuckles when, describing his own 
VHivonly orientation, he sheepishly 
admitted, "I like Beta — and I feel sor- 
ry for Beta," National Video chief 
Ron Berger countered by citing indi- 
vidual market fortunes. 

"The truth is, there are markets in 
both [Canada and the U.S.) that are 
still selling SO/iiO Beta to VHS," 
Berger offered, indicating a more 
gradual scenario for Beta's demise. 

Embas.sy's Bleimeister added that 
an Embassy survey of dealers deter- 
mined that while appniximately 4.5'^' 
of the specialty stores polled don't 
carry Beta at all. those offering both 
formats still place about 12'?! of their 
market in the Sony-developed config- 
uration. 
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WHOLESOME. AND THEN SOME. 

JJje Gospel Road positivel)' sparkles. With the gloritjus muiiic ot Johnny aiiiJ June Casli, 
and Kris K-rtsiofferson Antl \v iih (he most compelling ,stor\' e\'cr told 
Filmed entirely in Israel, 
The Gospel Road has entertained millions of moviegoers all across the countr): 
The Gospel Road, along w ith thiee other titles — Tlie Hiding Place. Sbiokari Pass and 
His Land — have been carefulh chosen as the first four releases on a brand new label. 
Inspiration Video:" Dedicaleil lo prov iding wholesome entertainment for tlie whole family. 
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psychiatrist and whos the psycho? 



"IHt fllM IS A MAST£RPIEar 

-THE CINCINNATI POST 

A 




How can you cure others when 
you're being attacked by their illness? 
It isn't easy for Colonel Kane (Stacy 
Keach of "Mike Hammer")- 
Equally strange is the place the 
good (and bad) doctor works. A top 
secret Pentagon installation deep in a 
pine forest. "Center Eighteen" is filled 
with Kane's patients, high-ranking 
militia suffering from 




WIlilAM PETER BIATTTS 

* TOE 

QMiMIQH 

IT will KEEP YOU 
ON TME EDGE OF YOUR MINDj 



1 



severe mental breakdowns. If 
you think the reasons for their illnesses 
are mysterious, then wait 'til you see 
Kane's therapy techniques. 

When this doctor gives you 
guidance, you better look both ways. 

Scott Wilson of "The Right Stuff "and 
Jason Miller of "The Exorcisf'also star. 
WriUen and directed by William Peter 
Blatty of "Exorcist" fame. 



"The finest American surrealist 
film ever made." 
People Magazine 



niMiNC STACY KEACH (' MIKE HAMMER") 
scon WIISON I THE RIGHT STUff"! 
jASON MIllER ( THE EXORCIST") 
1o EO f LANDERS fST. ElSEWHERt ) 
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Now on videocassette. 
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27 


22 


5 


DURAN DURAN: ARENA 


Tritec Ouran Vision 

Ttiorn/eML HBO VKIeorvf2789 


Ou'on Ouran 


I9IS 


N> 


799! 


28 




MAOOflNAA 


Sire Records 

Warner Musk Video 3-38101 


Madonna 


I9M 


NP 


1991 


29 


NCW^ 


U2 THE UNFORGCTTABLE RRE 
COLUCTION 


Island Records Inc 
MusicVwon 6 20536 


U2 


I9li 


N« 


7995 


30 


3t 


13 


BUGS BUNNY'S WACKY 
ADVENTURES • 


Wamef Bros 'nc 

Warner Home Video 11 504 


Bugs Bunny 


;9C 


NR 


>99< 


31 


33 


2 


GODZILLA 1985 


r<ew World PKlurci 
New World Video 8522 


Raymond Burr 


:ns 


i; 


79 95 


32 


27 


47 


STAR TREK HI-THE SEARCH FOR 
SPOCK 


Paramount Pictures 
Paramount Home Video 1621 


Wiibam Shatnar 
Deforest Kelley 


19(4 


PC 


79 9S 


33 


NEW^ 


THE BEST OF ELVIS COSTELLO ANO 
THE ATTRACTIONS 


CBS-Foi Video 7092 


thro CoslcltO ArwJ The 
Atlraclions 


ms 


NR 


7<9I 


34 


30 


a 


THE EMERALD FOREST 


Embassy Pictures 

Embassy Home Entertainment 21 79 


Powers Booihe 


1915 


> 


79 95 


3S 


32 


8 


KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT* 


XI Video Inc 
JCIVidaoSlOO 


nalhy Smith 


>9«4 


NR 


2995 


36 


39 


63 


TRADING PLACES 


Paramount Pictures 
Paramount Home Video 1551 


Dan Aykroyd 
Edd»e Murphy 


>9I] 


R 


7195 


37 


34 


95 


THE JANE FONDA WORKOUT 
CHALLENGE A 


KVCRCA Video Prod 
KarlLonmar Home Video 05 1 


Jarw Fonda 


ISW 


Ml 


59 95 


38 


2a 


31 


WRESTLEMANIA 


Titan Sports Inc 
Coliseum Video WF004 


Varum Afti»t» 


IM5 


NR 


1995 


39 


26 


7 


CODE Of SILENCE A 


Orton ncluras 

Thomi'EMI/HBO Video rvA2985 


Choch f4orrrt 


IMS 


R 


79 95 


40 


3b 


103 


DO IT DEBBIE'S WAY A 


Raymar Prod P Brownstem Prod 
Video Associates I 008 


Debbie Reynolds 


:9<J 


NR 





l^kst l^brward 



BY FRANK lOVECE 

A biwtekty survey of technical de- 
velopmentn in the hardware and 
aoftudrt side.H of the home nrffo 
indusitry. 

Standard grade. High dnuiv. 

Super High Grade. Hi Ki, Hitrh Reso- 
lution. Fru Standard. High Standard, 
Pro Hi Fi. Pro Cam. HGX. EXG— 
these and many other blank-video- 
tape desiKnatiorw are. deflpite what 
manufacturer* say. meaningless. 

While Icf^itimate grdtiinfi differ 
ences do exist throughout manu- 
facturer' blank-tape lines, the name 
on a videocassette's label does not re- 
flect any standard whalfiocver. Any 
company can aill any of its blank vid- 
eotapes whatever it wants. Consum- 
ers and retailere alike are confused 
and, in some mstances, misted. 

The International Tape Assn. (ITA) 
trade group tried to addresH this situ- 
ation by initiating a standardization 
effort last August. The idea was to 
help end marketplace confusion — and 
avoid government intervention — by 
having blank-tape manufacturers 
create and adopt voluntary grading 
standards — done for products from 
gasoline to ohves. 

Yet, after a single five-hour meet- 
ing last October, the proposal went 
mto a "further study" phase as the 
ITA asked manufacturers to go back 
and devek>p their indiNidual positions. 
No further meetings were scheduled 
at the tune, the matter being k^ft in 
what critics cite as ITA's typically 
vague fa^ihion, with executive dirw> 
tor Henry Bnef saying the next "get- 
together" wouldn't be "for at least a 
couple of months." 

Any "get-together" regarding 
standardization of tape grades will be 
troubled. While such major blank- 
tape makers as the reported leader, 
TDK, are gung-ho for standards, oth- 
ers say no. The prominent trade 



group involved — the Electronic In- 
dustrien Assn. f£IA>— is also resis- 

Unt. 

What would setting blank-video- 
ta()e standards involve"' Among other 
things, considerations of the plastic 
film ribbon itself; the type and 
amount of magnetic particles adher 
mg to this plastic base: the "binder" 
that keeps the particles in place; cas- 
sette-shell vanations, and resultant 
technical specifications. 

The plastic film we call video t^>e 
IS made up of several interconnected 
layers: the "tojMToat" and magnetic 
oxide layer (which holds the electro- 
magnetic audio and video signals), 
the binder layer, the polyester base 
and, generally, a layer of anb-static 
carbon backing, or "back-coating." 
Beta and VMS videotape is I /2-inch 
wide and about '20 microns (milbonths 
of a meter) thick and wound onto two 
spools in a cassette shell. 

The cntical layer is the one holding 
the magnetic particles called "ox- 
ides." An oxide is a molecular com- 
[K)und of oxygen and some natural el- 
ement such as iron. 

The magnetic layer is commonly 
made up of ferric <i.e., iron) oxide or 
chromium dioxide. All else being 
equal, the more densely packed and 
more uniform in size these magnetic 
particles are, the better. They're atr 
tached to the polyster base by a spe- 
cial glue or "binder." 

While this construction is similar to 
that of audiotape, videotape has to be 
far more durable. Since it has to 
stand the wear of rapidly rotating 
video /and, with Hi-Fi VCRs, audio) 
heads. Tolerances for videotape must 
be far more exact than with audio va- 
rieties. 

Videocassette shells are also far 
more intricate then their audio cous- 
ins. Since videotape is highly suscep- 
tible to dirt and dust, it remains com- 
pletely encased within the shell until 
(Continued on pageJS) 



• Recording If^dwitni kmctK* go'd c«rlifK«t.on to* llie«(rKal 'rtrni ulcj o' ?5,000 untlj or luu«iltd UM ptKr income ot S3 mi(l9un ( 30,000 or J I ? 

millton lor non-theatrK») made tor nomr wdro product. 25,000 or %l million lor muit ■•deo product) a RIBA plalinum certifHilion lof ihMlric*! 'ilrrrt «le^ of 
150,000 umis or sucge-atiK] lisl (>fK« irxcinwot 16 rrallKVi (60.000 or }? 4 milltort 'or non INtalrtcat made tor home video product. 50,000 unils or a value of 
i2 million tor mu^K videc product) TiVei ccrlitlMl prior to Oct I I 965 rnvr certified under different cnteria ) • tnlematKyul Tjpe Di^c A»n cerlilKafiOn lor 
(TDU label r*ver>u« ot } I nMllion Jifter rrlumi or '.toch balancing 



CORRECTION NOTICE 



BACK TO THE FUTURE 

Due to a typographical error 
in the Good Times Video ad which 
appeared in the January 11, 1986 
issue of Billboard . . . 

While 1968 was a good year we 
are looking AHEAD to 1986 
which we expect to be even 
better than 1 985. 



GOOD TIMES VIDEO 

401 Fifth Avenue, New York, NY 10016 
212-889-0044 



jome video 



:1 



California Firm 's Only Title 

'Automatic Golf Scores 



BY MOIRA McCORMiCK 

CHICAGO A series of price reduc- 
tions and a resultant entry into 
mass merchant outlets has spelled 
inple platinum »ales for Video 
Reel's "Automatic Golf," according 
to president Bob Mann. 

The 52-minule. $14.95 video- 
cassette was certified platinum by 
the Recording Industry Assn. of 
America last June, says Mann, and 
since then has tripled its sales. 
"We've passed up two Jane Fonda 
workout tapes [not the original]," 
Mann notes, "yet we don't show up 
on the charts because only 3'' of our 
product is sold fin video and record 
stores] where the bulk of chart re- 
porting comes from. 

"The video sell-through industry- 
IS a new industr>"." Mann says, "and 
videos sell in places that aren't 
charted." 

"Automatic Golf is being carried 
by J.C. Penney. B, Dalton Books 
and Waldenbooks. aa well as Tower 
Video, Wherehouse Entertainment 
and the Federated Group consumer 
electronics chain. 

"There has been substantial pene- 
tration into the drugstore market, 
particularly Pay Less and Long's 
Drugs." Mann adds. 

The Canoga Park, Calif .-based 
Video Reel released "Automatic 
Golf" (its sole title to date, although 
a second is now in the works) in Jan- 



uary. "Thf pnct* \\as $;'>^ i)ri." 

says Mann, " and it was distributed 
onginally through wholesalers into 
video stores." 

Before long, he continues. "We 
felt we'd saturated the video rental 
market. There were only 10.000 
stores at the time, and if we sold an 
average of one per store, that was 
as good as could be expected for 
that type of pr(»duct. So we began a 
series of price reductions." 

For Christmas 1!^83, list price 
dropped to $39.9ri, "same as F^ra- 
mount s 'Raiders Of The Lost Ark,' 
which was the first big sell-through 
item," nol4?s Mann "We'd sold ti.OOO 
copies in the rental market m 198^1. 
and did half again as many in 'iO 
days that Christmas." 

For Christmas 19H4. "Automatic 
Golf was discounted to $24.95 (as 
were a number of Paramount ti 
ties). "Sales tripled again." says 
Mann 

The product was tested at $19.95 
last May, which "redoubled sales." 
and was finally reduced to $14.95 in 
June. "That's when the mass mer- 
chants took it on." says Mann. 

He notes that fmm late 19H4 until 
last summer. 'Automatic Golf was 
sold through golf specialty shops, 
which accounted for "a small per 
centage" of the product's gross 
sales "Some are still selling it," he 
adds. 



Supra Unveils Two Portable Monitor/Players 



LAS VEGAS Combinalion Iv 
monitor/videocassetle player ma- 
chines were unveiled here at the 
Winter Consumer Electronics 
Show by Supra USA Inc., backing 
the company's belief that the mu- 
sic vi<leo software market will be 
one of the blKRCsl factors pushing 
the units out to market. 
Two units are being offered; the 
SV-80 and SV-90 Both are list 
priced at $499 and both are porta 
bles which will run for four hours 





sv-sn 



on a set of batteries. The SV-90 has 
a 13-inch screen and weighs 24 
pounds; the SV-Sfl has a five-inch 
screen, but comeH in at Ifi pounds. 
Both are color. 

The machines will be "big for the 
kids. " says Supra's Stuart 
Kerzner. noting "there are radio 
cassette recorders that cost that 
kind of money out there already." 

Retail price cutting on the units 
^hould be held to a minimum. 
Kerzner says, because the units 
appeal to both consumer and a pro- 
fessional marketplaces. A number 
of record labels are already using 



combination player/monitors to 
showcase their new audio and vid- 
eo product 

"Because they [the retailers] 
know there's a commercial back- 
ground on it, this should not be 
killed," Kerzner says. He sees 
combined sales of over 100,000 
units for the two pieces. 

By year's end, Supra will proba- 
bly be putting out combination 
vidcocassette recorder/monitor 
units as well, Kerzner says. 

The machines are manufactured 
in both Japan and Korea. Supra 
USA Inc. is based in New York. 



FAST FORWARD 

ii'otihnutd from pagt'Jli 

the cassette is placed into a VCR. 
When inserted, tape-handling mecha- 
nisms within the cassette go to work. 



L 



ORDER YOUR COPY NOW! 

Have the Information 
Ybu /3leia/(^ Need 
Right at Your Fingertips 

1986 International Buyer's Guide 

Bigger and benet irtan evei Filled witn me mosi compieheostve iisltngs by 
category ana geograph<:ai area, thousands c* names, addresses arxj 
teteptione nomtwis tor 

• Record comparaes • Rack JoODers • Record Promd'on 

• Muse pubiisnefs • Irr^en Servces 

• Wxilesaiers •Exponers • Equpmenl Manutacturere 

• t>5tnDuiofs • Industry Services • Suppliers 

• One Stops * Organaalons 

PLUS — manutaciurers. wholesalers r^ardware software and accessories 
lot Compaci Disc VKieo and AudKi Disc. Video Cassefles. Video Games 
Stat'Slics and Chans on consumer purctiasing tf ends 

A complele Inter national Guide to me Music and Home Entertainment 
Industries 

The pnce is ISO 00 

SUPPLY IS LIMITED SO ORDER TODAYi 
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Cassette shells differ slightly in such 
construction details as tape-handling 
sensors and the number of screws 
Igenerally five) that hold the shell to- 
gether. 

As with anything else regarding 
the two major formats. Beta-origina- 
tor Sony and VHS-developer JVC ex- 
clusively grant blank-tape licenses. 
These licenses are for not only the ac- 
tual tape, but also the cassette shell 
and the official "Beta" or "VHS" 
logo 

Technical specs — measured in dif- 
ferent ways by different manufactur- 
ers — usually involve at lea.st the au- 
dio and video signal to-noise (.S/N) ra 
tie; the audio and video frequency 
response: the video dropout count, 
and the audio totat-harmonic-distor- 
tinn (THD) Tape magnetization (co- 
ercivity), resistance to stretching and 
other factors may also be measured 

S/N ratio, frequency respoiise and 
THD are all familiar audio measure- 
ments. Yet with blank rideotape, the 
lack of standards precludes any 
meaningful spec-comparisons Vkieo 
S/N ratio, for instance, can be mea- 
sured in terms of "luminance" (pic- 
ture brightness), "chrominance" (col 
or), and even sub-categories therein. 
Audio measurements also have to 
take into consideration both the hi fi 
tracks and the mono (or in rare m- 
stances, low fi stereol tracks. 

Dropout count, unique to video, 
presents its own standardization 
problems. Drofiout count is a mea- 
surement of flaked-off oxide parti- 
cles or clinging microscopic debris. 
These are evident on the TV' screen 
as those annoying white flashes that 
look like electronic sperm. JVC's 
VHS tape license dictates no more 
than .50 15-microsecund dropouts fier 
minute, and some manufacturers 
also cite dropout "depth" (the amount 
of signal Uws) in terms of decibels 
(dB). Yet manufacturers usually only 
quote figures based on dropouts of 
20 dB depth or more, and at any 
where from i!> to 'M microseomds. In 



simple terms, all this foMerol means 
that dropout counts taken by differ 
ent manufacturers, different testing 
labs and for different magazines 
aren't comparable. Quick: What does 
50 dropouts per microsecond really 
mean? 

Yet while definitions of various 
ta[ie grades and the way they're mea- 
sured vary from manufacturer to 
manufacturer, the pattern of upgrad- 
ing is similar. Virtually all companies 
offer a "standard" grade. Next come 
various "super," "plus" and "high" 
grades, sometimes with a hybrid 
"high-standard" or somesuch in-be- 
tween As these grades go up in sug- 
gested retail price they generally of- 
fer a greater volume and more uni- 
form selection of particles as well as 
stronger particle binding. Technical 
specs, non-standardized as they are, 
also improve. 

The gradation after this usually in- 
volves a particularly misleading 
term, "hi fi " Anv «deo tape can re- 
cord in the Beta Hi Fi or VHS Hi Pi 
modes. Since consumers eventually 
realize this, retailers boosting "hi fi " 
blank tape nsk undermining their 
credibility. What this next grada- 
tion — "Hi Fi." "High Resolution." 
"Cam(era]" and so on — does legiti- 
mately offer (aside from mcremental- 
ly improved specifications) is greater 
durability of both the plastic tape- 
base and the cassette shell. 

If all this seems confusing despite 
our best mtentions. the lack of objec- 
tive standards is the primary reason. 
One argument against standards is 
anti-trust implications — yet stan- 
dards are common in many fields. 
Another is that consumers' eyes are 
the ultimate arbiter — yet manufac- 
turers use "prestige" names and 
graphics to bolster a high grade im- 
age. C«rtainly. bowing to industry 
stiuidards would be inconvenient for 
some manufacturers; yet if the audio 
industry is any example, government 
regulation and consumer activist out- 
cries may result without them. 



ideo music 




^ S.F. Light Show Borrows Clip Technology 

f] No Joshing, Psychedelia Returns to '80s-Era Fillmore 




8*tiy, It's Com Down Her*. Chtcago act the Rez Band hits the snowy streets 
of the Windy City to film the video for "CnrT>es."' the single !rom their Sparrow 
Records album. "Hostage " Drummer John Hemn (nght foreground) tnes a little 
harxfwarming, white crew members examine a bit more closety the ice-crysla) 
lormationa on the ground 



Swede Focuses on U,& 'Underground' 

Director Seeks European-Oriented Product 



BY ETHLIE ANN VARE 
LOS ANGELES Noted Swedish 
television director Pet*?r Guldmann 
has relocated his BGF Productions 
here, and is focusingr on the growing 
European cable and home sale mar 
kets for "underground" U S. acts. 

BGF has completed a series of pro- 
grams called "Narbild Hollywood" 
("Hollywood Clos«-L'p ') for Swedish 
and German tv, and is taping a sister 
series to the papular "Live From Lon- 
don" program. 

The show, tilled "Live From L.A., ' 
will air initially on London Weekend 
Television, and will then be distribut- 
ed by Trillon Pictures to European 
cable and home video markets. Gold- 
mann's video output will not be aired 
in the U.S. 

The satellite situation in Europe is 
an exploding market nght now," 
say^ Goldmann, whose original plan 
to relocate his company to England 
became snarled in visa snafus. 
'There are 2 1/2 mDlion people sub 
scribing to Sky Channel in Holland 
alone. In two years, the market there 
will be as big as here." 

A California based rock concert 
program Ls ideal for the European au- 
dience, Goldmann says, because "ev- 
erybody is interested in California. 
They know that if anything happens 
in the world that is new, it's here." 



"Live From L.A.'" features one 
band per hour-long segment, taped 
live using three to five cameras. 
"Originally, we expected to do three 
or four bands per show." says talent 
coordinator Howard I^r, "but Tril 
Ion specifically asked for an hour 
with a single group." 

"People are looking to identify 
themselves with the artist," says 
Goldmann, best known for his pio- 
neering rock video work with songs 
like the Beatles' "Strawberry Fields" 

'Everybody is 
interested in 
California' 

and "Penny Lane." The audience 
wants to see the artist "working 
hard on stage, and doing it without 
interruption from the video editor," 
he adds. 

Working with "Rock of the 'SOs" 
radio format founder Rick Carroll, 
Paar has booked underground and 
up-and-coming acts for the show. 
The first show features Rhino's 
Beat Farmers: the second has the 
Meat Puppets. 

"When I was in England," says 
¥^T. "we saw America as a main- 
stream sort of country. We weren't 



BY JIM BESSMAN 

NEW YORK The psychedelic 
light show ia having a high-lech re- 
birth at the recently reopened Fill- 
more West in San Francisco. 

The new light show— light years 
away from the old .loshua Light 
Show — is said to combine the pro- 
duction values of music video and 
the spontaneity of a concert per- 
formance. Its creator, Stefan, is a 
"videographer" who also mans the 
VJ booth at San Francisco's The 
Stone video club. 

"The old light shows got boring 
because they were unconnected to 
Ihe music. " says Stefan. "They 
used the same old blobs and slides 
and I6mm film loops of Buddhah 
out of time with the music, which 
wouldn't wash even then." Now. 
says Stefan, viewers are more so- 
phisticated and more "visually 



aware of the underground here and 
how good many of the bands were." 
In fact, adds Goldmann, many U.S. 
acts considered "underground" at 
home are achieving celebnty status 
in the European market. 

"Los Lobos, for instance," says 
Goldmann, "had their first big 
breakthrough in Malmo. Sweden. I 
came here for Swedish television to 
do a program with them, and no one 
here had even heard of them. In Eu- 
rope, bands like Green On Red, the 
Untouchables, Rain Parade— 
they're very popular " 

"It's easier to break a band in En- 
gland altogether," agrees Paar, a 
Briton. "A group like the Long Ry- 
ders can do the whole country in six 
weeks, and all of Europe in a few 
months " 

"Live From L.A." taped its debut 
at Universal Studios, with upcom- 
ing shows to be ta|ied before live au- 
diences at the Roxy nightclub here. 
Audio is sub-mixed from the board, 
digitally remastered on 24 tracks 
and restripped to three-quarter -inch 
videotape. Trillon— which distrib- 
utes to 17 countries — has ordered 13 
episodes. These will air on outlets 
such as Music Box, and simulta- 
neously go to the home cassette 
buyer. 



conscious" because of exposure to 
MTV and other video clip outlets. 

"They watch MTV with its elab- 
orate Quantet special effects and 
they demand that level of produc- 
tion. And with the new Fairlight 
CVI (computer video instrumcntl. 
it's now possible to bring that look 
to the stage in real time," he says. 

Stefan's light show — which he 
describes as "modular multi-me- 
dia" — utilizes the Fairlight CVI 
digital video processor able to 
switch from multiple video 
sources; video cameras; VCR and 
laserdisk machines, and a graphics 
tablet similar to a Koala pad, for 
computerized artwork. 

"There're none of the limitations 
of slides and film, or the lighting 
systems of even three years ago, 
which while state-of-the-art then, 
were still pretty inert. Then, stage 
lighting and the occasional slide 
presentation or very blah in-con- 
cert video were either limited to 
practical applications like close- 
ups of the star, or hardware over- 
kill by throwing millions of lights 
at the audience. 

"Now, we're in the era of the 
Panabeam (stage lights) and (com- 
puter-controlled) Varilight. We're 
getting back to the theatrical 
lighting approach, rather than just 
throwing out as much light as the 
budgets will bear. We're more cre- 
ative now, instead of doing things 
for no reason," says Stefan. 

In his view, the new video bght 
show is a well thought-out concep- 
tual construct, made up of poten- 
tially infinite live edits of pre-shot 
video material, live concert action, 
and spontaneously created com- 



CHICAGO Delilah Films, the 
Westport, Conn -based producer of 
"The Compleat Beatles " and other 
rock documentaries, will follow this 
month's release to cable of an hour- 
long Carl Perkins special with sev- 
eral more nostalgic music features. 

"Blue Suede Shows— Carl Per- 
kins and Fnends " debuted on Cine- 
max Jan. 5. when it was simulcast 
on 92 radio stations nationwide. Ac- 
cording to Delilah founder and pres- 
ident Stephanie Bennett, home vid- 
eo rights have not yet been secured 
for the Perkins special 

"Blue Suede Shows" was taped at 
London's Limehouse Studios last 
October. The film includes guest 
performances by George Harrison, 
Eric ('laplon. Dave Edmunds. Rose- 
anne Cash, and Phantom, Rocker 
and Slick. "It was filmed as a ses- 
sion," says Bennett, "without fancy 
video effect*." 

Upcoming Delilah projects in- 
clude "Women In Rock," a "rocku- 
mentarv'" focusing on pop music's 
significant female performers and 
songwriters from the '50s through 
the 'W)s. Among the featured artists 
are.lanis Joplin. C.vndi l«»uper, Tina 
Turner, Linda Runstadt, Ellie 
Greenwich, Carole King and .Annie 
Lennox. The project should be com 



puter imagery. All of this is syn- 
chronized to the song at hand. "It 
redefines the traditional rock'n'- 
roll show a little bit." Stefan says. 

The Fillmore West reopening 
last month featured a performance 
by the Kantner-Balin-Casady 
Rand, a new group featuring three 
original members of San Francis- 
co's Jefferson Airplane. During 
their act, Stefan was able to gener- 
ate such video/live concert effects 
as computerized stars flying out of 
guitarist Slick Aguillar's instru- 
ment in the middle of a solo. 

Another song found Stefan cre- 
atively superimposing on a blue 
screen backdrop pre-shot footage 
of a girl reacting unhappily to her 
rejection by singer Marty Balin. 
But perhaps the most spectacular 
use of the system, and one that 
gives the best sense of its poten- 
tial, is the treatment given the old 
Airplane staple, "Plastic Fantastic 
Lover, " a song which is, appropri- 
ately enough, about television. 

For this tune. Balm was posi- 
tioned upon a special "inert stage" 
off to one side of the main stage. 
There, he was replaced by a female 
dancer in front of his blue screen- 
projected image. 

Says Stefan: "There was no vid- 
eo going into the third song of the 
show. Then, with the first note (of 
"Plastic Fantastic"!, two rows of 
monitors came up from beneath 
the drum riser. "The whole back 
wall was a big projection screen, 
with the dancer on screen being 
manipulated by freeze-frame up- 
dates and colorized and pixilated 
effects. People assumed she was 
(Continued on page Ji) 



pleted by mid-May, when it will be 
released on cable and home video by 
MCA. 

Also on tap is a feature film biog- 
raphy of Joplin, and a Chuck Berry 
special along the same lines as the 
Perkins feature. The latter is due 
this fall. Delilah also plans to re- 
lease the feature film, "Car Crazy," 
described by Bennett as a '"rock'n'- 
roll fantasy on wheels." 

Bennett says that while Delilah is 
""working more and more in feature 
films, " music programs will contin- 
ue to be a major product of the com- 
pany. ""We're not really interested 
in MTV-t>'pe video,"" she says. '"Our 
audience is the generation that 
grew up with these performers, and 
now likes to put them in a historical 
perspective."" 

Delilah Films began in 1981 as an 
outgrowth of rock book publisher 
Delilah Commuications Ltd. Its first 
tv/theatrical release. "'The Com- 
pleat Beatles" was based on a Deli- 
lah book of the same name. MGM/ 
UA purchased home video rights 
for the Beatles" film, and commis- 
sioned the subsequent Delilah re- 
leases. "Girl Groups, " "Cool Cats: 
25 Years of Rock'n Roll Style," and 
"'Screen Dreams: The Hollywood 

Pmup.'" .M(IIR,\ MrCORMK-K 



Chicago Fest Competition Offers $8,000 in Prizes 



CHICAGO Eastman Kodak Co. 
and local cable organization Chica- 
go Access C^)rp. are co-sponsoring 
a national video competition with 
cash prizes toUling $8,000 

According to Lauren R. Dugas 
of Chicago Access Corp , the Com- 
munity Television Competition and 
Festival has solicited entries from 
around the country in 10 catego- 
ries; documentary"; educational/in- 
structional; entertainment; ethnic 



expression; "made in Chicago"'; 
music video; performing art; spe- 
cial audience (by or for youth, se- 
niors, or handicapped): video art; 
and "wild card'" (innovative, mis- 
cellaneous). 

Entries will be evaluated Feb. 7-8 
by a panel of 25 local and national 
judges. First prizes of $'2-'^) and sec- 
ond prizes of $100 will l«? awarded in 
each category, says Dugas. Where 
applicable, there will be two divi- 



sions: professkiiial and commumty. 

"Professional entrants would 
have been paid for their work. " says 
Dugas. "'while community entrants 
were volunteers. " Certificates will 
be awarded to honorable mentions 
in each category, and winners are 
expected to have their work shown 
in a subse(|uenl festival. 



Joplin, Berry, Female Artist Specials Coming 

Delilah Stays in Docu-Rock 
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J\ew Video Oips 



This urvkiy listtny of n*'u- video 
clips gertfralttf amiiable /or pro 
gramming and/or promotional 
purpoitfs includes. Artists, title, 
album (where applicable)/ taHel. 
producer /production house, di- 
rector. Please send information to 
Billboard, New Video Clips, 1615 
Broadway, New york. A'. Y. 100J6. 

ALISHA 
Babr Talk 

■AcKmi Moc4r 
am B*D»« 

WALLV BADAROU 
ChMl liupeclor 

BANGLES 
Mmk Monday 

DEXYS MIDNIGHT RUNNERS 
This Is What She's Like 

EUROGLIDERS 
Can't Wail To See You 

EURYTHMICS 

H's AH Rj(ht (Baby's Coming Back) 



PLAY LIST 




ait o*» rvrfiTOAT AM (i¥FBfi)«r-if'f 
/sure SHOT - 30PLAYSJ/ 

A HA 

rh»' Tjun Alrtaya jhioes On TV 

/heavy ACTION 15-24 PUnsff 

^ Lrrvl 43 ■•Le»W>9 me mom - 

/S»ndtM In Tf'w Hrtt 0> n** N*gm 

c r»a«^ N#*^» AAtf Sa# Wa* 
V Macfunn^ Bartftrline 



JWTi** Bromi Urtng In AmwttC* 

*#» Of vooooc ftr Of Cmv 

ftt^Alsffn Sprritof ■*i 

rw T»m LH* It wr>Bt Tou yait h 

/VW ^o—ntttmd Fact Tht Face 

It' 10'tler Bfokati Wu>ga 

P*i Smtp Bor* •*'rff frt0 

Tfteitiii Mm 

Wftafit- / m fov Man 

LW>** RKfl^ S*r fov S#f *#• 

r/ie one fo tvalch . . 

"iVnar You Need" 



EVERLY BROTHERS 
Born Yostordaf 

NONA HENDRYX 
I N«ed Love 

^•t* MM (k:a 
Anlhoni la^t 

KANE GANG 
Respect VovrseN 



LEVEL 42 

Something Alwut You 
DtQftd MwMt Pt»roo' ^vr^t^ 
ftuKi Orm* AWCO PmlM<wr] 

L0VER80V 

This Could Be The Ntght 
MDEV 

Took Qui The Ijk« 

Ojttt And Drva PriHrt* 

MR. MISTER 
KrrtC 



EDDIE MURPHY 
How Could N Be 

N IM LKKV 

PRECIOUS METAL 
Bad Guys 

RigM H«ra Ki|M Na> Mcrcun/^vC'lin 

ia4 Cwm Sauna Trwk Caublaiva 

lametrva Enm>wt. PWfCiam Mwm V>dM U ^ 

RUSH 

Mystic Rhythms 

fomrt w>fk]i>Bi Mc'^unr 'IVfOf»m 
O^Tir ' 

SAINT VITUS 
War Is Our Destiny 

M.IN>-kV<l.m 

JovCa'iliKO ^1 V'ttii 

STARPOINT 
Restless 

Caorgia 5vili>*^ Charvv 



STARSHIP 
Sara 

Unpf Drrp m Tl« Hoovia CiuRi'ltCA 
1ii.ph.F- Burl. Thr Mollf Conwanf 

JAMES TAYLOR 
Only One 

thai » Wht I m H^t* Co'ufriMa 
SUnba*«< 



LIGHT SHOW BORROWS CLIP EFFECTS 



(Contitiued from page Jh 

on tap«^. because it looked like an 
expensive effect. Then they real- 
ized il was all done live, and they 
started cheering like it was a gui- 
tar solo." 

Stefan says that the blue screen 
permits all kinds of different back- 
drops, from the "fall «f Babylon to 
robot models, puppets, L'xutic loca- 
tions, and all the elaborate things 
that i»eople see in movies." These 
video production elements, he 
adds, can all be easily shot and 
transported on tape. Stefan says 
he hopes to be able to take the en- 
tire system on tour with a band in 
the near future. 

On the horizon, Stefan sees us 
ing a videotape and disk-sequenc- 
ing and editing process "with a 
vast memory," along the lines of 
The Droid Works' EditDroid sys- 
tem, This will allow pre-program- 
mmg of "millions of video cuen in a 
song, and still leave certain thmgs 
open." he says. According to Ste- 
fan, such a system could be analo- 
gized to a "scratch [JJ assembling 
new pieces of music out of various 
components, working very fast 
with multiple tape decks. It would 
also allow a band to go on with the 
video perfectly synchronized to 
the music." without the usual loss 
of flexibihty. 



To further the system's user- 
friendliness to the music, Stefan 
hopes to be able to make use of a 
band's "video library" consisting 
of promo clips and oultakes. where 
"you edit out the lip synch section 
to reproduce the videos on stage, 
comhined with concert footage 
shot (livel through the video cam- 
eras." 

Other possible applications of 
the technology which Stefan is 
looking at include production of 
"Kellini esque" segments, featur- 
ing guest stars from the Bay Area 
music community. He is also set- 
ting up a series of live "video arts 
laboratories" at the Nine club in 
San Francisco, using the Kairlight 
CVl and various other video mate- 
rials in "video jam" situations. 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Tape Compriations to colleges, ntte clubs, and other 
public venues throughout America 



We provide: • Newest Releases 

• Quick Service 

• Htghest Quality 

• Low Cost 

.JlojujxtncL SitttjixiiiA. , One 

0 J way Qt staying on (op of vtdeo music 



Call us today lo see il you 
qualify to receive promotional 
videos on a montt»y basts 



Dial (201) 667-7575 



Awards Show 
Features MTV 

NKW YORK MTV is teaming 
with Rolling Stone magazine to 
present "The 1985 Rolling Stone 
Readers and Critics Awards 
Show," 

Set to air Peb. 7, the one-hour 
special will feature the names of 
the winners of the magazine's 
1985 readers' survey, as well as 
interviews and "lifestyle" pro- 
files of various artists. Each art 
1st segment has been produced 
l>y an MTV pntducer, and writ- 
ten by a Rolling Stone reporter 
MTV says a celebrity host will 
soon be named 

Following the MTV premiere, 
the show will be available for 
syndication on a barter basis 
through Viacom. MTV's parent 
company. First airing on broad- 
cast television will be Feb, 8, 
Broadca.st stations will have a 
two-play option. 




PROGRAMMING 

Thii report does no! inctudf vpdeoi in rwiurrsnt or oWn- rotation 
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■lANCUaMCC lOSt "rOUBlOVl flw 
HOCeROAlTREV (?UKHilLwER lICMTMirW AO«nt« 
(KPCCHIMOOC IMi Oi4t*5£ e^o* 

FHiriflM All IM( Rir«C SMORS£S »ll»>Tt« 
PtTEIiritAHPTOH Lt«C AIUrt< 
HCAOmnS STATiM ALL NIGHT MCA 
NONAMCNOIini •WfOtOVt ACA 
HOODOO 04MtUS LIKt wow WiPtOUT B-i T.mt 

IIAM SHE WENT POP ColumM 
CRACCJOMt MAnTOIKRM'TMM UWnO 
UNCnOV TMftCOUlDBCtHCHAMi CtHwmba 
MHNIMUStANO BLUCCD ArtantK 
MOCV lOOROUT IHCLACf f*fti»*» 
77"% MCRCTMlOCr A4M 

TALRTAIR urf 5WHAT YOUMA« IT FMiAw-:. 
■UHNTHAIUft IijMP JUMP SKanar.'^ 



Otn STBAITS eWTMERS m Umi want** Brot 

CU(irTM«»C» IT S AtBlCMT RCA 

H* MISTtd KYWt RCA 

Sf IVIl HICAS TALK TO Mf Aliwil-C 

ftOSCRT PALMER A00rt:TtD TO LOVE 

»MPLC MINOS SANCTIFT vOURStLF A&M 

STAItSHiP 5AflA RCA 

THOMPSON TWIMS KING FOR • OAlf AnsU 
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IKIHT 
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UQHT 
LIGHT 
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NEW 
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PAT BCNATAR St • AS A WEAPON ChrrMi.i 

"CARS lONi&HT SH? COMtS E»»"W» 

SHEILA C IMC LOvC BIZARRE Pa.iln Pirk'Wi'W B^oi 

CORCV HART Ei^tRTTMING IN MV MCART tMI Am«nC4 

•MOOTERS DAT B» D*T CoiMmbrt 

WHITNET HOUSTON MOW WILL " «NOW AfiMi 

PAUL MtCARTHET iPiES LIKE l/S C«p*Ol 

MIKE & TMC MECHANICS SUFNT RUNNING Atl*«l< 

'NIGHT RANGER GOOOe'rE C»^l MCA 
BH.LT OCEAN AMI N TMI GOirtC GETS TQOGH Inr'AttitM 
TOM PTTTV t THE MEARTBREARtRS ROCR NROLL STAR MCA 

'SURVIVOR BUPMNG HEART Ep'C 
PETE TOWHSHEHD »*Ct TmE fACt Mk9 
•TWISTEO SISTER I f.ADfHOF TMf PACK Ail»rlK 

DWNHC WARWtCH 4 fRICNDS THAT S ttMAT fR«NOS ARE fOft Anm 
'WHANP I M yQU** MAN CotunttfA 



'ASIA CO Offen 

JAMES BROWN LiVtMG IN AMERICA S<9n< BrolWn CBS 

PHIL COLLINS TAKf m M(A*| A|i*ftt>c 

ROGER OALTREV lET ME OOim EAST AtUnlM 

OIVINTIS PLEASURE ANO PAIN CtHyM'n 

DREAM ACAOEMV LifE IN A NORTHERN TOWN timw Br 

SADE THE SWEETEST TABOO PtKirM 

CHAHUE lOtTON BEAI^ SO lONtlV MCA 

*STtNG RUSSIANS AiM 

STEVIE WONDER GO HOML MolO*n 

PAUL rOUNG Ei/f RYTHING MUST CHANGE ColumlM 



ABC HOW TO BE A MlUIONAMC Merc^rr 

BON JOVI SIIENI NIGHT Mercuf 

DOKREN THE HUNTER EMtra 

INKS WHAT rOu NEED Ari»ni« 

ELTON JOHN NUUlA G*H«<t 

MOTLEY CRUE HOWE SWCE F HOME EMin 

QUEEN ONE VISION Cmmoi 

MKHEr THOMAS STAND iN FIRf RCA 

WA$P rtllD CHILD C»p-tol 



BIG AUD«0 DVNAMITT TME BOTTOM LINE CMun^ 
CRUZAOOS HANGING OUT M CALirORNiA AmU 
THE CURE IN BETWEEN DATS IMIra 

AtSS UMAllNKiHT Mrrc^^ry 

LLOrO COIE k THE COMMOTIONS LOST WEEKEND GffHen 
MARILTN MARTIN MGmT MOVES Aiuntc 
ALOO NOVA RUMOURS Of rOU Epk 
OINGO BOMCO fUST ANOTHER DAT MCA 
QUARTERflASH WALKING ON tCE Qantf) 
WATERBOYS THE AHQLE O* TmE MOON >iUrm: 



BLOW MONKEYS FORBiOOEN FRUIT RCA 

CHEECH i CHONC I M NOT mOME RIGhT NOW MCA 

COCA ROBIN PROMISE vOU MADE Colufnb.* 

THE CULT RAIN W«fnrr Brm 

EUROUI0CR9 CAN T WAIT TO SEE YOU CotuflMM 

fALCO ROCK ME AMADCUS AAM 

MARILUON LAVENDER C«p4fll 

HfMR OCVKU < MUST BE ORCAMNG AMMk 

OHO SECRETS A&M 

raCFAB SPROUT APPinTE E(K 

f EARGAL SHARKCT A GOOO HEART A4M 

MIDGE URE I' I rtAS Ctryulii 



iON AHDERSON EASIER SAiQ THAN DONE IWktn 

ARTOFNOtSC :CGS C^ryjjMii 

BLACRWtLL PROJECT LKPIICII LYRICS Emtracticy 

CUCUMBERS MriHlYIRilND l«kt Docwn 

FISHBONE PART* AT GROUND nRO Co>un>tM 

HERMAN n GERMAN 4 FWENOS WIPE OUT CAprMi 

SAXON BROKEN HEROES r«(iiiol 

STRTPCR SOLDIERS UNOfR COMMAND Emfmi 



* Dvnotra Sneak Prmtem Rvcunrnt *" MTV Eicluirv*. 

For turth«f irifofmjlion, contsct Jvsnrt* Vo»l. director o* iymiak progr»*nmtnf. 
MTV. 1133 Avenue ot lh« AmefK:«». Hem Vorli. N V 10036- 
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Studio Center Welcoming New Tenants 

Michigan Complex Near Deals with Four Companies 



CiM M« Up, Scon>. A iBchnician at Sludioline Cable Stereo prepares one ol 
the 48 new Studer Ae ' 0 recorders the firm |usl purchased lor recording ol 
program master tapes (Details in Sound Investment, page 36.) 



BY STEVEN DUPLER 
NEW YORK StucJio t'enlcr, the 
audio/video/film complex launchvil 
In 1984 in the Detroit suburb uf Far- 
mmgttm, expects tenants to be mov- 
inn i<* firsl propohed new multi 
tenant huildinK within 30 days. 

Heals are now pending with four 
new tenants for the complex's 
BuHding C. Construction on the 
building begins this March, and Al- 
lan Rothfeder, managing partner of 
the Studio Center Investment C-o . 
says he expects alt Building C ten- 
ants to be fully situated by this fall. 
The four new tenantjt, who cannot 
be named until all contracts are 
completed, are a film editing/pro- 
duction firm, two film/video pro- 
ducers, and a graphics effects busi- 
ness operated by one of the produc- 



Sound Investment 



A bt-weeklif cotumrt spottighting 
equipment-related neu-s in the 
audio and x-ideo production, poll- 
production and duplication in- 
dustries. 

Big reverb for less bucks? 

Lexicon Inc. of Waltham. Mass., has 
made it considerably easier to af- 
ford its PCM-t» digital reverb. The 
unit, previously tagged at $1,49!), 
has been reduced to $1,040, a 
reduction. According to the firm, 
the lower suggested retail price was 
made possible by price reductions in 
the cost of large scale integrated 



(LSI! circuits used in the unit's de- 
sign, as well as "increased produc- 
tion elticiencv which lowered labor 
cosUH " The "PCM-60. a favorite of 
musicians, home studios and small- 
er professional studios, features 
two mam reverb programs, Room and 
Plate. It can produce over 100 distinct 
reverb effects (Photo page 36.) 

Two-track on track at 

SCHARFF; New York-based renul 
outfit A/T Scharff reports positive 
initial reaction to its new Sony PCM- 
1630 two-track digital processor. 
According to company president 
Peter ScharfT. the rental outfit was 



so impressed with the 1630 after 
viewing it at the N.Y. AES last fall, 
they look delivery of one of the first 
units available in the city The 
firm's client base for two-track rent- 
als IS expanding fast, says Scharfl, 
and currently includes Caedmon 
Records. Power Station. Sound 
Works. Sync Sound, Right Track 
and Sigma Sound. 



Stb 



'RAWBERRY JAMM is cookmg 
with newly-installed half-inch 30 
i.p.s. mastenng equipment. The 10- 
year old. West Columbia, S C., 1!4- 
Irack facility recently look delivery 
(Continued on page 36) 



The concept for the Center came 
m the fall of l'.)M, when CBS/Fox 
Video, which was moving to larger 
facilities, sold its Farmington Hills 
operation to .Steven Wild and Har 
vey Grace. At that time, the Studio 
Center Investment Co. purchased 
the land and existing buildings on 
the seven-acre site in preparation 
for the development of a "self- 
contained" studio complex, on the 
order of the Kaufman Astoria facili- 
ty in New York and Las Olinas in 
Dallas. 

The complex's first tenant — 
Grace & Wild Studios, a full-service 
video facility, specializing in produc- 
tion, post-production and remote 
work — is now in the process of mov- 
ing its administrative and i>ost-pro- 
duction units into the building occu- 
pied until recently by CBS/Fox Vid- 
eo, which has partially vacated the 
site as part of it.s relocation to to 
new quarters in Livonia. Mich. 

This first phase of Grace Sl Wild's 
move, which a spokesperson for the 
complex says is expected to be com- 
plete within two months, will see a 
complete renovation of Building A, 
which will include four edit suites 
with adjacent color title rooms: 
three film transfer suites: and two 
computer graphic design salons. 
Also featured are client lounges, a 
separate dining/catering area, pri- 
vate conference areas opening onto 
an outdoor deck overlooking a gar 
den. and administrative offices 
housed in the west wing of the 
building. 

Grace II Wild is currently operat- 
ing with two edit suites, two film 
transfer systems aivd "a full arrav 



of toys." Rothfeder says. 

According to Steve Wild, presi- 
dent of Grace Si Wild, the next 
phase, beginnning concurrently 
with ground-breaking on the multi- 
tenant Building C, will see expan- 
sion of the current support space 
for the video firm's existing 40- by 
60-font stage housed in Building A, 
as well as the construction of an ad- 
ditional 40-foot-high shooting stage 
measuring 110 by 140 feet, with 
work and support areas. Each stage 
will have private dressing rooms, 
restrooms. shop, prop storage, con- 
trol room and .screening room. Each 
stage will also feature independent 
client lounges, a catenng room, of- 
fices and a conference room 

Grace Si Wild's equipment and 
services include Rank Cintel film-to- 
tape transfer with X-Y zoom and 
Vari-speed studio production with 
Ikegami EC-3.') cameras: an ENG- 
EFP remot« production Wolf coach; 
one-inch, three-quarter-inch or 
Betacam interformat on-line edit- 
ing: a Vidifont V graphics system; 
ADO: and the (juantel/Mirage with 
floating viewpoint 

Two companies whose tenancy 
has been confirmed are Victor Dun- 
can Inc. and Ron Rose Productions. 
The former is a film and video pro- 
duction equipment supplier which 
provides sales, support and techni- 
cal services from ils offices in Dal- 
las. Detroit and Chicago. The latter 
operates duplication and audio post- 
production facilities. 

Rothfeder says Rose and Duncan 
are expected to be fully moved in 
and operating this fall, following 
completion of the multi-tenant 
Building C. 



BULK AUDIO TAPES FROM SUNKYONG. 
YOU CANT GET BEHER BUT YOU CAN CERTAINLY PAY MORL 



Sunkyong's bulk autdio tape is designe(J specifically for 
duplicators and delivers what you must have from your 
audio tape ..consistently good sound. 

Wte can deliver on this promise because we make every 
single component of the tape ourselves— the base film, the 
coating, the cassette itself. Everything Even the oil used 
to make the film comes from our own oil refineri 



mits a degree of quality control that's hard to match. And, 
when It comes to audio tape, quality control is what makes 
the difference. 

If you'd like to know more about our complete range 
of high quality audio tape, ^| |^ [[H M^"^ If^ 
call us In California at ^WHlT^MvVI' 

13) 327 5010. 1/106S amaion. carson c* 9074b 




B'LJJOARD JANUABr ,^b, "JBt, 
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SOUND INVESTMENT 

(('ontiTiufd from jHigr J5} 



Video Track 




Lencon Inc 's PCM-60 digital revert unil has had its suggested retail pnce dropped 30% Irom S1.495 to $t.040 Firm can 
be contacted al (617) 891-6790 



of a new MCI/Sony AJH llO C two- 
track machine, acquired from 
Studioworks in Charlotte. S C. The 
new unit complement* the studio's 
MCI JH-636 automated console with 
plasma displays and MCI JH-34 re- 



A SINGER'S DREAM! 



REMOVES VOCALS FROM RECOAD5' 

rt^» >»U nr. v.i^ ih, .uilj 1 brtl tu .. 

Trw Thontftan Voc*) tliminAiui («r irrr. .- 

Wnic C <•!< a liM bfulhurc «nd dcfno irtiwd 

LTSoMd. Depi. B. PO Bo* 338. 
Slonr «o«iiU.n CA 300*« I40414» I2M 
r-'o' tmuf Pftort€ Drma t*U 
14041493 6«79 
foi « arocAur* and Otno Itacwrf 
cant r404'-4M-f2M 



corder with Autolucator III, ac- 
quired several monthB ago. 

WeSSEX picks MITSUBISHI: 
WenBrx Studioii in Highbury". North 
London, has acquiretj a new Mitf-u- 
bishi X-Sr>0 ,T2-track digital recorder. 
The machine ls now in operation m 
the facihty's Studio One, where it is 
complemented by an SSL SL4000E 
console with Total Recall CalhnK 
the Professional Digital (PDl for- 
mat used by the X-850 the "format 
of the future," Wessex managing 
director Bill Price sayK the machine 
is a good investment. Price sayfi 
Wessex will offer use of the X-850 
at "competitive rates that won't 
send the record companies away be- 
cause of the expense." 

Bangladesh buys big. Quad 

Eight Westrex, the subsidiary of 
the Mitsubishi Pro Audio group, re- 
cently delivered a major order for 
five Quad Eight mixing desks and 
2H Westrex magnetic film trans- 
ports for 35mm and Ifimm pmjec- 



Come home 
from the studio. 

Come home lo a Manhallan hotel lhal is really like your 
own apartmeni on Central Park Arouno the corner Irom 
Lincoln Center and mmutes to the Ihmgs lhal are impor- 
tant lo you m New York Cily And while we recenlly have 
lavished millions on our gueslrooms and suites we 
pride ourselves most on our traditions personal ser- 
vice, prompt and courteous attention graoous hospi- 
tality, and good value The Mayllower Hotel 6ist St & 
Central Park West New York 10023 See youf travel 
agent or call toll-lree 800-223-4164 or 212-265-0060 

The Mayflower Hotel 

rlqhl on New Yoiks Central Park 




tors The Tno.OOO pounds sterlinf? 
sale was commissioned by the Ban- 
gladesh Film Development Corp.. 
and is intended for a new complex 
which will incorporate four re-re- 
cording studios and one music re- 
cording stage QE/W will remain in- 
volved in the developmental process 
of the facilit>' until it is fully opera- 
tional, says the firm. 

StUDGR sells big Sludioline 
Cable Stereo, a nationwide supplier 
of music programs to cable sys- 
tems, has purchased 48 Sluder A8I0 
audio ta[>e recorders for use in the 
firm's main production/origination 
facility in Reston. Va. The Studer 
machines will be used for produc- 
tion of program master tapes and 
for direct playback into the system. 

Edll«l l>.> STEVEN Dl'PLER 



NEWTOm 

StARSHII' vocalist Mickey 
ThomaH recently completed Aiming 
the video for "SUnd In The Fire." 
the debut single from RCA's sound- 
track to the film "Youngblood." 
Scheduled for release next month, 
the motion picture stars Rob Lowe 
as a 17-year-old American hockey 
player who's on the verge of going 
professional. The clip combines film 
footage with an independent plot, 
and features appearances by the 
artist. It was written and directed 
by Richard Raskin and produced 
by Fay Cumminn. Nick Glider. 
Autograph and Glenn Jones also 
perform tracks on the album. 

The Thompson Twins were at 
Kaufman Astoria Studios recently 
to lens a commercial for a new Japa- 
nese audio cassette. "King For A 
Day." a cut from the group's recent- 
ly released album "Here's To Fu- 
ture Days." is the theme song for 
the 30-second spot. Toshio Iwashite 
directed and Hiroshi Hayashida of 
Tohokushinsha Film Co. produced 
for llakuhodo Inc. 

Fifty World Wrestling Federation 
members, including Hulk Hogan. 
Rowdy Roddy Piper. Junkyard 
Dog and Captain I..0U Albano. re 
cently completed a 30-second televi- 
sion spot for CBS Records' "The 
Wrestling Album." VCA Teie- 
trnnicH editor Jane Pavlovich 
worked with director Barry Ralbag 
on the project, which, through spe- 
cial effects, integrates the album 
cover into video wrestling footage. 



Mark frkf.dman Rroduc. 

llon./AWGO has finished three 
videos for James Taylor's latest Co- 
lumbia album. "That's Why I m 
Here.' at SIR Studios in Los Ange- 
les. "Everyday. " "Only A Dream In 
Rio" and "Only One " were directed 
by Stuart Orme and co-produced by 
Steve Oolin and Joni Sighvattaon. 
Peter Mackay ser\ eil as director of 
photography Joni Mitchell and 
Don Henley provided backup vocals 
for "Only One." The production 
comjiany also wrapped up a live per- 
formance video of Kool & (he 
Gang's song "Emergency." It was 
directed by John Dahl and pro- 
duced by David Warfield. 

OTMEii emu 

RcA RECORDING AR'HST Nona 
Hendryx has wrapped the video for 
"I Need Love." the second single 
from her album 'The Heat " Shot in 
London, the clip is said to employ 
surreal settings through which 
Hendryx journeys while "looking 
for love." The chp was directed by 
Storm Thorgeaon and produced by 
Anthony Taylor for Green Back 
Films. Former Hanoi Rocks front- 
man Michael Monroe makes a cam- 
eo appearance. 

Ediud by USOA MOLESKI 

Production compania and post- 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track. Billboard, 1515 
Broadiray. Nev York. S.Y. 1003S. 



I HE RAMONES SPENT the latter 
part of la-st month at Intergalaclic 
Music, recording a new album for 
Sire with producer Jean Beauvoir. 
Engineered by Jorge Esteban. the 
record is due early this year Also 
there, South Brimx based band New 
Generation has Iwen tracking one 
of Its four lii-inch singles for the 
U.K -based Sound Wave label 
Goran Andersson is at the controls 
And Andcrs.'ion was also finishing 
up Sonny Okosun's new project for 
EMI Nigeria. Okosun appears on both 
the "Sun City" record and video, play- 
ing a solo on the "talking drum "" 

Ex-""Dream Girl" Sheryl Lee 
Ralph has been recording at 39th 
Street Music with Richard Kaye at 
the board, assisted by John Paul 
Cavanaugh, Also there. Benny 
DiggK und Joseph Juuberg have 
l>een co-producing an album featur- 
ing Phil Ballnu. Kaye is also engi- 
neenng this one 

The I.* Mobile recording facility 
will be working on location at the 
Roundabout Theatre this month, 
tnicking a direct to two-track digi 
lal live album on Joe Jackson for 
AAM 

Billy tlcean has been in at Celea- 
lial Sounds recording his next al 
bum for Ji\e with pnidiuers Barry 
Eastmond and Wayne Braith- 



waite. Darroll Gustamachio is at 
the board, assisted by Kurt L'pper. 
Also there, Meiba Moore has been 
tracking for her upcoming Capitol 
release. Producing is Paul Lau- 
rence, engineering is Steve Gold- 
man, assisted by Larry Decarmine. 
Finally. Kaahif has been producing 
a project for LaLa Cope, with Gold- 
man at the controls. 

The FOUR TOPS are working at 
an as-yet-unnamed studio, record- 
ing a new album slated for release 
in March Writer/producer Dave 
Wolfert and producer Bob Gaudio 
will pro<luce the project. 

The stars come out at Sunset: 
Prince has been working on the 
soundtrack to his film "'Under The 
Cherry Moon" at Sunset Sound in 
Hollywood. Coke Johnson is at the 
console. Epic artist Dan Fogelberg 
has also been in, tracking his new 
album with engineer NIko Bolaa, 
assisted by Stephen Shellon. And 
Sheila E, has been working with en- 
gineer Peggy MacCeary and assis- 
tant Mike KloHter. Finally, Ry 
Cooder has been in producing the 
soundtrack for the film "Blue City" 
with Mark Etile at the board, as- 
sisted by David Glover, and produc- 
er Alaii Douglas was mixing and 
editing some unreleased live Jimi 



Hendrix material with Glover at the 

board. 

Weather Report has been track- 
ing at Soundcastle Studio Center, 
with Joe Zawinul producing, How- 
ard Siegel engineering and Mart 
DeSisto assisting. 

Darius & the Magnets recently 
wrapp«'d a three-song demo project 
at Mad Halter, the Silverlake, 
Calif., studio owned by Chick Corea. 
Denis Degher produced the derao, 
which was mixed at Cherokee Stu- 
dios in Hollywood. Bemie Grund- 
man did the cassette mastering, 

usMniu 

At MUSIC MILL. Harold Shedd 

and Jim Cotton are producing a 
greatest hits album on Alabama. 
Joe Scaife is engineering, with 
Paul Goldberg and George Clinton 
assisting. 

The Oak Ridge Boys are tracking 
at Eleven Eleven Sound wnth pro- 
ducer Ron Chancey and engineer 
Ron Treat. 

Producer Mick Lloyd has been in 
cutting tracks on tv actress Jenny 
Chapman, Bernie Vaughan is at 
the controls. 

All material for the Audio Track 
column .should be sent to Steirn 
Dupler, Billboard, 1515 Broad- 
utii/. j\'eu- York. K Y 10036. 
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Advanced recording equipment demands advanced rec 
is why for ten years Ampex has continued challenging machi, 
Through a decade of technological improvements, Grand Master ' 456 remains an 
audio tape of unequalled sophistication and consistency Which is why more top 
albums are recorded on Ampex tape than any other tape ^ iv jin E 
in the world. For Grand Master 456, the beat goes on. >\ IVI ^ B 

Ampex Corporation. Magnetic Tape Division. 401 Broadway Redwood City OA 94063. •H5,'367-3809 Ampen Corooralion • On« ol The S^nai Companws 
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Despite Drive for Motional 21 Drinking Age 

Brewers Still Bubbly for Tour Sponsorship 



BY PAUL GREIN 



LOS ANGELES Beer companies 
say they will continue to he active 
sponsors of concert Umrs and music 
series in venues around the country, 
even in the wake of a nationwide 
push to raise the legal drinking age 
to 21. 

But they expect to more closely 
scrutinize acts and halls that they 
are considenng spcinsonng. This is 
being d(me, they say. to ensure that 
their appeal is to a 21'plus audience. 

"I don't think any of them are go- 
ing to stop being involved with mu- 
sic," says Jay Coleman, president of 
New York-based Rockbilt Inc.. the 
industry leader in setting corporate 
sponsorships. 

i think they're just going to be a 
little more careful about the artiste 
that they tie in with and about the 
types of act^i that are playing in con- 
cert series that they're going to 
sponsor. TTiey wouldn't want to un- 
derwrite a concert series that's go- 
ing to have groups like Twisted Sis- 
ter or AC/DC. where you just know 
the bulk of the audience is under 21. 

"We've tried to be very careful 
that the artists that we pick appeal 
to more of a baby lH>omer. a youn- 
ger adult, rather than to a teen pro- 
file. We want acts that skew older — 
Fete Townshend, Roger Daltrey, 
Phil Collms. You're not going to go 
out with a Van Halen or a ZZ Top, 
even. It's going to be hard to find a 
beer company to sponsor somebody 
like Cyndi I>auper- Anybody who 
has a teen skew will obviously be of 
very little appeal tu a beer comp- 
any." 

If beer companies are becoming 
more selective about which artists 
they'll sponsor, artists are also 
showing more concern about the po- 
tential controversy of aligning with 
a beer maker. 

"ArtiHts are becoming very cogni- 
zant of this," says C^oleman. "Most 
artisLs used to say to me. 'Wc don't 
want to work with a tobacco prod- 
uct.' Then it was. 'We don't want to 
work with a tobacco product or hard 
liquor." Now it's t<i the point where 
a lot of artists will even shy away 
from l>eer l>ecause of all the publici- 
ty that this new drinkmg age has 
gotten. 



'A lot f>f artusls don't want to as 
sociate with anything alcoholic be- 
cause It's a negative. The press can 
jump on It. When Journey does their 
tour this year, they're not going to 
want to tie in with a U»er company 
because they realize that a very 
large percentage of their audience 
is under 21. There's no reason for 
them to tie in with something and 
have jounialist^ and parents groups 
say, "Here's an artist being spon- 
sored by an alcoholic beverage.'" 

Jack MacDonough. vice president 
of brand management at Anheuser 
Busch in St, Louis, says he doesn't 
think the push to a legal drinking 
age of 21 will make that much of a 
difference 

"The difference between a drink- 
ing age of, say. 19 in a state or 20 or 
21 is rarely going to make or break 
our evaluation of that group. 1 
wouldn't anticipate that the change 
of drinking age would modify in 
more than a few cases the way 
we're watching our target demo- 
graphics already." 

MacDonough emphasizes that 
Anheuser Busch, which markets the 
Budweiser and Michelob brands, 
has always carefully screened the 
acts it sponsors 

"We constantly analyze the de- 
mographics of an individual artist's 
appeal." he says, "and if the tour 
isn't appealing to people who can be 
our customers, then we don't spon- 
sor the tour. 

"We've already been sensitive to 
this issue for the economic reason 
that it makes no sense to appeal to a 
target that can't buy yitur product 
That's kind of like running ads for 
pimple cures to people over fi5, And 
secondly, there would be a social 
backfire if we ever sponsored an act 
that appealed to an under-21 aud 
ience." 

Michelob sponsored Phil Collins' 
successful 198.') tour, while Bud- 
weiser sponsors the annual black- 
oriented Budweiser Superfest and 
also has venue associations in more 
than 10 cities. 

The Miller Brewing Co. is also 
heavily involved in music siwnsor- 
ship. and will continue to be, accord- 
ing to Ricky C!lemoiis, marketing 
and communicalions su{»ervisor fur 
the Milwaukee based brewery. 
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Miller h.is ay^ut■Iatlons with nmr- 
than in nuijor venue.-* around th- 
country, including Boston ('oin 
mons, the Vic in <'hicago aixl 
Mari weather Post Favillion in ('•> 
luiTibia, Md. Miller also sponsors up- 
and coming regional bands in its 
R(K'k Network series, demons says 
there will be no curtailment even in 
the latter series, which appeals to 
many under21 music fans 

Schlitz was once one nf the most 
active beer companies in the held of 
music spon.sorship. backroUing ma 
jor tours by the Who and ZZ Top. 
But it decided to pull out of tour 
sponsorships a year ago. according 
(Continued un pagt 40} 




Forward Thinker. Michael McDonald periorms songs from h.s current album, 
"No Lookin Back. ' on a recant segmenl ot ABC-TV s Amencan Bandstand • 
(Photo Ron WoHsonl 



Grammy Nominee Jackson Eyes Hollywood, Broadway 

Freddie's 'Naive —But Ready for Stardom 



BY ETHLIE ANN VARE 

LOS ANGKLIvS A (Jrammy nomi- 
nation for best new artist is just the 
latest in a year-long series of tri- 
umphs for singer Freddie Jackson. 

When the former gospel choir 
member and backing vocalist for 



such artists as Harry Belafonte. 
Melba Moore and Angela BofiU re- 
corded his Capitol debut in late 
1984. he never imagined that it 
would top the black album chaK for 
16 weeks, nor that the title single, 
"Rock Me Tonight." and the second 
single. "You Are My 1-ady," would 



Nugent Contends No 'Danger' 
in Career 



BY LINDA MOLESKI 
NEW YORK Friim 197") to 1980. 
Ted Nugent released seven con- 
secutive gold or platinum albums 
and was one of the country's top 
grossing acts. However, his popu- 
larity dropped sharply in the early 
'80s. anil he subsequently left Epic 
Records for Atlantic. 

With his forthcoming "Little 
Miss Dangerous, " Nugent's first 
for his new label, the rock'n'roll 
guitarist is looking to get back on 
top. 

Nugent is enhancing his record- 
ing cimie back with career "diver- 
sitication." His broader efforts in- 
clude writing scores for sound- 
tracks and acting. 

"I've been pursuing an acting 
career for the past few years." he 
says, adding that he wants to be 
the "next 'Dirty Harry ." 

Nugent recently pbyed a villain 
on a "Miami Vice" episode which 
incor[K)rated '"Angry Young Man" 
from his new album. 

He says he will be selective 
choosing his roles, however, be- 
cause he wants to avoid being 
typecast a-s a rock'n'roll guy. 

Nugent also co-wrote, with Bill 
Conti, the soundtrack to an up- 
coming motion picture titled "No- 
m.ids." Conti, whose credits in- 
clude scores for "Rocky" and 
"Tlie Karate Kid," approached 
him for the project, he says, be- 
cause "he needed some ass-kickin' 
rock'n'nill." 

Because of Nugent's extra-cur- 
noular activities, it took him near- 
ly a year to complete his latest al- 



bum with producers by Michael 
Verdick ami Pete Solley. 

"They're technically advanced 
and have a feel for sound." he 
says, "and I need that. There's a 
sense of maturity in the music. It's 
more precise and concise." 

A tour booked by the William 
Morris Agency is scheduled to 
commence in March and run 
through September. Nugent says 
he is considering dates co-billed 
»ith Aerosmith. 

Two videos, "High Heels In Mo- 
tion " and "Little Miss Danger- 
ous," will be released next month 
In support of the album. 

Nugent, who was signed to Epk: 
until 1981. blames his career set- 
back on product saturation and 
"lack of personal control." 

He says, "I'm a hopeless orga- 
nizer of recording logistics, and I 
complicated things. 1 love music 
and just go crazy with creative 
.stuff.'" 

As a result, an album was re- 
leased every nine months and sat- 
uration occurred. "The market 
place has a capacity, " he says, not- 
ing that " there was no control of 
product for maximized longevity. " 

Nugent was managed at the 
time by New York-based Leber 
Krebs and booked by Diversified 
Management Agency (DMA). 

Over the last three years, he ha.s 
handled himself through Mad- 
house Management with the help 
of Doug Banker, his long-time 
road manager, accountant and 
business consultant. 



top the black singles chart and 
climb high on the pop Hot 100. 

""I m still very naive about this 
business."' says Jackson. "I wanted 
to make an album to impress my 
friends I knew nothing about cross 
over strategies or marketing or how 
to do an inter% iew."" 

Jackson's solo career started to 
take off in 1983, when singer/ac- 
tress Melba Moore was introduced 
to his work by Jackson"s long-time 
friend and producer, Paul Laurence 
Moore's management firm. Hush 
Productions (run by her husband, 
Charles Hugginsl, signed both Jack- 
son and Laurence, and soon the 
smooth vocalist was backing her on 
tour and writing material for her 
"Keeping My Lover Satisfied" and 
"Winners" were Jackson composi- 
tions.' 

Helping push sales of Jackson's 
now platinum "Rock Me Tonight"' 
album were three videoclips, each of 
which received heavy exposure on 
"New York Hot Tracks" and the 
Black Entertainment Network. 

"BET and even VH-1 have been 
good to me," says Jackson. "Having 
a video is very important, and there 
are more and more outlets for black 
video now."' Jackson also credits an 
89<ity tour with Moore as a profile- 
builder. 

But Jackson is aware that he has 
more to go before he becomes a 
household name ""A lot of people 
still haven't heard of me at all," he 
concedes " When I look and see the 
iContinued on page 401 
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Talent in Action 
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JOEJUXSON 

.SO.B. s. AVu York- 
Tickets: flJ.50 



WOE JACKSON, who once said he 
was giving up both live perfor- 
nmnces und rock'n'roll. ojH'iUMi thi.*; 
unaiinuunced Jan. 2 cluh date willi 
"One More Time." the very rocking 
first track off his first album. Sev- 
eral other songs in the set also qual- 
ifieil as bashers of <tne sort or anoth- 
er, though it was the new. more in- 
trospective tunes that were most 
impressive. 

Jackson has been showing up 
around town in recent week.s in 

* preparation for the recording of a 
live album later this month, so his 
fans were told to expect mostly new 
material. That the sold-out S.O.B.'s 
(Sounds Of Brazil) audience ap- 

' plauded this announcement obvi- 
ously sat well with the transplanted 
Englishman (billed here as "New 
York'.t Cla-ssiest Rocker"). Jack-son 
was unusually comfortable from 
the start, even cracking a rare joke 
now and then. 

But Jackson wouldn't let things 
get too rowdy, even remarking at 
one point, "Shut up. this isn't heavy 
metal. " Fortunately, the crowd did 
gel quiet, and had a chance to pre- 
view some of the singer/songwrit- 
er's best material in .vears. 

Running the gamut from 
Motownish boogie-f usion-funk 
( "Soul Kiss") to acoustic, jazz- 
Cinged ballads to pure pop and a lilt- 
ing rhumba-rhythm piece. Jackson's 
new songs were more cosmopolitan 
than ever, perhaps reflecting his 

jt permanent residency in the melting 
pot of New York. But lyrically, his 
pointed barbs still looked sharp. 
"The Jet Set" poked fun at tacky 
tourist.s and their American Ex- 

y press Card-financed vacations; with 
its straight-ahead rock pulse, the 
song would feel at home on a Dave 
Edmunds album. "Shanghai Sky," 
meanwhile, was a pretty ballad 
about the desire to travel some- 
where new and bemg disappointed 
on arrival. 

Jackson played it simple here, us- 
ing a versatile guitar-bass drums 
trio which seemed instinctively to 
know what he was up to. He aug- 
mented it now and then with his 
own piano, recorder or accordion. 
He did offer a half dozen or so num- 
bers from his catalog, curiously 
avoiding the bigger hit£. But even 
when he left without an encore, 
there was more anticipation in the 
air for the next album than regrets 

I for his skippmg over songs from al- 
bums past. JKKFTAM.4KKIN 

turn HONEY IN THE ROCK 
THE ClARK SISHRS 

. Wilterri Tinutrt-. Lus Angeles 

ncket.1: $20, $17.50. $15 

If you THOUGHT "We Are The 

World" was moving, you should 
have been there when Sweet Honey 
in the Rock led 2.400 backup singers 
in a roof-lifting rendition of "We 
Shall Overcome" on the occasion of 
Martin Luther King Jr.'s first feder- 
ally recognized birthday celebra- 
tion. That moment was one of a bar 
rage of musical climaxes during a 
Jan. 11 benefit performance that 
stirred listeners not only to stand- 
ing ovations, but literally to tears. 
F'lying Fish artists Sweet Honey, 
y from Washington. DC, are known 
best — if at all— as a five-woman a 




No Surrender. Corey Hart performs 
on a recent segment o( Iv's "Solid 
Gold " 



cappella gospel group. They are far 
more than that. Bernice Johnson 
Reagon, Evelyn Maria Harris. Ysa- 
ye Maria Barnwell, Yasmeen Bheti 
Williams Johnson and Aisha Kahlil 
sing traditional folk songs and the 
blues. West African tribal melodies 
and original tone poems, songs of 
social protest and songs of dance 
and laughter. This is music with 
meat on \\s bones; in a world of ear 
candy. Sweet Honey in the Rock of- 
fers soul food. 

The sold-out, 90-minute show this 
night was a history in song of the 
civil rights movement, with 
frontwoman Reagon— a formidable 
voice and commanding presence — 
giving spoken context for each 
tune. "To Reagon. the civil rights 
movement is far from over: songs 
about the oppression of women like 
"No Images." or the affecting 
"Chile, Your Waters Run Red 
Through Soweto" non-judgmentally 
showed the complacent audience 
how much is left to accomplish. 

"If there's one thing this holiday 
should stand for," said Reagon. 
"It's that ever>'one in this life gets a 
chance to stand up for something 
they believe in." Black and white, 
male and female, straight and gay. 
young and old nodded and held 
hands. 

As vital as Sweet Honey's mes- 
sage was, it could not have been put 
across without the group's magnifi- 
cent vocal skills With no accoutre- 
ments but microphones and an occa- 
sional gourd or tambourine, the five 
blended their chilling voices in 
ranges and rhythm of spectacular 
breadth. Shirley Childress John- 
son — a fully-vested bandmember— 
provided simultaneous sign lan- 
guage translation. 

Check the dictionary under "int- 
egrity." There should be a line 
drawing of Sweet Honey in the 
Rock. 

Opening act the Clark Sisters, on 
Word/A&M. gave a more straight- 
forward gospel set. turning the arl- 
deco theater into a Southern Baptist 
meeting hall for half an hour. The 
strengths of the Detroit-based, 
four-woman (froup lie in their con- 
viction and their willingne.ss to use 
humor in presenting their "testimo- 
ny." Their weaknesses lie in their 
thin instrumental backing and lack 
of low harmony. But one can't help 
but revel in any decent gospel pre- 
sentation: it is, truly, a joyful noi- 
se. trrHI.IE ANN VABE 
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S.F. Artists Vie for Awards 

Fogerty, Starship Among Nominees 



LOS ANGELES John Fopcrty. 
Starship and Wire Train lead all 
contenders for the ninth-annual 
Bay Area Music Awards, each 
drawing nominatinns fur outstand- 
ing album and outstanding song. 

Fogerty 's "Cenlerfield," Star- 
ship's "Knee Deep In The Hoopla" 
and Wire Train's "Between Two 
Words" arc vying for outstanding 
album with Night Ranger's "Sev- 
en Wishes" and Santana's "Be- 
yond Appearances." 

In the outstanding song compe- 
tition. Fogertv's "Rock'n'Roll 
Girls." Starship's "We Built This 
City" and Wire Train's "La-sl Per- 
fect Thing" are squaring off 
against Huey Lewis & the News* 
"The Power' Of Love" and Chris 
Isaak's "Dancin." 

Starship. Night Ranger and 
I.ewis & the News are also compet- 
ing for outstanding group, along 
with the Freaky Executives and 
Eddie & the Tide. 

In the race for outstanding male 
vocalist, Fogerty, Lewis and Isaak 
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art* cumputinK with Eric Martin 
and Starship's Mickey Thomas In 
the contest for outiitamiint; female 
vocalist, the nominees are Ijnrfa 
Tillcry. Sheila K . Vicki Randle. 
Bonni Hayes and Kcla Bill of Zasu 
Pitts Memorial Orchestra. 

Camper Van Beethoven's "Tele- 
phone Free Landslide Victory" 
and the I'ptones' "K.l'.S.A" each 
are nominated for two awards, 
outstanding debut album and out- 
standing independent album or 
EP. In the debut competition, 
they're facing multi-nominee 
Isaak's "Silvertone." Lol Halsey's 
"Surfacea" and Dr Gonzo's "The 
Doc Of Comedy Rock." 

In the independent album con- 
test, the other finalists are the 
Usual Suspects' "Far Away 
Places." Zasu Pitts Memorial Or- 
chestra's "The Pitts Bear Down" 
and Lorin Rowan & the Edge's 
"Supply And Demand," 

The awards will be presented on 
March 15 at the San Francisco Civ- 
ic Auditorium. 





Wynton Scoras. Wynton Marsaiis performs during a recent show al Ihe Joyce 
Theatre in the Chelsea section ol Manhattan (Photo: Chuck Puiin ) 



Braun in Law Partnership 



Johnson & Frey 
Hit Pepsi's Spot 

LOS ANGELE.S Pirn John.son, 
star of NBC'TV a to|)-rated "Mi- 
ami Vice," and Glenn Frey, who 
has two songs on .MCA's No. 1 
"Miami Vice" soundtrack, will 
appear together in a Pepsi-Cola 
commercial due to premiere dur- 
ing the Grammy Awards broad- 
cast Feb. 25. 

The commercial uses the 
theme of previous Pepsi spots 
featuring the Jaclcsons and Lio- 
nel Richie— "The Choice Of A 
New Generation." The spot is be- 
ing directed by Ridley Scott, who 
direeteil the feature films 
"Alien" and "Road Runner." 

Also signed to appear in up- 
coming Pepsi spots are A&M 
comedy artist Billy Crystal and 
"Family Ties" star Michael J. 
Fox. 



LOS ANGELES Veteran attorney 
David Braun has teamed with three 
partners lo form a new entertain- 
ment-based law firm, Braun. .Mar 
golis. Burrill & Besser. The firm's 
music clients include Bob Dylan. 
Huey Lewis & the News, Morns 
Day and Irene Cara. 

Braun's partners in the firm are 
Jerry Margolis. Clair Burrill and 
Robert Besser The Century City- 
based firm also represents sevenil 
mutiiin picture and Iv clients, includ 
ing Robin Williams and John Candy. 

Braun, who served as president 
of PolyGram Records in 1980-81. 
says he often draws on that expen 
ence m his law practice, "There are 
a lot of things about marketing and 
priorities that only people who have 
worked al record companies know." 
Braun says. "Knowing how compa- 
nies work on the inside is very im- 
portant when you're structuring a 
deal." 

Braun notes that in the current 
business climate, stars are still 
sought after by most labels, but 
that it's tougher for middle- and 
lower-level acts to land a deal be- 
cause the costs of recording and 
marketing are so high 

"You get around that by inven- 
tive and creative sales techniques. 



by relationships, by knowing which 
companies need product and what 
kind of pnulurt and by pricing the 
act correctly," says Braun. "That's 
the big thing." 




Divinyls Live. Christina Amphletl. 
tead singer ol the Dtvinyls. turns on 
Ihe charm al a recent dale al Ihe Rilz 
n New York. (Pholo Chuck Pulinl 



FREDDIE IS READY 

(Ciinfinufd from page -JS) 

MTV doesn't play my videos. I 
think, well, maybe they're racist. 
Then I see them play "Tina Turner 
and Michael Jackson and Lionel 
Richie, and I say. well, maybe 1 have 
to become a bigger star " 

.lai-kson hofieK to have his follow- 
up album on the street by April, and 
will undertake a two-lo-three month 
tour (booked by ICM) shrirtly there- 
after. But his long-range goals are 
directed more widely than just fur- 
ther recording efforts. 

"I've been taking acting classes," 
says Jackson, "and I would like to 
do tv. screen. Broadway Melba has 
a sitcom which debuts on Jan. 28. 
and they're trying to write a part 
for me on the show. I'd love to do it " 

Jackson is also working at creat- 
ing a European impact to match his 
American breakthrough With the 
\iulk of his Mings in the Wtve baUad 



category, he gets a cold shoulder 
from the dance-crazy Continental 
crowd "I promised them I'd put a 
fast one tin the next record," Jack- 
son laughs. 

In the meantime. Jackson is writ- 
ing songs and pre producing his 
next record, and coming to terms 



with hts sudden popularity. 

"I want to be m control of my suc- 
cess." says Jackson. "I don't want 
the success to take control of me 
I'm a pretty natural and normal 
kind of person, and I want to be able 
to maintain that life and still 'be a 
star' — whatever that is." 



TOUR SPONSORSHIP 

(Conhnued from page .iH) 

to a company source. 

Kockbill s Coleman sees that as 
part of a trend in beer sponsorships. 
"When I first started this company 
in the late '70s," he says, "beer com- 
panies were much more active in 
tour sponsorships than they are 
now. 

"Now most of them aren't doing 
lour sponsorships as much as they 



are sponsoring these events — like 
Budweiser Superfest or Miller Mu 
sic. They wanted to get impact in 
one market over an extended period 
of time rather than sponsoring a 
tour, which gives them a (me-shot in 
each city. By sponsoring a series for 
the summer, they get three months 
of visibility." 
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Coalition Giving New Life to Philly iMndmark 



Team to Fund Uptown Theater Restoration 



Fore* Tlire*. Throe members ol Columbia's Full Force stand tail al The World, 
a club in New York's East Village (Pholo ChucK Pulin) 



BY MAURIE ORODENKER 

PHILADKI.PHIA The New Up 
town Theater and Entertainment 
Center (NU-TEC) is ((oing In get a 
second chance at becoming a nation- 
al home of rhythm & blues. 

The venue's new owners, who 
purchased the building for $40:i,(KK) 
at a federal foreclosure auction 
here last month, revealed plans to 
change the 2,000-8eal hall's name 
hack to the Uptown Theater and 
make it the centerjiiece of a |'^$2.'i 
million arts and cultural center 

The four-stor}' building was reno- 
vated four years ago at a cost of $3 
million, but failed in its incarnation 



RHYTHME^LUES 



by Nelson George 



llEGGAE MUSIC HAS. from the point of view of the 
major record labels, been a commercial disapfwint- 
ment When Bob Marley was alive and Island Records 
was aggressively promoting this Jamaican music 
there was a genuine excitement about its long-term 
potential. But except for Marley it never cracked 
through An artist such as Peler Tosh has become a 
journeyman, recording for a number of major labels 
during his up and down career. Most other reggae art 
ists have found a home at the indie labels that have 
made a commitment to sen'ing reggae 's ethnic audi- 
ence and white fans. 

It is through use by two-tone bands such as UB40 
("I Got You Babe"), and subliminal musical backing 
for pop singers, that reggae today has its greatest im- 
pact. Like blues, samba and heavy metal guitar rilTs, 
reggae has become one of the musical seasonings a 
major act slips in to add a fresh flavor to its recipe for 
success. 

The only reggae artist in major label distribution 
with the guts, vision and musical chops to work in the 
Harley tradition is Steel PuIh 

On its new Elektra/ Asylum album, "Babylon The 
Bandit," reggae music's polibcal edge has never been 




Steel Pulse is reggae's 
gutsy big-label act 



tougher. On "Kick That Habit (Cold Turkey). " "Save 
Black Music " and the title track, rhythm guitarist- 
songwriter David Hindi has crafted some of the most 
uncompromising protest music of the last few years. 
In particular. "Save Black Music" deserves the atten 
tion of progressive programmers on black commercial 
and college stations. Listen to Hinds tell where this 
band is coming from. 

"For several decades the potential of black music 
has been undermined by those who control the music 
industry in every shape and form," says Hinds. "If it 
were not for the blues, rock music would not have 
gained the status that we all recognize today. 

"It is also true that black musicians do have a 
strong influence on white and especially rock'n'roll 
musicians. This influence can go as far back as the ori- 
gin of ragtime, bebop and even Negro spirituals and 
gospel music. Man's very existence and influence has 
always gone hand in hand. 

"As for music itself, it's the only source of energy 
that has come close to bringing together human emo- 
tions in one harmony. 

"Unfortunately, there are still institutionalized 
practices that prevent the exposure of black music for 
fear of educating the downtrodden masses. The result 



is the continual struggle for black musicians to get a 
slice of the pie as well as a race disoriented from its 
culture." 

SUESTIONING THE Grammy award nominations in 
e rhythm & blues category is like beating a dead 
horse, but the nag is still making noise. How does a 
marginally rhythm & blues song like '"Through The 
Fire" get nominated for best rhythm & blues song and 
not earthy and commercially successful songs like 
"Got To Get You Home With Me Tonight." "Rock Me 
Tonight." or "I Wish You Didn't Trust Me So Much"? 
These songs are definitive of the genre. And what 
about the funk'' "Freeway Of Love" and "New Alti- 
tude" were all right, but where were "Love Bizarre." 
"Fresh" or even "I Wonder If I Take You Home?" 

The answers to these gaps in understanding, which 
show how far NARAS" members are from the sources 
of black music, are twofold; 

One. the young generation of musicians, black and 
white, who perform this music must make an effort to 
join NARAS and make the industry "s most important 
award show more sensitive to black music. 

And, two. some kind of advisory board should be or- 
ganized to help in the nominating process to ensure 
that the wide spectrum of black music is presented to 
NARAS" members for consideration. 

Short stuff: The Four Tops' next allmni. cur 
rently being produced by Dave Wolfert and Bob Gau- 
dio. is due in March. Wolfert was the producer of the 
veteran vocal group's last major hit, "When She Was 
My Girl," on HolyGram . . Teddy Pendergrass is put- 
ting forth his biggest promoliiinal effort since his acci- 
dent for the "Working It Back " album. He recently 
wrote a piece about his comeback for People maga- 
zine, and has several national television appearances 
upcoming, including 'The Tonight .Show" (31) Most 
ambitiously, Pendergrass has announced he'll do a 
few concerts this spring, automatically among the 
year's must-see musical evcnti . . The Mlume pro 
duced "Hot" is the new single from Roy Ayers' "You 
Might Be Surprised" album on Columbia . Whitney 
Houston will duet with Jermaine Jackson on his next 
Ansta album . . . Melba Moiire's sit-com, "Melba," de- 
buts on CBS (28) at 8 p.m. Lionel Richie recently 
gave a $45,0(KI check to the Sheenway School, a pri- 
vate school serving blacks, to pay off a lien placed on 
the institute by the Internal Revenue Service . . 
Prince, using the name "Christopher," has written 
"Manic Monday, " the new single for the rock band the 
Bangles The late Count Kasif's autobiography, 
'"Good Morning Blues, " written in conjunction with 
noted black scholar Albert Murray, has just been pub- 
li.ihcd by Random House. 



as Nl'-TEC. The new owners plan to 
invest an additional $1 million in the 
54-year-old facility. 

Renovation is planned as a joint 
venture between Baron Develop- 
ment Group Inc.. representing four 
black investors, and white develop- 
er Willard G. Rouse III, The latter's 
firm, Rouse & Associates, is build- 
ing the $*)4)0 million Liberty Towers 
project in central Philadelphia 
Rouse has developed many major 
projects in this city, including the 
current construction of a center city 
Sheraton Hotel. 

Baron Group also has impressive 
management credentials: James 
Wade, is president of Wade Commu- 
nications, a cable firm that has 
wired several Philadelphia neigh- 
borhoods; Willie F. Johnson, is own- 
er of Fidelity Systems Inc.. a cable 
construction company; and Dr. 
Theodore Burten and Dr. Gene 
Newton, are partners in a Philadel- 
phia medical clinic. Dr. Newton 
serves as president of the Baron 
Group. 

This partnership of black and 
while capital was made seven 
months ago when city officials 
brought the two entities together. 

The NU-TEC building was re- 
opened in 1982 after an expenditure 
of $3.2 million by project instigator 



the late John A. Bowser but the 
project never became self-sustain- 
ing and Bowser later defaulted on 
loans guaranteed by the city. Where 
Bowser de}>ended on city, stale, and 
federal loans to create NU-TEC. the 
new owners will rely strictly on pri- 
vate capital. 

Baron Group reports it will split 
renovation costs and profits with 
Rouse, who holds an option to pur- 
chase the entire project al a later 
date. Plans call for the Uptown The- 
ater to be developed along the lines 
of Harlem's Apollo Theater as a 
center for television broadcast as 
well as live concerts. 

Rouse and the Baron Group have 
acquired most of the property along 
the block that houses the Uptown 
with an eye toward making the en- 
tire block an arts center. 'The inves- 
tors hope to build museums, art gal- 
lenes and performance spaces for 
Philadelphia artists. Although much 
of the area is blighted with low-in- 
come housing, the Uptown is also a 
few blocks from Temple University. 

Along with the Apollo Theater in 
New York and the Howard in Wash- 
ington, DC, the UpUiwn was one of 
the jewels of the black entertain- 
ment tour route known as the "chit- 
lin' circuit." 



All-Star Video Shot to Support 
'King Holiday' Benefit Record 



NEW YORK Two black video pro- 
duction companies combined 
forces to shoot a video for the 
"King Holiday" single produced 
by Kurtis Blow and Philip Jones on 
PolyGram Records. The civil 
rights leader's son. Dexter Scott 
King, served as executive produc- 
er and Michele Clark as project di- 
rector. 

The video, shot in Atlanta at the 
FOR WEEK ENDING JANUARY 2S. 1986 



Martin Luther King Center for 
Nonviolent Social Change as well 
as in New York and Los Angeles, 
utilized the skills of Los Angeles- 
based Masai Productions and the 
New York company Furiousfilms. 
Fritz Goode of Masai and Peter 
Bunche of Furiousfilms shared 
production credits while Joe Wil- 
cox (w"ho photographed " Roots") 
(Continued on page M) 
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M If Kf-i^ ■lASAN.A^IlM PcCALUXC M U'rtOS' 


♦ MAURICE WHITE 

'1 LtXUMBIA Jf 0S7rt 


KM J 


52 


64 


3 


COMPUTER LOVE 

u IHuUIUANiU IHOUIMAN L ItlCU'MM 


ZAPP 

«iA»*«iROS r 2aa9s 


23 


17 


11 


15 


ALOVEBtZARRt 

5«AAt «»lW?>*llAf P»l»rj. 


♦ SHEILA E 

WWMBBRtW 7 ?«B» 


34 


18 


18 


19 


CARAVAN or LOVE 

: iwtPF -if ■ w ■'• r '.1 ■ A<«aMi^Air) 


♦ ISLEY JASPER ISIEY 
i:Bs AswiAtrnA l)^hl 1 fp* 


3S 


30 


31 


11 


1 UKE THE WAV VOU DANCE 

WMRfsirwiir » S HtVil VWi 


99 

RTA 14^0) 




41 


43 


7 


AFFECTION 

. A>*«Vl»i 1 1 inMK\o*< r. HjeBAAO * 1 


TA MARA «, THE SEEN 

AlMi7V' 




42 


45 


6 


HIGH FASHION 

rAvio: fHt lAt^i isiPAuL JCaowK) 


THE FAMILY 

«M»Sil»PA«ll ;8BJ0 WARNCRBHOS 


38 

1 ■ 


27 


21 


11 


SUN CITY 

una ^TtwtHA9A<H«(SV»rt/AN0r> 


♦ ARTISTS UNITED AGAINST APARTHEID 

MAMUnAHSOQi; CAnTOl 


39 


15 


9 


16 


CURIOSITY ♦THE JETS 

ni^inril riHryim iaN<(;mT a/M^AAAMllAMOn A MMANI MCAS7t«7 




26 


10 


14 


EMERGENCY 

M.»iffl> •■, i. .1 • b IMI uAf^G l1^(t«Km*( ,1 lA 


♦ KOOL & THE GANG 
lOR mxi 4 'HI (.Ar«,, H -.III Hi!4 iM r kh^vam 


41 


38 


39 


10 


WHAT A WOMAN 

■ i".A^^i 1 i*sica») 


THE O JAYS 

MR S007I MAHHArtAn 




51 


61 


6 


FAIRYTALE LOVER 

H 11 11-1 i ii.i" j i-Ai »r)«a. 


UTFO 

WlfCT 1IB6 


43 


43 


40 


12 


CAN YOU FEEL THE BEAT 


♦ LISA LISA CULT JAM WITH FULL FORCE 

C01U»«IA M^0^S4S 




48 


Si 




DO YOU LOVE ME 

■> • -ii 1 MAM^IOM « HHAHMIOnHII 


OURELL COLEMAN 

iUV«ry>Mfb AlLAtllC 




49 


52 


7 


NO FRILLS LOVE 

f> M*| .1 rA llA'l 1. Ml rtfll t^ABl 


JENNIFEH HOLLIDAY 

tyiriN 1 ;|94S «MAT«ROROS 


48 


4« 


54 


6 


DESIRE 

1 -MVilH^ iHinululS llilMUaNSi 


♦ THE CAP BAND 

lOtA* r«PtRilr«l 1 7*zt ntA 


47 


45 


37 


20 


PARTY ALL THE TIME 

U lAA«l'j lU lAW^i 


♦ EOOIE MURPHY 

fnil44eiA IKOSbOP 


« 


28 


22 


17 


IWHO DO YOU LOVE 

I MHitl WMtLIUlBW«IO*r iHMini 


BERNARD WRIGHT 

MAARIAI IAr< XKM 1 I.A»^r|X 


49 


36 


24 


13 


GORDY'S GROOVt CHOICE M C 5 FEATURING FRESH CORDON 

I '.i^.jf. ji'iCMUKllBSTAtiaCS iOAMlMC SOlMI KBA^Mrriir r.PifRflti tOMMrBOtiri ' 


iO 


47 


48 


10 


LOCK AND KEY 

; JAM ut A^iii oonn w«»ioi 


KLYMAXX 

MCAS?;H 



1/1* 

£$ 


it 


~! 


Z 

inS 
*y 


TITU 

MIOOUCER iV)««CililWTta( 


ARTIST 

lAa4l *f4UWa*R-0«5rR«U'R«i 




60 


60 


7 


FUN41Y LrrOE BEAT 

AlARAMSIliA uAMinSU 1 JM0*<I 


CONNIE 
surMTviCM lC!a 


® 


56 


63 


6 


FD CATHER BE BY MYSELF 

Air^DCRlA FitDtR 1 IRIIMAAi LbAIHlAlM) 


E60 

OOARNnAROJ irCAAtni 




89 




2 


INSATIABLE WOMAN 

MlVt" JAiWRf istinr IS*I> c jasmr MiSAITI 


ISLEY JASPER/ISLEY 

CaSAiW^.iArt&AO%740 IP* 


® 


67 


76 


6 


NIGHTMARES °K?f,?^S£ 
tArm'.^B s iM-nrr j« .n«-nrr« MAf.nBSSfl.s jACOiSJR 1 iw*4i 'om, 




53 


53 


12 


LET MV PEOPLE GO 

-IAN- .w wii<Arr "•UMURSm r WWtANl 


♦ THE WINANS 

pMCST 7 7M74 TRIAR»«RBNUS 


56 


44 


28 


20 


WHO'S ZOOMIH' WHO 

•• M AAl IN 'I F. M ^ l-CtASS A 1 RAMI Ml 


ARETHA FHANHLIN 

AMSfA 1 >4I0 


® 




>4CW 


► 


* * * HOT Shot debut * ♦ ♦ 

SATURDAY LOVE CHERRELU WITH ALEIANOER OtIEAL 

t lAMUCn-'^UHARnft ui UI*IS1 TAajA.05r*7WC 




NEW^ 


HOLD ON TO YOUR LOVE 


SMOKEY ROBINSON 

lAMU 1B7B MClUm 




69 


78 


5 


INSPECTOR GADGET 

I Br «AN ir ,r.< M ^ABArti 


THE KABTOON KRtW 

PKOfAt 7C87 


(D 


68 


73 


5 


NO SHOW SYMBOLIC THREE FEATURING D J OR SHOCK 

.■rfi A ARM' IR^^^ iMMtMG RRORBU4 U0U2AMT| Rf AU" DA«»A ianTaSt 


61 


59 


59 


11 


MEMBERS ONLY 

1 1. LM •HHMLl^iLN'j'jniL-AajiSOni 


BOBBY BLANO 

MAI ACO 7 1 72 


62 


62 


70 


7 


CONGA 

f (;n»A«ii ( GAR-riAi 


♦ MIAMI SOUND MACHINE 

LPK }AOM^7 


63 


63 


66 


6 


LOVE ALWAYS FINOS A WAV 

ILiWAlTi»40« CMHI 


PEABO BRYSON 

(ICAIRA 7*Pyi5 


® 


83 


83 


3 


PAW 

MRACdirrt BNtRGMTfllMaCHT^ 


BETTY WRIGHT 
r*»ST !,Twir*; 


® 


74 


87 


3 


FM YOUR MAN 

CM" HAfi if.MtrtiAri 


♦ WHAMI 
CC^MIA 3fr«$7Ji 


6( 


50 


47 


15 


HONEY FOR THE BEES 

U liLAltA AXUr 1 jAAlN AMOttT) 


PATTI AUSTIN 

fJRItST t 3BB3S WAIMRBRnS 


67 


57 


56 


13 


CONDITION OF THE HEART 

PA'^ IHA?iM# 1 


KA5HIF 
APtS'A i <)A15 


68 


66 


57 


17 


SAY I'M YOUR NUMBER ONE 

^rnCA AITMN»ATr»MAMinOf" AiTURi WATTITMArO 


♦ PRINCESS 

rOrPlATLAUSOOn 


69 


61 


36 


19 


EVERYBODY DANCE 

J JI>*riOn . » JC»*<SO*« 'AAAARAl 


♦ TA MARA & THE SEEN 

AaM37«« 


70 


55 


35 


15 


THINKING ABOUT YOU 

■Jl»r IKA^HR LAlAi 


WHTTNEY HOUSTON 

•IlISTA 1 Mi2 


71 


72 


72 


6 


LOVE PATROL 

iC.li' 1 lEl.i!. BBTHAu htOO lOnrRtC ASAU»«BS) 


LOVE PATHOL 

ATHaaWAT 7419 l&AIC 


72 


64 


62 


8 


DONT BE STUPID 

■ BCi,"AIAfili:«rti 


THE FAT BOYS 
Simta I4B 


n 


73 


71 


8 


LIPSTICK LOVER 

A LtuuHt (A crMor* 1 


ANDRE CYMONE 

COLUR«A]a4n7lO 


® 


78 


82 


5 


OWNTHENICHT 

AMAR0MJMU1CWl(rCOl.n MDlAuniA M VaARROMi 


CHAKA KHAN 

MCAS2730 


75 


77 


77 


5 


JUST THE Iff AY 1 PUU4NED FT 

Ol.MuNC|PMTK)44AS MROSSi 


PHILIP-MICHAEL THOMAS 

ATUM4TIC 7 9*5«1 


® 


80 


81 


5 


A GOODBYE 

LHAAtii W.it 11 B.Ai_.Mor< r< lEITlNANT | 


CAMEO 

ATLANTA AiTTlSTb BOA 2'07 RDl.*UU«l 


® 


NCW^ 


BREAK MY HEART JIMMY G & THE TACKHEAOS 

Onir,-' ; rti f r. n , unTON AASHlHGICn WASMtlCTOrO CAmOl 5S*3 


® 


NEW^ 


LOVE'S GONNA GET VOU 

If ,1 'RtANilfMll 1 


JOCELYN BROWN 

nARnCRBDOS 7 2B»«» 


® 


NEW^ 


LEGS 

AHt lA NUf-jt lOUCAlf J*I..'AAW LANGAr«> 


♦ ART OF NOISE 

CmWaA oawSAtrS 4 42932 OarriAAIS 


® 


NEW^ 


HOT 

.1 MluMI iJMTLMI PrilirrS »BR<'I 


HOYAYERS 

rfXl*«B*A 3BOA75; 


® 


NEW^ 


WHAT HAVE VOU DONE FOR ME LATELY 

, AM -1 1 A.' 1 IMARR ', ill I , | A J lACA •<(»,. 


JANET JACKSON 
AAM ;itie 


82 


81 


79 


8 


LEARN TO LOVE AGAIN 

J ,HAiL»if. L'lOitlR JOATOuNRPAUl 


LOU RAWLS FEATURING TATA VEGA 
fPlC J4 0SM4 


a 


84 


84 


6 


1 LIKE VOU 

'DtSVCAlPMlSOW 


PHYLLIS NELSON 

CAi»RfRt4-fi?7|q rnC 


84 


86 




2 


THE truth 

*P'Jf ir,Tlll|i ABRAM^ M imWAm 


COLONEL ABRAMS 

Mf A ^. ';p 


® 


NEW^ 


IF YOU DONT KNOW ME 

Af^Mf^ll 1 AMiift lACAMMt L AHllfl 1 


PATTI LABELLE 
PiR AOS755 tRC 


86 


85 


86 


5 


EVERLASTING LOVE 

; cnor ' ..-n'r'i (vriRArHWAirt iweRATirprAjtr ACAfSI 


GLENN JOrCS 

R<:A 1*242 


® 


NEW^ 


AFTER THE LOVE HAS GONE 

■■(••i l. AllAlf* nAtfRMAI 


PRINCESS 

■mTPLATlAuWOJT 


88 


88 




2 


SLIPPED. TRIPPED (FOOLED AROUND AND FELL IN LOVE) CARL CARLTON 

AA..M * -.. rA^AaLAM:A BBA^IA 7 PdtCAAM 


® 


NEW^ 


If ONLY FOR ONE NIGHT 


LUTHER VANOROSS 

fPlC *4«751 


® 


NEW^ 


ANOTHER NIGHT 


ARETHA FRANKLIN 

AW T* 1 1411 


91 


65 


50 


16 


THIS IS FOR YOU 

UIRANA MMURRM* iMMURTA,! OIRAfwi 


♦ THE SYSTEM 

WRACt 7 99*07 ATLATTTC 


92 


92 


n 


5 


NOeOOT CAN MAKE rr ON THCIR OWN 

MrAri.wiuOCCa*T7MArt|f.r^l/MM MPfCOnLLO) 


THE STAPLE SINGERS 

PHtiATf 14 OSr37 fPIC 


93 


58 


55 


18 


FAU DOtMN (SPIRIT OF LOVE) 

a ARiOlI (R »VPiCm1 vBrf»tC«0: 


TRAMAINE 

Aa44 2 7B] 


94 


93 


93 


7 


BABY TALK 

MMRfn lOeaWN luGArtAOTAi 


♦ AUSHA 

MITGUAM) iS2«2 


95 


90 


90 


3 


THE THmes that men 00 

LfSnvfRSMRSIlGtROSCOTT L SnvTRSM R S1<QCVl 


KRVSTOL 

EPTC 3401715 


96 


75 


89 


7 


WHAT, WHERE. WHEN, WHO 

1 W»NlliNJtimTSl4All VAhll« iritAlSAUl 


MAITAl 

CfllTQuC 716 


97 


76 


75 


8 


IT TAKES TWO 

OCODATOiABARWS jBARfti^l 


JUCY 

PRWATt 1 4 0St»4 tPTC 


98 


79 


65 


17 


VOU LOOK GOOD TO ME 

1 lAMUflKi'^UMARMPilf U(M%| 


♦ CHERHELLE 

TAaU4 O^BOfl EPIC 


99 


70 


68 


11 


LET ME KISS IT WHERE IT HURTS 

e «ijMAj.A J uum *f IB WDMArAi 


BOBBY WOMACK 

MCAS2T09 


100 


54 


34 


15 


SEDUCTION 

R JAWSfR JAMI^i 


VAL YOUNG 
(<0"tn iii2 Mr>Towt« 
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///// SALES 

/ / -J / TITIE 


ARTIST 


HOT Black 

POSITION 


1 


2 


NEVER BE rOU 


ROSANNE CASH 


1 


2 


S 


JUST IN CASE THE FORESTER SISTERS 


2 


3 


* 


HURT 


JUICE NEWTON 


3 


4 


« 


MEMORIES TO BURN 


GENE WATSON 


5 


S 


9 


MARIN' UP FOR LOST TIME CRYSTAL GAYLE/GARV MORHIS 


4 


( 


12 


OLD SCHOOL 


JOHN CONLEE 


6 


7 


11 


1 TELL IT LIKE IT USED TO BE 


T GRAHAM BROWN 


1 


1 


\i 


THERE'S NO STOPPING TOUR HEART 


MARIE OSMOND 


7 


) 


14 


BURNED LIKE A ROCKET 


BILLY JOE ROYAL 


12 


10 


13 


TOU CAN DREAM Of ME 


STEVE WARINER 


10 


11 


21 


COME ON IN 


THE OAK RIOGE BOYS 


9 


12 


1 


BOP 


DAN SEALS 


11 


13 


19 


THE ONE 1 LOVEO BACK THEN 


GEORGE JONES 


13 


U 


18 


THE OEVIL S ON THE LOOSE 


WAYLON JENNINGS 


\i 


IS 


26 


THINK ABOUT LOVE 


DOLLY PARTON 


16 


U 


24 


irs JUST A MATTER OF TIME 


GLEN CAMPBELL 


14 


17 


30 


1 LOVE YOU BY HEART SYLVIA & MICHAEL JOHNSON 


U 


II 


6 


MORNING DESIRE 


KENNY ROGERS 


29 


19 


25 


YOU ARE MY MUSIC. YOU ARE MY SONG 


C MCCLAIN WMASSEY 


19 


20 


3 


HOME AGAIN IN MY HEART NITTY GRITTY DIRT BAND 


18 


21 


; 


(BACK TO THE) HEARTBREAK KID 


RESTLESS HEART 


21 


22 


16 


ONLY IN MY MIND 


REBA MCrNTIRC 


32 


23 


28 


DOWN IN TENNESSEE 


JOHN ANDERSON 


23 


24 


10 


HAVE MERCY 


THE JUDOS 


41 


2S 




OKLAHOMA BORDERLINE 


VINCE GILL 


2S 


21 


29 


FAST LANES & COUNTRY ROADS 


BARBARA MANDRELL 


26 


27 


27 


1 COULO GET USED TO YOU 


EXILE 


20 


21 




PLEASE LE LOVE 


MARK GRAY 


24 


29 




WHAFS A MEMORY LIKE YOU 


JOHN SCHNEIDER 


28 


30 




PERFECT STRANGER 


SOUTHERN PACIFIC 


22 




AIRPLAY 



OD K 

?2 
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1 


2 


GO HOME 


SUVH WONDER 


3 


2 


4 


THAT'S WHAT FRIENDS ARE FOR 


DK>NNE ft FRIENDS 


1 


3 


i 


THE SWEETEST TABOO 


SADE 


6 


4 


1 


SAY YOU, SAY ME 


LIONEL RK:H|[ 


2 


5 


3 


DKSITAl 04SPLAY 


READY FOR THE WORLD 


4 


« 


10 


LET ME BE THE ONE 


FIVE STAR 


8 


7 


1 


SECRET LOVERS 


ATLANTIC STARR 


5 


1 


12 


DO ME BABY 


MELI'SA MORGAN 


1 


9 


9 


WHAT YOU BEEN MISSIN' 


STARPOINI 


9 


10 


; 


YOUR PERSONAL TOUCH 


EVELYN -CHAMPAGNE- KING 


10 


11 


\i 


WHEN THE GOING GETS TOUGH 


BILLY OCEAN 


13 


12 


13 


DO YOU REALLY LOVE YOUR BABY 


IHE TEMPTATIONS 


14 


13 


16 


HE'LL NEVER LOVE YOU (LIKE 1 DO) FREDDIE JACKSON 


15 


14 


1? 


GUILTY 


YARBROUGH t. PEOPLES 


19 


IS 


11 


COLDER ARE MY NIGHTS 


THE ISLEY BROTHERS 


12 


16 


26 


TENDER LOVE 


THE FORCE MD S 


24 


17 


— 


THE COLOR OF SUCCESS 


MORRIS DAY 


30 


li 


20 


STAND BACK 


STEPHANIE MILLS 


27 


19 


- 


HOW WILL 1 KNOW 


WHITNEY HOUSTON 


26 


20 


— 


YOUR SMILE 


RENE & ANGELA 


23 


21 


22 


SLAVE TO THE RHYTHM 


GRACE JONES 


20 


22 


21 


FREEDOM 


THE POINTER SISTERS 


25 


23 


28 


HIGH FASHION 


THE FAMILY 


37 


24 




LIVING IN AMERICA 


JAMES BROWN 


22 


2S 


6 


DON'T SAY NO TONIGHT 


EUGENE WILDE 


11 


26 


23 


1 NEED TOU 


MAURICE WHITE 


31 


27 


25 


THE HEART IS NOT SO SMART 


EL DEBARGE WITH DEBARGE 


29 


2S 


18 


ALICE. 1 WANT YOU JUST FOR ME 


FULL FORCE 


21 


29 


19 


1 LIKE THE WAY YOU DANCE 


99 


35 


30 




AFFECTION 


TA MARA t THE SEEN 


36 
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K EVmASTmC LOVE 
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n AGOOMn 
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» WIVI 
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(t(fil«« S«riel ASCAP, Air.lj, ASCAP) 
a HE'U *IEVlll LOVC TOU (UAE t 00) 

tflt\inDtr BMI'/ombt. ASUPf 
37 ttta* FASMOfl 

(Prison (I. ASCAPj 
51 MOLD OH TO YOUl lOVE 

, Wiel* AiUP.-BUch Bu* ASCAP/Bedjrn. ASCAP) 
H ItOdEl f 0« IW BEl) 

'J&S A^CAP/Akno.ASCAPj 
n HOT 

iMIunt, ASCAPj 
n HOW NIU I KMW 

iirvi«| SMI.. 
17 1 CATT U«t WfTHOUT HY RADK) 

(Def Jwi ASCAP 
15 I UKt THE WAY YOU DAHCE 

(Oil BcM^ld Kjt. eM'Iiionci Cin Sinf ASCAPi 
D I pKf YOU 

iWnwKJfi S«mn«, ASCAP/Phylh Mion. ASCAP) 
Jl I NEED TOU 

iLrmvAo BMl.tJtllttn, BMl/Cv*lufy C«f ASCAP) 
U rOMTKEtBEBYirrSEU 

.T.i»*erl»., SMt/lop-Bowd, BHI/DmMc SiMi 

BMI/5chLHB«t)T. flMt) 
H in RUULO nc VOMA 

lKu«i, ASCAP-Eiwr 0 ASCAP) 
Bl ir ONLY FOB ONE NKm 

lAlmo. ASCAP /BjtUi^ ASCAP) 
IS ir TOU OOHT KNOW HE 

lAiW'Ifd. BMI) 



65 IV TOUR HAN 
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97 fT TAIES TM 
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.PMI. ASCAPi 
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DMI'lVar'vtf TtnteiUne, BMI^ 
79 LESS 

■ Buntto. BMI/Pefltd. BMI) 
I IfTMCBETHCONE 

'Biteiplon. ASCAPi 
99 UT HE KISS IT WHERE H HUffTS 

• AMco BMI'AiMriy BMIi 
SS LnHTPEOPUGO 

iShcco. BHI/CarjMte. BMI 'Ba'fCu'ii BMI, 
73 lIPSnCK LOVER 

lApnl. ASCAP/VRFMwe. ASCAPt 
U UVMC IN AMCnCA 

(Ap«ii, ASCAP/SecomJ N»Iuft, ASCAP/BlKA««od. 

im.-hnKefn BMI> 

90 LOCRANDKn 
<S(Mclrum VII ASCAP' 

U LOVC M.1f AYS TWOS A «A1 

• 'jnom Sor^V BMl.'[S*i1 BMI) 
13 ALOVEeilARllE 

(Siiter Fjte ASUfi 
71 LOVE PATROL 

iMilRJm BMI^ftDHjI. BMU 
71 LOVE'S GONNA (XT TOU 

ittMMOtFun. BMIi 
(I MEMBERS ONLY 

(MatM, BMIi 
S4 NICKTUARiS 
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BMIi 

H HO SHOW 
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iAmer«jn Le4|>/r. ttMl''I<)n|'ja'N'G(i»rf BMIi 
71 OWN THE NIGHT 

iRiClituni. BMt'tfMinc Oo>ik, BMI^Hbecli. 

ASCAP/ATV, BMI) 
U PAIN 



I Hum So««, ASCAP) 
47 PAimr ALL THE DHE 

iStoiw City. ASCAP-NUoAi» U)|K. ASCAPi 
S7 SATURDAY tOVE 

iFtvtt \ymt ASCAP. Avml ASCAP} 
U SAT I H YOUR NUMBER ONE 

iTorKt ASCAP. 
2 SAT TOU. SAT HE 

tBroc»im»i. ASCAP) 
5 SEClin LOVERS 

lAtnw, ASCAP.'todMIi ASCAPi 
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lOVl) 
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V STAND BACK 

iMvK Com 01 Aiwcj. BMI MCA. ASCAP/Bifiun 
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Jl SUN CITY 

[SoMhiI> ASCAPi 
I THE SWEHEST TAMO 

[SilvTf AngH. ASCAPI 
2* TENDER LOVE 

Iflrff I»n»r AS1.AP> 
1 TMATS WHAT FRIINOS AITt f OH 

lC*i»le Bw ;>|rr BMi.Wj'wi (*m«im 

BMI.'New HHMin Valln ASCAP/W6. ASCAP) 
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li/RMi V*>n. BMr> 
70 THINMNG ABOUT TOU 

iNmM BMI/Nm Mux Gro^t. Bttl/HCA. ASCAP> 
91 THIS IS f OR TOU 

iSttfwLJb ASCAP,6r«n Star. ASCAP) 
M THE TRUTH 

rMCA, ASCAP Ui«:'tv ASCAP'Moomnlh. ASCAP) 
41 WHAT A WOMM 

(AitiytHl. 6MI .'H*irv Sjemtr. BMI .'Row Trtt ASCAP) 
II WHAT HAM TOU DONE FOR HE LAiaT 

.f!»tel,m* ASCAPi 
% WHAT WHERt WHEN. WHO 

ilnlftwi. ASCAP. 
9 WHAT YOU BEEN MISSIN 

iWiiiruit'D. 3M|/Knih Oi4n)OwJ BMI.'to Ikm. BMi) 
13 WHEN THE GOING GETS TOUGH [JEWEL OF THE NIU 

THEME) 

iZomtu. ASCAPi 
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A ranking of dittrlfauhng lab«l» 
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by their numb«r of titiek 




on lh« Hot 8Ucl> Singtes chart. 




LABEL NO 


Of TITLES 
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EPIC (4) 






CBS As»>ciat«) (2) 






Private 1(2) 






Tabo (2) 






Carrere (1) 






PIR (1) 






Ponr».l 1 1 ) 






Scotli Bros (1) 






WARNER BROS (S) 
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Q<«»l 12) 






Gellen (1) 






Pdialey Pari. ( 1 ) 






Wainer Bros /Tommy Boy (1) 




COLUMBIA (7) 




0 


Del Jam (I) 






MCA 






ARISTA (6) 




7 


Jivc ( 1 ) 






RCA (5) 
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Total Enpenence (2) 






CAPITOL (3) 
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Manhattan (2) 






Manhattan Island ( 1 ) 


* 




iijir\Tr\M/rd / 1 1 
MU 1 U" 1' \ 1 1 
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Gordy (3) 






Tamla (2) 






A&M 






POLYGRAM 




5 


Mercury (2) 






Atlanta Artists (1) 






Casablanca (1) 






Oe-Lite (1) 






ATLANTIC (1) 




4 


Island (1) 






Mirage (I) 






Phil ly World (1) 






PROFILE 




3 


ELEKTRA 




2 


NEXT PLATEAU 




2 


CHRYSALIS 




1 


China.'Chrysalis (1) 






CRITIQUE 




1 


DANYA/FANTASY 




1 


RealiMU 






FIRST STRING 




1 


ISLAND 




1 


4th4BWay(l) 






MALACO 




1 


MANHATTAN 




I 


PIH(l) 






ROULETTE 




I 


Domino <1) 






SELECT 




1 


SUNNYVIEW 




1 


SUTRA 




1 


TOMMY BOY 




1 


VANGUARD 




1 



WHO 00 TOU LOVE 

(Bemi'd Wr.|hi BMI.'Mcf«nu BMI) 

WWC^ lOOMlh WHO 

^Gii1itu.tf S*. ASCAP mbor. BMII 

TOU LOOK GOOD TO ME 

(Flrtf ASTAP Atint i;ii|to ASCAPi 

TOUR PERSONAL TOUCH 

lW«Wf lifr«niM. BMl/'ScM^ A Iron. BMti 

VOWSMIU 

lA U Mode. ASCAP/WB. ASCAP) 



SH£rr MUSIC agents 

are listed for piar>o ^ocal iheet munc copies 
•nd m«v not reortMni mik«d toiro n^tl. 

ABP Apni BiAckMOod CPP Colunibii Ptctum 



ALM AlmO 

a M Belfin Milts 

B 3 Big Three 

BP Br*0)ey 

CHA Crtwpelt 

CLM Chaffy tene 

CPI Cnwno 



HAN Hansen 

ML Hal Leonard 

IMM iwan Mo([uil 

P%P Peer Southern 

PIT Plyrnoutf) 

W8V Warner Bros 
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Rhythm In New York. ArtisI Grace Jones cele&faies the release of her 
Manhattan/Island album Slave To The Rhythm ' al Ihe Palladium wilh 
Manhattan presideni Bruce Lundvall. letl. and her fiance Oolph Lundgren of 
"Rocky IV" fame 



KING HOLIDAY' SINGLE 

u'lliiiuiii /rarii pai/f iJf 

was director of photof^raphy. 

The performers in the video are 
divided into Iwu groups, the King 
Dream Chorus and the Holiday 
Trew. El DeBarge, Whitney Hous- 
ton, Stacey Lattisaw. Lisa Lisa 
with Full Force. Teena Marie, 
Menudo, Stephanie Milts, New Edi- 
tion and James Taylor of Kool & 
the Gang are the King Dream 
Chorus. 

Kurtis Blow, the Fat Boys, 
Melle Mel, Run D M. C. and Who- 
dini are the Holiday Crew. 

.Ml proceeds from the record and 
video will go to the Kmg Center. 




J^chold the Child 

St Jude Childrrns Research 
Hospital sunds on the Ihreahold of 
a lime when no child will lose his 
life lo cancer But there is Hill 
much work to da 

Behold Ihe child. The child virilh 
cancer The child whose life 
depends on yoo- 

Your supix>rt can mean the dif- 
ference in life and death, lb find 
out how you can help write to Si. 
Jude. 505 N rtirkway. Memphis. 
TN 3810S 
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1 


15 


STCVIE WOflOCR r«M««l>*'L M0TOMN<9*«> ICO) 12 a 


«<u ai No Oia IN SQUARE CIRCLE 




39 


34 


25 


28 


CAMEO • ■rukNiftaAi>sTsa;4Mfr'iMi mtwuMiatit 


SINGLE LIFE 


CD 


3 


> 


7 


SAOE WUMI IB 4«;»J IBC (tni 


PROMISf 




® 


55 




2 


THE GAP BAND toim n»imiNa itiatM^ dca le 9«i 


GAP BJUID VII 


3 


2 


2 


36 


FDEOOIE JACKSON A Ctfim st 12404 isw 


ROCK ME TONIGHT 




41 


42 


32 


7 


KASHIF W^Tft «1B-«3B5 IB 90) 


CONtXTKJN OF THE HEART 


CD 


4 


7 


9 


NEW EOinON • MCA II HI 


UA. FOR LOVE 




® 


53 


60 


5 


EVELYN "CHAMPAGNE" KING nu aili 7ai& ((Ml 


A LONG TIME COMING 


s 


5 


3 
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WHITNEY HOUSTON A^ usn aLUii; la Mi icn 


WHITNEY HOUSTON 
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36 


31 


24 


THE POIHTER SISTERS A i»c» uii i«» i6**v \vs. 


CONTACT 


< 


6 


4 


13 


ISUY/JASPCR/ISLTT cKusocvino v; 401 » inc 


CARAVAN OF LOVE 




® 


57 




2 


STEPHANIE MILLS ihka v*-) (S9e> 


STEPHANIE MiaS 


CD 


1 


9 


31 


RENE A ANGELA mibcupt m4«i7 imi la aai icoi STREET CAaED DESIRE 




45 


45 


40 


19 


THE O'JAVS ^lO SI WAWMATT4W |fl4t) 


LOVE FEVER 


1 


7 


5 


27 


ARETHA FTIANKUN A M B42a« lA »i (CDi 


WHO S ZOOMIN- WHO 




46 


4? 


49 


21 


THE f AMILV Mra^v nww jz: wuttftfi WtOS is Ht 


THE FAMILY 


CD 


10 


10 


35 


READY rot) THE WORIO • •« SSM (a 1» 


READY FOR THE WORLD 




47 


41 


3« 


11 


TEDOY PCNDERGRASS *sn.uM 60447: tiXHiFA («9Bi 


WORKIN' IT BACK 


(D 


U 


11 


14 


MORftIS DAY • AAifNtu :s)»>ie9«i 


THE COLOR OF SUCCESS 




« 


49 


47 


44 


OEBARGE • r.ONm « 123 01 MOTOWN iB Ml (CD) 


RHYTT1M Of THE NIGHT 




IS 


15 


37 


AT*,.AMT1C STARR »*M y>%ot9iaMi 


AS THE BAND TURNS 




49 


SO 


43 


11 


VAL YOUNG GOVT «i4;GL MOTOiim(Bvn 


SEDUCTION 


® 


16 


24 


6 


OfONNE WARWICK unu muin la Mi 


FRIENOS 




SO 


38 


39 


23 


9.9 »i A rtfi 1 M044 iD^Si 


99 


(S) 


24 


56 


5 


L.L COOL J rtxuMBiAHC 4;on 


RADIO 




51 


44 


41 


17 


MAURICE WHITE cotu«WM >c 


MAURICE WHITE 


14 


9 


6 


59 


KOOL A THE (aANG A Kun a2294>M.ri>ani<iAM(eaB 


ICOI EMERGENCY 




52 


48 


44 


20 


JENNIFER HOLLIDAY dtntN gks 240' ) wmncr oka 


,8 99- SAY TOU LOVE ME 


IS 


12 


12 


19 


SHE'LA E F*i!*t' wu* »)i;(aMi icoi 


ROMANCE 1600 




S3 


46 


33 


22 


BOOGIE BOYS cAnim si i;4<»(8 4ai 


CITY LFE 


It 


14 


14 


13 


SOtfNOTRACK AAfffca enos rft2v> la aai 


KRUSH GROOVE 




54 


51 


52 


21 


""^ ""^ ^'^^ LISA LISA CULT JAM WITH FULL FORCE 


17 


19 


17 


23 


STARPOINT ia«m««>4i4n»i 


RESTLESS 




® 


60 


59 


18 


DUREU COLEMAN >^ano KZtl ailantv: k 9ai 


DUREU. COLEMAN 


OD 


23 


23 


11 


ZAPP AADMtR aim ?;i?T,aaai 


THE NEW ZAPP IV U 




S6 


56 


51 


15 


B.BJtlf4GMiA5«if,is9s, 


SIX SILVER STRINGS 


19 


19 


19 


8 


THE fSLEY BROTHEttSiumueaos liH/iaiai 


MASTERPeCE 




S7 


52 


SO 


15 


DIANA f?OSS ncA ATLi 5422 la aai ico) 


EATEN AUVE 


20 


17 


18 


14 


EDDIE MURPHY :iXtMiA rc imz ict» 


HOW COULD IT BE 




® 


62 


6S 


3 


THE WINANS tftii%^ 251A4 wApr<n eitos >a mi 


LET MY PEOPLE GO 




22 


22 


15 


KURTtS BLOW MfRajRT a;«i4i 1 ■«iiauM<eaei 


AMERICA 




59 


54 


54 


5 


CENTURY 22 FEATURING GEORGE SHAW tba tb 209 .wo aito la 9«i FLIGHT 2201 


® 


2$ 


2« 


22 


FtVE STAR OCA i«ii S0S2 la «9> 


LUXURY OF LIFE 




® 


NCW^ 


VARBROUGH 9i PEOPUS ioiai i.f9«~.i iiuvi 


ii>c4ia9B. GUILTY 




21 


21 


24 


PATTI LABELLE i>>a 40020 tnc 


PATTI 






NEW^ 


COLONEL ASRAMS mca tta}<B9si 


COLOf«L ABRAMS 




13 


IJ 


15 


SOUNOTRHiCK A' «ca tivoKW icDi 


MllkMI VICE 




(2 


64 


66 


49 


SADE A K.^jitAii H(B jv.Di twc ico> 


DIAMOND LIFE 


® 


29 


29 


; 


EUGENE WILOE phiu* mqiho <04w Atlantic is^ai 


SERENADE 




63 


58 


57 


46 


JESSE JOHNSON'S REVUE • Auit.S024»9ai 


JESSE JOHNSON S REVUE 


® 


27 


27 


9 


GRACE JONES wAiMnAPi ivaw 53021 capiioi la aai 


SLAVE TO THE RHYTHM 




64 


59 


59 


10 


PATTI AtJSTIN OMST 2S2i»iiiMM<i)flMS laasi 


GETTIN AWAY WITH MURDER 


V 


20 


20 


43 


LlfTHER VANOROSS A im it im«2 icoi 


TF« NKiMT 1 FELL IN LOVE 




ts 


65 


67 


39 


PRINCE t THE REVOLUTION »/ 

•A.sti. PAIT4 .-^.-B* 1 w*«T<Keiios i9 9«i icn 


AROUND THE WORLD IN A DAY 


a 


25 


16 


19 


BOBBY WOMACK wa mi > laMi 


SO MANY RIVERS 




M 


69 


69 


7 


BOBBY BLAND M«eAi:oMAt 7429fa9ai 


MEMBERS ONLY 




31 


39 


6 


THE TEMPTATIONS ifOWT fei4Ci.MOTo<«T>ia9ai 


TOUCH ME 




67 


C« 


69 


10 


ROY AYERS coiiiMiu «c 40022 


YOU MIGHT BE SURPRISED 


» 


30 


42 


12 


rVLL FORCE . 'AL'vnA arc 401 1 r 


FULL FORCE 




69 


70 


53 


25 


THE SYSTEM aMACi 902ai Atlantic ia9ai 


THE PLEASURE SEEKERS 


(31) 


39 


30 


9 


BEf?NARD WRIGHT i,<A.«.iA'TM •1014 captiia re^fi 


MR WRIGHT 




69 


71 


70 


35 


STANLEY JORDAN aiu£ noti bi a5ioi captcs laaai 


icri MAGIC TOUCH 


32 


32 


46 


24 


THE FAT BOYS • utp. loh iioi 


THE FAT BOYS «RE BACK 
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75 


73 


45 


THE MARY JANE GIRLS • Conor »c9.-c» moioiw. ia9» ccoi ONLY FOUR YOU 


33 


29 


28 
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ARTISTS UNITED AGAINST APARTHCD tumAiru, 


N 1 9 CAPiTOi. (8 9»1 SUN OTY 




71 


69 


71 


42 


ALEXANDER O'NEAL laaur; >93ji tnc 


ALEXANDER 0 NEAL 


® 


40 


49 


10 


CHERRELiE tabu ei/ 40044 f^K 


HIGH PRIORITY 




72 


61 


62 


44 


MATE FEATURING FRANKIE BEVERLY • captttx si ijliiieiai CANT STOP THE LOVE 


35 


35 


35 


10 


JETS h*CA *(„^l <8 9BI 


JETS 




73 


67 


64 


84 


TtNA TURNER A< capitc, ^t i2)3o ta9ai icoi 


PRIVATE DANCER 


36 


37 


34 


54 


KLYMAXX • MCA C')H".I|LLAI^>« 5521 MCA ■« Ml 


MEETING IN THE LADIES ROOM 




74 


63 


61 




THE BAR-KAYS MiMcuirr 42112? 1 ncurriAAM <*Mi 


BANGING THE WALL 


® 


43 


56 


49 


RUN-D.M.C. • i^nT. f i4»o i2« <4«ai icoi 


KING OF ROCK 




75 


74 


74 


12 


RAY PARKER JR. arista 44a a2B0 laaai 


S£« AND THE SINGLE MAN 


31 


33 


31 


13 


TA MARA A THE SEEN u» s>«50's le «> 


TA MARA & THE SEEN 


' AiOwm wilti ih* (trrMMl Ml« saim ih« (CD) Corrvact Disc avaiMOiv • RKon3Mi< meuslTr Aswi 01 Afiwfc«(RiAA> 
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Rising Star Series Fuels New Artist Uft-off 

RCA Developmental Line Strives for Album Awareness 



BY KIP KIRBY 



Michael .'ti, the newest addition to RCA Nashville, (dlK^ *viti Oi. 

president ud dnle about the label's Risir>g Star developn^enl program, 
which tnctudes Johnson's current product- 



NASHVIIXK Rock^T Hryan AH- 
ams indirectly helped spark the 
idea for RCA's developmental Ris- 
ing Star mmi album series, says 
Na.shviJlf division vjce pre.s/denl 
Joe Galunte. Galante watched 
A&M's development strategy 
« volve for Adams' breakout 10-cul 
$6 98 album. "Cut* Like A Knife." 
and thought the concept of special- 
ly priced packages could be sue 
cessfully adapted as an artist de- 
velopment marketing concept in 
country music. 
The result was the Rising Star 



^SHVILLE SCENE 




RaZZY bailey and Barbara Fairchild leave 
Nashville for a 17-day USO tour which includes nine 
shows in Puerto Rico, I^nama. Honduras— and Cuba 
The Cuban show takes place at the Guantanamo Bay 
U S military base in the southeastern part of that 
country. 

Seen around NASHVILLE: Ahmet Ertegun, in 
town producing local group Downs & Price for his At- 
lantic label . Linda Ronsladl, working un a long- 
postponed studio album with Dolly Parton and 
Emmylou Harris. The eagerly awaited project, reluc- 
tantly shelved several years ago when the artists' re 
spective record companies couldn't get together on 
distribution and singles, has finally gotten a green 
light now that Parton's no longer with RCA. (Ron- 
stadt and Harris record for WEA family labels.) 

Rumor mill: Lionel Richie supposedly is back at 
the Music Mill trading harmony vocals with Alabama 
in return for the ones they did on his forthcoming al- 
bum. "Say You. Say Me" 

Off AGAIN, ON AGAIN Jerry Lee Lewis and his 

wife are apparently reconciled followini; Lewis' earli- 



Nashville Network visits 
four famous femmes 



er announcement that he was divorcing her because 
she had stripped their penthouse of everything but his 
piano. 

Although 23-year-old Kerrie Lewis reportedly kept 
non-stop vigil at her husband's bedside during recent 
ulcer surgery that removed a third of his stomach, 
Lewis suddenly announced their split several weeks 
later. Now the volatile singer says he has reunited 
with his young wife What happened to mend the rift? 
Surmises Mrs Lewis, "I think he got lonely New 
Year's Eve and missed me." 

Screen Gems has acquired half interest in Paul 
Craft's Black Sheep publishing company Craft will 
become a staff writer for Screen Gems-Black Sheep 
Music Inc. He's the author of such songs as "It's Me 
Again, Margaret. " "Drop Kick Me Jesus," "Midnight 
Flyer" and "Keep Me From Blowing Away." Mean- 
while, Craft is readying a new solo album on Peabody 
Records, an independent Memphis label. It's an album 
which he has. with his typical tongue-in-cheek humor, 
titled "Paul Craft Warnings." If the cover artwork is 
any example, it will be hilarious. We'll keep you post- 
ed. 



DiDJA KNOW That Steve Wariner's current sin- 
gle "You Can Dream of Me" was written by Wariner 
and John ilall, former lead singer/ songwriter with 
pop group Orleans. Hall's best-known hits include 
"Still The One " and "Dance With Me." Now the ex 
rocker is living in Na.-ihville with his wife and writing 
partner Johanna Ilall. He's had several country cov- 
ers, but the Wanner record is his biggest chart suc- 
cess here so far . . . Don't be surprised if Hall re-con 
venes Orleans in the near future and parks it with a 
Nashville label: MC.^ may have the inside track 
through a&r veep Tony Brown. 

Ricky SkaggN ought to have some great stories to 
tell when he returns from his current European tour. 
The tour has him in such colorful international capi- 
tals as Pans, Copenhagen, Oslo, Stockholm, Brussels, 
Edinburgh, London, Belfast and Dublin. 

The NASHVILLE NETWORK will air a one-hour 
special titled "Public Women/Private Men " on Feb. 
22. The program, produced by Group W, provides a re- 
vealing look at the personal lives of Barbara Man- 
drell, juice Newton, Marie Osmond and million-dol- 
lar model Kim Alexis. The celebrities talk frankly 
about the problems and pleasures of relationships un- 
der the glare of the media eye, and how they combine 
personal lives with the pressures of performing in 
public. 

The program also spotlights these women's mates, 
one of whom, Steve Craig, ended his marriage to Ma- 
rie Osmond while the show was being taped. 

Aaron Spelling Productions didn't wait to air Gary 
Morris' first episode as blind country singer Wayne 
Masterson before picking up his option for the entire 
19H6-H7 season of "Dynasty II The Colbys " The an- 
nouncement came on the afternoon his debut segment 
aired nationally, giving the folks at Warner Bros Rec- 
ords something to cheer about during their "Let's 
Watch Gary Make His Network Debut" piiia party 
that evening. 

Wouldn't it be great to have your own island in the 
Caribbean'' Barring that, however, we think owning a 
resort hotel on a luxurious tropical island is the next 
best thing. 

Just ask Conway Twitty. Larry Gatlin and Ronnie 
Milsap, who are part of a "i'i-member Nashville con- 
sortium that's purchased a 290-roum luxury hotel in 
Georgetown on the Cayman Islands. The group paid 
the Bank of Nova Scotia $4.5 million and raised $20 
million to complete construction on the hotel, to be 
called Treasure Island Resort. 

Also involved in the venture is Randy Davidson, 
owner of Nashville's Central South Music, a maj<tr re- 
tailer with Sound Shop outlets throughout the Soulh- 
(Continued on page 51) 



program, which RCA launched in 
January 19K3 with Leon Everett, 
Loui.se Mandrell. Dean Dillon and 
Gary Stewart Since then, there 
have been approximately 20 mini- 
album packages released as part 
of (he .leries. It.H most aticcennful 
graduates include Mandrell, Debo- 
rah Allen and the Judds Both Al- 
len and the Judds sold a quarter of 
a million copies on their initial 
mini-albums, and the Judds' sec- 
ond album, "Why Not Me," was re- 
cently certified platinum. In the 
current crop of Rising Star tal- 
ents, two acts— Restless Heart 
and Vince Gill — are already on sec- 
ond top-10 singles. 

At the time he came up with the 
concept for the Rising Star series, 
Galante recalls that Nashville was 
still clinging to a "singles mental- 
ity " rather than building long- 
range game plans around album 
marketing. 

"The concept behind the mini-al- 
bum was to get away from focus- 
ing on singles deals, " Galante 
says. "It offered us a way to pro- 
vide more depth and flexibility in 
our roster without committing to a 
full album right away. It gave us a 
means of selling product on new 
artists who wouldn't have enough 
exposure to carry a full-priced al- 
bum." 

The series consistently empha- 
sizes development and marketing 
rather than sales. "The mini-LP 
isn't designed for profit," Galante 
specifies. "It's designed to break 
new acts and get consumers excit- 
ed about spending $6.98 on an un- 
familiar artist First and foremost, 
our goal is to create media and ra- 
dio excitement for this talent." 

However, Galante is convinced 
that variable pricing has been the 
key to any retail success the mini- 
LP has enjoyed. He considers sales 
of .'50,000 to be the norm, sales of 
75,000-125,000 is a successful pack- 
age. He points out that distribu- 



tion networks are already accus- 
tomed to handling variable-priced 
product in other fields of music, 
and stresses that people don't 
want to spend money on unfamil- 
iar names. 

"So by making the price attrac- 
tive and staggering our releases, 
we're trying to take the risk out of 
experimenting for the country 
buyer," he adds. 

In three years, the Rising Star 
series has spotlighted, in addition 
to the aforementioned acts. Bill 
Medley. David Wills, Gus Hardin 
and Hillary Kanter. Rising Star '86 
will concentrate on Restless 
Heart, Vince Gill, Keith Whitley 
and Michael Johnson, who is enjoy- 
ing a successful duet debut with 
Sylvia, "1 Love You By Heart." 
Whitley and Johnson will both 
have first-quarter album product, 
while Restless Heart and Gill will 
have third singles from their cur- 
rent LPs. 

Not all Rising Star acts have 
turned out to be success stories. 
"I'd say we're batting about 20% 
right now," Galante admits. "But 
we're signing fewer acts these 
days so we expect this success lev- 
el to improve." At 18 acts, Galante 
notes that RCA's roster is its 
smallest in 10 years. 

Originally, the RCA Nashville 
mini-album offered six cuts for 
$6.98. Today consumers get eight 
cuts for $6.98, capitalizing on what 
Galente describes as "perceived 
value for the money." 

Airplay is essential for the pro- 
gram's success. So is record com- 
pany support, which RCA delivers 
through underwriting showcases, 
sponsoring limited tours, coordi- 
nating visits to radio stations and 
funding videos. Monies saved on 
recording costs are used for addi- 
tional marketing and promotion. 

RCA funded Gary Stewart and 
Dean Dillon industry showcases in 
iContinued on page iS} 
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mSING STAR DEVELOPMENTS 

iConliutitti Jratn puil* v^' 

Dallas. Los Angeles, New York, 
Atlanta and Chicago; »ent thv 
Juddft nn a tour that included At- 
lanta and Dallas media showcases 
plus acoustic retail-account perfor- 
mances at Record Bar. Camelot. 
Handleman and Lieberman; sup- 
ported 14 major market dates for 
Gus Hardin when she toured with 
Hank Williams Jr.. then followed 
up by sending her on an account 
tour with labelmate Earl Thomas 
Conley: and rounded out 1985 with 
a DaliaH retail/radio/media show- 
case headlining Restless Heart 
and Gill. 
In February, RCA will showcase 



Restless Heart at Atlanta's Moon- 
shaduws as part of a Westwood 
One special on the five-man group 
There is also talk of a double-billed 
Gili/Restless Heart showcase tour 
later this year 

The label has developed video 
bios to send out nationally for each 
Rising Star act. These will be sent 
to stations for use as a promotion- 
al tool when the artist cannot visit 
a market personally. The bios are 
five- to seven-minute clips contain 
ing an artist interview, concert 
footage and/or videociip excerpts. 

In lieu of print advertising. RCA 
is doing radio spots and retail 



point-of-purchase materials, in- 
cluding a poster showing product 
collectively grouped under the 
heading, "The Rising Star series is 
the new breed of Nashville music." 

Galante believes the future of 
country music lies in harvesting 
younger buyers and developing 
new talent with more active demo- 
graphics He is firmly committed 
to a contemporary roster for RCA 
and regards acts bannered in the 
Rising Star campaign as capable 
of reaching the college-age brack- 
et. This philosophy extends into 
non-Rising Star RCA artists he's 
signed such as Gail Davies, Juice 



Newton and Earl Thomas C«nley 
who were featured as part of an 
eight-cut $6.98 "New Breed" sam- 
pler album released last fall. 

Galante says managers have 
been very supportive of the mini- 
album ploy "They've begun to un- 
derstand that in the case of an 
eight-cut $6.98 piece of product, 
less IS more They're also accept- 
ing mini-albums as a way to bigger 
album sales in the future." 

RCA is looking ahead to the next 
Rising Star configuration that will 
feature, among others. Anthony 
Crawford and trio Baylebrook En- 
couraged by the results he's seen. 



Galante welcomes other labels 
who are developing similar multi- 
artist launch programs. 

"Finally. Nashville labels have a 
common goal: reaching younger 
audiences. " he states. "We can't 
survive as an industry on the 55- 
plus age group 

"Country radio plays James 
Taylor and the Eagles routinely as 
oldies, but they still don"t realize 
that what we're trying to give 
them now are today's counter- 
parts." 
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welcome one of country music's 
most captivating voices to our 
distinguished family of artists. 
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^ Featuring the hit single, 
WE'VE GOT A 
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if^' 34 0S74B 




65 


- 


? 


* * * HOT MOVER/ Airplay * » * 
WE'VE (K)T A GOOD FIRE GCIN- DON WILLIAMS 


® 


55 


61 


S 


198_^2^ ^ 


RANDY TRAVIS 

TVAl'liiH BROS 7 JBB78 


® 


6S 




2 


VOU RE S(>METHING SPECIAL TOME 


GEORGE STRAIT 

MCA5J764 


U 


ti 


53 


8 


LONELY DAYS LONLLV NIGHTS 

H.K. I.I ' - - ' ■ 


PATTY LOVELESS 

AO'A *;i»4 


n 


51 


56 


C 


WHILE IMF- MOON S IN TOWN 


THESHOPPE 

MtM 7;o*) CAPiIOl 


41 


49 


54 


7 


OLO BLUE YODELER 


RAZZY BAILEY 

AA A S.'IOI 


® 


59 


78 


3 


SWEETER ANO SWEETER 


THE STAILER BROTHERS 

Mf RClAI. ABAJl 1 7 Pm >UBAM 




NEW^ 


• » * Hot Shot Debut*** 
she and 1 alabama 



i * 


._IC 


H 


z 


TITIE 

PROOUCIH iSOWiWRIIlRl 


ARTIST 

mf\ 4 NUW8ER t'7S7R,Bil7M'^ LABEt 






g4 




ARLENE 

LALtlMCAUENt 


MARTY STUART 

CCA.-**Bi* !A 7iS7r4 










A WORLD WITHOUT LOVE 

, ^.M 1. . -. p I..HN.77 pr.AiDs7a«i 


EDOIE RAB8ITT 

RCA 1419; 




62 


65 


6 


WHY YOU BEEN GONE SO LONG 

I 1,1 ilT f 1" II Ml 17.1 All I" M»I9UH7 1 


BRENDALEE 






66 




SHE DONT CRY LIKE SHE USED TO 

JR174MD7 (V4t A B>flt>r 1 


JOHNNY RODRIGUEZ 
Epf j4 OS7 ir 




35 


23 


19 


THE CHAIR 

IBCW7«im.c» MRAX DCAiirvi 


• GEORGE STRAIT 

AACA12W.7 




64 




5 


IF 1 DON'T LOVE VOU 

P 70AII .1 RMlPf 1 


JIMI^SER 

MCA^<ieAlVlSIONS274« IKA 


57 


34 


IS 


19 


SOMEBODY ELSE'S FIRE 

6MnHTf.OMfRi lMAAiH7*U7 PROS* PflUWCMI 


JANIE FRICKE 

LCA.lMft'A lAii^Al 7 






4EW 




NOW AND FOREVER (YOU t ME) 

I 1 111 T. 1. ,A. 1 Am f I'.i'^OPCiMi 


ANNE MURRAY 

CAfATOl 5547 




82 






NOTHING BUT YOUR LOVE MATTERS URRY GATLIN AND THE GA-fUN BROTHEIg 










BETTY'S BEIN' BAD 

U I 'J RlA-,r.', iMl MAA4AA7II 


SAWYER BROWN 


(IT) 

V.04 J 






2 


EVERY NIGHT 

M PI7-.."I 11 •^A.71|.«7 lt> 1 


PAKE MCEN'TIHE 


(2 


56 


58 




BABY WHEN YOUR HEART BREAKS DOWN 

7r'< A7t CI WH -jC-S M iiSMi ir^n lA apcic*si 


THE OSMOND BROTHERS 


63 


SO 


46 




irS TIME FOR LOVE 

[IWilllAMSC" JTRJl'. iBAA-UILl "AA.A47t 


DON VYILLIAMS 








2 


GOOOen MARIE 

IBi TlfBin, '.rw MMi 0*7. Ill 


KENNY ROGERS 










THE LEGEND ANO THE MAN 

r 7*171. [...7 7*7 K imA' |- PMTNAM RKllARD ajONIS) 


CONWAY TWITTY 

W*HfC B**Oi * 7 BUM 




j4 


42 




WHAT AM 1 GONNA DO ABOUT YOU 

NK'.yi»7 I'J'AATT. .,AAH,'R( Al . '>CP<1 


CON HUNLEY 






42 


20 


LIE TO YOU FOR YOUR LOVE 

t lyW IR 1 ailWlNll RHlllR OBiLLAAAf MBEILAAA7 JBARR7| 


THE BELLAMY BROTHERS 

W_A CUl^^J^fcfl MCA 








20 


STAND UP 

JAl7«irri7 lI'MAMhll Rfrln*! 777RDCI(MOK7UM> 


MEL MCDANIEL 


69 


66 


63 


23 


TOO MUCH ON MY HEART 

7At7*ltD7 |JII.4i7C*.( 


THE STATLER BROTHERS 


70 


68 


70 


5 


TRY ME 

nfJ'JUlCWlBBjMt*! 1 11 .i«CA«tMi 


BILLY BURNETTt 
Ml.* rufifl*.;74s ML* 


(TT) 


81 




2 


DONT FAU IN LOVE WITH ME 

MAAneCAnPMCRlf 7 l\ JDAltCN H AAC7AEjCC7<i 


LACY J DAL TON 


72 


76 


79 


3 


GOT MY HEART SET ON VOU 

t7t-*'T*.7>Sf77AA/R(DCRA7 B Rf Tff Ai;i 


MASON DIXON 




57 


44 


20 


NOBODY FALLS LIKE A FOOL 

7. 1 AR.irt L 1 . 'r«l ' IPAA 47*. MrtTfCMt) 


EARL THOMAS CONUY 

■C* 14177 


(W) 


NEW^ 


1 HAD A BEAUTIFUL TME 

M77A<K'.AROlM*WC.aAPr7> 


MERLE HAGGARD 


75 


79 




2 


THE BEST THERE IS 

N7*»SO'.l*VMOl7l«lD RCOCCRUMi 


CMARLEV PRIDE 
«:* Mjfci 


76 


73 


76 


3 


WHAT WE GONNA 00 

M ^iTIIVI' IP 1 HUMAN pu^nsow 


GUS HARDIN 




67 


69 


6 


FIVE FINGERS 

n n IR47A07077 IR PtfWCTON OTTWBY) 


RAY PRtCE 

STEP ONL 3b0 


OS) 


NEW^ 


SHOE STRING 

J aE 'tHf rt 1 7 Mnc.is n r.n 1 71*1 1 


MEL MCDANIEL 


79 


60 


52 


22 


1 DON'T MIND THE THORNS (IF YOU'RE THE ROSE) 


LEE GREENWOOD 

MC» IJftW 


K) 


70 


55 


20 


YOU MAKE ME FEEL LIKE A MAN 


* RICKY SKAGGS 


81 


85 




2 


BREATHLESS IN THE NIGHT 


CHUCK PYLE 




NEW^ 


THE LONELINESS IN LUCrS EYES 

H B(( nf t1 iD * Of 1 


JOHNNY LEE 


® 


NCW^ 


BALLAD OF THE BLUE CYCLONE 

RSU .l**- "1 ■■ i-^'iUy 


RAY STEVENS 


® 


NEW^ 


N()WJ'VE COT A HEART OF GOLD 


SONNY CURTIS 
STTFM 1 10185 


® 


NEW^ 


YOU ARE THE ROCK (ANO FM THE ROUmG STONE) 

M>7AW.A«t )ArASC*»|l*ll\l7i 


CARL JACKSON 


IS 


74 


57 


14 


SHE TOLD ME YES 


CHANCE 

mftOJff SS4 1 7B T PCHyORAM 


® 


NEW^ 


MISSISSIPPI BREAK DOWN 

7' ■ ' -.1 ^.'> 1 ' r A A177C,1 


TONI PRCE 

LUV 1)4 


® 


NEW^ 


TllUSt Mi MORIES OF YOU 


PAMTiatS 


<9 


63 


60 


7 


AMERICAN WALTZ 

MM*. ,*1.L t7M ll.Ir.llMC*! IStAlS 1 CATIfTll BRUM t St ISIR) 


M^ffLE HAGGARD 
t«C U 01'J4 


90 


71 


59 


13 


1 DON'T WANT TO GET OVER YOU 

R S^ACll J M 'A *'.77t If) fiSAf^-'.'A A IATRtOi DAllEm 


THE WHITES 

MCA tunB57««7 MCA 


91 


87 


82 


23 


I II NEVER STOP LOVING YOU 


GARY MORRIS 

MRNfRBIKK 7 JitA7 


92 


84 


72 


19 


BREAK AWAY 

' '1^ luTBCXJlSOn W»<XYF(LDI 


• GAIL DAVieS 
•KA 14IM 


93 


75 


67 


9 


TIMBLRLINE 

, MAHll ii-il'.'.r 17,7 7 (E HARAAiS PAfMACBlErt 


EMMYLOU HARRIS 

MWmiHBKtn 7 7M^J 


94 


90 


87 


II 


SOME SUCH FOOLISHNESS 

NIAHP 7,< 1 1 1^.H , 111 A IVAOll 


TOMMY ROE 

MfA rLine^.'MI MCA 


95 


8! 


74 


17 


THEY NEVER HAD TO GET OVER YOU 

fl ;'-7.A7.1. 7A. 1.1 1 1- ri I. .1, M, ..-,1 .HE MWCCITAEI 


JOHNNY LEE 


96 


91 


88 


24 


HANG ON TO YOUR HEART 

BAACEKiSlEMAUB jPPS7«'i»'<,7tl(Ai 


EXILE 


97 


92 




2 


PINKCADHIAC 

MDAAiei JDOI*EllDA7Rr;77TrtiSPRWC.Snf7*7 


KEVIN PEARCE 

CWI-VWO (1/ 


98 


9« 


91 


17 


GET BACK TO THE COUNTRY 

71 «iAtf.l. H AI'IT- n RRa'.C.'.I MAiriRiTi 7(XPlCl 


NEN. YOUNG 

CtiriN 7 t9tt3 WAar«R|MA 


99 


80 


75 


8 


EVERYTHING IS CHANGING 

r 4 NTM*,'., M Ml .. I'. 1 J :rf<J» ftp ft H»)S 71 


XJHNNY PAYCHECK 
AMil37' 


100 


89 


77 


6 


1 JUST CAME BACK BRUCE HAUSER & THE SAWMILL CREEK BAND 

B MI47AI II, J PI4 i.MTir.tClAi 1 rormEl C0*«O>r4S?00 



o 



Pro«jti(.lv With th* (;tpjlr-,l Jirplj^ 
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FOR WEEK ENDING JANUARY 25. 1986 



Billboard Hot Countiy Singles SALES & AIRPLAY 

A rMAIng ot lh« lop 30 (uufilrr tin(l«k by ul»» «(HI Mrptiy, ratp*cllv*lr. r*f*r«nct lo •«cli lillt't iompu»>l« pottliofi <mi II>« main Hot Coufitry S-ntlvt (tijrt 





SALES 

/ -J / tITU 


AR1ISI 


HOTCOUNTRV 
POSITION 




2 


NEVER BE VOU 


ROSANNE CASH 




2 




JUST IN CASE THE FORESTER SISTERS 


2 


3 




HURT 


JUICE NEWTON 


3 


4 


4 


MEMORIES TO BURN 


GENE WATSON 




i 




MAKIN' UP FOR LOST TIME CRYSTAL GAYLE/GARV MORRIS 


4 


t 


12 


OLD SCHOOL 


JOHN CONLEE 




7 


[1 


1 TELL IT LIKE IT USED TO BE 


T GRAHAM BROWN 




1 


15 


THERE'S NO STOPPING YOUR HEART 


MARIE OSMOND 


; 


9 


14 


BURNED LIKE A ROCKET 


BILLY JOE ROYAL 


12 


10 


13 


VOU CAN DREAM OF ME 


STEVE WARINER 


10 


n 


2\ 


COME ON IN 


THE OAK R10GE BOYS 


9 


12 


J 


BOP 


DAN SEALS 


u 


13 


19 


THE ONE 1 LOVED BACK THEN 


GEORGE JONES 


13 


14 


18 


THE DEVIL'S ON THE LOOSE 


WAYLON JENNINGS 


15 


IS 


26 


THINK ABOUT LOVE 


DOLLY PARTON 


16 


It 


j4 


IT'S JUST A MATTER OF TIME 


GLEN CAMPBELL 


14 


17 


30 


1 LOVE VOU BY HEART SYLVIA & MICHAEL JOHNSON 


17 


11 




MORNING DESIRE 


KENNY ROGERS 


29 


11 




YOU ARE MY MUSIC. YOU ARE MY SONG 


C.MCCLAIN'WMASSEY 


19 


2« 


3 


HOME AGAIN IN MY HEART NITTY GRITTY DIRT BAND 


IB 


21 


7 


(BACK TO THE) HEARTBREAK KID 


RESTLESS HEART 


21 


22 


le 


ONLY IN MY MIND 


REBA MCENTIRE 


32 


23 


2« 


DOWN IN TENNESSEE 


JOHN ANDERSON 


23 


24 


10 


HAVE MERCY 


THE JUDOS 


41 


2S 




OKLAHOMA BORDERLINE 


VINCt GILL 


25 


26 


29 


FAST LANES & COUNTRY ROADS 


BARBARA MANDRELL 


26 


27 


27 


1 COULO GET USED TO YOU 


EHILE 


20 


21 




PLEASE BE LOVE 


MARK GRAY 


24 


29 




WHArS A MEMORY LIKE YOU 


JOHN SCHNEIDER 


28 


30 




PERFECT STRANGER 


SOUTHERN PACIFIC 


22 





HOTCOUNTRV 
POSITION 




2 


NEVER BE VOU ROSANNE CASH 


1 






JUST IN CASE THE FORESTER SISTERS 


2 






HURT JUICE NEWTON 


3 






MAKIN* UP FOR LOST TIME CRVSTAL GAYLE/GARV MORRIS 


4 


s 


9 


OLD SCHOOL JOHN CONLEE 


6 


6 




MEMORIES TO BURN GENE WATSON 


5 




1 1 


THERE'S NO STOPPING YOUR HEART MARIE OSMOND 


t 


i 


12 


1 TELL IT LIKE IT USED TO BE T GRAHAM BROWN 


8 






COME ON IN THE OAK RIDGE BOYS 


9 


10 


1 


BOP DAN SEALS 


11 


11 


14 


VOU CAN MCAM OF ME STEVE WARINER 


10 


12 


16 


THE ONE 1 LOVCO BACK THEN GEORGE JONES 


13 




15 


BURNED LIKE A ROCKET BILLY JOE ROYAL 


12 


14 


18 


IT'S JUST A MATTER Of TIME GLEN CAMPBELL 


14 


15 




THE DEVIL'S ON THE LOOSE WAYLON JENNINGS 


\b 


16 


20 


THINK ABOUT LOVE OOLLV PARTON 


16 


17 


3 


HOME AGAIN IN MV HEART NITTY GRITTY DIRT BAND 


18 


IB 


22 


1 LOVE YOU BY HEART SYLVIA & MICHAEL JOHNSON 


1/ 


19 


21 


1 COULO GET USED TO YOU EXILE 


20 


20 


23 


YOU ARE MY MUSIC, YOU ARE MY SONG C MCCLAIN/W MASSEY 


19 


21 


25 




22 


22 


28 


PLEASE BE LOVE MARK GRAY 


24 


23 


8 


(BACK TO THE) HEARTBREAK KIO RESTLESS HEART 


21 


24 


24 


DOWN IN TENNESSEE JOHN ANDERSON 


23 


n 


28 


FAST LANES & COUNTRY ROADS BARBARA MANDRELL 


26 


26 


27 


OKLAHOMA BORDERLINE VINCE GILL 


25 


27 


30 


VOU SHOULD HAVE BEEN GONE BY NOW EDDY RAVEN 


27 


28 




WHAT'S A MEMORY LIKE YOU JOHN SCHNEIDER 


28 


29 




1 SURE NEED YOUR LOVIN' JUDY RODMAN 


30 


30 




DREAMLAND EXPRESS JOHN DENVER 


31 
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COUNTRY SINGLES 

BY LABEL 

A ranhinit of dlklnbuting labels 
by Ibtif number of Wt% 
on Ibc Hol Country Smiles cfiart. 



LABEL NO 


OF TITLES 




ON CHART 


MCA (IS) 


20 


MCA/Curb (41 








RCA (17) 


IB 






WARNC R BROS. (13) 


14 


f Allan /II 




EPIC 


1 2 


CAPITOL (6) 


1 1 


Cspllol/Curb (2) 




MTM(2) 




Liberty (U 




COLUMBIA 


9 


POLYGRAM 


4 


Mercury (4) 




ATLANTIC 


2 


AIlanlic/Amenca (2) 




EMI AMERICA (1) 


2 


EMI America/Curb (1) 




AMI 


1 


COWBOY 


1 


LUV 


1 


ORLANDO 


1 


STEEM 


1 


STEP ONE 


I 


TEXAS 


1 


URBAN SOUND 


1 



COUNTRY SINGLES A-Z publishers/performance rights/sheet music 



lOes CMWU Of WUM 

< Oinem mncjOintmM. ascap/h«i. ascat/hu 
tm 

iCmdAiwice.BMI'GnndCait'ban BMD 
AHCKANHMTZ 

<«t ASCAf.TM Swr ASCAP.Wtkr tiM>r^ 
ARl£K 

BAST men rout Hum bruks oown 

iCoUwBndie, UCAP. 
(BACHTOTHOHEARTatCM KfO 

<NB (M BMI/Wimer Hone it Uax. BMIf 

6AUA0 or nc blue ctcioni 

nanM) BHli 
THE BCST rHERf IS 

BCrm BtM BAO 
>T«i SMi/Bu^ BMIr 
BOf 

iHHC A5CAP/&MCI Villi ASCAP.IVEB IV BHIi 
BBCMWHV 

'Um Htyv HSOfi.'Mii* A$CAP->Jn 01 M*»tfc, 

BiUTMIiSS IN m NIGHT 
iB«tNnoM> aMlj-Vjicna, BMri 
BUmfDUIEABOCKT 

.i*r«r ASCAP.-BiUt Mow ASCAr/Tamn.ASCAP' 
CAJUHMOON 

<Hj*<leir«i*t. BMI/fWiT BMI/HMh Mmk. 

B«i) 

THtCMAIR 

Trte. SMI/Urry BultM BMl/BUtkmod. BMij 

COMC ON IN (YOU OlO TM( BEST TQU COUIil) 

'E>ttM>vJ ASCAP Rrij KiCAyt 

TX DCVIll ON rat LOOSf 

(bwkle. ASCAPr'GcWtne. ASCAI*) 

OONT FAU MUM WITH ME 

iAI|w. BUM I 

OONT uNBCBcsniun m love fob you 

IMCA. ASCAf/D<<«nond Hdmw ASCAPfWinwr CMfa^ 
Antan. BMI/DDrtt. BMI/tt*«i, ASCAP/Pilchvorks. 
A5CA?, 

DOWN IN TUMESSU 

lApnf ASCAP/MnCH Mtich.ASCAfn 
DBtAHlANS UPBCSS 

<Ct<n<> MountMn. ASCAPl 
EVtft NICHT 
<titf Vtir*i DMIJ 

EVEirroAf 

(Peer itiipfjtw*!, BMi' 



« (VIimNINCISCNANCINfi 

<Kfn Sliilv BWl'^rfm Duit. ASCAf ) 
Zf f AST LNKS B COUNTirr BOAOS 

n FrVE FIMERS 

<Umti>t. eMI C'tru Heyv ASCAPl 
n on BACH TO THE COUHm 

iS** ASCAPl 
U GOOOBTE MAItlE 

iC^tm BWI Muvt t'tt A&CAF^l 
Tt GOT Mr HEABT SET ON VOU 

iSotoaImi. BHI.'N?0. BMI'NrO. BMI) 
% HANt ON TO YOUR HCAVT 

Tree evi/Paalc tiland. BMI) 
41 HAVE mKI 

'Irving, BMI] 
11 HOME AGAIN IN HT NCMT 

'Hnna EtcA'ri Asfliini. BMI/Bliipj|e. BMI/Saeen 

dtm-lMt. BMi/HoM ft SUn. BM1> 
3 HURT 

(CBS, ASCAP 
n I COULD GET USED TO TOU 

iT'W BMI/Pitifiit HUM BMh 
79 I DON'T ttINO THE THO*NS (If YOU'RE THC ROSE) 

iMonn IjmrrUnF. BMI/Uwcli %vii. BMi.Pultmin 

Btfir 

» 1 00N7 wAin to cn ovu VOU 

ffrM. BMI^Rxk^R ASCAP'POMT, BMIl 
74 I HAO A BEAUTIFUL THH 

tlnoitil BMI. 
IBO I JUST CAME BACA 

iPktIk itUfMl. BMi/Cafwi BMI/tKk A B"! ASCAPi 
17 I LOVE rOU BT HEAffT 

'SoflMbotfr'i SESAC) 
M I SURE NCEO VOU* lOVtN 

lUiKic Anw ftSCkPi 

• I Tm rr UKf IT u«d to be 

iltf. BMI/Cuni ASCAPl 
M ir I DONl LOVE TOU 

(Swthmtl. BMI) 
91 ru NEVER STOP LOmiKVOB 

tmvt Cofp 01 AfMca. BMIAmBi, 

ASCAP/Paltfiwkj. ASCAP) 
n INOVEBMIHIMT 

iRKk Han ASCAP. 
X irS FOUR IN THE HORNtNC 

iTin, IMIj 
14 rrs JUST A HATTU Of TIME 

ilam. BMl/Tmai Sqtora, BMl) 
U ITS TMK FOR LOVE 

(HjaOmwrlBMl/HarteMini BMI) 
7 JUST M CASE 



iPaci'ii liUnil.ftMt T'« BMh 
e THE LEaHD AND THE HAN 

ilrn, AMI Con t»tv. HSCAPt 
V LIE 10 VOU FOR TOUR LOVE 

iRire Blue. 4SCAP Bm»rrf Brn , ASCRP/SMtpte 

CrtM, BMi; 
B2 THE lONEilNESS IN lUCV S PES 

iW'^Am BMI Tj^im BMIi 
m lONCLY DAYS lONELT NIGHTS 
AMD AS:Af RDvrti) ASCAP 

4 MAUN UP FOR LOST TIHC 

iWB «SCftP,(*TMonii.A5CAP,it*dv 
• SC*P, Pllchworti ASCAPj 

5 MEMORIES TO BURN 

iTrft. flfii C'0«li»r. »SCAPi 
B7 MISSISSIPPI BR(AK KXNN 

rLiltlcArMKN BMI' 
Ji MOmiNG DtSIRE 

iLwtii ASCAP PihliwoAv. ASCAPl 
1 NEVER BE TOU 

iGonc&trH ASCAPl 
73 MBOOT FALLS UKE A FOOl 

lAfiril ASCAP.-NtwWMlUsrt ASCAP/BMin004, 

BMI/LJfWOt Hu-.'C, BMI 
S9 NOTHING BUT VOUR LOVE KUTTIRS 

tlt'iy Cjliifi, BM'I 
M Wm AND f OREtff R (VOU ft ME) 

iA<rt«t< BMI. K. ni BMI 'Cttrvw Tiwij. 

BMI.'Cab'stiM Phrx. ASCAP> 
H WW I'VE COT A HEART or COLO 

rT(N BMI I 
a OKLAHOMA BORDCRllNE 

iBrwI'l BUi/Coo'aHl. ftSCAP/QiMitt. ASCAP/A»til, 

ASCAPl 
« OlDBLUtVOMLCR 

(lUurbiltv. ASCAP) 
ft QUI SCHOOL 

iMCA. ASCAP.Don ScMtU. ASCAPi 
U THC ONE I LOVIO BACK THEN OHE COtvnn 

SONG) 

lAifte. BMI) 
12 ONlVtNMVMINO 

I jKh ft e^l ASCAP RttiJ Wclntnr. ASCAPi 
22 PUfia STMNGEt 

iTbit 1 W*u) Si< BMI/Lmi locrih. BMIi 
IT PtNK CADILLAC 

iBiLic* S(HiP|ilKn. ASCAP) 
24 PtlASCBELOVE 

I MCA. ASCAP, Hwfer S'lV ASCAP) 
SO SHE AND I 

(MCA. ASCAP.Prt(»»wo«ki AiCAPi 
S4 SHE OONT CPV U« SHE U5E0 TO 



fCfou «m ASCAP] 
•ft SHE TOlO ME VES 

Coudlj^ BMI 'AnMi. 8MII 
n SHOE STRING 

lOidl' fml-. BMI MollNY TMgw. ASCAP) 
U SOME GIRLS HAVE ALL IHl tUCK 

iBiitinp A5CAP A(»il. *5CAP| 
91 SOME SUCH FOOLISHNESS 

iBtinmod BMli 
S? SOMEBODV ELSE^ riRE 

iLortWleei 6Mti 
tft STADOUP 

\CM Triendi. BML-Crou Mn. ASCAPl 

» snuHURim-HE 

iFairfAmt BMI I 

49 smriR AND smmR 

rSWto eio»im ewii 
7 THERTS NO STOPPING VOUR HEART 

iMothc Urtvr. A^CAF llviccCkwil. BMIi 
9S THEY Htm HAO TO Cn OVER VOU 

iRkIi Hatl. ASCAPl 
1( THINK WOBTLOVC 

iMallvM. ASCAP/ CMhMpaldt. ASCAP/B«o. ASCAPt 
« THOUHCHOMCSOrvOU 

(B'MMirw, BMIi 
S) TIMBIBUK 

(Emnmou. ASCAP.'innnt BMIi 
19 TOO MUCH ON MT HEJUTT 

iSliHr' BK'Mf. BMI 

70 TRVHE 

ie#t Bmu ASCAP iK-J-JTrs. BMli 
41 MEVEGOTAGOOOriRCGOIN- 

iMCA A5C«P,Piltfii»>rhi ASCAPl 
It HHAV AM I GONNA 00 ABOUT VOU 

li|>««ro BMI A 'UMii: BWIi 
Tft WHAT WE GONNA 00 

'Wj'np Brv.. ASCAP RHi^. ASCAP/Oru. 

ASCAP. Wmwi EMIiJ BMl 'WikhfNxkrt. 

BMi/lt«r>ft TaiiH'larw. BMD 

71 WHArSAMCHORVLIREirOtt(OffiNCINAlOVl 
LIKE THIS) 

Oeiimui. ASCAP'1}u>Bxyi| ASCAP,' Aljtuiaia 6mi, 
ASCAPl 

47 WHtU THE MOOH-ft W TOWN 

Mvw C(tT. ASCAP' CarnNnc, BMIi 
U WHY TOU BEEN CONE SO LONG 

lAcult RoK Oli'vU-Ml. BMI) 
U A WORLD WITHOUT LOVC 

(BnwpMcli, BMI/D(t)Om. Bmmumm. ASCAP) 
IB VOU ARt MT MUSIC, TOU ABE HT SOflC 

(On Ha«k. ASCAP/SMKllgppet. ASCAP/Jm Cartn. 

ASTJiP) 



IS lOU AH THE ROCR (AND I M THC ROLLINC STONQ 

I lack ft Ciffiton ASCAPi 
IB TON CAN DREAM or HE 

(Sirvr W«>iw BMI S^rw BHil 
IB VOU MARE ME FEEL LIKE A MAfI 

iHall (.ViffH HMi kickiSh^'. eMli 
27 VOU SHOULD HAVE BEEN CONE 81 NOW 

IRmo Sdmi, ASCAP'M<rtjtl H Comma 

ASCAP.XoNiin Cowl. ASCAPi 
37 VMRMUHMnAJNTWMATlTUftEOTOBC 

aaoxkra. BMI.'Chrn<«o«). BMI 'Pin|ola, 

BMI/Cafeen, BMH 
IS VOU BE SOMETHING SPECIAL TO HE 

iStA ft B-n ASCAP 'C«>4KM>n. ASCAP/Rcfti 

Mcfm^t ASCAPl 



SHEET MUSK AGENTS 

irc kilted lor p<ano vocal she^ mujic copies 
■ftd mar '^ot repieiant mned folio ngMi 

ABP Apnl Btackwood CPP CoiucntM PICIurM 



ALM Abno 

B M BHwtnMiiK 

B 3 Bit Trwea 

BP 8radl*> 

CHA ChappafI 

CLM Owrr> Lane 

CPI r>m.TV} 



HAN HAflSCfl 

HL HaUaonard 
IMM Ivan Mogul' 

MCA MCA 
PSP P«f Soirth»rn 
PlY PV|rnxH(th 
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CLUB PLAY 

Compiled Irom 4 njtiorul sample of ddnce dub pl«rlitts 




12 INCH SINGLES SALES 

Compiled from 4 nJtM>n»l tample ol reUil tlore ules feporli. 



AHTIST 



CD 


2 


2 


10 


f 

LOVE'S GONNA GET VOU 

AftRMRSBOs u.'njpi 1 a< No On# 


JOCELYN BROWN 




CD 


2 


2 


10 


LOVE'S GONNA GET Y04J ^ ^ 

*MW«H iiF»Mt 0 .'OJAF 1AF^#IW0UFF« 


JOCELYN BROWN 


CD 


3 


3 


10 


SLAVE TO THE RHYTHM uui»«nu. rst*r.o .woii cumx ♦ GRACE JONES 




CD 


3 


3 


10 


SLAVE TO THE RHYTHM maf^maftan rvA^o v 5*013 cawtoi 


• GRACE JONES 


3 


1 


1 


8 


GO HOME (REMIX) tamia 4^;3ig Motown 


* 5TEVIE WONDER 




3 


1 


1 


8 


CO HOHK (REMIX) 'aaia aam'C koioaff, 


• STEVIE WONDER 




4 


4 


1 


NO FRILLS LOVE (REMIX) cixix o.-o<ii v»<»*i<i)i)<» 


JENNIFER HOLLIOAY 




CD 


4 


4 


8 


NO FRILLS LOVE (REMIX) raFFtF* o;o*ij w«Ft*ReBOS 


JENNIFER HOLLIDAY 




5 


8 


7 


DIGITAL DISPLAY (REMIX) Mc< !M! 


♦ READY FOR THE WORLD 




CD 


5 


8 


7 


DtOrTAl DISPLAY (REMIX) - a 


• READY FOR THE WORLD 


Ce) 


12 


23 


i 


COLONEL ABRAMS (LP CUTS) mo 


COLONEL ABRAMS 




CD 


12 


23 


S 


COLONEL ABRAMS (LP CUTS) ««:a aacasmi 


COLONEL ABRAMS 


7 


t 


7 


10 


'iJ!™'?"/"^'- '"^ * L'SA CULT JAM WITH FULL FORCE 




7 


6 


7 


10 


CAN YOU FEEL THE BEAT « LISA LISA CULT JAM WITH FUU FORCE 

r > ..WniA AA(->S><)5 . 




13 


19 


7 


ON THE PARK/INTO THE (WOOVE <>mT luxono » iK Futuat uf» REIKIE 




CD 


13 


19 


7 


ON THE PARK/INTO THE GROOVE •!»<!<" ivxmfs 0. fx 


UTunfi.. REGGIE 


CD 


14 


22 


5 


STAND BACK >» * ; I'.o 


* STEPHANIE MILLS 




CD 


14 


22 


5 


STAND BACK -ACA init 


« STEPHANIE MlaS 


10 


9 


10 


10 


LET ME BE THE ONE IREMIX) ka rvi k.k 


• FIVE STAR 




10 


9 


10 


10 


LET ME BE THE ONE (REMIX) «ff.a f^ iA.-jt 


* FIVE STAR 


11 


I 


9 


8 


ONE MORE TIME (REMIX) rniuuei 44o%,-<« 


THIRD WOWLD 




11 


S 


9 


8 


ONE MORE TIME (REMIX) . on«sui a««5;so 


THIRD WORLD 




IS 


20 


1 


EXPOSED TO LOVE >i«i> >c> <>4;i, k> 


EXPOSE 




eg) 


15 


20 


8 


EXPOSED TO LOVE aiwu adi wj* fkj 


EXPOSE 


(3?) 


24 


43 


4 


LIVING IN AMERICA vrr' sncR 4;'>m)ip [f>- 


JAMES BROWN 




dD 


24 


43 


4 


LIVING IN AMERICA stall. BOOi Hi fsJio 10c 


JAMES BROWN 


Cm) 


23 


4« 


4 


THC SUN ALWAYS SHINES ON TV (REMIX) MRMKBHK omio ♦ A.HA 






23 


46 


4 


THE SUN ALWAYS SHINES ON TV. (REMIX) .«ui«F. itic 


0 iOAlo ♦ A.H* 


CiD 


17 


17 


1 


LIRE THIS c *-'iw<*iK.»aL o.'M iaw'as' 


CHIP E INC FEATURING K JOY 




CS) 


17 


17 


8 


UKE THIS UJ ...E»...iio~»i c .'M FANF.,. CHIP E INC FEATURING K JOY 


16 


10 


12 


8 


S'?™"? fj"' " ♦ tURYTHMICS AND ARETHA FRANKLIN 




IE 


10 


12 


8 


SISTERS ARE OOIH' IT FOR THEMSELVES » eurvthMICS AND ARETHA FRANKUW 

i^int 1 A:ai 


CO) 


It 


28 


5 


JOHNNY COME HOME/BLUE m.<n» mu 


FINE YOUNG CJVNNIBALS 




dD 


18 


28 


i 


JOHNNY COME HOME/BLUE F>s •"-..-K't a«.a 


FINE YOUNG CANNIBALS 


IS 


7 


6 


9 


KRUSH GROOVE (LP CUTS) oAinta lan I 


VARIOUS ARTISTS 




11 


7 


6 


9 


KHUSH GROOVE (LP CUTS) FtAtMFi bpw !h:K 1 


VARK3US ARTISTS 




20 


34 


5 


LOSE YOUR LOVE/AVE MARIA s«t o .M4i ; m 


35 BLANCMANGE 




CS) 


20 


34 


5 


LOSE YOUR LOVE/AVE MJUUA »>t 0 »ai; fmrmifi sfios 


BLANCMANGE 


CS) 


27 


42 


S 


GOOD TO THE LAST DROP mat fiateau nr^dcj) 


CBANK 




CD 


27 


42 


S 


GOOO 10 THE LAST DROP>FfiF^AtfA„,«oo3J 


C BANK 




22 


31 


6 


CITIES IN OUST ^EFFEN c ;aj*» -Hunnv bbos 


♦ SIOUXSIE AND THE BANSHEES 




CD 


22 


31 


6 


CITIES IN DUST M"EF. 0 rpjw AUirnnimm ♦ SIOUXSIE AND THE BANSHEES 




If 


IS 


9 


DON (^ICHOTTE njii'estnp 


MAGAWf «0 




22 


16 


16 


9 


DON QUKHOnt 8AJA ■ v> FUF 


MAGAZINE 60 




42 




2 


MY HEART GOES SANG if^c ttoiiii 


DEAD OR ALIVE 




(D 


42 




2 


MY HEART GOES BANG c°r a^io^f:: 


DEAD OR ALIVE 




4C 


49 


4 


REFLECTIONS/SORRY WRONG NUMBER F>ira>o Muiootnt EVELYN THOMAS 




(M) 


46 


49 


4 


REFLECTIONS/SORRY WRONG NUMBER oicok ^a u 


lu rso*ni EVELYN THQMAS 


2S 


2S 


33 


6 


ALIVE AND KICKING ai....^ > . i^s 


♦ 5IMPIE MINDS 




25 


28 


33 


6 


AUVE AND KICKING -Au > i. 


♦ SIMPLE MINOS 




30 


30 


6 


NO ONE CAN LOVE YOU MORE THAN ME 


THE WEATHER GIRLS 




2i 


30 


30 


6 


NO ONE CAN LOVE YOU MORE THAN ME 


THE VfEATHER GIRLS 


27 


11 




14 


BABY TALK WAF«GUAI*EI W ftl 


« ALISHA 




27 


11 


6 


14 


BABY TALK (Aficuaffd v% e4 


* ALISHA 




38 


39 


5 


I'VE GOT MY EYE ON YOU fviokamic iwi;o< 


BLACK IVORY 




® 


38 


39 


5 


IVE GOT MY EVE ON YOU fvaf«<ia>fc fuijof 


BLACK IVORY 


® 




P MACHINERY ;tf isuuo o<m» 


PROPAGANDA 




(D 


NEW^ 


P MACHINERY rn seafooamj* 


PROPACMNOA 


(S) 


NEW^ 


HOW WILL 1 KNOW (REMIX) afkia adi wai 


♦ WHITNEY HOUSTON 




(D 


NEW 


► 


HOW WIU 1 KNOW (REMIX) afkfa aoi iaaa 


♦ VmiTNEY HOUSTON 


31 


34 


37 




JOHNNY THE FOX ,h1f"». bao luooin 


TRICKY TEE 




91 


34 






JOHNNr THE FOX ^ainFA^eAiiLi oohf 


TRICKY TEE 


(D 


NEW 


► 


HOW TO BE A ZILLIONAIRE (REMIX)/TOWER OF LONDON « fj^ 






NEW^ 


HOW TO BE A ZILLIONAIRE (ReMIX)/TOWER OF LONDON « ug- 

AFffiruf" AAA 1A; 1 POI rt-,BAFF 


(D 


41 


- 




ALL OR NOTHIN'MCA.-jeai 


JIMI TUNNELL 




CD 


41 


- 




ALL OR NOTHIN' >ka .-jwi 


JIMI TUNNEU 


(S) 


NEW^ 


THE BOTTON LINE/BAO cmuxbia umnt 


BIG AUDIO DYNAMITE 




® 


NEW^ 


THE BOTTON LINE/BAD coiuueiA aao^jja 


BIG AUOtO DYNAMITE 




33 


27 


8 


THE MAGIC. THE MOMENT fax »». MM <oi 


SUBJECT 




3S 


33 


27 


8 


THE MAGIC. THE MOMENT fum mm mx. 4oj 


SUBJECT 


36 


43 


48 


5 


SECRETS MOMP^ f«tBAl AT^Anl^ 


NATALIE COLE 




X 


43 


48 


5 


SECRETS MCt)*a> 0 96fAI AILAWTK 


NATALIE COLE 


® 


U 




2 


SHE SEUS SANCTUARY UK o;o4o; »A«t<f>M>rn 


♦ THE CULT 




dz) 


H 




2 


SHE SELLS SANCTUARY sfffc d ^oaof »uihii< 


♦ THE CULT 




26 


11 


11 


TARZAN BOY A-AMHAmF. « S60i i CAmOA 


• BALTIMORA 




3i 


26 


II 


11 


TARZAN BOY AAAriMAnAFi « S60l 1 CAfltOl. 


* BALTIMORA 




32 


26 


9 


IF 1 RULED THE WORLD >aiffcu» mi 2H i 


KURTIS BLOW 




39 


32 


26 


9 


IF 1 RULED THE WORLD HtKrum usa 1 


KURTIS BLOW 


CD 


NEW^ 


SKIPS A BEAT mofoww a^^^aac 


WARP 9 




® 


NEW^ 


SKIPS A BEAT «a.dfcwf Ai.bwc 


WARP 9 




47 


47 


4 


SLEEPING BAG (REMIX) »a»f<fi mK o roiA« 


• 22 TOP 




® 


47 


47 


4 


SLEEPING BAG (REMIX) 'AaxFieiKn ojoiaa 


• ZZ TOP 


® 


48 




2 


LE(UON Jivl EllCTFWJIOl MJt AHISTA 


MARK SHREEVE 






48 




2 


LEGION liA ELK ^FFO JEDI 94^9 AFFiSTA 


MARK SHREEVE 


® 


NEW^ 


WHAT YOU NEED ailaf<tic oiu» 


INXS 




Cfi) 


NEW^ 


WHAT YOU NEED at^aiifk: 0 


INXS 


® 


NEW^ 


LE(aS rH«>^if a.a a.-*1a 


• ART OF NOISE 




® 


NEW 


► 


LE(aS v'uFFl'jlL'^ 4.A 4.">J4 


♦ ART OF NOISE 


® 


NEW^ 


HE'LL NEVER LOVE YOU (UKE 1 DO)/l WANNA MY 1 LOVE YOI4 FREDDIE JACKSON 

LAFAlOl ^ ISZI 3 




® 


NEW 


► 


HE'LL NEVER LOVE YOU (LIKE 1 DO) 

CAPFtOA * J 


♦ FREDDIE JACKSON 


« 


19 


1! 


9 


HUNDREDS AND THOUSANDS (EP) aaca iwia 


BRONSKI BEAT 




4( 


19 


18 


9 


HUNDREDS AND THOUSANDS (EP) aac. jaojf 


BRONSKI BEAT 




X 


21 


10 


MY MAG/C MAN MAF^MfFSDos o^oj^e 


ROCHCLlf 




47 


36 


21 


10 


MY MAGfC MAN ArAFFt^ta o.^oiFb 


ROCHELLE 


48 


35 


29 


9 


CURIOSITY M A . ;ist 


♦ JETS 




48 


3S 


29 


9 


CURIOSITY a .-.AAA 


♦ THE JETS 


49 i 


NEW^ 


PRECIOUS LITTLE DIAMOND ifhc it mm 


F0« THE FOX 






NEW^ 


PRECIOUS LITTLE OlAMOftO tPK twin 


FOX THE FOX 


.50.' 


NEW^ 


ROCK ME AMADEUS •»« r ..i-u 


FALCO 




(50) 


NEW> 


ROCK ME AMADEUS aam ^a i.-i%o 


♦ FALCO 


KOUTS 


Trilci wtth f*j\itrt 
clurl pol«fili«l 


1 IN THE MORNING TIME TRAMAINF aaa- 

2. I'M YOUR MAN V»HA^" , ,,uM«ia 

3. CHAIN REACTION (REMIX) DIANA ROSSffca 

4. WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) BILLY OCEAN 




BREAKOUTS 


Ttlitt «..I|> tuIuFr 
ch*ri poFtn1i«l. 


1. IN THE MORNING TIME TRAMAINF aam 

2. I'M >DUR MAN AHAf,V ..KiAAU A 

i. CHAIN REACTION (REMIX) DIANA ROSSka 

4. WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) BILLY OCEAN 


la 

c 
a 


tMWd on club prtv 
th-l •«* 


S. IF YOU SHOULD EVER BE LONELY (REMIX) VAl YOUNG rxm 

*. BABY DONT STOP ME QUEST FOR LIFE iittKi^ 

7. COMETOMYAIO^JMPIvnrDiiFAFRA 

(. RESPECT YOURSELF (REMIX) THE KANE GANG lOOM 




b*\*c or ijttA 

FefFOFin) ihn mt 




S. IF YOU SHOULD EVER BE LONELY (REMIX) VAL YOUNG conn 

t. BABY DONT STOP ME QUEST F(5R LIFE si»bf»of<f 

7. COME TO MY AID SIMPLV REOfifaifia 

$. RESPECT YOURSELF (REMIX) THE KANE GANG eofoofa 



' •>th (hr |p«ftnl Of Clwb pby inrfM%r thi\ wm* ♦ Vidro clip AiirA>Ub.lily • Becordinc \ntUiMr, A»»n Ot *m**>CJ (RlA*» tertitK«ioo 

»If^ of Of* fT^lllM^f^ ufMis A BiAA tefti<>Ut'On fo' o< '•0 rriiliiof H PkO'^-. unOi^r Club Pi*v nr 1 7 '^ch u^ic^^ othvr^np iKfrtatrO 
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BILLBaARO JANUAR 



by Brian Chin ^^^M. 



by Brian Chin 

Singles: TuiuUh Moon't if 

You Want Loie" (Beauty and the 
Beat, 201-353-82941 combiinfs melo- 
dy and powerful rhythmic punch as 
effectively as any of the huge teen 
beat records of the past year— such 
as the Wit& by Lisa Lisa, Skipworlh 
& Turner or Princess; that's how 
good it is . . Erasure'! "Who Needs 

J Love Like That" (due imminently on 
Sire) is more pop-Euro than was 
V'ince Clarke's Yazoo work, though 
resemblance to the latter brought 
the first boost in clubs; it's a real 

^ crossover possibility. U.S. buyers 
get the bonus of a follow up single, 
"Hetvenly Action," another Moyet- 
aounding record (post Vazoo Moyct 
with Jolley/Swain, yet!), along with 
"Push Me Shove Me," another very 
worthwhile song . . Kr>'sto)'8 "The 
Things That Men Do " (Epic), chart- 
ing this week, is in the Klymax.x 
style, with a long, tricky Louil Silas, 
Jr. remix. 

Odds and ENDS; Haywoode-a 
"Arrival" album (Portrait) has the 
aame fresh, youthful sound of the 
Rye Star hits and, thanks to multi- 
ple production hands, it's a sort of 
catalog of London dance styles: 
from Waierman/Stock/Aitken. 
there are two ace Kashif-style pop- 
funkers. "(Jetting Closer " and "You 
Better Not Fool Around ", an attrac- 

» lively simple "Single Handed" from 
Lynton Naiff and Mike Myers: 
from the Quick, producers of 
"Roses, " come two light and melod- 
ic cats. "A Time Like This" (re- 

f mixed by Nick Martinellil and "I 
Can't Let You Go," plus the sleaze- 
tempo 'Jelly Baby. " 

More singles and imports: M.C. 
Chill'a "Bust This Rhyme" (The Fe- 
ver) gives the Force M.D.'s/Fat 
Boys album cut a run for the mon- 
ey. It's also a "Gilligan's Island" 
rap . . . Freestyle's "Don't Stop The 
Rock" (Music Specialista) is a direct 
reprise of the "Planet Rock" 
rhythm track Rita Mitauoko's 
"Marcia Baila " (Vvrgm/ France), co- 
produced by German legend Conny 
Plank, has gotten some great pre- 
release note; it's an unusual blend 
of canned rhythm and acoustic gui- 
tar. Sire will release Engli,?h and 
French versions soon, on 12 inch 



"Tender Heart." from Leather & 
Lare. (Midnight Sun, through 25 
West) combines Shannon formula 
with a crisp Latin flavor. 

The dream TEAM: Numerous 
iww records commemorate the new- 
ly-inaugurated national holiday for 
Martin Luther King Foremost 
among these is "King ffoliday" by 
the King Dream Chorus & Holiday 
Crew (Mercury!, a ver>' special mix 
of words and music with some of 
the finest rappers and singers 
around . . . "Dreams " by Pretty 
Ricky and Boo-Ski (Select) is 
straight rap with a message, the B 
side, "It's Mine." is also good and 
bouncy. Others are: a couple of bal- 
lad cuts on the "Full Force" album 
and Shirley Caesar's "Martin;" Sle- 
vie Wonder's standby, "Happy 
Birthday."' 

Also in the inspirational category; 
Rush Brown's "Gotta Find A Way," 
the launch single of Jump Street 

Calling all keepers 
of dance date data 

Records (200 West 72nd Street. 
New York. N Y. 10023, 212-873- 
1248). This Tee Scott co-production 
has a deep gospel feel and crosses 
the "Love l.s The Message" back- 
beat with a nagging, canned bosss 
nova rhythm. Bare and atmospher- 
ic; the only parallel one can draw, 
surely an accidental one, might be 
Wayne Smith's Casio-beat reggae 
"Under Me Sleng Tcng." 

HeWS: We hear that "High 
Horse" will be the next 12-inch to be 
pulled from Evelyn "Champagne" 
King's " A l»ng Time Coming " al 
bum; Colonel Abranw' "I'm Not 
Gonna Let" will be remixed by Tim 
Regisford. 

Sunnyview is releasing a series of 
golden oldies from the TK catalog, 
some of them remixed. In the first 
batch is a remixed short version of 
George McCrae's "Rock Your 
Baby, " reedited with an electronic 
break and echo-coated snare, and 
Jimmy "Bo" Home's "Spank" and 
"Is It In" both tailored to in-demand 



OlSCOSc DANCE 12 

U S A & IMPORTS 

WMOLtSALf FOHStOHfSl 



i W< n^v* 4 comi>i«r# mmcIidh o' ait Lt 

'a* ou( >(■• >i> 
tlOCH. U S & lmoo'< 

jnO In ro( rfijlion 



US • CAHAOtAN ir 

Vou C«n Do II — MichMtngAlo 

M4»c Lo«w--wfy * Pro/ec} 

I m The Ow—Ln Loe 
aiazo— ■yaafniog 
SDBngM— Uu Imptruil 

OH The Wan (nru)— P ScoH 

T#mpl U« |rm»j— u»» 

Jae* In The How»r— f Funk 

Tm Agwn 
Wot?**r»— Techno Lutt (remm) 

II You Wsnt— TaiiuUh Moot* 

GirtjPT »)— BBwt 
Bui Flock Eiipr«s»— Mc A(fe 
VerofMCa— &»<J 8oy» 
P«pte S«t — Hsn«¥\ 
Doo"( Turn Voor L(W*— V»v» 
TotI Me— Vanulte 



EUROPEAN irS 

Tim* Rtdar— Cocoon 

□«»»•— RatXMama 

&w<M Soy— Lqu Sorn 

Cuanova Acvon— L«t>n Love* 

HAndnt—Pstnck Colby 

I 'm Coma MM*— Cm LanvMr 

TtV» Dance (BawJ~««t» mo*«t 
Voii W<U W<rv-~Kiy FrancH 
OlOriThtPhont— J Pliyw 
Statrway (mat — fu Cofp 
Only Yemj Carv- KeVy Brown 
Mm Vf Owm Bfeaks- Vol ? (LP) 
MidnigM Redo (rmit— Tatty 
^■OtK EfOttC Imn)— S Martjn 
Ar« VcKi Reatfy— Kelly M«fw 
E 2 E-< (LP» 



Toi^gnt—Ken LBzto 

DtSCO CLASSICS 

I Meed Co^e— C-apTCwn 
NaIiv* Love— DMne/3We'*H)T>s 
H«ve A Cigar— flOiebod 
Tuch M(>— Fond* Re* 
Dance For»y»f— Gaucho 
Menergy— Palnch Cowlvy 
Ooctof lo¥>0~lM* Choira 
U BWTib»--*>rMrAO ^od^au«t 
UvuJOlSy— La Flavour 
Hi«t 01 Kit (ffri»>— T«nlf« 
Love ReKu*~Pioiact 
Bib>t Wool You> Oftnc«~~V*rA 

n«Kh Up— Toiy L** 

MaKa H On My Owf^ — Fr»« Ent 
NatFvt Love— Divine 
Linw-A* !?• ^ IP , 
4 Ov«r MO Othw Oata»ca 



Btylingtt. To come: Kojiy'B "Clfl 
Off." r-Connection'H "Do What 
You Wanna Po" and "At Miti 
night," and an a.s«nrtment of olh«»r 
hits by peter Bn>wn. VoyaR*. I'SA- 
European Connection, and BudJah 
oldies from Andrea True and Black 
Ivory. 

This week in dance, a new 
feature! 

1974: Neil Bogart launches Casa- 
blanca Rwordft under Warner BroR. 
distribution, with the single "Vir- 
ginia" by Bill Amefibury . . "Cora- 
zon" by L*TG Exchange m released 
un Wand/Fania and ships 70,000 
copies in one week, in New York 
alone . . . 1979: Paul Jabara's song 
"Last Dance" is nominated for 
Grammy and Go)den Globe awards 
. . . New records: "Da Ya Think I'm 
Sexy." "Knock On Wood." " Disco 
Night-s (Rock-Freak)" and "Satur- 
day Night, Sunday Morning." 

1980. "Funkytown" enters the 
lower reaches of the club chart; so 
does the first credited production by 
Arthur Baker— "Kind Of Live, 
Kind Of Love." by North End on 
Emergency . . . 1982: Soft CeU'R 
"Non-Stop Erotic Cabaret " is re- 
leased in U.S. as "Tainted Love" 
and cracks the disco top 10; D 
Train's club hit "You're The One 
For Me" crosses top on the black 
chart; Tom Tom Club's "Genius Of 
Love" hits the disco top ten without 
domestic 12 inch release, while the 
British import 12-inch is naid to be 
selling in huge, perhaps six-figure, 
volume . . . Human League's 
"Dare" is the « 1 album in the U.K. 
and imporLs of "Don't You Want 
Me" gather D.I buzz in New York 
and L a. 

We invite reader input for "This 
Week In Dance." Any events of se- 
rious historical, musical or scandal- 
ous interest ^excluding wedding an- 
niversaries, birthdays, hirings/ 
finngs and the like) will be wel 
come. Please, though, have docu- 
mentation of exact dates, or a sug- 
gestion of where it might be re- 
searched. Try to notify us at least a 
couple of weeks ahead to accommo- 
date our lead time. 

Just a note on the "why" of this: 
using the admittedly arbitrary Ed- 
die Kendrick Rule (that release of 
"People . Hold On" in June. 1972, 
wds arg^abiy the first landmark of 
disco), we're coming up on the 14th 
anniversary of disco and dance. 
Anyway you look at it, the dancing 
feet of millions changed the muiiic 
industry for good. We in the dance 
community are, quite simply, enti- 
tled to the dignity and pleasure of 
our own history considering the 
hundreds of creative people and im- 
portant records that have come 
since its birth. Do put your thinking 
caps on and let us hear from you. 



ACTIOKMAirT 

The results are last The 
reach IS vast And the call is 
free' To place a Billboard 
Classilied ad, call Jell Seretle 
al (800) 223-7524 




R«ba On flostar. MCA artisl Reba McEnlire became Iho 61 si member ol 
Nashville's Grand Ole Opry during recent laping ol the Opry's anniversaiy 
special. Pictured with McEnlire is Opry announcer Grant Turner 



NASHVILLE SCENE 

fConliiiui'd from pngi i.'>) 

east. For the past several years, Da- 
vidson has held his chain's annual 
retail convention in scuba territory-. 
makinK the event a real treat for 
those artists who gel invited to per- 
form there. 

The equivalent of a Nashville Yel 
low Pages for the entertainment in- 
dustry has ju.sl been published lo- 
caliy.' Titled "Nashville Hotline," 
it's a 300-page compendium contain- 
ing S,000 listings of services and 
companies available to the industry 
here. 

There are five different sections, 
including "Music, " "Film/Video." 
"Advertising," "Related .Services" 
and "Support Services" (Listings 
range from "Airbrush" and "Attor- 
neys" lo "Masseuses" and "Water, 
Bottled") Each category contains 
phone numbers and complete ad- 
dresses. The directory is nine inches 
by six inches, printed on heavy 
stock and spiralbound. It sells for 
$30 For more information and or- 
ders contact Karen Everly. directo- 
ry producer, at P.O Box 121086, 
Nashville, Tenn. 37212. Phone: (615> 
38.>999i> 

Jamboree U.S.A. in Wheeling, 
W.Va., is spending more than 
$750,000 this year on country talent 
for its Saturday night live concert 
series, which is broadcast over 
WWVA radio Headliners con- 
firmed fur the 1986 season include 
Kathy Matlea, Chsriy McCtain & 
Wavne Masscy. Janie Fricke, Chet 
Atkins, Mel Tillis. Mickey Gilley, 
Tammy Wynette, Mel .McDaniel. 
Reba .McEntire. Ronnie Milsap. 
T.G. Sheppard. the Judds, the 
Whiten, the Kendalls and Shelly 
West. Two other acts— Marie Os- 
mond and the Forester Sisters- 
will make their Jamboree U S A. de- 
buts this year as well. 

According to Jamboree U.S.A.'s 



vice president Rosa Fellon, almost 
200,000 people saw the 1985 season 
of concerts, and he's projecting a 
15." increase in 1986. For those who 
keep track of statistics, this will be 
the Jamboree's 54th year, and the 
lOth anniversary of Jamboree In 
The Hills. "Our payroll alone 
pumped roughly a million dollars 
into the economy of the Wheeling 
area this year," says Felton. By the 
way, mark your calendars: the an- 
nual two-day Jamboree In The Hills 
is set for July 19-20. 

On 3 slighllv smaller scale, the 
Hunter (N.Y.l' Music Festival has 
announced the addition of a second 
weekend of country entertainment 
for its summer 1986 season. The 
northern Catskill Mountains music 
series has scheduled the country 
segments for the weekends of July 
31-Aug. 3 and Aug. 22-24. 

On tap for performances will be 
Lee Greenwood, Crystal Gayle. 
Ricky SkaKftH. Rtbk McEntire, 
Ronnie Milsap. Emmylou Harris. 
John Anderson. Sawyer Brown, 
Gary Morri», George Jones, Lsry 
J. Dalton, Ray Stevens, Lynn An- 
derson, Sandi Powell and the 
Hagera. 

Pace Productions, the Houston- 
based concert promotion and pro- 
duction firm that's building Star- 
wood Amphitheatre, Nashville's 
first outdoor concert facility, has 
opened temporary offices on Music 
Row. 

Joe Sullivan, president of Nash- 
ville's Sound Seventy Inc., will 3er%'e 
as a director and hoard member of 
the new facility along with Pace's 
Thorn Connors and Steve Moore. 
Temporary location for the Star- 
wood Amphitheatre staff is 1222 
16th Ave. South, telephone (615) 329- 
31)35. Mailing address is P.O. Box 
17205, Nashville, Tenn. 37217. 
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1 


25 


NICHOLAS CM««>«.-I».i(i<ii 5 « No On» 

DEDICATED 


2 


« 


13 


SANDRA CROUCH ikxi i& siis^ iLucon 

WE RE WAITING 


3 


5 


53 


WALTER HAWKINS L»g>i lOKon 

LOVE ALIVE III 


4 


Z 


41 


THE WILLIAMS BROTHiRS iulko mu moo 

BLESSED 


5 


E 


5 


THE WINANS qwcst iv34a wwmr snn 

LET MY PEOPLE GO 


8 


1 


5 


SHIRLEY CAESAR KOK imtm Km 

CELEBRATION 


7 


3 


i; 


EDWIN HAWKINS wnoKxr sui.iuicok 

HAVE MERCY 


t 


II 


13 


RCV. F.C. BARNES t REV. JANICE BROWN atiamia >f.i i iao» 

HOLD ON 


9 


7 


53 


THE WINANS ucm i;mi«> icxcon 

TOMORROW 


10 


10 


37 


DOUGLAS MIUER i •^•"i sirs inron 

UNSPEAHABLE JOY 


11 


16 


ei 


VANESSA BELL ARMSTRONG on.. »i< m.'O 

CHOSEN 


12 


13 


137 


REV. F.C. BARNES li REV. JANICE BMOWN •tl»t. ..r, ,i>o!< 

ROUGH SIDE Of THE MOUNTAIN 


13 


19 


5 


WILLIE NEAl JOHNSON/GOSPEL KEYNOTES «ul«;d<4oj 

REHEARSAL 


14 


18 


21 


THE CANTON SPIRITUALS j<. tKio<»< 

MISSISSIPPI PO BOY 


15 


HEW^ 


AL GREEN ujaiioi 

HE IS THE LIGHT 


16 


9 


17 


CHARLES NICKS »uw w covti wc-l« 

COME UNTO JESUS 


17 


12 


11 


ANDRAE CROUCH ikmt sui ilMlon 

NO TIME TO LOSE 


18 


i; 


41 


REV. MARVIN YANCY HASMoao n> Itsfvu 

HEAVY LOAD 


19 


26 


13 


JAMES CLEVELAND li THE S.C.C.C. • jami; >j ttoi 

JAMES CLEVELAND & THE SC C.C 


20 


24 


53 


LUTHUR BARNES k THE RED BUDD GOSPEL CHOIR •ii<ni> mr i loon 

Hf CARES 


21 


15 


13 


THE JACKSON SOUTHERNAIRES Mt.Kc 

GRLATE5T HITS 


22 


33 


9 


DOUGLAS MILUR oovtmn.iu2« 

REDEEMING LOVE 


23 


22 


37 


COMMISSIONED ir.Hi t»i icucon 

I'M GOING ON 


24 


14 


33 


THE RANGE ALLEN GROUP nam ij-j um 

1 GIVE MYSELF TO YOU 


25 


NEW^ 


FOLLOWERS OF CHRIST lksht 

WE RE TAKING MUSIC BACH 


26 


20 


25 


TIMOTHY WRIGHT oosnwi n. lU.'i 

LIVE AT THE WASHNGION TEMPLE t 0 G 1 C 


27 


21 


9 


VERNESSA MITCHELL co^uwcnv 1004 

THIS IS MY STORY 


28 


29 


65 


REV. M.BRUNSON/THOMPSON COMMUNITY CHOIR Mwoaiot kut 

MIRACLE -LIVE" 


29 


40 


37 


ARETHA FRANKLIN t JAMES CLEVELAND .tlank: so 2 vx, 

AMA2ING GRACE 


30 


25 


9 


TOMMY ELLISON •.lu.ii lit . >k k«i>» 

It I THIS BE * LESSON 10 YOU 


31 


31 


21 


OTIS CLAY A.iii.-oc 

WHEN THE GATES SWING OPEN 


32 


37 


33 


THETRUTHETTIS m.^icami 

MAKING A WAY 


33 


NEW^ 


DOROTHY NORWOOD •Tiu«t> u. loou 

MOTHERLESS CHILD 


34 


32 


17 


NEW JERUSELM BAPTIST CHOIR wwo. i<>6> 

HIS EYE IS ON THE SPARROW 


35 


2t 


29 


JOE LIGON ttam%nt t-%M 

OLD REVIVAL BACK HOME 


36 


23 


ai 


SHIRUY CAESAR mm tim,u» 

SAILIN 


37 


31 


61 


KEITH PRINGLE HutfuwAmMNc j)|4.om*i 

PERFECT PEACE 


38 


35 


73 


REV.CIAY EVANS 4 THE FELLOWSHIP CHOIR saw xmi 

WHAT HE'S DONE FOR ME 


39 


3C 


29 


THE NEW JERSEY MASS CHOIR pouun m 1 < 1 1 1 

1 WANT TO KNOW WHAT LOVE IS 


40 


V 


41 


DELEON RICHARDS mMi ii 7) aim 

DELEON 
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lECTERN 

I by Bob Darden 




This IS part two of an interinew unth Ed DHtamio of 
the innovative Christian rock group DvGarmo & 
Keif, currently in the midst of a tour supporting its 
Power Disc album "Commander Sozo And The 
Chargr OfTftr Light Brigade. " 

DeCiARMO & KKY have an a^^ement wilh Benson 
('«. to provide "evangelism tickets" at each concert on 
DcCarmu & Key's "Charge Of The Light Brigade" 
tour. A young person can get an additional ticket free 
to the show if they fill out a form providing the name 
and address of an "unsaved person they're going to 
invite. 

The process raises the accountability for free tick- 
ets and, more importantly, provides each new Chris- 
tian with a local contact. 

"It must be working." DeGarmo says. "In the first 
20 concerts on this tour, we had alnjut 1.500 decisions 
for Jesus Christ, We've had as many as -00 people 

DeGarmo & Key offer 
free concert invitations 

come forward in a single concert I attribute a lot of 
that to working with pastore ahead of time." 

In recent years, DeGarmo & Key have stuck almost 
exclusively to large halLs and auditiihums during their 
tours. He says the band doesn't have anything against 
churches, "It's just that our show '..4 production has 
gotten so large that most churches can't accomodate 
us anymore," DeGarmo says. "Plus, it really helps to 
have a neutral setting to reach an unchurched kid. 
We've really been successful in auditoriums. It's easi- 
er to mix Baptists and Catholics and Pentecostals that 



"Commander Sozo" could well be DeGarmo & Key's 
strongest release to date — no mean feat when you 
consider that "Mission of Merey" spawned six hit sin- 
gles "A lot of songs on the album are special," De- 
Garmo says, "but I'm especially close to 'Destined to 
Win ' It came to me at 5 a m Easter morning. I was at 
my parents' and unable to sleep so I got up and 
watched the sun rise, and the lyrics just came to me. 

"There is so much drudgery in this life, it's great to 
know that in the end. through Chnst. you are going to 
win. I think my audience, secular or Christian, wants a 
message like that. Our message, ultimately, is hope." 

Running through "Commander Sozo And The 
Charge Of The Light Brigade" also is a call for Chris- 
tian activism. It's must overt in songs like "Activate," 
"Apathy Alert " and "Casual Christian." 

"What I'm Ining to address is a sense of Christian 
responsibility," DeGarmo says. "Too many Christians 
want to skirt their social responsibilities, to ignore 
what the scripture has called them to do 

"I was embarrassed last year watching the UveAid 
and FarmAid and the other telecasts. Sure. Christian 
artists have done their share, but we should have been 
on that one earlier, years earlier " 

"Our music should be our best gift, regardless of 
whal the charts say."' he says "Ever notice there's 
rarely a correlation between the airplay charts and the 
sales charts in Christian music? " 




IDE NOTES 



by Sam Sutherland 
<$ Peter Keepnews 



HE FIRST ANNUAL REPORT of the National 
Jazz Service Organization has been published And. 
while the Washington based not-for-profit organiza- 
tion hasn't been around long enough to have much in 
the way of speciHc accomplishments to point to. the 
report indicates that it's off to a promising start and 
has some intriguing plans for the near future. 

Among the plans outlined by the NJSO — which de- 
scribes its purpose as "to nurture the growth and en- 
hancement of jazz music by providing information 
and services to individuals and organizations" in 
volved in all facets of the music — is a symposium on 
the status of jazz in America. Projected for a yet-un- 
specified date this year, the symposium would include 
the presentation of papers by scholars ami musicians. 

A promising start for 
the Service Organization 

The repfjrt also includes an update on the NJSO's 
Technical Assistance Program, which to date has of- 
fered both advice and hands-on aid to some 4(1 jazz or- 
ganizations anil artists, as well as a "scenario " detail- 
ing the organizalion"s projections for a multi purpose 
National Center for Jazz. On the practical side, the re- 
port reveals that a briefing paper. "Overview of the 
Non-profit Jazz Field. " has been prepared for dissemi- 
nation to the philanthropic community to help get the 
word out on the not-for-profit side of the jazz world. 

The NJSO opened for business last April, with back 
ing from the National Endowment for the Arts and 




other funding sources. Jazz educator David Baker 

serves as presidenL 

Also NOTED: The first two albums recorded live at 
New York's Sweet Basil for Japan's King Records 
finished first and third in Swing Journal's recent 
reader poll, and there's more to come. Art Blakey, 
whose album finished first, recorded a followup at the 
club on New Year's Eve; a second Sweet Basil set by 
(>il Evann, whose album finished third, is due in Feb- 
ruary. The club's Horsl Liepolt and the record com- 
pany's Shigeyuki Kawaxhima are the producers . 
PolyGram will be releasing boxed sets by Sarah 
Vaughan and Helen Merrill, containing those vo- 
calists" complete output for the Mercury label, in 
March. The Vaughan package will contain 35 previ- 
ously unreleased tracks . The members of Spyra 
Gyra have been named to the honorary board of gov- 
ernors of the recently formeii National Academy of 
Jazz, providing an added touch of fusion to a group of 
artists that also includes Sarah Vaughan. Oscar Pe- 
terson. Buddy Rich and Artie Shaw, as well as anoth 
er leading exponent of genre-mixing. Chick Corra . . 
Speaking of fusion. Weather Report is back in the stu- 
dio working on a new album for Columbia. Bassist 
Victor Bailey, drummer Omar Hakim and percus- 
sionist Minn Cinelu, who were all on board the last 
time the band recorded and toured, are back in sup- 
port of Joe Zawinul and Wayne Shorter. In aildition. 
former Weather Report drummer Peter Erskine is 
participating in the sessions and Carlos Santana 
plans to ovenlub some guitar licks later. 
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RcA INTERNATIONAL AND ITS AFPll.lATED la- 
bels dominate the Latin Grammv nonuimtionK this 
year. Of the IT titles in the three Latin categories, 
eight are either KCA. Ariola or RCA dislributed 
A&M. 

Though Grammy nominations are not indicative of 
sales achievement — the true bottom line in the compe- 
tition for the U.S. Latin market — the Grammy show- 
ing is a reflection of the major's efforts since it creat- 
ed its own U.S Latin label, RCA International. The 
company outstripped its direct competition. Discos 
CBS and its affiliates, which took two of the nomina- 
tions this year — and the large number of indies that 
have traditionally ruled over Latin regional genres. 

RCA copped nil the nominations in the Latin Pop 
category. Titles are Lani Hall's "Es facil Amar " ial- 
bum) on A&M; the track "Por Ella" sung by Jose Keli- 
ciano and Jos^ Jose on the RCA LP "Ya Soy Tuyo"; 
Jos* Just's "Kelle.Moues" (album) on Ariola America; 
Luda Mendez's "Solo Una Mujer" (album) on Ariola 
America, and Jos* Feliciano's "Ya Sov Tuyo" (album) 
on RCA 

RCA and its labels 
dominates the nominations 

In Tropical Latin the record company formerly 
known as Fania (Musica Latlna International i still 
flexes its muscles with three of the six titles; "De 
N'uevo" (album) by Celia Cruz and Johnny Pacheco, 
"Solito" (album) by Eddie Palmieri, and "Mucho Me- 
jor" (album) by Kuben Blades, who now records for 
Elektra but whose Kaiii:* nialenal is still being re- 



leased by the indie Other nominees arc Mongo Santa 
maria's "Fn^e Spirit, Fspiritu Libre" (album) on the 
new Tropirul Budda hibei. Tito Puente's "ManitHi lli 
ablo" (album) on Concord Jazz, and Bonny Cepeda's 
"Noche De Discotheque" (ulhuni) on RCA. a first-time 
nomination for Dominican mtrrnguf. 

Mexican/American was a highly controversial cate- 
gory last year, with many observers feeling that inter- 
national latin iKip artists had been incorrectly placed 
in this field Hopefully, this year's efforts on the part 
of NARAS to tighten up on the nominations will be 
better received The choices are: Rocio Durcal's 
"Canta A Juan Gabrie!" (album) on Ariola America, 
one of the Spanish singer's oollal>orHti4uis with the 
Mexican singer/songwriter: Maiia Lourdes's "Mujer 
Importante" (album) on RCA; Santiago Jimenez's 
"Santiago Strikes Again" (album) on Arhooiie-, Vikki 
Carr's " Simplemente Mujer" (album) on Discos CBS 
International, the bilingual singer's mariachi backed 
LP; "13 Aniversano/i:i Album/13 Exitos" by Los Hu- 
Riildes on Profono International: and Juan Valen- 
tin's '"3) Exitos Romiinticos Con Juan Valentin" (al- 
bum) on Musarl. 

The next move is up to the voting members of 
NARAS. 

One often hears Latin industryites complain that 
the nominees and winners are artists known to non- 
Latin members and that meritorious Latin artists 
whose reputation lies within the community don't 
have a chance. As Latm music makes more of an im- 
pact in the U.S. this situation is beginning to change. 
Nonetheless, voting members who plan to cast their 
ballot in one or more of the Latin categories are urged 
to listen to all of the nominees in question. It's the 
only way of giving everyone a fair shake. 
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EEPING SCORE 



by Is Horowitz 



f OTING SELF INTEREST: On the day after the 
Grammy nominations were announced, the Atlanta 
Constitution Unit-paged news that the Atlanta Sym- 
phony Orchestra figured in four nominations for the 
best classical album of the year award, as well it 
should. The news was that startling. 

Within the classical record community itself the 
news was received with great interest, sometimes 
with raised-eyebrow skepticism. While no one voiced 
criticism of the worthiness of the albums named, the 
concentration on a single orchestra and a single label 
in this most prestigious category was a factor to con- 
tend with. 

To some it brought back memories of past occasions 
in the history of the National Academy of Recording 
Arts & Sciences (NARAS) when apparent bloc voting 
diminished the value of Grammy honors. There were 
times when the best efforts of the Academy to frus 
Irate "special interest" voting came to naught. 

As members and the general public read the album 
of the year nominations they saw nine albums listed, 
rather than the usual five. Still, four out of nine, high- 
lighting an orchestra not normally ranked among the 
top half-dozen, and a record label of less than major 
status, raised old questions. 

Informal word whispered around the trade made 
the disparity even more unusual. It's said that the 
four Telarc-Atlanta recordings placed among the first 
five, the normal quota for this and other Grammy cat- 
egories. 

This 807*1 domination of a single category, however, 
could not be allowed to pass, the story goes, and 
NARAS trustees exercised their power to add addi 
tional titles under tight controls. To declare some of 




the Atlanta nominations invalid would be improper 
and subject to even more criticism. 

.Another element which emerges informally in this 
suspect equation is a recent membership dnve by the 
Atlanta chapter of the Academy. Reportedly, it was 
highly successful and caught in its net many instru- 
mentalists in the Atlanta Symphony. It's little wonder 
that many of these new members may have felt that 
recordings they participated in ranked among the best 
of the year. 

Needless to say, Tom Bacchetii, manager of the At- 
lanta Symphony is "delighted" with the nominu 

Atlanta's startling sweep 
raises Grammy questions 

tions and considers Iheni entirely warranted They 
will be exploited locally in normal promotion, he says, 
and will he useful in preparing the way for upcoming 
F.uropean appearances. 

Just as pleased is Bob Woods, president of Telarc 
and its in-house producer. "We re thrilled," he says, 
noting with gratification that Telarc figures in several 
other Grammy nominations as well. As for charges of 
bloc voting, who complained in the past, asks Woods, 
when the Chicago and St. Ixiuis Orchestras captured 
wholesale positioning in the nominations'* 

It's believed that N.\RAS will examine nominating 
procedures once again in the hope that further steps 
can he taken to inhibit self-interest hallotting, It's a 
problem that requires constant vigilance. 
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< 

3 


9 


13 


5 


LA PATRULLA 15 NOC HE Dt COPAS ungo 00 J 


10 








< 


11 


9 


II 


LA CRITICA DE OSCAR D'LEON EN NUEVA DIMENSION th;3>] 


M 


12 


16 


31 


EL GRAN COMBO INNOVATION co»so JMi 




13 


12 


5 


LA SABROSA LOS 1 2 HITS DE MERENGUE wisoso torn 


< 


14 


18 


31 


BOBY VALENTIN ALGO EXCEPCIONAL bronco 13! 


PIC 


15 


?0 


27 


JOHNNY VENTURA EL HOMBRE Y SU MUSICA CWOO 104* 


le 


11 


7 


ARAMIS CAMILO ARAMIS CAMILO V LA ORGANIZACION itu-m u 1 


0 


17 


14 


31 


ANOYMONTANEZ ANDY MONTANEZ wiin 


K 


It 


23 


3 


LASCHICASDCLCAN CHICAN uiXNi: 




19 


10 


5 


TONY CROATO Ml LUCHA »tl»ti «045 




20 


15 


b 


VARIOS ARTISTAS AQUI ESTA EL MERENGUE VOL 4 urcn m 




21 


12 


3 


HUGOBLANCO BAILABLES*13 »ts<s.K<ie> 




22 




; 


rONJUNTO OlllcnilPVA/TAVtH P1IMARFIO rOMRINAnnN 

GANAOOPA viv* 1 4, 




23 


24 


7 


JOHNNY VENTURA NAVIDAD SIN Tt cdwbooo>9B 




24 




1 


rONJUNTO CLAmrn llpr.niAlFV murMAi* 




25 




1 


DIONI FERNANDEZ Y EL EQUlPO FIESTA Y FIESTA rca 7*iJ 




1 


2 


31 


LOSBUKIS ADONDt VAS mo-omma 




2 


3 


19 


LOS BONDAOOSOS POR QUE ME HACES SUFRIR pnofono 90437 




3 


1 


29 


JOAN SEBASTIAN RUMORES wiwaiwos 




4 


— 


1 


LOS TICRES DEL NORTE EL OTRO MEXICO >i>o<o«)»04M 




5 


6 


11 


LOSYONICS LOS YONICS wwowo 904411 




6 


7 


3 


RAMON AYALA DE GIRA INTERNACIONAL 7ifOWi333 




7 


9 


17 


LOSVASKEZ ELSUPEF?SHOW C6s;074e 


Z 


8 


8 


11 


LOS PLEBEYOS HOLA QUE TAL c*4i 026 




9 


12 


31 


VIKKI CARR CON MARIACHI m 20744 




10 


4 


31 


LOS TIGRES DEL NORTE LA JAULA DE ORO pixirono 904oa 


a 


11 


5 


15 


LOS CAMINANTES CAOAOIAMEJOR mrniMC 




12 


18 


15 


LOS INVASORES DE NUEVO LEOW ME ROMPIERON TU RETRATO 

fRtornf nil 




13 


10 


27 


LUCHA VILLA INTERPRtTA A JUAN GABRIEL uiKXAUits 


S 

e 


14 


17 


7 


LAURA LEON RITMO AROIENTE i>noiONO<»4is 


15 


13 


31 


RAMONAYALA UN RINCONCITO EN EL CIELO intMitlliJ 


a 
111 


It 




1 


VARIOS ARTISTAS VIVA EL NORTE VOL. 3 ™o<un09O447 


ee 


17 




1 


LOS FREDDIES V Mf ENAMORE ^cino909oi 




11 


22 


5 


LOS TRAILEROS DEL NORTE LOS TRAILEROS DEL NORTE i«235s 




19 




1 


GRUPOLAGRIMA GRUPO LAGRIMA b.oiohiitoii 




20 


11 


19 


YNDIO Y LOS YONICS 1 6 SUPERBALAOAS mih..ui«j«31i>4 




21 


19 


31 


LOSCAMINANTES IS EXITOS lutumo 




22 


)5 


29 


LOSBUKIS MIIANIAbIA p<)o<ai«>Bi2r 




23 




1 


ALFONSO Y RUBEN RAMOS BACK TO BACK AGAIN kca 74(0 




24 




1 


LOS CADETES DE LINARES SERA TAROC ii«w>ll4; 




29 




1 


LOS JOAO Tr PONGO LA CPEMA MuSARI 10995 



(CO)Compjcl Dtw avaiMbl^ • Retord lin(i)-.t> » A^^n Or Awiics (Rl*A) C«ltt»cation lof satfS ot 
bOO.OOO u^<l^ A R>AA c^rtitK^ltOn for sales ol on« rmlbon uniti 
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= BillbDard = 

CLASSIFIED 

ACTION MART 

To order an ad . . . check the type of ad you want . . . 

U Regular classified (ads without borders) S2 35 per word, per 
insertion Minimum ad order. $47 00 

□ Display dassiried (all ads with borders) $77 00 per column per 
mch. per insertion 4 insertions S71 00 per. 12 insertions S66 00 
per 26 mserlions $63 00 per 52 insertions $51 00 per Price 
discounts are based on insertions in consecutive issues 



■COUPON 



Company 

Address . 

Cily Stale . 

Telephone — 



J Count B words for our Boi Number and address Add $5 Your Name 

for riandling Only regular mail forwarded — tapes not 
acceplabio 

Check the heading you want . . . 

J For Sdte U Help Wanted L Positions Wanted □ Tapes 
'J Busirwss Opportunities D Investors Wanted 
1] Real Eslale/For Sale/Lease L Songwriters ( 1 Talent 
J Accessories Golden Oldies H Novelties/Merchandise 
U Services/Supplies/Equipmeni n Wanted To Buy 
n Comedy Material LJ Computer 1_ ] Scnools & instructions 
IT Video C I Miscellaneous 

Payment must lie enclosed with your ad copy. Send to 
Billboard Classified. 1515 Broadway. N.Y.. N.Y. 10036. 

Cancellations must be In writing and mailed to ttie ^"ur signatura 

Classified Dept. 



-Zip. 



Please till In the Intormatlon IkIow It you with to 
charge the coal ot your clasained advertising. 

IJAmencanE«press □ Diners Club [JVisa □ Master Cha/ge 



Credit Card # 
Bank # 



Eip Date: 



Need to gel your ad in tast? Call Jeff Serrette . . . In NY State 
phone 212/764-7388 . . . Outside N. Y. State phone toll free 



800/223-7524. 



FOR SALE 



DIbTRIBL'TOR 
WHOLFSAIl ONLY 
We are 12" record'*. hljnl> .iuJmi 

bliRk video, videi' gamo, mnvic^ 
cet^oric^. hardware. CD n. j|huRi'> 

Stratford l>iti . tnc 
86 Drnlon K\r 
Garden Cwy Parit \^ I IIHO 
i7lfl| 141 6<>20. lSI6t M77 14^0 
(BOUl 645 bSSN. Ifk* hMSJl'OI 



AMERICAS GREATEST POLKAS 

By World Renowned b'l Wally ard 
othc greats— tree catalog JayJay 
Record & Tape Co . Box 41-4155, 
Miami Boach FL 33141 

(305) 758 0000 
Distributor tenitortes available. 



CUT OUTS & IMPORTS 

LP's, cutatias e trAcif, ^rxl .t^ 5 Roch, 
Couriry R & 6 ma Goh)*! Wnie lo* 'ree 
catalog r>ude or*, 

MARNEL DIST. 
P.O. Box 953 
PIscataway, NJ 08864 



WHOLESALE TO STORES 
WE SPECIALIZE IN 12" PRODUCT 

Fii« hrw Ql Gospol LP s & C«SMIits 
Also an current LP's, cas&oltes and 45 $ 
Jndtfpendem and major cofriparnes 
LOWEST PfllCES' SAME DAV UPS' 
fJO CATALOG HfQIJtST PieASE CALL 
SE MASLA eSPANOL 

GloMdse Corp 
43-02 34m Ave L I C . NY 1 1 101 
NTS Rawtanls l7ie| 706451% 
Out o( NYS call loll Irrn I (800) 628.3010 



FOR SALE 



Mill 



f (in. 



■M -IS SOr Ynur i hiiH r »l niu«l rWt 
ttp t>»ltti||i 4%rftliiblr 

l-orlfr>>f.dri.loB<i|ll imi Vm H100 
Of wrilr 
Scvtpm *#»>•'« Int 



Budget Cassettes 

Rock" Pop •Cou"'fv»P 8. B 
Cio&S"ca' • iatz • Ch'id'en 
Call or write fO' cdld'tig 

Golden Circle Inc. 

45 JffMBrWfi Si , SiarrlofO CJ 0690? 
I 800 992 8271 



LP 1. S TRACKS AND CASSETTES 
AS LOW AS 33c 

Wfile for ou' trae giant catalog fi«tdiiB's 
arxj dislribLito's onii 

RECORD WIDE DISTRIBUTORS INC 
17SS Crij»c Or 
FenlonlSt Loun) MO 63026 
(3141 343-7100 



REAL ESTATE/FOR 
SALE/LEASE 



FOR RENT 
APPROX 7.600 SQ. FT. 

Rlalionilt^ .Studio Space on *J Full 
Pliwrs Willi Mezzanine. 

New In.'iUllatinn Kully panelled ft 
rar^ieLed Liots of wond & t^lass. Ele- 
vator to private, secured vestibule 
Theatre/presenLalion rouiti R'rfecl 
Midtuwn location. 

Please conliict, Mr. Stephen P. Snell 
at (2121 425-2950 
JEFFRIES AVU)N. INC. 



MIAMI 
"3 min Irom I-9S 

Large prolcssional film, video re- 
cording studio— sale— lease or 
joint venture (lormerly Warren 
Sound) Principles Only 
(3051 758 0000 
Mr Walter Jagiello 



INTEHNATIONALLY KNOWN 
RECORDING FACILITY— LA AREA 

4 STUDIO COMPLEX PLUS LAND- 
EASILY ADAPTABLE TO VIDEO 
EXCELLENT TERMS 

1818) 985 1945 



TAPES 



100 REALTIME CASSETTES SI 50 

(ACM iS>»«i«< UK iCri lioa 

)JVSf«rS PRiHTlD f^HOM >OL'R ARJWOH* 
■FULL COLOR INSERrs W UCH EXTRA* 



k\ * PMOMOTrOnW. TOOl OH At A dHITID lOlllON 



CASSETTE TAPE 
SECURITY DEVICES 

DCSIGNED FOR RETAIL OUTLETS 

FAS* TO USE INEXPENSIVE 
REuSEABLE a OiSPOSABlF 



5 SELECTIVE MODELS 



•FOR SAMPLES AND PRICES- 

C * 0 SPECIAL PRODUCTS 

309 SE OUOYA DRIVE 
hOPKINSVILIF *■ " 4.'?40 
S02/885-B068 



■LANK AU0«O « VIMO CASSITTU 

3tST ANNIVERSARV 
LOWEST PftlCES IN TOWN 
■ AwOio CauatiM • Vioao CauaHM 
• U««ianng Tap«» * a Ti»ck) 
Don I CKrl^K— C**! TcwUy' Fo* Mof» intomialron 

Andol Audio Pfoducta, Utc. 
4313 14th A«*^ Bfooklyn. NV 1121t 
Call T»ll f'**— <S00) 3 31-0376 N.V. fl»«. 
17 181 43S-7332 



SCHOOLS & 
INSTRUCTIONS 



Musac businsss careers! 

Prfp-irt- lor llu" m.irkriini,;. m^n 
Jklfnu'nl "r U-<.-hnii.al vdrtt-r >i>u 
w.inl 1*1* pni lr.iinint* in ^ludio. 
nmtt'rt artd vidi-ii pmritM linn, .irl- 
i-tl rrpri <>('nlaliiin<mdna|j(-mt-nl, 
rfl.nl whtili-sjif promnlion mjr 
ki'iin^. puhlishint;. irtiu h mnrr 
V.mplMsmtiil ;issisi.ini 1' .»nd hn^in 
iidl .lid jvjil;j|iK Frtt briHhuri^ 
.,it,ff il""!.- unU nr t jII tttll 
lr<. ■00-5S4-3346 
TH€ MUSIC 8USINCSS INCTITUTC 



BE A RECOROING engirw«r' New classes 
quarterly, Institute of AuOio/Video Engi- 
neenna (2131 666-3003 1631 Hyper>on. 
Oepl D. HoMywood, CA 90027 



HELP WANTED 



INDEPENDENT REPS! 
NEEDED ACROSS THE 
U.S. GOOD PRODUCT/ 

GOOD COMMISSION 

Call MiCnaol 1213)222 6665 



HELP WANTED 



HELP WANTED 



CASSETTE AUWO TECHNICIAN 
H^n r.iwnii rli«t^R0n WM ittds lecti'v 
(wn>i..ipciimAjflin^v«td0uplc4Mn Eltcvan- 
<c & meduncil nunlananc* or oivom A«icaM}n 
ftvoriM* |A« in m wwwo m tuOfniMei pmiKts 
»n GUI gws ranvwy S«ntf ivsi^hm i« 
CwMtw PndwcMfw. iw rnoawci 
«iK«.HiiMM.NJ ors<i: 

l»11««.3W) 
Km Mot *at«lM EOE 



PRODUCTION MANAGER WANTED 
FOR DYNAMIC RECORD COMPANY 

Pre and post production skills and 
prolesstonialism essential Salary will 
commensurate Willi experience 
Please send resume with salary re. 
quirements to 

Box 7649 

Billboard Publications. Inc 
1515 Broadwav 
New York, NY 10036 



INDEPENDENT RECORD 
LABEL 

Has "Masters" ready to be 
shopped'M If interested, 
contact; 

Michael Mannered Records 
P.O. Box 935 
Crystal Beach, Fl. 34256 
813/786-2342 



GOVERNMENT JOBS S16 040— 
$69.230/yr Now Hmng Call 605 697. 
6O00 Em n-1304 tor cunent lederal list 



Assistant Director of 
Public Iit/bnwxtton 



Berklee College 
ol Music (Boston, Mass.) is 
an independent college ot rnusic with a full-time student 
enrollment of 2.500 and 225 (acuity Tfie college offers a 
variety ol majors leading to the degree of Bachelor of 
Ivlusic The educational mission of the college focuses 
primarily on career preparation in today's contemporary 
popular music styles 

The Assistant Director ot Public Information reports to 
the Director of Public Information Fiesponsibililies in- 
clude supervising writers and support staff; assigning 
news releases to writers and reviewing and editing 
releases pnor to dissemination, meeting all internal and 
external deadlines: maintaining files of past releases, 
hiring photographers and assigning to projects, per- 
forming various wnting assignments as arranged by 
Director; supen/ising department in atxsence of Director 
and reviewing assignmentsand prcxedures with Director 
as needed 

Candidate should have strong writing and editing skills; 
management experience at an appropriate level of re- 
sponsibility; awareness ol contemporary popular music 
styles, the music industry, and leading music figures; 
familianty with modern office systems technology; be 
highly organized and attentive to detail; and have well 
developed interpersonal skills 

Inlereitad candldatttB ■hould submit ■ resume to ttie following 
source and be prepared, upon request, to forward relevant sam- 
ples ot edmlnistratlve Bccompllihmenti. umplea of published 
releases m newspapers and megazlnai, letters of recommenda- 
tion, and to sp[>eBr for a personal Intenriew. WrHe. Director, Boi 
13. Berklee College of Music, 1 lAOBoyleton Street, Boston, MA 
02215. Equal Opportunity Employer. 





ROCK & SOUL 
ELECTRONICS 

a70 7lh Ave (bet 35in S 36th Sir ) 
New York, N Y 10018 
WE HAVE THE LOWEST 
PRICES IN TOWN 

tP s 54 99 

12lncl^ 52 99 

also 

LABGEST SELECTION OF 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES 
TDK 90 51 09 

TDK SA90 . t 79 

Maxell IIS 2 29 

FAMOUS BRANDS 1120 32 99 
SONV T. 120. PANASONIC JVC 
hODAK MEMOREl T 120 s ALL 
FOR ONLY S') -! lEAl I- 



Wee . 
lege of Music 



\ ■ 

HELP WANTED 



NATIONAL ROCK PROMOTION 

M»JOn NEW 'ORK BASED INOtPtNOENI 
LABtl. NEEDS SEIF SI/WTEd 10 TAKE OVER 

AIL ASPfcrs OF ROCk PROMOTION wauo 

ING COLLEGE AND AOR WORK ClOSELV 
WITH TOP MANAGEMENT S€NO RESUME IN 
CONFCENCtTO 

B0> • 7651. emeOARO MAGAZINE 
1515 BROADWAY NEW VOR«. NY 10036 



VIDEO 



IDEAL FOR DUPLICATION 
r=::;^--^ RENTAL » 
^-<:;;---JETAIL 

VHS and BEIft'll 

Video Cassette Boxes mJ ^ 
Cardboard Slip Boxes H 
, and Mailer Boxes V 

Also compact disc boxes, ^ 

tioppv disc tJCJ-es, 

reei lo reel bo«es 

12 long P'l'er pfool 
audio cassette boxes 
in Slock-lnslant ShipmanI 
Custom Beaulilul Priming 
LoM Phcas-Free Samples 

COSPORATION 

121 Tl.oli St.. Albany. NY 12207 

I5HI 465 455S Collect " IIP*^ 



WHOLESALERS 
NEW AND USED PRC 

Deal direct with 
Video West 
(416) 498-7074 Ext. 12 



TRADE 
-A- 
FLICK, LTD. 

NOW IN ATLANTA— 
WE BUY 
SELL AND TRADE USED 
AND NEW 
MOVIES. CALL: 

1 (800) 862 2343 
or in Atlanta 
(404) 696 3004 



WANTED TO BUY 



Soi 

MarWiU OH «S7H 



TALENT 



"LAS VEGAS SHOWCASE" 

COME 01 ANS-DANCEHS— NOVELTY- 
VOCALISTS— SHOW/D*NC£ BANDS 
SEND INFO TO NAT L NETWORK ENT 
236 SO RAINBOW RLVO STE 201 
LAS VEGAS NEVADA 4)9l2b 
(702) 367 1322 



>ONr.ARITEn HAS A SUPm >MAfiH h.l pix' 

if^ Ih* USA inij owvf^edi W'llu Ifvir.a Ktt/wi Jr 
B4 W<tl''"gloo Hill SI Mattapan MA gpi?6 



NOVELTIES/ 
MERCHANDISE 



POSTERS 

Rock Poslers 
ZAP ENTERPRISES 

1251-3 Irolo St 
Los Angeles, Caul 90006 
(213) 732-3781 
DEALERS ONLY 



SCORPIO POSTERS 

63 tgih street 
Brooklyn N Y 11232 

Large Selection of all 
the latest poslers 
Rock-Velvels-Girls-Cars 
Wrestling-PersonaMieS'Movies 
Rock Calendars 
Black LigM Bulbs-Fixtures 
Snipping within 48 hours 

Call: Jerry Brauer 
Toll Free— 1 (800) 221 6328 
New York Stale— (718) 499 2001 
Dealers Only 



TOLL 


SI 


FREE 


CLASSI- 


FIED 




ADS 


^^^^ 


HOT 




LINE! 


CO 


CALL 


CM 


NOW 




TO 


■ 


PLACE 


^^^^ 


YOUR 




AD! 


eo 




1212 764-7388 
inN V Slalel 



SONGWRITERS 



SOUND ALIKES 
WANTED 

TV PRODUCTION COMPANY LOOKING TO 
PURCHASE ON A BUYOUT BASIS CURRENT 
AND PAST HITS. FIRST CLASS OUALITY 
ONLY. WILL PAY UP TO S500 PER FINISHED 
MASTER. SEND SAMPLES TO: 

P.O. Box 1168-477 
Studio City OA 91604 




^ALV* tnSH SONQWRITER S COMTEST 
HEV"" MEfiE S tOUfi CH*NCf TO GAIN FAME 
THRU MUSO* JU51 COME UP W'TM AN lOEA FOB 
tfTSONG EHTEHTMISCX3N1EST ANO if 
VOU WIN SINGER ^SONGWRITER U.VA MtW. 
CKNAMIC NEW POP'BOCH ARTIST WILL WftTE. 
PERFORM ANO RECORD THIS SOHG ON HER 
NEXT ALBUM' TfcS" YOU MLL 86 Wfl'TTEN INTO 
T>C BECOfiOS AS AH EOUAL COPYRCMT OWNEfl 
OF rwS NEW WT AMD VOU WILL BE PREStNT AT 
THE RfCOfiOiNG SESSION SECOND AND TMiBO 
PfUv'E WINNERS Wia GET ACOUECTORS PRE 
: 5TF1 BUf'ON CC^Y Uf IME AlSUM WINNERS 
rtiLL ec CHOSE'. B' MUSIC LEGEND SID 
MRKSTEW" BASED UPON CREATIIfllY & OIHOi 
NAI nt TO IMTtR. SEND YOOR T»I*ED IDE* 
AiTM »0U« MAME'ADOftCSS' TELE PHONE ^*JW 
BER ANO ENTRANCE "EE OF $»00 TO »LVA 
nSH CONTEST PX>. BOX « RAfHTIN. NJ 
OUfI W'NNERS WILL BE PUBLISHED Bf ALVA 
MSH IN aiLlOOARO MAGAZINE DEAOLINE FOA 
THIS CONTEST IS F€B «, 1IH. ENTTIAMCE FEE 
ISNO^ REFUNDABLE WINNERS WILL NOT 8E RE' 
SPONSIBLE FOn ANY OTHER COSTS OR FEES 
THIS CONTEST VOlD WHERE PROHIBITED fl* 
LAW ALL IDEAS SUBMITTED WILL BECOK THE 
PROPtRTv OF AlVA iRtSH ANO WIU NOT BE RE 
TURNED ENTRANCE FHS WHl 00 TO OEFRAY 
THE COSTS OF RECORDING AND AOVEHT>SINu 

GOOD Ll*CK«i 



NEW AGGRCSSIVe 
NASHVILLE PUBLISHING CO. 

Looking lor a tew good country and 
country Pop songs io tnclude m cata- 
log Send SASt to 

TRESOUE MUSIC 
P.O BoK IS9024 

Nashville. Tn 37215-9024 



MISCELLANEOUS 



■AN Of MAM* 
INHCCSNEIIICD 

Ci«aai« pwun 10 tna produce ra40 conwv. 
c«K p« yc* jfKI up Se«J *«ivj docs"!' 



ItOO 0««av SITMl IMIirw«*4 Fl 3)02 1 
S«ii4 Ann. Mr T. 



HAPPY 37th BIRTHDAY 
JANUARY 22nd 

STEVE PERRY 
(Journey) 

With Love from Fay & Judy 



SERVICES/SUPPLIES/ 
EQUIPMENT 



MATRON- THE ONE STOP AUOO CASSETTE 
DUPllCATOH AND MAHUf AC TUBER 

CASSETTE DUPllCATlON-iWiC 
«(lucat>or> rtk^ linguige 
ipoker «i«'it «ic 

OUAUTV SONC OR SCREW TYPE CO 
QUALITY NONElCO BO^ES 
OVALlTY BULK ANO PANCAKE TAPES 

WOIPT SEfNClS *S« FO" (W IWCt tei TOO**' 

MAYRON PTE LTD 
lOIOEFULANEID 
StNGAPORE I9U 

TELEPHONES K*Jmin*rw 

TELEX NO W0RS?Vlfl6 



NEED CPEATIVE PMOTOGRARMV o( •fM«fU»»v- 
«r% 01 r»cord>r>g artnlsi Call Kenya |21S) B49- 
0^63 



RADIO TV JOBS 

• ij nor. >**o lOtis M >«« )o- rwr jr<t tkonMn «f ■ 'DM 
•n thu AtrmK^ Rmo ion Mart*) met**, ptfif l» 
XK) optvinvt *^*rt 0^ >Oli^*i% fW^wX^ 

jind (''oqtain Dipt 'Oft En^*iwv S^ificcofile 
Stuii it.*«i^ and ifw^ man*(« «* 1c"^t\ M*iw 
f)bu ivqiMA HtM w no «iDatiw<o' On* •■v* tomypv' 
M ht' 1^ (HI ^p«--i«> AoFul \^ C(ir>wri:Ml»« 

kWRICAN RAOtO JOB MARllCT 
ISSl NB■I^ Eailtrn 



* nSCO * STAGE 4* 

^ UQHT1N0/ AUDIO 

^ M*iar a*to FVi Spol* R«inO^» Pw 

' UDto OJ Gmt CK* ugrwno aK ^ 

^ WH(X£W£ PnL««j awajlaslE' )^ 

^ Fvralan* Ewrpn — . Inc 

. iMC*ntr*IA«« . 

' F«rrnlned*l*. N r n73S ^ 

« IftW 753 M34 4- 



GOLDEN OLDIES 



DtSCOUNT OLDIES 
BV PHONI 

O«0<» »lW »CCIFi(b 
;i5M9 75ft5 SAME DA* StOviCl 
SP<CiAl DISCOUMS IO fiADiO SUItONi 
StNO M FOP CAIAtOG 
OVIS "CCOO O-.PifS 
DISCOUNT OLDIES 
BOK 77 B. NABBEBTH. PA 19072 




CHART 
RESEARCH 
PACKAGES 



The definitive lists of the 
top singles and albums, 
year by year, covering iht 
entire history of ihe Black 
(R&B) charts. 

Based on the aulhonia 
tive statistical research of 
the music industry's fore- 
most trade publication 

TITLES AVAILABLE- 

#/ mark Singles. 1948 
through 1985. i%5<)WI| 
HI Black Albums. 1965 
through 1985- ($25.00) 
List ings include Billboard 
IS-.UI- date, iiilc. ariisl and 
label iif Ihe number one 
record of each week 
Top Ten HIack Sittglrs. 
1948 through 1985. 

(SfiOdiii 
Top Ten Black Albums, 
1965 through 1985. 

Listings include title, artist 
and label of every record 
thai reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year #1 records are indi- 
cated. 

Top Black Singles Of The 
Year. 1946 through 
1985- l$50.00i 
To* Black Albums Of 
The Year. 1966 
through ;9«5.(S25.00) 
The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year-end spe- 
cial issues Listings in 
dude title, artist and label 
for each entry. 

Billboard Chart Research 
Attn: Debra Tixid 
1515 Broadway 
New York. NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 

K 1 □ Numlx r One Black Singlr» 

$50.00 

E 2 a Till) Ten Black SlnBl^^ 

(u S50 00 
E 3 a Top Black Sinjlts 01 The 

Y«ir 6 saOIX) 
h I D Numlxr Oni- BIjck 

Album^ w S.'.ilHl 
f 2 a I. ,p Ten Black Alburn^ 

»■ (M) 
F 3 □ Top Black Albums 01 The 

Year li iii 00 
F 3 O Individual sejrl\ li~l> 

(mm 

(plea^ list buukcude num 

berl (or 

lplea^ell^l>ear<sldeM^ed I 

Check or money order is 
enclosed in the amount of: 
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Ci>mpan> 



Cil\ Siale. Zip 

Ove^^ea^ air mail raiev available 
upon request 

All saloa are final. 
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Cannes Roster Reflects Industry's Renewed Confidence 



BY NICK ROBERTSHAW 

LONDON About KHI U K compa- 
nit^s are .slated to exhibit at this 
year's 20th Midem in Cannes, some 
KXv more than last year. Acoirdiny 
to Peter Rhodes. Midem's London 
sales chief, this is a reflection of the 
new confidence running through 
the music business here and around 
the world. The four-day event be- 
^ns Monday (27). 

"It's going to be a massive 
Midem." Rays Rho<ie8. "A market 
event can only reflect the indu»tr>* it 
represenLs, and last year it was al- 
ready pickmg up. 

'This year, there's real confi- 
dence back again. Most of the ma- 
jors are back — with the exception of 
EMI— and many of the 1985 exhibi- 



tors, including companies like 
Chr>'salis. will have bigger stands 
and a bigger presence this time 
amund." 

Profitable deals struck at the 
IW.'j market have also encouraged 
many partu-ipanU to maintain their 
commitment. Rhodes claims. "l.ast 
year was one of the most successful 
ever in terms of the business done, 
and we've had an exceptionally high 
re-bookmg rale Midem is n<) longer 
a hype — people are making full use 
of the marketing opportunities it of- 
fers. They go to do business and 
they do it." 

Among exhibitors, ritual grum- 
bles over the high cost of the 
Cannes meet have become almost 
traditional, but stand costs have 
only increased enough to balance in- 




Oave 5(6wan ol Eurythmtcs s^ows ofl his Pan-European Award for Multi- 
talented amst ol the year djrir>g tapir>g of a European tv special to be a»red 
in February Celebrating with tfie producer -performer-composer are. from left 
presenter Daryi Hall Greg Rogers of RCA/Anola. Eurottpsheel publisher 
Theo Roos. and RCA/Anola s Jack Oavies. 



Eurotipsheet Will Honor 85 's Hottest Artists 

Pan-European Awards Air in Feb. 



LONDON Dire Straits, Madon- 
na, Tina Turner. Bruce Spring- 
steen and Dave Stewart head a litit 
of 10 international artists who 
have been presented Pan-Europe- 
an Awards by Eurotipsheet, the 
European music ncwsweekly. 

The awards, which go annually 
to the artists with the year's 
greatest European sales achieve- 
ments, are based on Eurotip- 
sheet's Hot 100 singles and al- 
bums charts. 

Awards presentations have 
been taped and will air on Europe- 
an tv in Februar>' 

The 10 winning artists are: 

• Dire Straits— Album-selling 
artists of the year. 

• Madonna— Singles-selling art- 
ist of the year. 

• Tina Turner— Female artist of 



the year. 

• Bruce Springsteen — Male art- 
ist of the year. 

• Dave Stewart — Multi-talented 
arti.st of the year (for his efforts 
as comp<tser. arranger, producer, 
performer and video director). 

• Sade — Trendsetting artist of 
the year. 

• Sting — Dehut album of the 
year. 

• Phil Collins — Ubiquitous art- 
ist of the year (for his efforts as a 
com|H>ser. producer, solo and duet 
performer, and with Live Aidl. 

• Talking Heads— Artist of the 
year/audio-visual. 

• "Beverly Hills Cop"— Sound- 
track of the year. 



Ilaliun. the organizers say Too. al- 
most all V -K c<mtpanies will take 
advantage iif the total six-figure 
subsidy provided by the British 
Overseas Trade Board and adminis- 
tered through the British Phono- 
graphic Industry (BPIl and the Mu- 
sic Publishers' Assn. (MPA). This 
subsidy, according to BPI. produces 
a higher return in business done 
than similar government invest- 
ment toward any other trade show. 

According to a BPI spokesman, 
"Our fears that the level of supjwrt 
might lie cut have not been fulfilled. 
The subsidy to the 57 companies 
which the BPI is sponsoring this 
year is again 9iY'' of Midem contract 
price on a four unit stand. However, 
the exhibitors' participation fees 
have risen by about 20^;." 

This year's main gripe concerns 
the fees now being charged for 
VCRs at Midem. which may result 
in fewer music videos being on 
show. But Rhodes explains: "It's ac- 



tually a way of keeping overall 
costs to companies down. Three 
years ago Midem started providing 
videorecordeni free. The result was 
that everybody asked for them, but 
.'jO'.' were not using them at all and 
the exercise was fast becoming a 
very expensive one. 

"So now we're saying that compa- 
nies who want VCRs on stands will 
have to pay. although of course peo- 
ple in the video area will still be pro- 
vided with them free," 

The roster of U.K. exhibitors in- 
cludes id usual abundance of inde- 
pendent labels— Ace. Avanti. Blue- 
bird. Charly. Greenhill. Kingdom. 
Mausoleum. Neat. Rhino. Satril. 
Spirit, Trojan and more — who lack 
the global contacts of majors and 
who, it's agreed, benefit most from 
Midem's ability to gather most of 
the worldwide music industry in one 
place for five days each year. 

But it also shows some significant 
changes from last year. Aside from 



an influx of show business accoun- 
tants, most important is the return 
in strength of the major* WEA and 
RCA/Ariola, both with reasons to 
wave the corporate flag in 1986. 

WEA. celebrating its l.lth anni- 
versary, will have up to 50 execu- 
tives in Cannes and plans a meeting 
of all European executives and affil- 
iates for the end of Midem week 
Says U K, sales and marketing di- 
rector Paul Onroy: "This is our big- 
gest presence for a long time. You •> 
could practically fit Madison Square 
Garden in our stand. We are really 
blitzing the place. 

"It was Nesuhi Ertegun's deci- 
8k)n U> go back. Even in the years • 
when we weren't there in strength 
there were still deals to be picked 
up. This time we're coming out of a 
fabulous year internationally, with 
A-Ha set to be the biggest act of 
1986." 

WEA acts Simply Red, Pete 
(Continued on page 58) 



'The Chances for Our Product Have Improved Greatly' 

W. Gemiany Eyes Anglo-U.S. Maricet Hold 



BY WOLFGANG SPAHR 

HAMBURG The West German 
music busmess continues to re^^ard 
Midem as the key event in the indus- 
tr>' calendar — despite some execu- 
tives' rt'st?rvations over aspects of 
the Cannes meet. The chief aim of 
most attendees is to see British/ 
American dominance broken and 
the international market opened up 
to productions from the Continent. 

Gotz Kiso. mana^^ing director of 
Intersong and Chappell here, says, 
"Considering the high cost of trav- 
elmg to the United Stales, Midem is 
a highly efficient and cost-savinK 
opportunity' for meetings." Further- 
more, it offers the publishing 
group, which is also active m pro- 
duction, a chance to see many poten- 
tial licensees for its master tapes. 

Michael Kamstedt. German head 
of Peer Southern, which plans a 
group meeting at Midem. concurs. 
Receptiveness to Peer productions 
and copyrights has gniwn in recent 
years, he says, and the event there- 
fore provides an opportunity to pre- 
sent new product. "Now and then 
vou score a bull's eye," he says. 

Michael Stark of CBS Songs in 
Frankfurt and fellow publisher An- 
dreas Budde stress Midem's role aa 
an international meeting point, a 
place to make and renew contacts 
and pick up on new trends. 

Although Midem is not what it 
used to he, says Munich-based 
Ralph Siegel. new trends and devel- 
opments do become clear during the 
market, mainly because newcomers 
seize the opportunity to present and 
place their productions. But for Sie- 
gel, as for many others, the renewal 
of old acquaintances and contact>i 
now constitute the mam motivation 
for making the trip to Cannes. 

This view is widespread. The trip 
to Cannes makes sense if you want 
to foster existing contacts, says 
publisher Hans Sikorski. but most 
areas of the market are fairly well 
sewn up. and (he chances of run- 
ning across a creative outsider have 



become small. For UFA head Josef 
Bamberger Midem means a saving 
on overseas travel, but remains 
"highly unsuitable for catalog deals 
with high dollar advances." 

Record company heads take a 
more bullish view of the market. 
Teldec managing director Thomas 
Stein, whose company is back with a 
large team after several years' 
break, senses an opportunity to at- 

'Now and then you 
score a bull's eye' 

tract independent producers who 
would benefit from Teldec's mar 
keting and distnbution expertise. 
He hopes for an influx of creative 
newcomers, "instead of re-estab- 
lishing the same old contacts all 
over again. Midem should become 



even more of a forum for the world- 
wide music business to exchange 
news and product" 

George Hildebrand. Deutsche 
Grammophon's head of national 
repertoire, sees Midem as an oppor- j 
tunity to buy and sell product. '"This 
year I'm mainly interested in sell- 
ing. We have a lot of projects that 
could successfully be exploited in- 
ternationally, plus some pre-negoli- | 
ated deals that will be worked out in 
final detail." 

A new confidence in the interna- 
tional potential of European materi- 
al has encouraged some German 
participants to boost their Midem 
presence this year, Hans Blume of 
Hansa in Berlin, who .sees the event 
as a sellers' market and had good 
results with English-language pro- 
ductions at Midem '85. hopes to se- 
cure further worldwide deals this 
(Continued on pageSS) 



Dutch Day Treat Planned 

Holland's 'Island' Gets Govt Support 



BY WILLEM HOOS 



AMSTERDAM A large conUngent 
of Dutch firms will be concentrated 
on a special "island" in the Palais 
des Festival at this year's Midem. 

For the second straight year, the 
Netherlands Foreign Trade Agency 
EVD (Economische Voorlichtings 
Dienst) is giving "impressive." 
though unspecified, financial back- 
ing to the Dutch "island." 

As in 1985, there will lie a special 
Dutch day (Jan. Z7) in Midem with 
minister of culture, Eeeico Brink- 
man, acting as host Visitors will be 
treated to Dutch food and drinks. 

Coordinator of the Dutch area is 
John del Mol, managing director of 
the Conamus Foundation, which 
promotes Dutch light music domes- 
tically and abn>ad. 



Stands within the Dutch colony 
will be occupied by publishers Nada 
Music, the Company of the Two | 
Ptileters and Roba Music Benelux; 
independent record companies Boni 
Records, CNR, Roadrunner Rec- 
ords. Megadisc and Boudisque Rec- 
ords; production company FFR/Le 
Disquc; record import/export firms 
Bertus and Rcc Track; copyright so- 
ciety BUMA/STEMRA; Pierre 
Kartner's recently founded Vader 
Abraham Produkten; and Frejo, a 
company specializing in display fui^ 
niture for records, tapes and CDs. 

Claiming to be the sole Dutchman 
to have attended all 20 Midems is 
Willem van Kooten, managing di- 
rector of Nada Music, head of Red 
Bullet Productions and chairman of f 
independent record company CNR. 

(Continued on page KO) 
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Hosts Have Most to Gain from Showcase 

For the French, Now's the Time to Get Down to Business 



BY MICHAEL WAY 



New Signing Down Under. Members ol Australia's Menial As Anything sign 
then eiictusive worldwide recording contract with CBS Records Australia 
Pictured from lelt: group memt)ers Greedy Smith, Wayne Delisle, Peter 
O'Doherty and Reg Mombassa 



PARIS Bernard ("hevry conceived 
Midem iis the showcase for the 
French music industry and, at leaKt 
lit the artistic level, the exhibition 
will live up to its reputation again 
this year. 

As in the past, the Midem Tro- 
phies gala, to be televised via Eur- 
ovision. will be devoted to discover- 
ies of the year. For France in 1985, 
Pathe-Marconi-EMI artist Jeanne 
Mas is the winner. 

German television company 
Westdeutscher Rundfunk will again 
be hosting the "RockPalast " con- 
cert and Radio-Television Luxem- 
bourg's RTL French ser%'ice is hold- 
ing a "What's New In French Mu- 
sic" show. Its awards will go to 



Jeanne Mas (again). Mader and 
Etienne Davo, while a number of 
new artists will be featured in a 
"Revelation Of The Year" show. 

.\nd Midcm itself is holding a spe- 
cial international party to celebrate 
Its 20th anniversary. 

But on the business side, the 
dwindling number of wholly owned 
French record and publishing com- 
panies IS reflected in the participa- 
tion figures. Three of the main re- 
maining independent record compa- 
nies — Vogue, Carrere and 
Sonodisc— are all taking stands. 
The most significant is Vogue fol- 
lowing its rescue operation (Bill- 
board. May 26, laK.'il, 

In view of its then troubles. 
Vogue was not present at Midem 
198.5. but the company's new man- 



WEST GERMANS ARE OPTIMISTIC 

(Continued from pat/f y^) 



time around for acts such as Mod 
em Talking, C.C. Catch, the Twins. 
Morris and Cartoon. 

" After many years of predomi- 
nance by the Anglo-American music 
sector, the chances for our product 
have improved greatly, which is 
why we are taking a larger team 
again," 

Michael Kanisledt agrees: "It is 
important for the West Germans in 
particular to promote our identity. 
We have every reason for confi- 
dence in the global market with our 
international productions. I would 
like to see Midem again become the 
center of international competition 



for copyrights and masters, and if 
publishers who are also involved in 
production could get more support 
from the major record companies I 
think Midem participation could be- 
come more attractive in future 
years." 

Blume stresses the need for a 
more truly international music mar- 
ket. "Cannes should not cement the 
one-way street for British and 
American music coming into 
Europe," he says. 

Current criticism of Midem cen- 
ters, not for the first time, on the 
gala showcases. Chappell/Inter- 
song's Kiso and Hans Sikorski see 



no useful purpose in these coiKerts. 
while Ralph Siegel says: "They are 
totally useless so long as they take 
place only in front of a local audi 
ence. Those to whom the new artists 
at Midem should appeal don't attend 
the galas anyway." 

Gunter Ilgner, head of Gerig in 
Cologne, is similarly forthright. 
"The galas are pointless. In the ear- 
ly years of Midem they were very 
attractive, but recently they have 
achieved nothing at all " 

Ilgner would like to see more in- 
ternational conferences involving 
small working groups of execu- 
tives, on the lines of Billboard's 



IMIC meet. CBS Songs' Michael 
Stark calls for a forum presenting 
and representing new media. 

DC s Hildcbrand urges a Midem 
lead on piracy, saying: "A way 
should be found, perhaps with semi- 
nars, to organize a closer and more 
permanent kind of cooperation on 
the issues of piracy and blank tapes, 
either before the event or during 
Midem week." 

Finally, Siegel voices an inevita- 
ble and familiar gripe that strikes a 
chord in many veteran Midem-go- 
ers. The business is not as success- 
ful as it once was. and fees should 
be adjusted accordingly, he says 



aging director Jean-Louis Detry 

says participation is vital this time 
around to show to "the world " that 
the company is back on a sound fi- 
nancial footing 

Since his takeover, Detry has 
slimmed the payroll by 42 people 
and closed down the pressing plant. 
He says his next move will be to 
split up operations at the firm's 
headquarters at Villetaneuse. out- K 
side Paris He will put an assistant 
managing director there to look af- 
ter operations, including distribu- 
tion, while Detry sets up offices in 
Paris to handle artistic, promotion *. 
and international. Vogue is also hir- 
ing three a&r staffers to boost the 
company's French catalog. 

Unidisc is headed by Michael 
Ferse and specializes in Caribbean 
and African music. Not present at 
the last two Midems, Unidisc is go- 
ing this time because of the 
strength of its new product, and the 
growing number of U S, dealers in- 
terested in such music, says Plerse. 
Unidisc is sharing a stand with the 
Cuban record company EGREM. 
which Perse says is anxious to in- 
crease its outlets worldwide. 

Also attending as usual, but with- 
out stands, are Dreyfus Music 
(Jean-Michael Jarre) and Delphine 
Records (Richard Claydermani. 

Among presidents of French 
branches of the multinationals. ^ 
Francis Dacla of RCA-Ariola points 
to the artistic element of Midem. 
which he suggests should be boost- 
ed if the event is to maintain its 
worldwide reputation. ^ 
fContinutd on page 59) i 



CANNES ROSTER REFLECTS CONFIDENCE 

(Continued from page 5S) 

Townshend and .Matt Bianco are 
among artists scheduled to appear 
in Midem showcases. The U.K. exec- 
utive team will include chairman 
and managing director Rob Dick- 
ens. Conroy. a&r chief Max Hole 
and international director Ann-Ma- 
rie Nichol. 

For RCA/Ariola, Midem marks 
the first public appearance of the re 
cently merged operation. According 
to international vice president Jack 



Davies, this in itself is reason for at- 
tendance. "In addition, our going to 
Cannes reflects our commitment to 
being a significant force in music 
publishing and we re holding a Eu- 
ropean publishers" meet at the start 
of the week there 

"I'll agree that Midem may serve 
the independents and individuals 
lietter than the majors who are con- 
stantly in touch around the world, 
and also that few deals are initiated 



or consummated there. But it's a 
convenient way to make or continue 
contacts and see a lot of our licens- 
ees or publishers in one place. In 
general, it seems to meet the needs 
of the music business pretty well. " 

Chr>"8alis, one of the longest-es- 
tablished British independents, has 
similar motivation for a strength- 
ened presence this year. Last year 
saw its takeover of MAM^ its suc- 
cessful public flotation, and the ac- 




quisition of leading U K export op- 
eration Lasgu. A sizeable Midem 
team includes group chairman Chris 
Wright. Chrysalis Records Interna 
tional managing director Doug 
D'Arcy and Chrysalis Music presi- 
dent Bruno Kretchmar. 

Says Kretchmar: "'We've reorga- 
nized the company in Britain and 
the U.S. in the last six months and 
we hope Midem will be a flag-wav- 
ing event for our appearance as a vi- 
able and vital music organization. 

"In general terms. Midem pro- 
vides a focal point where we can 
meet everyone in one fell swoop. It 
may be true that there is more im- 
mediate cash-in-hand benefit to the 
smaller operations, hut to have that 
meeting place is invaluable." 

Of EMI'g decision to forgo the 
event. Midem't Rhodes says: "We 
are sorry that EMI isn't going to be 
there. As one of the world's leading 
record companies we feel they 
should be there and that they could 
make use of the event. We've al- 
ways said that it is no coincidence 
that CBS. the most successful ma- 
jor in recent years, has always had a 
presence in Cannes." 

Further proof of Midem's bene- 
fits IS the rapid expansion of U K, 
independents Heavy Metal Records 
and Zomba in recent years, both 
regular Midem exhibitors. Heavy 
Metal's Paul Birch will be seeking 
product for new Canadian and Japa- 



nese labels as well as for Heavy 
Metal America and the broad-based 
mainstream FM label. 

"We're looking for new talent of 
whatever style," says Birch. "We 
doubled staff and turnover last year 
and this is the year when we've got 
to make some money. Though 607^ 
of our product is now American, 
we're looking for license deals in- 
cluding the U.S. Midem is a great 
place to find product for buying. We 
even signed a band there that came 
from our home town. 

"My only complaint about Midem 
is the galas. The intention is good, 
but they are so mainstream they try 
to please everyone and end up pleas- 
ing nobody They just become a 
night out for the locals." 

Other notable participants from 
the U K, include Music Box, Eu- 
rope's first cable music channel, and 
Sky Channel, the satellite service 
that carries the rival Sky Trax mu- 
sic strand. Both aim to reinforce 
their close industry contacts and 
press home the message that they 
represent the media of the future. 

The echoes of Live Aid. last 
year's musical earthquake, will re- 
verberate in the Palais des Festivals 
dunng Midem 1986. There Mobile 
Merchandising will seek worldwide 
distribution for Live Aid products 
and market Band Aid T-shirts on a 
stand donated free by Midem com- 
missaire-general Bernard Chevry. 

^ — 



58 



p_ _ ^ 

. MIDEM '86 Unternationai 

For Italy, Image is the Key to New Business Abroad 



BY VITTORO CASTELLI 
MILAN Although Midem has be- 
come less important in |;eneratinK 
sales, Italian music executives 
agree that the Cannes event still 
plays a siiniihcont role. 

The executives interviewed say 
they appreciate that Midem pro 
vides a rare mteniational meeting 
place in which ideas can be ex- 
changed, new trends analysed and 
^ problems aired. 



Sergio De Gennan). pn'sidenl uf 
Panan'cord in Milan, says. "What it 
adds up to is that Midem has lost 
some of its impact a.^ an actual mar- 
ketplace over the years, but has de- 
veloped its function as a promotion- 
al center from which the music busi- 
ness kicks m ideas on handlmg it-s 
public relations image worldwide." 

l)e Gennaro has tried several 
times to get Italy's ICE, which con 
trols national commerce abroad, in- 
terested enough to sponsor industry 



participation in Cannes. He says 
sponsorship is granted to several 
others areas of Italian industry and 
that music has equally valid argu 
ments in its favor, liul so far, he ad 
mits, he has made little progress. 

Sandro Coppola, president of the 
Atlas/Delta group in Italy, is anoth- 
er top executive convinced that gov 
emment aid would be beneficial in 
spreading the reputation of Italian 
music. The industry, mainly based 
in Milan, has had more than its 
share of problems in recent years 
within the context of a crisis-ridden 
national economy. 

Says Coppola: "There's clear evi- 
dence, I'd say, that countries like 
West Germany or Canada, helped 
by governments to present a nation- 
al music image at Cannes, get a lot 
of advantages. The point about Mi- 
dem is that you get people from all 
around the world attending, most of 
them receptive to new product sug- 
gestions. 

"If, for instance, you are a Euro- 
pean company wanting to introduce 
new product to American compa- 
nies, you can make more worth- 
while contacts in a few days at 



FRENCH PLAY HOST 

(CiHiUittttd truni }Hitlt 5SJ 

worldwide reputation. 

"With the growing number of 
new media in France and other 
countries, it is vital for Midem to 
bring in more foreign artists and 
new French acts," says Dacla. "And 
this will be good both for big record 
groups and the independent^^." 

While French publishers will be. 
as usual, at Midem in force, one of 
the few taking a stand is Philippe 
Seller, president of Editions f^ul 
Beuscher, who has been at Midem 
since the start. He and other pub 
lishers. as well as the rest of the 
music business, have expressed 
their satisfaction at the major event 
of the year — the entry in force on 
Jan. 1. 19S6 of the new audio/visual 
law, promoted by culture minister 
Jack Lang. 

Among its main points are the in- 
troduction of a blank audio/video 
tape levy, recognition of neighbor- 
ing rights and the extension of 
copyright from .')() years to 70 years 
after an author's death. 

Seiler, as well a-s publisher Claude 
Pascal and Gerard Davoust, presi- 
dent of Chappell France, agree that 
the levy will only partly compensate 
the damage caused by home taping, 
but will even so bnng vital new in- 
come to an indu-stry in problems. 

But Seiler adds: "It will be inter- 
esting to see how much we do get 
when these revenues are shared out 
among the interested parties." 

Says Claude Pascal: "While the 
job of a publisher doesn't change, 
we're not getting new sources of in- 
come, from the new FM radio sta- 
tions, recently introduced television 
channels and cables as well as the 
tape levy." 

Davoust, president of the French 
Professional Publishers' Assn.. is 
worried about plans by some multi- 
national companies to set up cen- 
tralized pressing plants in Europe- 
an territories where mechanical 
rights are among the lowest. 



Cannes that if you spent much king- 
er traveling round companies in the 

States." 

In fact. Atlas/Delta has not 
missed a Midem since 1972. "But 
we've never yet rented a stand in 

More Midem '86 
coverage in next 
week's Billboard 

the Piilais." says t'oppola. "I much 
prefer to take a hotel suite, let peo- 
ple know where we can be found 
and lay on the hospitality there." 

Roberto Gatanti, general manag- 
er of DDD (flrogueria Hi Drugolol, 
IS similarly convinced about the pos- 
itive aspects of Midem. "We go reg- 
ularly, and we do take a stand. Mi- 
dem offers a unique opportunity for 
people like us. the small or medium- 
sized companies, to meet with simi- 
lar firms and plan future business. 

"Those early years at Midem 
helped us enormously in our bid to 
expand business operations abroad. 
Now that we've hit that target of 



He argued that this was using 
European Economic Community 
legislation in its most unfavorable 



being represented in all European 
territories, we toyed with the idea 
of not making the trip to Cannes 
this year. But we're there again and 
feel we just can't miss out on a 
chance of linking up with the world- 
wide industry and emphasize what 
we've got to offer. 

"We've enjoyed major success re- 
cently with Eros Ramazzotti and 
the 'Una Storia Importante' single 
and being in Cannes can help us sus- 
tain that kind of wide success." 

Galanti stresses the importance 
of Midem to smaller music business 
firms. "In the disco product field, 
Italian companies are highly rated. 
We're treated like princes. We're ac- 
tive and our music travels well. 

One such small company is Dis- 
cottn. which has its own stand and 
participates as record producer as 
well as importer and exporter. Says 
Roberto Fusar Poll. Discotto presi- 
dent: ".Major markets like the U.S. 
and U.K. can be somewhat inacces- 
sible to firms like ours. Lesser terri- 
tories are easier for us to break. But 
we really need the exposure we get 
at Midem. In that sense, it is an un- 
beatable event." 



way and would seriously hit pub- 
lishers in the U.S. and U.K. 



Main world patents 



are looking for licensees in Africa, 
the Far East, France, Iceland, Israel, 
Italy, Portugal and South America 
(Except Brazil). See you at MIDEM '86. 
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IF YOU ARE LOOKING FOR 
A GERMAN CONTACT: 

DISCOBOX 



INTERNATIONAL WHOLESALE 
EXPORT WORLDWIDE 



★ 5000 CD-TITLES ★ 10.000 LP-TITLES ★ 

★ SINGLES ★ 12 INCH ★ OVERSTOCKS ★ 

★ PICTURE DISC MUSIC VIDEOS ★ 

★ INDEPENDENT LABELS ★ DISPLAYS ★ 

★ CD-PRESENTATION-FURNITURE ★ 

Visit us at our stand at MIDEM '86 
Stand No. 05.21 / Phone 3016 



DISCOBOX INTERNA'nONAL WHOLESALE 

PO BOX 1163 D-IOII KAARST 2 WEST GERMANY 
PHONE: 021OU6O03O TELEX: 8517921 dbox d 
TELErAX:02101/67S32 TELETEX. 2101 339 dbox d 







59 




CBC Reveals Ambitious Expansion Plans 



BY KIRK LaPOINTE 



TORONTO The Canadian Broad- 
casting Corp., miiviny u» slrentjthen 
iU two radio networks, has outlined 
an ambitious lons range plan that 
includes more Canadian content and 
four cable radio ser\'ices. 

In a report to the federal task 
force on broadcaslinK. the CBC 
says it wants to dramatically ex- 
pand its production of sehous and 
popular music recordmgs to 40 diyii- 
tally made disks a year, featurmg 
10<Kv Canadian performances and 
2S'> Canadian repertoire. Domesti- 
cally, 12 to 15 of those would be re- 
leased through CBC Enterprises, its 
merchandi.sing arm, and the rest 
would be offered to independent dis- 
tributors for licensing 

The networks also promise to ex- 
pand jazz album production and say 
they will work closely with the 
Foundation to Assist Canadian Tal- 
ent on Records (FACTOR) in any 
such venture. 

The moves would be phased in 
over a five-year period, but would 
likely only proceed if the task force 
gives the go-ahead. Production 
would cost the CBC several million 
dollars to implement and. without 
an increased budget for CBC's radio 
services, it is doubtful CBC could 
afford the measures. 

For the future, CBC is proposing 
partnerships with private concerns 
to launch four cable radio services 
in the classical music, news and in- 
formation, youth and arts and en 
tertainment fields. 

CBC also has plans to increase 
the number of comedy, cassette/ 
book packages and drama material 
it releases commercially. 

The measures are contained in 
CBC's 288-page report on its future, 
"Let's Do It," released last month 
to the task force and made public in 
early January. 

The classical music cable ser\'ice 
would produce and develop Canadi- 
an music performances and "give 
the Canadian music community and 
recording industry increased fo- 
cused exposure, including presenta- 
tion of bilingual music programs," 
the report says. 

"Private sector involvement 
could take several forms: financial 
contribution by non-broadcast cor- 
porate interests; partnership, with 
the private sector broadcasters pro- 



viding delivery and the public sector 
providing the programming; col- 
laboration with cultural institutions 
on contributions to programming." 
the report says 

CBC's audience is skewed old and. 
the report conceded "the youth mar- 
ket has not been appropriately 
served by CBC radio." 

The report says commercial radio 
"cannot afford to cater to young 
[leople in as broad and varied a way 
as they want and need " What CBC 
proposes to meet these needs is a 
youth service that would be largely 
Canadian in content, particularly in 
music It suggests that such a ser- 
vice could be syndicated to private 
broadcasters. 

The youth cable service would 
consist of programming now avail- 
able on the AM and FM CBC net- 
works, new programming commis- 
sioned for the service, the best of 
campus and community radio and 



private contributions. 

"Areas of particular interest to 
young people would include rejiorts 
on the entertainment scene, con- 
sumer reports on video and audio 
equipment; special advice on health, 
diet and food in general; family rela- 
tionships, the law and the judicial 
system; and technological coverage 
involving new skills and computer 
science." the report says. 

Where CBC breaks from the past 
IS in its proposal to enter partner- 
ships with the private sector on 
many of these new ventures. Never 
before has the corporation sought 
private support. 

CBC also wants to rename its AM 
network Radio One and its FM net- 
work Radio Two. In many cases, the 
CBC Radio (AM) signal is distribut- 
ed on FM and the CBC Stereo (FM) 
signal is distributed on AM, leading 
to consumer confusion 



Success of 'Stages' Caps 
Triumph's Triumphant Year 



TORONTO Headline coverage for 
Bryan Adams and Corey Hart al 
most obscures the fact that 19?5 
was also a banner year for Toronto- 
based Triumph. 

'Thunder Seven" proved to be a 
thunderous rejuvenation for the 
power trio. It now is the band's top 
selling album in Canada, well be- 
yond the l.W.OOO-unit mark and sell- 
ing steadily in recent weeks. A dou- 
ble^^isk live album. "Stages." was 
released last October as a gift to the 
group's die-hard fans. Instead, the 
package has passed gold and pushed 
back "Triumph's next studio album. 

"This has been a pretty good time 
for us." says the band's Mike Ir- 
vine. "I don't think a lot of people 
are noticing. " 

Now in Its 10th year. Tnumph is 
taking a little breather these days. 
Studio work for its next album. Le- 
vine says, is turning into "some 
pretty expensive demos." The suc- 
cess of the live release has given the 
band extra time to write more mate- 
rial for the project. 

By the first week of September. 
Triumph will once again take to the 
road, touring North America and re- 
luming to Britain after a three year 



absence. There are also plans for 
first-ever forays to continental Eu 
rope and the Orient. 

Unlike many other hard rock 
groups. Triumph puts most of its ef- 
fort into recording and tours relative- 
ly infrequently "We don't burn our- 
selves out on the road." says Levine. 

Triumph is able to craft its al- 
bums at Metalwork.M. a self-owned 
48-track studio west of Toronto. The 
facility IS also much sought after by 
other groups. 

Video played an important role in 
giving Triumph its profile in the 
ll.S. It was one of the first North 
American bands to regularly make 
clips, a move that proved prescient 
when MTV was launched and need- 
ed material. Even so. Levine says he 
would personally be happy "if I nev- 
er made another ndeo again. " 

He maintains that the novelty of 
video has worn off. and says there's 
a backlash developing. 

"But 1 guess we'll be doing them 
for some time." he says. "They are 
essential, after all." 

The new Triumph album is now 
scheduled for the summer. 

KIRK LaPOINTE 
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Promos Gift-Wrapped MuchMusic's Year 



TORONTO Amid all the attention 
about money being poured into the 
MuchMusic Network by its ever- 
growing subscriber and advertiser 
base, it's easy to overlook what 
MuchMusic has given back to its 
viewers in the form of contests 
and promotional goodies. 

As the network enters a second 
full year of operation, it will be 
hard-pressed to follow what has 
been a torrid year of promotions 
unparalleled in Canadian broad- 
casting. In 1985 alone, viewers 
were given trips to see Bryan Ad- 
ams in Tokyo. Dire Straits in Lon- 
don. Platinum Blonde in Montreal, 
Barry Manilow in Toronto, Sting in 
Toronto, Daryl Hall & John (Jate? 



in Houston, "Cats" in Toronto and 
London, Jamfest in Kingston, Ja- 
maica, and many others. 

Viewers were given opportuni 
ties to visit London and meet 
Wham! or to travel to Morin 
Heights. Quebec, becoming the 
first ones to hear Corey Hart's 
"Boy In The Box " LP Darren Mat- 
thews even got a chance to play 
with Triumph onstage m Halifax. 
A Prince promotion included an 
around-the-world trip, while anoth- 
er MuchMusic promotion included 
a week's stay in New York and din- 
ner with a VJ. 

"They increase viewer loyalty 
and the station's profile." says 
MuchMusic promotion director Bill 



Bobek. 

Although viewer response was 
mild at first, contests now regular- 
ly attract thousands of entrants. 
MuchMusic's subscriber level is 
roughly 800,000. but more than 
17.000 entered the Wham! competi- 
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The results are lasl The 
reach IS vasi And ir>e call is 
free' To place a Biilboaid 
Classified ad. call Jed Serene 
al (800) 223-7S24 



SPECIAL DUTCH ISLAND' AT MIDEM 

K'otlllnuvd friinl /in(7l' iS) 

Nada is to work on Dutch singer 
George Baker's album "Santa Lucia 
By Night " and the solo LP "Laby- 
rinth" by Cesar Zuiderwijk. drum- 
mer with Holland s top rock bank 
Golden Earring. 

Alongside action on behalf of 
Dutch disco act The Limit, the Com- 
pany of the Two P(i)eters (Peter 
Schoonhoven and Pieter van Bode- 
gravenl, will promote the interests 
of Cat Music, a publishing outfit set 
up by the five members of former 
Dutch pop group Catapult. 

It's a 13th Midem visit for Tony 
Berk of Roba Music Benelux, work- 
ing mainly on repertoire of girl dis- 
co group Curtie Si the Boom Box. 
the onlv Dutch act to make Bill- 
boardsHot 100 in 1985 (with "Black 
Kisses Never Make You Blue"') 

Eight other Dutch music publish- 
ing firms will be represented at Mi- 
dem: Universal Songs. RCA/Ariola 
Music Benelux. CBS Songs. EMI 
Music Publishing Holland. Peer Mu- 
sic Holland. Intersong Basart. 
Dutchy Publishing and Warner 
Bros. Music. 

F'or most Dutch independent rec- 
ord companies. Midem remains im- 
portant. Boni Records (managing di- 
rector. Jan van Nieuwkoop) is lining 
up exposure for the second album 
by the Video Kids. "On Satellite." 
The duo"s first LP was launched at 
the 1985 Midem and sold 1.1 milhon 
copies worldwide. 

At the CNR base, there's heavy 
promotion set for Mai Tai. the only 
Dutch hand to perform at this 
year's main gala 

Roadrunner Records will be 
showcasing King Diamond, former- 
ly of Mercyful Faith, along with Ca- 
nadian group Jade and Dutch group 
Casual Affairs 

Amsterdam-based Megadisc will 
concentrate on singers Mathilde 
Santing and Richenel Ruud Jacobs, 
head of Boudisque. will spotlight 



the Legendary Pinkdots. its singer/ 
composer Edward Ka-spel'a solo al- 
bum, plus repertoire of the U.S. 
Enigma label. 

Rockhouse owners Bert and 
Frances Rookhuizan. who have 
opened a new office in Poland, pbn 
talks with East European music 
representatives 

A Dutch Midem veteran is Gert 
van der Meent. head of Sound-Prod- 
ucts Holland, who'll be seeking out 
classical and reggae masters in 
Cannes, possibly for a new series 
for his CD catalog. 

The Dureco indie (a&r chief Frits 
van Swoll) seeks material for its 
High Fashion disco label. And new 
Dutch indie Disky Records, headed , 
by Englishman F^ul Smith, is seek- 
ing out new Benelux license deals. 

A mam Cannes interest for Chris 
Hinze. head of Keytone Records, is 
promoting a digitally recorded 10^ 
LP set of Geoffrey .Madge, an Aus- 
tralian classical pianist now living 
and working in Holland. 

The only Dutch branch of a multi- 
national set for a Cannes appear- 
ance is PolyGram. Ton van den 
Bremer, general manager of inter- 
national exploitation, is promoting 
leading PolyGram-Holland acts like 
Berdien Stenberg. Laurens van 
Rooyen. BZN. Eddy & the Soul 
Band. Uiri Spee. Maywood. Picture 
and Band of Gold. 

Companies like CBS. RCA. 
Ariola. EMI Bovema. Virgin and 
VIP (Dutch branch of the French 
Vogue firm) will be represented by ^ 
executives from the international 
offices. Hans Tonino. head of WEA- 
Holland, will visit the South of 
France for a specially convened 
WEA-Intemational meet. ' 

Dutch export companies present 
will be Bertus Distributie (Michael 
de Ruiter in charge) and Rec Track, 
with Hans de Deugd as managing 
director. 
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SAVING ALL MV LOVE FOR rf>U WHITNEY HOUSTOH ainsta 
AUCC I WAKT rou JUST FOR MC FUU FORCE CK 
WHO'S ZOOMIN WHO AHt IHA f HANKLIN *»ts»* 
RUSSIANS StiMj J^AM 

OS ALRIGHT (BAarS COMING BACK) EURVTHMICS i»CA 

RING Of ICE JCNNirtRRuSH CSS 

LtAVINGMeNOW/RCMIX ievEL42 nxvOOM 

WRAPHERUP FLTONX)HN ROCKf 1 . PKMOCIUM 

SUSPKKHfS UINOS HNC YOUNG CANNtBAlS ionon*< 

WALAING IN THE AIR AL ED JONES im 

SEPARATE UVES Phil COLL'NS 4 MARILYN MARTIN vmcm 

UERRY CHRISTMAS EVCRVONE SHAKIN STEVENS CPiC 

DRESS YOU UP MADONNA Si»e 

SYSTEM AOOICT f H.E STAR TlNT-SCA 

TOirruRE RING CBS 

WE BUILT THIS CITY STARSHK* nr.* 

ONLY LOVE NANA MOUSKOURl CAMlCRt 

SPIES IMS. US PAUL MCCARTNEY «W)LOf>»«NC 

m YOUR MAN WHAM (Ptc 

DOITT YOU JUST KNOW IT AMAZULU rSLAM) 

SPtttn OF 7« ^'^E ALARM >r> MCA 

AFTER THE LOVE HAS GONE PRINCESS suofifMC 

DOHT LOOK DOWN/THE SEQUEL GO WEST cmRySaliS 

THE PHANTOM Of THE OPERA SARAH BRIGHTMAN & STEVE 

HARlfv TOItDC* 
SCETHEDAY DEE C LEE lit. 
SHAKE YOUR FOimOATIOftS AC/DC aOantC 
THE POWER OF LOVE JENNIFER RUSH CSS 
LAST CHRISTMAS WHAM IP< 
SAY YOU. SAY ME LIONEL RtCHIE MoronN 
TAKE ON ME AHA ftAPMCiisnoS 
AGOODHEJLRT FCAAGAl. SHARKCV unit orat viRotM 
PUU TO THE BUMPER GRACE JONES rSLAW 
ALaUMS 

DIRE STRAITS BROTHERS IN ARMS rtRTftO 

AHA HUNTING HIGH AND LOW vrUNU) 

VARIOUS NOW THAIS WHAT I CALL MUSIC 6 ^BO !•< £>• 

BARBRA STREISAND THE BROADWAV ALBUM COS 

MADONNA UHE A VIRGIN S«C 

l£VtL4Z WO«»LD MACMtNE «X»00» 

GRACE iONCS tSLANOLIFE iZlMD 

STWC THEDR£AMOFTHEBLUETURTl£S aam 

WHTTNCY HOUSTON JMSTA 

SAOE PfK)MlSE FPK: 

VARIOUS HfTSa Cn/WEA 

JENNIFER RUSH CVS 

GO WEST CHfrTWS 

SPANOAU BALLET THE SINGLES COLLECTION OAVMUS 

FEARGAL SKARUY vtOQw 

PHN. COLLINS NO JACKET REQUIRED vWCM 

TEJUrS FOR FEARS SONGS FROM THE Wi CHAIR MfKuRi 

VARIOUS THE LOVE ALBUM TtLSTM 

FINE YOUNG CANNIBALS IONOON 

GEORGE BENSON THE LOVE SONGS « tel 

EURYTHMICS Bf »OURSfLF TONIGHT HCA 

SIMPU MINOS WCf UPON* TIME vnon 

LLOYD COLE & THE COMMOTIONS EASY PIECES KHyDOS 

RICHARD CLAYOERMAN THE CLASSIC TOUCH OKCCAyDCLmiNL 

VARIOUS GREATEST HITS OF I9B5 TUSTAR 

TINA TURNER PWVATF DANCER CARTOt 

KATE BUSH HOUNOSOFLOVE CiA 

BlUY XXL GRE ATEST HITS VOLLIME t AND VOLUME II m\ 
ELTON JOHN ICEONUHE »»w »rT c«)mo&»a» 
MADONNA THE FIRST ALBl*l 
QUEEN OUfFNS GREATEST HITS tMt 
BRUCE SPRINGSTEEN BORN IN THE USA CK 
INCANTATION THE BEST Of •NCAMTATlON WKT Fr« 
FIVE STAR LUHUfiTOFLlFE TIWI/WC* 

ECHO 1 THE BUNNYMCN SONGS TO LEARN AHO SING hoROM 

BRYAN ADAMS RECKLESS AM 

SAOC DIAMOND LIFE fmc 

MARILLION MISPLJU:EDCHILOHOOO [Mi 

U2 THE UNfORGETABLE FIRE nuMD 

BARRY WHTTE HEART AND SOUl R T€l 
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•IMCLCt 

iiVMSLiiE omJS mA.nomfPa.-nmm 

SAVYUU SAYMC LIONEL RICHIE MUIOWh 
BROKEN WINGS MH MiSIEH tK» 

CVCRYTHINGfNMVHEART COREY HART mjuhhuscwiKM 
SEPARATE LIVES PHI( TOLI INS MAHIlYNMARTIN WAHMMWDS ' 

SUNCmr ARTISTS UNITED AGAINST APARTHEID CAPnCA 

rMYOURMAN WHAM* •.iHuuHurin 

TARZANBOT BAillMORA (*niui 

WE BUILT THIS CITY STARSHIP CHUHT UCA 

ALIVE AND KICKING SIMPLE MINDS VMCW AIM 

ELECTION DAT ARtADI* .ACilm 

FACETHEFACE Pt It lOWNSHtNO »'>.o wt* 

WHEN THE GOING GET TOUGH IJEWEL or THE NIL! THEME) BH.LV 

OCEAN (ivi OUAiiTir 
ROCK ME AMAOCUM FALCO A4M 
ITS ONLY LOVE BRYAN ADAMS. TINA TURNER W» 
THArS WHAT FRIENOS ARE FOR OlONNE « FRIENDS AfratA/RCA 
I MISS YOU KIVMAXX m a 
BURNING HEART SURVIVOR 01$ 
TALK TO ME SUVIE NICKS MOM ON MA 
PARTY AU THE TIME EDOIE MURPHY CBS 
ALSUMft 

DIRE STRAITS BH1.>'HLRS iN ARMS vtniKiO'rai fVUM 

JOHN COUGAR MELLENCAMP SCARECROW RiM/POl*c«AM 

ZZTOP ArTrRfURNfR WAWNmaaos 'WIA 

COREY HART BOY IN THE BOlC A(}uai«jS/I.apiT01 

SIMPLE MINDS ONCE UPON A TIME v«0iN'A4M 

BRYAN ADAMS RECKLESS A4W 

PHILCOUINS NO JACKET REQUIRED atiAMtiC'MA 

VARIOUS ARTISTS MIAMI VICE SOUNDTRACK WCA 

HEART NEVER i apiioi 

MR MISTER BRO«^LN WINGS HCA 

BRUCE SPRINGSTEEN BORN IN THE US A COLUMBU/CftS 
PLATINUM BLONDE ALIEN SHORES COLUMRIA/CaS 
PTTC TOWNSHEND WHITI CiTY AICO'WLA 
5TEVIE NICKS ROCK A LITTLE MO«nH<WEA 
THE CARS GREATEST HITS EiIKTRA/WfA 
SADC PROMISE (^THAiT-cn 

TEARS FOR FEARS SONGS FROM THE BIG CHAR VlRT«0/POl»G«*M 
KATE BUSH THE HOUNDS OF LOVE CAf^TOi. 
BtUViOCL GREATEST HITS VOl I A II COiuWBU.'asfi 
STARSMtP KNEE DEEP IN THE HOOPUk ORUnT'IICa 
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SINGLES 

JEANNT tALCO WG TtHJtC 

NIKITA El TON JOHN aOCnFT.THONOCAAM 

WCSTEN0GIRL5 PETSHOPBOYS PAfn.O#K}Mf tM 

ACOOOHEART HARGEL SHARKEV v«Gn ARMXA 

IN THE HEAT OF THE NIGHT SANDRA vHtcm-AMOLA 

PICTURES IN THE DARK MIKE OLDFiELO WITH ANITA HEGCRLANO « 

BARRV PALMER «<RG<r« ARiOiA 
RUSSIANS STING a&m 

0EINISTMEINCAH2ESHERZ HEIN2 RUDOLF KUNZE wtA 
BROKEN WINGS MR MiSTER RCA 
WE BUILT THIS CITY 5TAR5HIP RCA 

OHNEOICH(SCHU^FICHHEUTENACHTNICHTEIN) MUENCHNER 

fRElHtiT <:bs 
SLAVE TO THE RHYTHM GRACE JONES MArwAlAMtM 
DESTINY JENNIFER RUSH CBS 
SAY YOU SAT ME LIONEL RICHIE MOTOWN.flCA 
FACE TO FACE PETE TOWNSHEND AiCO mA 
FOR YOU ONLY ALISON MOYET CBS 

SUNCITY ARTISTSUNITEDAGAINST APARTHEID MANHATTAN. CMi 
BA BA BANHUEBERf AU ERSTE ALLGEMEtNE VERUNSIChERUNG 

(Ml 

TAKE ON MC AHA haiincR SAOS WU 
I M TOUR MAN WHAM IPIC/C8S 
ALBUMS 

JENNIFER RUSH MOVIN cn 
FALCO 3 lAlCO (;<. 

DIRE STRAITS BROTHERS IN ARMS vfRTKO/fHOnocltAM 
JENNIFER RUSH CSS 

ELTONJDHN ICEONFlRE mXKfl fMortoCRAM 
STING THE DREAM Of THE BLUE TURTLES aah 
WHITNEY HOUSTON awsta arioia 
KATE BUSH HOUNDS OF LOVE CMi 
SADE PROMISE E«r C8$ 

MOOERHTALKING ^ET S TALK ABOUT LOVE MkNM WMOi^ 

ALISON MOYET AL( res 

ZZ TOP AFTERBURNER i»A«m».mA 

RONDO VENE/IANO OOlSSEA VENEZIANA BAe« AaiOLA 

HEINZ RUDOLF KUNZE DEiN 1ST MEIN GANZESHERZ MA 

ROGER WHITTAKER OU GEHOERST ;u MiR avON NTCffCOOO 

SANDRA THFLONGPIAV viRcm AfnoiA 

THE ALAN PARSONS PROJECT STEREOTOMY ap^sta aiKHA 

AHA HUNTING HIGH ANO LOW WAifNfRnltA 

GRACE JONES SLAVE TO THE RHYTHM wanmatan CW< 

PETE TOWNSHEND WHTE CITY aico Wf A 



FRANOE <court«8y of Europe I) At of I/19/B6 



SIMGLfS 

JETE DONNE JEAN JAQUES GOLDMAN & MICHAEL JONES CBS 

PAPACHANTEUR JEAN LUC LAHAYE fWNOGRAM 

TAKE ON ME AHA wt A 

ENL'AN2001 PIERRE BACHELET ncA 

ETTUDANSESAVECLM C JEROME pat«i 

I'M A LOVER ANDREA poiyoW 

PART TIME LOVER STEVIE WONDER pca 

LE JOUR S EST LEVE TELEPHONE VWCW 

MARIA MACOALENA CARRERE 

L A/I7A DANirt BALAVOINE lAflOAV 

ALSUMS 

JEAN JAQUES GOLDMAN NONHOMOLOGUC CSS 
JEAN FERRAT JE NE SUIS QU'UN CRI MC'S 
RENAUD MISTRAL GAGNANT VWKIN 
SAOE PROMISE • 

DISQUE DCS RECORDS COMPILATION LEOERMAN RfA 

DIRE STRAITS BROTHERS IN ARMS PHONOGRAM 

SIMPLE MINDS ONCE UPON A TIME viHGM 

SERGE CAINSBOURG LOVE ON THE BEAT pmonoC^AU 

MADONNA LIKE A VIRGIN WtA 

DANIEL BALAVOINE SAUVEZLAMQUH (tAACLA' 
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SINGLES 

WE BUILT THIS CITY STARSMIP oi»<JNT,W:a 
SPECIES DECEASES MIDNIGHT OIL C8S 
I'MVOURMAN WHAM tPK.'Cn 
THE POWER Of LOVE JENNIFER RUSH cn 
AGOODHEART FLAROAl SHARMET VMOn/lM 
SAY YOU SAY MC LtONCL RICHIE MOTOWN/HCA 
NIKITA ELlf.>NJOHN BOCH T POl'GRAI* 
BROKEN WMCS MRMrSTER W-A 

WORKING CLASS MAN JIMMY BARNES MUSHDOOM/rrsTiVM 
CAN'T WAIT TO SEE YOU EUROGL'OERS CIS 
DON'T GO PSEUDOtr.HO IMt 

SAY l-M YOUR NUMBER ONE PRINCESS nfUnATiOH/tM- 
CLOSE TOME THE CUAE hmkjm mca 
SEPARATE LIVES PHIL COLUNS * MARILYN MARTIN «€A 
SISTERS ARE OOlN' IT FOR TNCMSCLVCS EURVTHMICSft ARETHA 

tRANKLiN ttCA 
OHSHCILA REAOV FOR IHE WORLD »(lC*n«A 
TAKEONMC AHA w**>Mh mA 
THAT'S WHAT FRIENDS ARC FDR DIONNE WARWICK 

•Wt'jT* «( SHVAl 

THIS TIME INKS WTA 

AND WE DANCED HOOTERS CSS 

ALBUMS 

JIMMY BARNES FOR THE WORKING CLASSMAN 

DIRE STRAITS BROTHERS IN ARMS vePTiCO.'POIVGIIAM 

COLDCHtSCL BEST OF RAWO SONGS m* 

TALKING HEADS LITTLE CREATURES eMi 

BRYAN ADAMS RECKLESS a4M'ICST(VAI 

VARIOUS 1986 OUT NOW TMi 

0IV1HVLS WHATALfft C>«<Vtt.ft)HSmW. 

5PANDAUBAUCT THE SINGLES COLLECTION CierrSAUVftSTiy**, 

BILLY JOCL GREATEST HITS VOLUMES 1 & 2 CSS 

INXS LISTEN LIKE THIEVES WEA 

BARBRA STREISAND THE BROADWAY ALBUM CBS 

VARIOUS JUST HITS SS/Bfi CSS 

SADC PROMISE (PK CBS 

THCCURC THE HEADON THE DOOR ricriON/wtA 

THCCARS THE CARS GREATEST HITS EUp«tra,-WEA 

ELTON JOHN ICE ON FIRE ROCUT'POltCKAM 

XNMf CR RUSH '--(K 

WHITNEY HOUSTON ARiSTA/rcsTrvAL 

ZZTOP AFTERBURNER wahncP'IVEa 

EUROGUDCRS ABSOLUTELY c«S 
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SINGLES 

FUYUNOOPERAGLASS ERtNITTA CANVON tui^AOfiC.BOND 

HOINIOCHITE AKIKO KOBAYASHi Fun HOUS£/'NiCt«ON 

CANDLE NO H1T0MI KOJIKIKKAWA SA(S. WATahaH 

KAMCN BUTOHKAI SHOHNENTAI WAnrtfR PtO*CCP X>mmvtS 

HUHSOKISS CCB PCAToORNICnON 

FRIENDS REBECCA cBSSONy smnhowNTvm 

DANCING HERO vqkOOGiNOME yiCTCW'CMAPCL iNTTRsOfK 

NANTETTATE IDOL KYOKO KOIZUMI >ficTO«, Burning P 

BE BOP HIGH SCHOOL MIHONAKAYAMA KrNG.fWCHiON burning P 

AIJIN TERESA TENG iAu«uS jCM 

ATSUKI KOKORONI AHiRA KOBAYASHI PHONQGRAM/IUJI PAC«iC 
OTOKOBUNC MIKASHINNO RVC GEiri 

HARUCOKORO VOSHIE KASHTWABARA PHONOGRAM ' DffEAM M 

JOHNETSU YUKISAITO CANtm* ruji PACnC'TOHO 

ff HOUND DOC cessONi GBAl«CiMorn£R 

BOTTOM LME REBECCA ces SONr SMWWOm 

TSUMETAI WAKARE MIYU"! NAKAJIMA WITH STEVIE WONDER 

PART TIME LOVER STEVrE WONDER wCTOw tai^o 

IN SEARCH Of LOVE HiDEKi SAUO BARRY MANIOW »vc rmusk; 

CLASS NO PALM TREE KIYOTAKA SUGITAMA OMEGA TRIBE 

■fAP NIV M WPMuOA 

ALBUMS 

ANZCNCMTAI ANZENCHITAI 4 mtTt 

KtYOTAKA SUCIYAMA OMCGA TRIBC FiRST FINAL YAP 

REBECCA REBECCA 4 CBi SON. 

AKINANAHAMORI MY BEST THANKS WARNIH PKMEER 

VUMI MATSUTOYA DA Dl OA TOSMBA CM 

AKKO ROBAYASH FALL IN LOVE fuMHOUSC 

STEVIE WONOCR IN SQUARE CiRClE victor 

CCB BOKUTACHlNONONO POi*0OR 

MASASHISAOA JIBUN SHOHOGUM rnCCruOHT 

HOUND DOC SPIRITS CBS SON f 

ARCADIA SO RED THE ROSE TOSmsa CMi 

MINAKO HONDA M SVNDROME iosh<BA EMi 

AHA HUNTING HIGH AND LOW WARNCB PKJNffR 

MIHONAKAYAMA AH ER SCHOOL KMC 

SAOC PROMISE (Pic soNT 

ALFFCE THE BEST SONGS CAmON 

EIKICHI YAZAWA TEN YEARS AGO WAaNCR-'PKinEEA 

ASIA ASTRA CBS SONr 

SOUTHERN AU STARS KAMAKURA vtCTOR 

YUTAKAOZAKI KOWARETA TOBlRA KARA CSS'SOm 
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SINGLES 

EUCTIONDAY ARCADIA EM 
TAKEONMC AHA wtA 

SUGAR SUGAR LORELLA CUCCAR1NI POirCRAM 
QUESTIONE D> FEELING RICCARDO COCCIANTE AND MINA 

VIPt'.IS FMI 

ROCK MC AMADEUS FALCO CTl CCOMM 
DIAMOND VIAvEROI iBiZA CBS 
BAD BOY DEN MARROW aAB> RfCCMDS 
SOLE PAPA POMPfOC CARlOTTA HiCORW 
ALIVE AND KICKING SIMPLE MINDS viPCM CM 
rMYOURMAN WHAM CBS 
GAMBLER MAWMNA GltUN CSS 
PART TIME LOVER STEVIE WONDER mCOROl 
SOME THING ABOUT YOU LEVEL 4? PQITGRAM 
SLAVE TO THE RHYTHM GRACE JONES CM 
IN THE HEAT Of A NIGHT SANDRA mcCXKX 
EXOTIC AND EROTIC SANDV MARION CSS 

THATS WHAT FRIENDS ARE FOR D40NNE AND FRIENDS ABlSTA^CCO 
KISSMELICIA CRiSTlNAD AVENA Jivt RCCOROS.CGOMM 
INTO THE GROOVE MADONNA WlA 

WE DON'T NEED ANOTHER HERO TINA TURNER CAPiIOl £» 
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Compiled tro<ii a njlionji samplv of r»twl ttora 
jjj^^ om-stop satus reports and radio playlnts. ARTIST 
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TITLE 

pflooucin fVD»«irt«Tliri 




CD 


1 


3 


12 


THArsmmATnacHOSAKFOR iMaMmon • oionn£ & friends 




® 


53 


64 


» 


CARAVAN OF LOVE 

r M^FiBH^^l'MliKMr ratty C JAy^H MSlXf* 


♦ ISUY/ JASPER/ ISLEY 

CSSASSOOATtDAOVm C«C 


? 


2 


I 


12 


SAY TOU. SAY ME (TITIE SONG FROM WHITt NIGHTS) ♦ LIONEL RICHIE 

1 l« WMk MAli 1. n>l.>llt> *IUTOW*l Hll» 




52 


37 


21 


15 


SLEEPING BAG 

ft .t*M irjm-*r^ M^L SLAWi 


♦ Z2T0P 

HARNtN MM r »W4 


CD 


1 


12 


13 


BURNING HCART 

1 MjLLiv*nj«r[(mit ^tivAN tmi*mi 


• SURVIVOR 




S3 


35 


15 


14 


ELECTION DAY 

.r^^ NRKKXVRTArvOir) 


♦ ARCAOU 

CAmOl 9501 


CD 


7 


1 


II 


TALK TO ME 

jiow«.cMMiro*iO(c wtaomn 


STEVIE NICKS 




® 


71 


- 


2 


NIKITA 

. i ^ .,1 tr, 1 a um 0 TAIA^ 


♦ ELTON X>HN 


CD 


12 


14 


9 


mrauRMAM 

CMCHMKGMOUfil 


• WHAM! 




55 


SO 


42 


1 

21 


WE BUILT THIS CITY 

r /.■ 1 Jf tta TAUPI1 tAfWa-OlAJWUn PAWI 


♦ STARSHIP 

GAUNT Kl 70 HCA 


CD 


11 


13 


1 


MY HOMETOWN 

H WK.STTrN ltU<l«uCI\OTVM^>)A»lZW<)r n VMC^TtCM 


♦ BRVX:E SPRINGSTEEN 




56 


43 


24 


14 


EMERGENCY ♦ KOOL & THE GANG 


CD 


9 


10 


13 


WALK OF LIFE 


♦ DIRE STRAITS 




® 


59 


65 


6 


OWN THE NIGHT 

AMAJKANJMAflKMMirOOdlC MOlAOBU MSMAIWWi 


CHAKA KHAN 

MCA 577)0 


1 


5 


i 


20 


1 MISS YOU ^ 


• KLYMAAX 

W-^ (.OfCTiUAfNX %;^604< MC* 




® 


M 


70 


7 


BEAT'S SO LONELY 

>^rC4f.*'lf «»1CA< " ffJ«S,'t 


♦ CHARLIE SEXTON 


9 


3 


2 


17 


PARTY ALL THE TIME • 


♦ EDDIE MURPHY 




® 


74 




2 


ANOTHER NIGHT 

NM *A. n<N(P iAM'AWill HfRfF.ANOi 


ARETHA FRANKLIN 

AMSIA 1 9453 


® 


13 


19 


10 


SPIES LIHE US 

£■«*_■ ■ fUXSHV* -lI'AOGHAMlPMCO'r'Mi) 


♦ PAUL MCCARTNEY 

CAPIltX !l^3? 




® 


II 




2 


(HOW TO BE A) MILLKINAIRE 

M 'Bl M (tTHIT. IM -Til V ■*»«'[ • 


♦ ABC 


OD 


16 


26 


9 


WHEN THE GOING GETS TOUGH (JEWEL OF THE NLE THEME) • BILIV OCEAN 

A hXa-><<^*IM ^ f < 'Ml '.niWWIATHVVAlTT SfA^JUONO R JIANCT eOC[««> 1 AW^'* 




® 


17 




> 


THIS COULD BE THE NIGHT 

1 »M -'IW " r^f 1 P n« Ah 1 r M RI NO B W«»* 1 


♦ LOVERBOV 
uxun«u 


12 


4 


4 


15 


AUVE AND KICKING 

1 ■OVUC a CUWIMCajnTAiN nttMM lll*»DS| 


♦ SIMPLE MINOS 




62 


49 


45 


12 


THE BIG MONEY 

i i l.tl"*' '"'■'■ilff III"! -J^f (TABTj 


♦ RUSH 


OD 


14 


II 


10 


GO HOME 

tlWDftOCAlSMOKXBl 


♦ STEVIE WONOCR 

TAMUt ItlMMOTOMm 




(3 


56 


5t 


10 
■ 


EVERYTHING MUST CHANGE 


♦ PAUL YOUNG 


14 


6 


6 


13 


SMALLTOWN 

11 nil BAbTARCOGt"M*r4 1 JC MufNCMT) 


♦ X)HN COUGAR MELLENCAMP 












* ♦ ♦ HOT Shot Debut * ♦ * 


15 


10 


7 


13 


TONIGHT SHE COMES 


♦ THE CARS 




® 


NEW^ 


SANCTIFY YOURSELF 

eClL*"**'"'^'**' r-Wf 


♦ yiMPLt MINIA 
AAM vVCM/mO AAM 


0© 


17 


20 


15 


CONGA 

[ E^TtlAN,[ E UWCIAI 


♦ MIAMI SOUND MACHINE 




65 


57 


53 


9 


LEADER OF THE PACR 


♦ TWISTED SJSTtR 


® 


23 


31 


1 


HOW WILL 1 KNOW 

NM<>*^[<MG>«««U. SRUQICMlNMlNtnN) 


♦ WHITNEY HOUSTON 




® 


12 




2 


NIGHT MOVES 

J UTit ' ^(.HAWAMCM UARIM jnUHJASTIXT) 


♦ MARILYN MARTIN 

•TlAMTC y 


II 


IS 


16 


10 


irS ONLY LOVE 

e ADAMS B CL£ARM0UN1AM (BAOAMS J VAUAftCXl 


• BRYAN ADAMS/TINA TURNER 

AAM2/91 




(7 


69 


72 


7 


SECRET 

^.MACUiOMDl 


♦ O.M D 

AAM vnCM 2 7 »«. AAM 




20 


^5 


12 


GOOOOYE 

flilASiiBfjWATSOW JBLA«51 


♦ NIGHT RANGER 

rAMtLMC**;?^* MCA 




® 


75 


71 


5 


LETS CO AU THE WAV 


SLY FOX 

CArttOl»4»9 




22 


21 




SIDEWALK TALK 

J*' .■[«».•. iM»Di:*<f*»i 


JELLYBEAN 
tMiAMrmcA sr^' 




C9 


64 


62 


13 


COUNT ME OifT 

, aWA.siLL' ""M^S IV»*NTlj:f « TMAS) 


♦ NEW EDITION 

MCASJTOl 










* * * HOT Mover/Sales * * * 




70 


61 


61 


6 


ONE VISION 

i>)f [MAAr». |.>jrfNl 


♦ QUEEN 

CAflW. »S44 


29 


39 


6 


KTmt 


♦ MR MfbltH 
Mr* 




71 


72 


71 


II 


CAN YOU FEEL THE BEAT 

tuL -owi-f .'im F 


LISA LISA/CULT JAM WfTH FULL FORCE 

COtUMMA 1*«M« 




27 


33 


10 


THE SWEETEST TABOO 


♦ SAOE 
ooATRAiT j; 1 f 






55 


46 


11 


WHO'S ZOOMIN' WHO 

ISM N (iW fUASS AJRWWUm 


ARETHA FRANKUN 

AR)S?A«410 


(D 


32 


» 


i 


♦ ♦ * HOT MOVER/ Airplay ♦ * * 

UVING IN AMERICA • JAMES BROWN 






a 


n 


5 


STRENGTH 

M mOviK 11 1 'rf AJ AHMt 


♦ THE ALARM 

IRS S.' 7 )« MCA 












74 


60 


57 


16 


TO LIVE AND DIE IN UL 

I S»AiW ^ XHvf ' |-W*MG i-MlMC) 


♦ WANG CHUNG 

G£FTD» 7 JM^i 1 1|MR*CR OPOS 




It 


22 


14 


YOU RE A FRIEND OF MINE ♦CLARENCE CLEMONS & JACKSON BROWNE 








CU-UMPUI )IM)M«0 












WRAP HER UP 

^ DUtK>( UN rt B tAum, D JOmSTOW} 


♦ ELTON JOHN 

<XFFiN7 2N7J-WU)PCDaHDi 


® 


33 


31 


9 


UFE IN A NORTHERN TOWN 


♦ THE DREAM ACADEMY 




75 


65 


43 


14 
















BABY TALK 

MBflWf' >GB»rw« lOCAMKOrA) 


♦ ALISHA 
VANGUARD ViTtZ 


® 


31 


34 


11 


A LOVE BI2ARRE 


♦ SHEILA E 




7« 


79 


12 


6 






'-<l^*f iSt<a.»(. pwcii 






® 








WHAT YOU NEED 

. T.<*w.^(»^•^w^^^ M.^TCMiNCti 


♦ INXS 

ATLAWTC 7 ««4M 


27 


26 


30 


12 


FACE THE FACE 


♦ PETE TOWNSHENO 




96 




2 
















YOU BELONG TO THE CfTY 


♦ GLENN FREY 


21 


19 


II 


17 


SEPARATE UVE8 (THEME FROM WHITE NKSHTS) ♦ PHIL COLLINS/MARILYN MARTIN 




7) 


67 


49 


20 
























(D 


39 


54 


5 


SARA 


♦ STARSHIP 

GPUMT n;iJ (tCA 




79 


61 


17 


19 


A-iAT-PiNWCt^f'T ■TBa.lOi-TBAATt ACU»«« iKfWAri MVSTA 1 9m 












® 








NO EASY WAY OUT 

n.mL.**^li G UrTi:6> 


♦ ROBERT TEPPER 

SCOTTI V«n 4 Ol 7M twc 


® 


40 


44 


ID 


SILENT RUNNING 


♦ MIKE & THE MECHANICS 

ATLAMTK ^ BMSS 






HEW 


► 




34 


35 


9 


EVERYT>1IHG IN MY HEART 

p "j-jj^As A 'lr ■ "Afli (C mwtti 


♦ COREY HART 
EMwxaCA ajoo 




11 


63 


51 


,3 


SUN CITY 

1 T-i e ^ i(v(n * iw<t(« i*s /API /««ri 


♦ ARTISTS UNITED AGAINST APARTHEID 

MAI»*ITT*W«»17 CAPTTOl 


® 


» 


37 


9 


THE SUN ALWAYS SHINES ON T.V. 

* T«,f»4 I (PlVALRlAAR 


♦ A-HA 




12 


70 


60 


15 


SISTERS ARE DOING fT FOR THEMSELVES 

0 * -^TtilMI" 0.£HW« ^TtwiMrri 


♦ EURTTHMICS AND ARETHA FRANKUN 


33 


21 


29 


10 


SEX AS A WEAPON 

NCI«»LDUi'H*ll' BST(*«(RCi 


♦ PAT BENATAR 




® 




NEW 


► 


BOP 

• If^lNlj . (•WtlAll. PDAV^t 


♦ OAN SEALS 
[Mi4>«[»CA art» 


® 


31 


40 


15 


TARZANBOY 

MKAVUlNHJkCKrn UMVV] 


♦ BALTIMOHA 




® 


U 


92 


3 


THE SUPER BOWL SHUFFU ♦ CHICAGO BEARS SHUFFUN CREW 

ni -».j*r, B r*f«i . ' iFiriASfi'., ^ ewNii fiK«>[R Mc«(HNii "iolabil Tici: cAma. 


35 


24 


27 


16 


EVERYBODY DANCE 

» X'»*<SC*< rj>HFfrJ"-*. TWWARA) 


TA MARA 4 THE SEEN 

AIM .VbS 




IS 


14 


76 


S 


DONT SAY NO TONIGHT 

OSBfitliff^j*! iH UB'X'MFItiD MHORIOM) 


♦ EUGENE WILDE 

»1U» WORID ' *Tl.»rtTC 




21 


9 


19 


BROKEN WINGS 

« v'._ . IE P*. MS mm; It H . » «>CC 4 « OHQt. J ) 


♦ MR MISTER 




® 




HEW 


► 


MANIC MONDAY 


♦ BANGLES 

CUI.U**A J^iHf 


® 


44 


50 


1 


OKUTAL DISPUV 


♦ READY FOR THE WORLD 




17 


13 


63 


14 


TOOVOUNG JACKMCAGNER 

LMA&KSSCBAa-AflOrDfOSTtR J MAyOOH. i"**CR 0 OMUOWl 0««ST ? mJI 'WNMiaROS 


® 


45 


66 


5 


SECRETLOVERS 

ULt iimor- «u«*'-ii 


♦ ATLANTtC STARR 
AtAir'Bi 




® 


NEW 


► 


LIVE IS LIFE 

J ML L [ W ( 0«A t P» U U ») 


OPUS 

POlrt»« MJ 7 JO 7 PCl*<MUH 


® 


41 


55 


7 


HrU NEVER LOVE YOU (UKE 1 DO) 

8iA-.iii*i«Di» r»*Mn»c> n ru'LTUowO' 


♦ FREDDIE JACKSON 

CAPTfX 




® 


NCW^ 


PLEASURE AND PAIN 

M "MAt^M*. "fi'.M' VI K*f>MAH< 


♦ DIVINYLS 

i>*v\A115 4 4?*l» 


® 


52 


- 


2 


KING FOR A DAY 

NRO(Y;fir,TB*H.(MTft»ia' «CUll»»lt JLCf*«T) 


♦ THE THOMPSON TWINS 




® 


NEW 


► 


JUST ANOTHER DAY 


♦ OINGO BOINGO 

WCA^^TM 


41 


25 


23 


21 


PtRreCT WAY 

i.m t Pi 1 .AM-^n wuu«i iCflttn CAM50N) 


♦ SCRITTI POLtm 




91 


90 


13 


17 


ONE OF THE LIVING 


♦ TINA TURNER 


® 


51 


59 


7 


DAY BY DAY 

B ' ttfO*( (B •^WJtn LiAilLlAM RCMCHTO*' ' 


♦ THE HOOTERS 

CtXUMBM JMI$7M 




92 


76 


SI 


14 


DO IT FOR LOVE 

ftPOPCtT^iAHItfTfi MKfSStlRl 


♦ SHEENAEASTON 


® 


47 


52 


7 


SOMEWHERE (FROM WEST SIDE STORY) 


♦ BARBRA STREISAND 
COllMbA )|l-OMH 




93 


77 


61 


21 


PART TIME LOVER 

' #w;«t«P i". AOrcc") 


♦ STEVIE WONOER 
'AA«> i*-M wutowm 


44 


41 


32 


II 


OBJECT Of MY DESIRE 

kUUM1**J L X}e >■ AJ) 'IMO I PHIUIP^. K DUUMMO) 


♦ STARPOINT 

Fif^ntA tbttii 




® 


NEW^ 


DO ME BABY 


♦ MEU SA MORGAN 

cwrrxx 5521 


® 


54 




2 


THESE DREAMS 


HEART 

CAf^TOl SMt 




95 


B 


73 


20 


HEAD OVER HEELS 

r mx-.Hi ■< 1' ■"'•Hii wnm 


♦ TEARS FOR FEARS 
MCMCURV MO M*-/ POlvUHM 


4t 


46 


41 


8 


GO 

M^IOMf C 0ON*N S (Wf TTOM OPMlKS) 


♦ ASIA 

Of rriN ? 209': -owumi* Bros 




® 


NEW^ 


PROVE ME WRONG 

t'PALi. iM.«iMU-iiLl^.B jriHOMRDl 


DAVID RACK 

«nlMII«KK 7 7880? 


® 


59 




2 


RUSSIANS 


♦ STING 




97 


13 


67 


21 


MIAMI VICE THEME 

JXAMM' U 1 J .uMWf Hi 


♦ JAN HAMMER 




30 


17 


12 


LOVE IS THE SEVENTH WAVE 


♦ STtNG 






94 


77 


9 


1 KNEW THE BRIDE (WHEN SHE USE TO ROCK M" ROU) ♦ NCK LOWE 

M If WTS •! H W 1 COIUMBU MO)570 




42 


41 


20 


NEVER 


♦ HEART 


1 ^ 


W 


•7 


3 


YOUR PERSONAL TOUCH 

«aij«"XtMUAm.AN((A(iro*tM fMCtUlLAhO 


♦ EVELYN CHAMPAGNE" KING 

MCA 14701 


® 


a 




2 


STAGES 

U MAM |(ait|»(:*C> •«l-L (M 


♦ 7Z TOP 


1 100 


10 


10 


6 


STACY 

K er AMRH iK S rAAiT. I ACVfNtl 


FORTUNE 

CAMCl.M(.A9.->7;7/MU 




• trt9 grritMt »>rpt«y «fMl ule« f»iOJ f^tl ♦ VidM ci.p a*»l«Dili(> 


• Rrcort)>f>( tnduHry Aiwi 01 Am'-'ica iRIAAi 






Mion until A RIAA fM4 lor Miti Ol N*0 mi'hon uml^ 
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HOT 100 
SINGLES SPOTLIGHT 

A weekli/ look behind the Hul lOU u illi Micliarl tSllm. 

The frantic pace of radio activity markinK the new year contin- 
ues this week as nine records make their cieduta in the Hot 100 Ten 
records made their debuts last week Simple Minds wins "Hot Shot De 
but" honors with "Sanctify Yourself (Ai&M), which nailed down air- 
play on almost half of the radio (uinel to hiast in at nuniln-r All of 
these new records amassed enough points to chart primarily through 
radio airplay. Sales points usually come after a few weeks of radio ex- 
posure. 

An EXCEPTION to this rule is the record at number S-1 this week. 
"The Super Bowl Shuffle" by the Chicago Bears ShuOlin' Crew (Red 
Label). Local records like this rarely accumulate sufficient points to 
make the Hot 100. But the Bears' single has rushed onto the chart 
thanks to enormous sales, especially in the Upper Midwest. Chicago's 
B96 is one of a handful of stations reporting the Bears' record on their 
playlists. PD Buddy Scott commenL-!: "There were several records re- 
leased about the Bears The day we got 'Shuffle' we added it. partly 
because proceeds go to help the needy in Chicago. It zoomed to No. I m 
requests in an hour or two, and has stayed there consistently for four 
weeks. It's overwhelmingly No. 1 in sales. It was No. 1 at 86''! of the 
stores we called this week The video is huge also, and it's for sale ev- 
erywhere, even in supermarkets!" 

The SALES REPORTS coming from other areas of the country sug- 
gest that many stations around the U.S. are playing the "Shuffle," at 
least in their morning shows, without reporting it. The record will prob- 
ably continue to move up until the Super Bowl: a loss by the heavily 
favored Bears would certainly move it quickly from the chart. 

Our "HOT MOVER/SALES" this week is "Kyrie" by Mr. Mister 
(RCA), bullcted at number 21. Thi.s record, which twice has been "Hot 
Mover/Airplay," is on the playlists at 213 out of our 219 reporting sta 
tions. That's more radio stations than any record on the chart, although 
many of the top 20 records have more airplay points due to bonus points 
earned as they move up playlists. This is another indicator that Mr. Mis- 
ter is heading straight for the top again, after hitting No. 1 with "Bro- 
ken Win^ " last year. 

*'LlFE IN A NORTHERN TOWN " by the Dream Academy (Warner 
Bros.) is a smash in at least one Southern town — Huntsville, Ala. It's up 
to number '25 nationally with a bullet, but it's No. 1 on WZ>'P-FM. Says 
PD Tom Kelly: "We li.stened to it when it came out and we loved it, but 
we had reservations about the title possibly offending Southern pride, 
even though it's actually an English record. We took a chance by add- 
ing it in middays, and our audience responded positively on the phones, 
so we moved it up to full rotation. Then the record was racked, sales 
began to kick in. and it built up to No. 1 in popularity here." 
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RADIO MOST ADDED 



2ig HEPOftrtHS 

SIMPLE MINOS SANCTIFY YOURSELF u» /wen 
LOVEKBOT tMlSCOULO BE THE NIGHT cuu«8>» 
ELTON JOHN NIKITA urru 
ARETHA FRANKUN ANOTHER NIGHT untA 
HEAWT THESE DREAMS ctrrnx 



AOOS 
91 
59 
58 
57 
SS 



ON 
92 
105 
149 
112 
177 



Rad« Mo^t Miivi rj i «i««kly nation*! UKnoilatnn o( th« five records moil add«d to Iht pliylt^ts 
of ttw ftOio stations reporting to Billbotfd. Retail Breahouti is a we^ly national indicator ol 
ttwM records with tigniticant future sakei potential baseti on inrtial martiet reaction at the retail- 
ers an<j one stops raporting to BiUboafQ Ttw futl panel ot reporters is publistted periodicailv as 
chanfn are made or it avafaM try serrdrng a salf.fddra9Sed itafftpatj enirefope to Si'Iboard 
Chart Dept. ISIS Broadway. New rorti. N Y 1 0036 

RETAIL BREAKOUTS 

191 RtPOftTERS 
CHAULie SEXTOH BEAT S SO LONELV "Ca 
STmc RUSSIANS aaa 

FTTEOOIE /ACASON HE LL NEVER LOVE YOU an'O. 
0«>EAM ACADEMY I IFE IN A NORTHERN TOWN MUMaaaos 
TMEALARM STRENGTH las 



NUMBER 

REPOinmc 

38 
33 
24 

22 
17 
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MARILYN MARTIN 

IS MOVING UP FAST ! 




With her new single, 

NIGHT MOVES" 

i; 89A65) 

from her debut album. 



"SEPAHATE LIVES iLmr Thvnw fmm ft HITE ^^<;HTb|;" 
pr-rforrrwd wilh Phil (;4>llii)!). <•olm•^ MoriKn Marlins 
truiting n*^ sinpt*". "NIGHT MOV ES." 

Ujf b ll ftKIU- 

Producftd by John Astl*y ond Phil Chapman 
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Top 40 and AOR Airplay Coast to Coast 



ON ATl.mu: RKl;llRD^ AND CASSCTl ES 

c irv A«.M. M.o,e.^C-i. 



28th Annual Grammy Awards Hnal Nominations 



MAIN HEAD 

fff cfwo Of m run 

SwB !■ TlH U.1A %nK» SpfWttMM. CllWWfcl 
Stm vift ZJII4I. nt Mn 01 SvwMi— Don •tar«r 

*rirn«i Broi. ^oduon Km Rncfllai llti< C«H«ijn. Tht 
Nmr Of tJ<»— Hun L«w<i i »* OTuln 
Pidunrt HMf Im I Hm km. M An Tta N«U- 

USA Foi AlrKi CtfMnbti ho^tof QuincT >(XW 

Rntrvri In ljm—C"t Sli»lv W«rnr B's«Mn 
Pt:.-vcf Mirk ikMcnx Ncif Otrivnta, Tlw DiMM Of T>>t 
Btm Twnat- &tw|. UM PnOucwv Sli^t fVt Smtli lit 
fJCkM PM CcHmi JiUtniK l'•«jM•<^ f^' 

Cothni Hi«A Pad|(iMi. W« An TlM WmV-USA 
Alnu.l^f Jlftm— Vanwn. Calufnt-.<. WMntj HmImi^ 

KfiA'i H<hM' MMi*f Ibrad* UmIimI iimh«. lucutn* 

TW B«yt « S«m<w— Doa Hf<%, MM CampWI (C«u 
U^^l!rM.>: W.W Moc/ASCWt. Ewn«M TM «• 
«vvr - Cf^vi <UwO>«p« Mum. Mot CM Hvw/BHt). 
I NjaI T* Im Mat Um li - MKfc fonn (S««>tn>t 

Mnovftet. StiTi (CMt'ifMin. jttn>ntvtifM] br Almc Muvc. 
Vrf in ttviK ASCAPi. Me «n n* WvW W-CAwl iKkMm. 
U(>««< (r>d)<« iH'tK Miibc BMl B'OCknu^ Miivc'ASCAPi 
BEST urn JUmST 

It ru, Wmo Brn . f raMM lattstft. U[Ma' UOm 4 Hm 
Him. Cjpifcri. iutan Unma. «ll«ntK. S*di. PwlrMt 

POP 

BfST POf VOCAL KKfOmMKt fOtAU 

I Ubu>n • ImU ftoml«0t. EM'r j Smm| M »r Um fw 

r« i5'r|ir— WMrtfei MuMiW Aiivt. fh Mm>i 

< ) BtrjU' . CA'nihi 1*f Om'I Ikirt AwtlMr 

rtm OuM Of TlM BiM TarBn >A»u>n» -SliiC UN. 
Hh MM II 0» (SM^ItH-Onn Frrv. HCA. M JkM 

G--*!^ I — $lm Hmtm. TaMtt 'Wwnn 

0f s r po^ nmmmi byaovooh shoup 

WfTN VOOU 

Mm Vrnfi iTrKh trwn WbiMi)— Mi M.itr. KA. Utr 

*m T« Kraw mut IM It S-nikf — rarfi|t*t* AII«*tK. 
«t An Hm ««« 'SofVi U3> if Aina Muaiba 

Bisr fOF iMsm/MtfnH pf^roMMtct 
(OKHesniA. caouF 08 sotmT) 

Ur (SMifltV- HycW iMtnmm. MCA. IWIilWl 
Aft^Ri'— Dm Gruw « LM Mmw. GRf. lP» TtaM 
Fn« Si Oni'i Tn (SMflil^DtvKl F«i1tt. MkMTic IfeMi 
Ma Thm iS«fk)— H*nm« MCA. SM* Own 
i5*"itt>— SfTK On* 

ROCK 

BfST HOCK VOCAL SOLO nHfOtmAMCL fEMALE 

'>f|lf,- P»i Sertl*' ChfY«».i 0*t Tlw Lmnf 

LP<- M#|u Mooft C^foloi iKt Tin Hmm J'Kt' I'lMn 
iP^flMi Mtoani »CA Mtit A IW irrowi 

BfST HOCK VOCAL SOlO mtfOHUUtCt. MAU 
rw Bap (K SawiMi (Sfiglt^— Ow M»lf>, Grfm. 
CwntrfMd ' A-bum . - Mm Ftetrtv, W»iMr BfBL. M 
Anvlfwt N-cM :,i>i|f ) -Mich fauP. C«<MnlM. MKUn 
iitun. er.iKAdirn.UM Scjnon lAIMfiri-Jonn 

0f sr AVjr ptfirofmAncc by a duo or emof 

WITH VOCAL 

NMrt lAAwm] - HMTt &ip>tai It'l Oal|r ' '"(^ ''o^ 
LPk-Sttm Adimi I fiu TffW. UN MNfl Far PMhrnf 

Vf|l*i-Sti'»h'P itint INiiM I UtTB faiT iSnf* - 
ttf.,lfinwi fK.A 

eesTitocH msmjMiHTAL nRroBHAMCi 
(OfiCHesntA. cuoup w soiotsn 

ftKi Ts LKTk I I'Kk from LP>— nwTWfn SU'. (>«»d 
<>>)|TOn Lxa*t rT-Kfc l'On> Lf i-~>tfl (iKiL CpK QtHm 
luwf iTrKk ffOffl If I — 6i| Cu<(in Fiem leui ln^t^t. 
■Ml fwM (ARHOTi -Vi^m M^lmltn. PoTAw^, S«f 
VM (liKli Irora IP>— Sinw ll*f VMftun i Ooubto 
IiwM- Epc. n* MM (Tnck fnya Lrt-Jw> &a(:l»« 
Am CwM 

RHrTHM & BLUES 
B£STUB VOCAL SOLO P£JtrOMMAHCl ntUll 
FmnfOtlm ifftf A(tm* lf««iWi»i. A/nii i f tat 
r* Vw Aton>— ChWJ Kn>n. I**rnf Bra-... iMvpl 
tlrjcA rr«n LP>— Tmm Mit«. f|K Mn AttfMt 
iSMgttk- PMti litm MCA. fM Cm M L«i« 
iSnilth-WlhDW) HoHStoa, Arnli 



CMa>7rKk Kwi LPV— Al Jama. Wanwr Bm. h S«m 
CnM lAJbun - STrrw IVOMda. lMiU/llM»«r> TW nifM I 
FHI In Lm AlhvMt— Ulflir VindrnLCoK. An Wf 
Utfir^SMifW - F'«MMlKiuM.CapM 
BEST MB PtKromAHCt BY A DUO OB CBOUF 
mW VOCAL 

CmUcI lAtani—fkaitar Sakr-i KA lhc>iPbMl 
iSmftft CaM<TCdom.Goi«).'HBl(wfi SoMn An Ow H 
Fm TT n a u it w [Trick iraai LPih- tirrlkmci ft Arttfu 
f •«rtlip KA A I'nla. UH IMbMai— AaUord k Smpun 
Cn^'Dt ThiNiT fnl*nMnili|lTH»»/1f|b(t 
S'nilfi 0*ryi Hit i JoM OiHi aon Dim] Rvrta ft 

fa*f Rrnrtf.ft KA 

fifsr msmmtfjAi PEBroMuitce 

{OiKHCSntA. GBOUF OB SOLOIST) 
ftm ft TmMi ilfKfe Ifwn lT — S»i ft Mm. \'JaM. 
CjfMan Owaa ;S>nflt)— towr lK>iahm. Int'Amu, 
rm AnaM •S<nr>t^n« St». KA. Im UfM In ni|M 
ancfc lr«n LP>— Dm VMcrbn CRf'. MUclM (AAumv— 
(m* ttim. >nt. Nerfk CanI Hi|tMn iTncA 'rom 
LP)— Jill Lerkv. Amti Rmr Fontt Ajmph-^ 



FnawfT 01 Uw— fU'l«l Hithial ««Mv>. >fH«n CvAfn 
iGiiMudt Skf Muuc/ASCAP. Grmndi MvK'lHli 



[UM>ri Muic OoimMI Mnc «t tafeand Hn<c/ 
A5CAP, OrmNaMi Hvw. RMnnatc ■ne/fMl. 
tUgBtiliw WiWg OriAC*. Dmhi Lmfetrl, Fnatw GaMt 
(WiRat 0«aap HutK/ASCAP fMaarU. Rigfihafli Mukc. 
FranaaODWi/tMI. Ttn««hTlMr*»-f>«ntf Fnlo Icm 
lUaw. Ct<^ «■> (DfM MvsK Fottn Frie Mvm 
MtfWub, TanUolM MiiK/SHI ). Taa 6M M Uw—UU 



iNw* Mtivc Group MCA. BMI) 

1AZ2 

BEST JAU ruStOH tWOHUHCC. VOCAL OR 
tftSTRl/MEftTAL 

M-fu^tnt Cwfwth iAE'jiat S(>T':>Crri MCA AtUnfai 
i*it«^i— WirM jOoflt*. Catumb-j. MafK laath 
I AKh^ > SUmat lorotn BIm tWt. Syonw Utt 
lAJtMxi-Wuthr Rfpori CalvmM Stn^ Ta lU Murt 
(Albumi Oind Sanborn. B'm laii'n Undw Am»l 

(Albuf-ii Mitfi 0»»iv Cc-Jint»» 

fffSr ;4/7 M>C4/ 5010 FERTORMAHCl FtMAU 
Ctat At Cani*f.( Th* lOin Anni«imr> C«ncan (Albuni— 
C«Ki ijm* ore Hw Cnal Soap Fiwa n» CaHaa Ch* 
iAJtMr-»-M4imt SuKiria. Stai>> Ma* la Ma« Tart 
<Altwn)~ Tand Maiia. MMlunjn, NaM SaMir 
iTiack Uvn lP> -Oicnf Btatimt AtUnhc, la* Spraif 
<T>acti Iron l^^- Ijm S>tf«<, AHaniK. S «an BMa 
iTrxk liwn ir llara fwfvn Htin CUtoclian.' 

Cwcard Jau 

BESTJAU VOCAL SOLO RWORMAIKE, HALl 
AMttMNi|MlfiTHiatta'KJit'anlP» >oaHea«ndul 
SoWr McFttnn aadt ai ulnl) AltaMic. Iqaatf llM Sm 
(TiBcA kaai LP»— Caofft Baawn. Marnir 9m. Um M 
Maa Sinal iAHk^i DavHl ffnl««r|. FiMtair. Mwt 
Ma>v% Saip mri Clwca TIm IM Hmr CaM Se^toak. 

VaiMM hAl4Mj-T> Mjrk UjipPr* UuM Oh «1. I 

Knaaiitar CDHart hK^i'tmlf. ALar Piui Alli"tK 
BEST JAI7 VOCAL PfBfOBMAIfCC 000 OR 
GROUP 

Ajnaraa [fti \Viam\ — tri SM Ana llw itrxk 

Iron LP— Bartii Man-im ft Sank Vauftun At<ila HM rV 
( Albi*p I Urimi.Ty W Niytiwtfi Colerado Vocal \\u 1. 
[jfieai fhiM In TlitCrtf 'AlbuH' Phil Mjnun ft T>« 
P M SiApii Di-k Ofct"]. Rar I AacUmna I'lck 'mnt 
LP/— liankinji Trattiltr ft Htndncfci ADanlic Ta 1o« 
iTiack Ifom L^i-HanOatlan tranita silk It* Four 
MatiMnm. Atlantic VccaiBB lAlbuaii-Maiihanan Triatlw 
AllafiK 

BSST iAlI mSTROmEmAL PfRfORMttCC 
SOLO/ST 

MacfcCota FnM Tha Unitr|raw4 [Aftvn'-MvMDA 
ManaM. Coturr^ku Naaiaa ttatun iTiack liom iP>- MiIm 
Dam ColunCH*. Mafic lawtk iA»wn|— Slanirt iofdaa 
B'ut nott Mart Ba«>r taiat Tiack Inm LP*— lams 
Moodr ATLjntK Satf taf S«nnt i^'Kk tiaai IPi OiUT 
Ctltv.fBf Atlantic 

BES r JAZZ mS TRUIHIfJAl PERFORMA/tCC 
GROUP 

BMk Cata Tnwnw UiMaiiiiaiM lAkH^nr-ttfrnaa 
Mana4<i. C«wn*ij Tha Dn«M Of Tlw Bla* Ivltei < Ttack 
Irofn LF— SWl. AAM. Oat Nl|M MWi Btaa MM* 

lAlbwn)— Vanowi Artim. BNm flMt Staariariv Vat } 
<AltMff<k Hctlk Jarrill. (CM V«w lAlbwm) CIkI 
Co*ea ft Stnr Kuiala. CCM 

BEST JAmnSTRVrnflTAL PERfORMAftCL BtC 
BAUD 

Tha Afncjn Caow AINj^i- Oo'|t BussHI K lh« Imfli 
lirr* ;^(^fllll Hli* Ambanaaar Al Lafp (»lt\(«»>. 
lNi'w« H|-nc!t)r (;*d Himc Tha Cation Clab OnftMl 
Motion Piclan SoMtftrack > AltMr f— hihn Bj'r r ft Bob 
•i^f. Xtf", Oan'l Stav Havt (Albwm. -tftna B*il»n. 
BouG MantiOf Ttia Ti»alai iAitwn»-IatAiiw AAootni ik 
Ln> 1(tiack->n BanO Axfnl 

COUNTRY 

BEST COUMTRY VOCAL SOLO PfRfORHA/ICL 

rauu 

TiM BiMM Ot Sa») Mm <> bvn,— trnmytou Haira Harnaf 
BiDi. 1 Dani Ana* m>T Tm Donl UM Ma tSmftt^- 
RoUMCUifi Real LMt iAlbii«>—M»rPartM. OCA. 
Sfee'i StnfM AcaM 5in(ir — lifva Fticka, CaMabia Taa 
Maka Mt Maul la Maka 1m M«« iS«<|ir> )uKt Mrwlon. 
HCA 

0f5r COUMTRY VOCAL SOLO PERTOBHAMCC 
HALS 

Babtri fiat Hm BMa taa« On S<nfl«>— MM McDan<M. 
Cipny FarpMf laa Mai tan i Wti— Mrhaa 
Cflian-t.^. I Ooal HnM tt» Tlwna (II Taa n Tha Raaa} 
t&fifto^-Ltc &«aniieod MCA. Utf (n Tha Fifta TaMfkl 
llnThaSttaOfThalhiMliSinitta. Rcmnw M.tup. BCA 
T«u MaU Ma Faal lika A Man <S<nfk r—ltitin Skaui 

EPK 

BEST COaffTRY PERfORItAIKE BYAOUOOR 
GROUP WITH VOCAL 

Cam Ha^ A M Maa Oa«KSn<|*«i - Aiatwa. KA. nm 
fomtf ktltn lAlbumi — fgmM) SittMi Himai Bros 
Ni| h wara u «i >Si(t«)-WafMn Maaaigi. WiMt Nttwn. 
lofinr, CM A'li trisloHifloa. CaMlUlH. MhA Mt M 

Mantana i j-nftr i Mai« Ownon^ i Oan Mi. Caprtol. 
■tM Ian T/K» 'r-ffl LP- Oo**! Pirton i Wn, Ctottn 
ACA Why MM M« 'AAbU— IikMi OCA 

fff5r COUffTRY mSTRUmtnAL PERfORHAttCE 

(ORCHESTRA. GROUP OR SOLOIST) 
Cov«« l^ajrt Dane* r-ackiiur-L^ C^vlAtkimi 
Uirh PiocllC' C3h;iT^[nj Foh«ai frnan Blaa iTtack l«twi 
LPi IjiI Sci^ui Uii.uiit<.4 lana Hn Maaa 
(Inlranwntan Iraci* I'jm LP>— Ckir!.« kfcCat W»rp*» 
Btn Vasut OmmMi. Mn HantatA Dan Ha«aa4 
lAlttm. -Viviai Cittnrnti JM"^ Natrtoid. Dnt HoMfid 
IkOuMar MkBdv AadMira iTiKk Iron LPi -Ooc i kkvta 
Mibaa. npn% Fnii 

BEST coumrnr soM 

Babr'i Ci« Har BNa i«Mia Oia— B«b kkM (HalF-CMmnl 

Hti:<: PjbticatMy. c o titr NMIi Mmk GraacBMI). 
Dndaradn Martvif Fgr A Tn» -&ut CU«< 'ClapOfl 
Muix Wtirhj $or| fub'.ttiifii' ASCAf^. failtr Ma« Waak 
[Fat A Ufin') Can Le||"n. Lna SArvr. Doa SchMi 
MiraK Cafp M AaMncjyBMI MCA MoK, Uadl Mwc 
PMdMarh kluu. D«i SchbU Min<'ASCAf> 
HUtaai^B hmmf L «l«fib iWnM Oak S«t|I/ASCAr). I 
Ornn Hot Why laa Daal Waat «*— ito\anr« Caik 
■odnafCuTwH i>*icj f Mvt-c A'IjUk; Mui-i BMl 
CoohNNMwiK b'an Tt Mj',rf ASCAP imI la lha Firiin 
raMfM (M Tha VUl Of The IKiklt Mik( Pt«L Trv* 5cah 
Frad Paim fLad|t Han Muw. I«a Sons Mux. ttB Hum 
ASCAP. LtacyBMll UnKAtwt Kaal M MbMt ili*>n| 
MitK'lMli 

GOSPEL ft INSPtRATIONAL 

BEST GOSPEL VOCAL SOLO PERfORMAMCL 
TEMAU 

BlKt AjM Whrii In A Crar «ari« ( Albumi— Pli.<r«M 
Mi"* CkwH Ifif AitMi^ DtM« Boaat. LJia6 B Uon 
Oan I Hria Fiw Naafi AJbu^ -SfM WkWi. Smnow 
Hrnm twit Far laa Aftijm. ^n* Pilti Bcnwi 
UanvM 'Ah,u-^. jUp> Cant Mipiti 
iiST GOSPEL VOCAL SOlO PERfORMANCL HAU 
FWr k>n AltHx^ -Umai Biacli*<Xiri jh|i le 

Srfll. Ha HMit tka Urn <Airiuini 'Urn Ginn. Siwra*. 

EsoAaM h thf nana ^'K» trom Lf UinMb 
•4ar><; STfiun Ma«ah Altamt- l\,it Tatf. I»rtr1i. F^mt 
Of Ptana < Aisin- . Phi ptrKcrfl Spwm 



5fSf C£IS«£ PtRFORMAfKE BY A DUO OR 
GROUP CHOIR OR CHORUS 

Baat Iht %jtt»m iAk-j<t>i i-h-i S'I' Canntandaf 
San And Tha CIW|« 01 Tt<m Lfht Bn|a«a Albxr^i 0* 
Garrno ft Hrr FWt' D ie I CaMd Nfw Saf Ce»>ti 

I :><-|<* > BawfT Ston*«>n I A^t Or*"t M('r>>. Tn last 
Saaa )aM> ' T-ack l-em lP. -U'"tl>r •ti'iri 4 Sa'iA P«tt 
Imfjct. iM Tha MMBIa* lAiMni lni0a>iaK Mfitti 
afSr SOtfL GO%PtL vocal FtRfORHAHCC 
fEUAU 

Wmmt AiMraaca 'Iixk Itom LP> Varncua M Itlifll 
CaMMWl Chaian Album. W*nrvu B«u Aftwilr«nt 0"ri 
im.MkMiiAibij'n. 0M««<^ (hcbirA Minh un Maa Ub 
(Track ltir< iP. Z^vtn-, Nomad Saror MarlM 
'S.i|*»i- SNHky Ca«i-i' R»|Oitf 
BEST SOUL GOSPEL VOCAL PERfORMAHCl UAU 
Bn^ Back Tha Oayt Of fta A/M Hay Tixk liom IP. 
Maiiwi Mhnain. Ll|*ii Miavf LaatfiAlhuiTii (In Mamn 
Tiacy. NBMon. Sa fiaad > Ain^Tr . -•^■Tmvi McC'anr. b»c 
nm.SI«1a«SaaKlMi' ^) '''k* I'tim lPi 
fMp HicMn. Comaiiryr UotfukaWi tay lAI^'n- - 
Daurin Milw Lj|hl 

BEST SOUL COSPU VOCAL PtRfORmAItU BY A 
DUO. GROUP. CHOiR OR CHORUS 
CafillWi .Iiack ham LP>— SanOra C'oucri t, i«an 
M>nwn. Ul"! Han Many lARMni (ihrw) H«^n; vlk 
Miojc ft Art! Sami'U' Maii Oox B'Ttliriiht. Tananva 
<Aibu«n) Mhnani. UfM. TpaMna ^ Track tipir LP; 
Carwn w«aiti k MidMM ttiuri. U|kt. Wa'n 
<AKivn^-San*)CnwcA B Fnemh. uc*>< 

Af5r msmATumAL poiformaike 

Chratmn Al Om Ha«a lAfeurtr Baibafi Maadrr* HPk, 
Cena Saadiy Track IfMx lP.-Jtn>'% HMIula*. G«n<n 
lkaManlli|M AAivm> l>n Carnftwii. WortI, tftJOD 
Facat iS nflt^-PM Boent 6 P I . Taa An Tha Baa tT'ack 
twi LP> Pool ft rr» i^ni_ 0« Uta 

LATIN 

BEST lATiM POP PERfORMAHCE 

Cl rati Aaur Albwoi ■ Lan. MaN UM Par Eli rfrKk 

Ii«r« LPt >ina lt*cia(-fl ft *wia Im* fiCA BaB — a m 

lAthiini— Kna Xna, AnMi AmerKa Sola Ma Mittr 

lAJbumi iticM McTNlu. ArmU Amnci Ta Say laya 

iAb«m>~tOM FMOMW. RCA 

BEST TROPICAL tAJm POtfORmUCE 

Da Haan (AManh—Ccha Cnu ft Mum Pacbfca. Vayi' 

Muiic tat-na inH. f na SfwiL £«ima (AOuwi 

Moofj SfvtiTiana ft Ulii-Jai.* Ortbfitri. Iropcai BuOda, 

Maata OtabH i A»>b>Ti I ita rvfntc ft Lali^ f n-.«fnbta 

r^ivnd HvchaMala' ikjtwm. But]*TTtUa4n fi«a.' 

Hinica UiMU inl' Nacha Oa pacothafN AJlN,n— Bm"t 

Cfvxil ft Drtt>«lia. ACA. Sabla lAlbmr)- f«t« PMnNm 

Minx LitKU Int'i 

BEST UEXICAN AmERKAM PERfORHA/KE 
CaiMa A tvan CaknM i Aibumv— Aocio Ou'CJl Anola 
Amrrxa U*fm InvvtialB AlMnk tCA. SaatUf* Stnkn 
Afaan ■Aibv'-' >a^liafo l-'ntni Jr Af*mil>f. 
Vnvitowrti Mw)« ' Aibwrr . V.kki Ca'i tVvn CSS Inl I. 

II Amatnat* 1) AMam IJ |Alt;iir>> Hvn4«n 
f-'Qianc l-iiernKionai ?B [i/tai AoflUfftiCM Con Ataa 
Valartm !Ait,umh--ia« Vi^-t.^ Mu--j'1 

TRADITIONAL BLUES 
0f5r TRAOiTIOHAL BLUES RECOROIHC 
•i| iat T«wt MItli Anacky Pa/tar ft Ha Hauunckan 
(Aftwiv— Bif )aa Tuntev Knacky Parker ft Hn 



ttMM. MMiCO BIr Mm S«p TIm BfeM (Track Iron 
lP>-aB Kia|.MCA.PlklM.Pileta.AiM|MLMi« 
(Albon>— lot Tuinat ft hamn WiBwi ip oon. PkMa; Qaaaa 
01 TW Blm lAHwnt— Tavtoi. AI«alor. Santm 
Sayaau i Album h—lo»>n^ MiMm. AMfitor. «!■» ACart» 
Ran TW BIwn Ato.m. P;it BMC^anJn All.|tli> 

aHNIC & TRADITIONAL FOLK 
BEST ETHHIC OR TRAOmOHAL FOLD RECOROIHG 
IM At Th« San Ffiaoxs B'aai Fattrnl Aftuia^-Clitlaa 
C^m<rl. AriKHit My TaM laM 'S>n|N> Bedui' Sidney. 
Maiwi Of Sou' S awawn Altxyn . - Owft Bala. Sa M ha 
TomiAi Pknl >Alt>vm> Bvck^^at Zrtaco ftmndn- 
lytexa Cm C/n < AJF jm i ftca'-'UM. SaaAo* 
BEST POLKA RECOROIHG 
Bran IVtlk Otn ^AJUim.-B'ni Actaaw. LrMam. Ma 
r ata wto iAMa«)— too* BUioauyk i VtnataoM. BM 
AntMtoCMMMWifaMHpiAKMrt— (ji ffaiivft 
OrdMMri. JtyilfTBteiOf WblAfcuifii— frai^ 



IMl. 1 



Lnir*T IkmuMa ft Chcafo Putfi. Ch<a|a Paiku 

REGCAE 

BEST REGGAE RECOROIHG 

Um In Janaca iVbu-rn- -Blur "xlikir Hand f>|Mf Fnk. 
CM Haafw 'AltMTx- lunmi (t'tr CMu'nb'j, niy Tin 
Caw lt>|fel lAbu'nr Me*ntff HjAff^ FrarwMii /'tfT 
MarHr EMt Aincriu Baintanca AJbvini. - 6«rw| Sotaf. 
Htailteat. UlartMi Maatfan 'AK>uni' -.ladrMMan 
Snaw^a 

CHILDREN'S 
BEST RECORDING FOR CHILDREH 
Bd>n|i iM BatttHIwi Pari H CtndU aM) Km 
A|ap«un4 S«<tfn fUntami Pii*#c«n Flattk frty. Ao" 
Ar«fg«i i Frar* Henumlei, Lfit HMtnaa - TdMikavifey - 
■akiMCkw— ChnttBSlKr ptvmmft inarritM). MdiaM ribon 
ThoAM cMdacbnt Da PMianwa Ortknlri. Caatfnoa, 
Piotfacer Wan] BotilorA Craatnn CanttAutar f^ mm wrnm 
OrdwstTi. Fitar TlHI M (Tto Ot^hI Mm Mm 
Sawantk) IMI Hanjan 1 MappMi B Stun* Sinat Cnl. 
KA. Producar Hanian. MsWtli Cnatot Stnt 
BwckM|ftam. PnkaAaa: PaMr ft TIm Ml— OiiJiky Maert. 
Jokn WiHtani Bottw Papi. PWvt. Piottacar Mr 
McOun. TWtWii l iMi t iBM M ir yl StwiB. iMnilar. 
Ga«r|c WHttlea, Ptanai D*ncMi| Cat. Piodaecn Caorte 
Mhmtott. Mwk SotliKk. Ctoy SWn, BM An UmIMB- 
CIMrafl at Iht WofW. Startotn. Prodacar Qaorp 0«*t 

COMCOY 

BEST COmEDY RECOROIHG 

Bon In tail LA it<n|i4 > - ^rtmt) ft CkON| AKA, Owt It 
Ba Staptd Album. - Mtrifl Al Tanhm Rocfc'n Bolt. 
Hawiiia u a wn Ra* iS>i(tt> Jo« POCOOO. Catuwbu. Hn)i 
UMbtti (OnfMal BraaOvay Urnrn BiiiiB t) lAfeumi- 
wiuci>. ijiMtmi. (jt^tf Taa IMk Hinalin iSHftti- 
f -I'l Cnn-ji aftM 

SPOKEN-DOCUMENTARY 
BET SPOKE H WORD OR HOH MUSKAL 
RECOROIHG 

Tha A«natmt Ot ttgckMarry FkM By Mait T«MK RMtf 

trt t><ck Caitn Liiitn i» Pieawt, Cattli Zt By JaHpb 
HaBai brnl try Ala" Arhm liitm (or Ptaaiura Ma 
KBNay 1 BMa Battaai i Arbum Or)t>Ml BraadTCy Col 
^ruoucn MikciVMTMkr Maniutci. T)« Sff ■!» Caaa la 
Fran Tha CMd By MAa la Cam HMd tiy loNn la Cam. 
Litan (« PtaaiuiB IjKkarmM BauM By PM* BMb 



lAitMint'llaadbT Pkitv BoO^ Caa*non 

VIDEO 

BEST HUSK VIDEO SHORT FORU 

n» Da/yt Hal ft >ok>i Cain VWta Cai KlM a 7 Mf Oaaa- 

[>,r/i ;l y.-^m (jJlrt l»CA/C«tM"kM PlChl«B Hww 
v4ta Ditactci «<fc Hau»fl¥. C 0 Taytar, Da Thar Rot 
iri OatMnaif Band Arf VnlfS" V4h> Dwactort Data 
BndfB. Hob <*'-l*i Ha JackH BaM«t*-Ph* CoM«. 
Alla«l<c Vidao Ckactof m Vulcn* PmrMa Dmcm-Tmi 
TgtnM Sw.'Pwnaw OnKlor Bw Grant. «a An Tha 
«WM The Wia Iawt-«SA For Alf«a RCAyCoAmtaa 
Piclufn Home Vdn. Dtnclx Ion Trbowh 

Naty Lfw« ft Tha Kawt Tha Maart Of BocklTAoB luty 
lawn A ttw Ntwi WafW Mo*n« V«Jar, |)i;«''k Him 
Oowwi Tto Pobca Sya d awaoty Cawari Pw-c*. UU 
Vidae I » S v.daa Oiracloa God>a* ft Oanw. PnKa i Tha 
taaatafn Lna fnm^ i Iba RmAitian. Iirv««f M«ik 
Vntto DnKtor Pivl Bacfttr Tin U« PiMtk Ommt 
Taar \mt lurnti Softy Piclyic MaK/CapM. Ouactor 
OivM) MaflM. MAiMaf Tha VMaa- mum' CBS/Foi Vidao 
VarMNa ^actoa 

COMPOSING 
BEST IHSTRUKEHTAL COHPOSfVOH 

AjM I x*iii)>1 F>nf<'nrr«i 'FjrnMl Mguc.'ASCAPi. Back 
To TTM Fatwa— Aijn '^il-fj'r MCA:BMli lna Thtna 
Frwa Si fhaai Fa* Di*<d Fait*) i{kM H0ri.-on Mm. 
Fnler F-m Muk eMi< MM tAca Th w lan HanMi 
iMCAHtfuc ASCAPi aritt BaBi 0»- Thad fom (U*tle 
Pumpkx.'ASCAPi 

BfST ALBUM Of ORHilHAL SCORE WRfTTEM FOR 
A ItOTWH PICTURE OR A TElIVISIOM SFfCIAL 
Bad To T>io FMw* Co'lj >'i-i '*iit-. •*un inm. 

Undiay 6jcAjr(lun. Aiar S<imtn Lrtc Cwton. Sev 
Hopfiar iHCAi. Baaarly HMi Cap— Sxaion RobMian. IMm 
GMm. iaaay HMl Hta*. Hawird Htaittt Mcki Frtt. Aerth 
FMltT. NmM faAtmayM. AAtt Milkt. Dw S«aMBo. Marc 
•mmo BKhard Ttenaa (MCA) A Piua|a Ta M»- 
MawKt lant iCaVrfMi. SI Uaw'i Fa» Oa«id Foitat. toMt 
Pii). BiPy Sqwer, Mhn ft 0"v DHan4« >on Aadtnon. Faa 
NayM Sitw liAatlw AicJuti) Man. lay fraydon SlaaBon 
A Kvmr. Peter Backfti ft Cynthv Mail fARanfiti. 
■NiM»— Maura JM't |Var«M Sarabtndai 
Bar CAST SHOW ALBtm 
B« ttnr Baffi Mrflf MCA Piedaor tiiwn Bvtm, 
Gnital Mb Fn« Laadar Of Tha Pack-Ube &t«mncli 
lafi Barry. PImI Spactor A Oactp Sr^>' lAarlDn fltbtn. 
Pnjductri Bab Cnwa. tPt Tha T« Daaca 

■Ud- Bobart Loricfc. Hwry RrafM. PMydor ProMcar (AartM 
Srfvntn. VVT fm Mir-Osctr HanmnWi ll Jannt 
Kin, ACI. Predmr OwM Good) mm SMi SMit-Slvliaa 
Sandhaiff) laOMtd BemtM OewtuM Gnmmphon. 
P'«)«cr McClun 

BEST ARRAmiEHEHT OH AH IHSTRUHEMTAi 
Th« AMcan Can* Album — »utiMl E>ty AM 
Attitadi I I'j.k 'i:'T> L>'> Oaie Crv.m A l« Ritmwi. 
Mvth or Tha Tadpatti Track (ron LPt— TnMo AkrynAi. 
Sidb HacM lUf^l Nt|M) Track I'om IP> Ohfi [ia*n 
Sartt 01 Oancn Fra#n 'PaoAc Owrta m " iTrKk tro" 
L^i H *f D B urrn 

flf57 ItST/tUMEHTAL ARRAHGEMEfTT 

ACCOHPMriHC VOCAHS) 

Bayand Tht S«a iLa M«f) I'ack Uam lP>— Fraok FmtM ft 

fljipk Barni. HartlMWi 'Track Iror. LP' l>a«« GrviM ft 

Lat Riltnoar Lab Uta Track Iron LP' tMwa AiOiMl 

Thnagk The Fin i S*n|ie .- Dand F«iei. Mfey DaPaaBM 

Fal la Lm (Tract riom LPt— Petrr Noit 

BEST VOCAL ARRAHGEHEHT FOR TWO OR MORE 

VOKES 

Anathar ffeffM la Taanu iS^i-CVryl Bantynt ft Babby 
McFn-r- Btn BhpBhwii Track t.N»iP>-iaanSiat>IB 
Orni'-. Wibon I Hbm Mnc 'Trac* Irom lP<-PM 
Min-jm Mtffitibrfl iSi-fflf) Or^no Ijmtlerl, lafi 
Boc k l— M •^'K* I'om LP^-AJaP Paul 

ALBUM PACKAGE 
BEST ALBUM PACKAGE 

Danckpaaa Ma«Mb MjfT<n Bnki McfCi^ Art Diractaa 
Mufry milcmw. DiH Lm. Star* WMn. Hifbwtyiufi— 
Hiytaa taminii. Niihe KMun lottrny Catft kiri 
HrntMttrufl. CMumbM. Art Dirrcter V>r|iAa Teant I 
H«|b And l*a — AKa Wartw Bnr. Art (hraclort Mfiay ' 
kt^t A )ttc(! )p<iW<Manu*. lnS«MnCMia Stmt 
ttorwlFr. tamij. Molrnm a,t OirKtort ftt«Ma Hardaaay. 
Jonri^ .rt ladi ur> (j-xb llondadl. AJyhM^. Art 
tif-'c: ■■n.h K Sun LJiwn 

BEST ALBUM HOTES 

Anancaa PapaU Sane Writtrt lann R Morru, J B 
Taytgi ft 0«<[M Fikrrjo B(M«\. ftkwkw AaM McOootM - 
TWFlM Scaiw 0* Tha l%0 i M ><tf {rmj Hit* 
Cranraadi inat* stun in the IMO't W n-f Ufw^ 
hjyt. Thi bn Fran Ipanaau Tha Baua Npm kary 
Wnfer Hci Invr San CatAa Lm Al Tht tMrian Sgwi 
CW 19U— Mxttr Pftar (MrMnck 

HISTORICAL 
BEST HISTORICAL ALBUM 
Amncan Ptpalar Son| /Varwt -S«ii1h)0«a«'tBS 
Swc-ji Prwiucti PrMwcar I A Tiyiof BM [ran» Tha 
CanpaM tnafM*llaca(dMitnB>" (■»"'m Rwi>Or 
Pnxhnf Omn Kccpnm. lAi HeUiy On vtn« IM- 
IBSBiBAtHoWayi-Vam. Prnharr T.:ai<i, Okjmu'i Tht 
Hbmmi BadaslrB (HiflftM Qiirtati in The nartm) 
(Vtfwni—CUMu Lanka. Producer Dou| Satst. RU,'HM- 
"B than iVinouiv— KA fttd Saal Prodww 



ENGINEERING (NON CLASSICAL) 
BEST E/KtHEEREO RfCORDlHC ,HOH CLASSICAL) 
B nBWn ta Amn <r><rf 'A i •\> ht» L>«^'.man. m» tf 
Bm Cruy (im Tht Htal iDand Lea RM^i-Jttf 
HtnifKhwn Wimef Brei , T)M Bntdi Ot Tha BMt TarOai 
(5lm,._PM, g™„-h I Scatl UM. H«li«M iDan 
buvA ft Ire A tcour i— Don Murray GAP IMn Miiwiii 
iSpooal in - PtiH Wickhrt* Motd by CIhMi Miakci ft 
Paul ««hl.tlr. ''.RP 

PRODUCER (NON-CLASSICAL) 
PROOUCER Of THE YEAR (HOH-CLASSICAL) 
FM CoAm ft Mufk PidiVan OaMi Foitar Daa Ho<«ty 
•aaar Hartchnar ft Graf LadMrr Mart Raapftar ft W 
DlifuUM. Narada MwhaM Hakka 

CLASSICAL 
BEST ClASSKAl ALBUM 

MMc tH NMb Dtia fam Pita f i MiAiia* EBp 
AwoMn/B^afl Staa raadactir^ Aujnii SiTW^orx 
Ordicrin. Talarc PiaAcar Roben [ WMth BariMc 
Httfmm-HUmX Skn condMtmt Aiumi SfmpAam 
OnAnbaftOann/MaiAlii. laiart Piodhcar RMart f 
iNaTtaDlf 



Pltaa Shan Siry lAi^a PWta Far Ldy P 
rmt niMiaidi rir^ii- Iha<nn co«ft<ct'i| Lot 
AMMai PMurfiwnc OrcMitrt CBS MaHiraarks. 
Pndatar EpHan. H«*t MwMlli l»* kn SMm 
C«i4uc1in« Alhata l\ ^liui i Ortfmira ft ChMn/KAwoR 
trKksw. Sylra McHmt. AMrtdi tMBM"- >^ HiMpAny. 
Rictiard St««eA. Talart. PnMNir BakMl L IMt. Ilrtiv: 
^|i|»i I Ha T la I Mot Oilai AAbi da gwBacl »B 
Okj|d Synpnaay Or c lwab a . DnrtxAa GranMpAMi- 
Producar Ram* Brack, IBOTt Ma ft PM«a lawa toA . K. 
2M. JBB. 3IB-J»hafc Pafhm.'OanM Baranbaua. DaiMxAt 
b«nne«M> fnddoar Dr Stan Paul. PiMaBir Cadtnla 
(SnM>-UeiHrtf SUB* candacbnt St- LPon Synphoay 
OrcAailrt. BCA Rod 9aM. ^rodacar iay Dwrf Sakt 
■ev^ Ptaa W ^fXU M*Aairt«MOt 
UM Laaa caaductaii AtMi Synpham OtclMMni TMvt; 



BEST CLASSICAL ORCHESTRA RECOROIHG 
- 7 la 0 Manr lann Lew^ 
I CTucafO SfMpbony Oi:hnrri BCA AM SmI. 
■ Jay DaeM Sakr. Fwc PdMi D MMawii 
1 ByMBAMy OtdMUa. 

Tatorr. Prpdacr Mmi C « 



nuHwrnoMC Orthwir*. Wo^MWB. Pratear MrW 
GartM. PirtaHar CadvA (Sartth-Ueaartf Slattai 
CoNdaclrnf St Uw* SympbMTi Orctetfl. ProAor lay 
Sn« SMu. kaPiAt 01 iOT lha Birti/roMttMi 

QtB— I In mfi-r-| "-^ ' i T' - 1 

On^HUn. TMorc Pradyear RaBMl t Moadi 
BiSTOfWBeCOROItie 
l i n iiiyi ru B irrtlT- B -' i 'T- '"— f" 

PnVt cvadKtiai Con ft ftttaka M iMtro * Sohi 
MAano/Pnno**! SOMt lanu StnCn. PtaoMk Oim|b. 
J«ia Pwn. A»Mt« " 
CtanKVPItdvi. P 
wMuctvit PhrBumoiM Orttatn ft Cinna of R«rii Opan 
Howw. CotiI &M4H/Piaio*al StfMtl HaMl Fnn. 
PlacA Denmfa, BeaMs BodM. K«1 Rfd. CamM 
PiodMW- NcMpKB SMnfri. OavtidM ^tmma0m, 
ScfeMtMMV «M IM Arw-S« Gaori SM CM*cBl« 
OaufO Symphony OtbcXra ft CHonv PtaiCMif SdMMb 
f raiv AUnra. PMp LMi|nd|a Prodmr Hmm Mrfaon. 
Ui^ TM P Mkr lWHtrthi B 'Mi fciM<iCli*> 
o«Mac(M« iMdsi SaMoartt ft UMmi T iiiIi i hHi OMni/ 
Prawvil Salaais PMp Unfnd|t. CaOvv* Popt. SmmM 
lt«ny. SvMi MlMtar. MAn OaMoa Prateef Ai*c« 
CmmI. London. MaCHT Dm Flapadt MMddar (TIm 
npat OMllMiWl "liBMt «Mi R«roi»i oanductRii Berks 
PMwomc OrcMMn ft VtaMM SUM Opara Om/ 
PrwpM SoloMti Mae Vmi Dan. 0mm Voi0nc Rud M. 
PalM HafniM PMor McM GMti. AapL 
BEST CHORAL KMFOmtAMCt (tmSl TMAM 
OPERA) 

Barbar Baa—M fir it Shaa csoduclMi ABaflU 
Srr'^pfKtny Cham and Ordwiki. IMfc IMadM Tfet 
Henub— Tw Roopma ca«lucb«B CiMMir The SnlMir I 
Tht AfflilMdwn BarodUt OrcBtlttB. Iftlb^MptS. Ug/i 
BMAar ni|j|- 1 — * "tTTT' flWMgllH tB<K 
Chanter OrtlKStra ft WradwrtM CMM*M Cfew («««* 
niary, Dv Mmt*. Hnt liVMP— Onl B««*OT 
caaductni ChiMn of Drttatrt di Pim. Aufi^ IM 



BEST CLASSICAL PERFORMAIKE- 
mSTWUMEHTAL SOLOIST OR SOLOISTS (WITH 
ORCHESTRA) 

ClBar Crta Caaurl& Op IS Wanaa Caacarta Far Caia ft 
thibailii 'Hi Til Ma >Anary Prm canaict)'i| Landia 
Sfrvbony Oiiheitra CBS Maiteraarki. CarMMK 
Mupaatfy In Bk>» Andn Prctai lAndrt P^nw ondacBPi 
Pitltbmi* Syfipfiotiy OrcbaUrai PhApt. SmMnwc SaoHM 
■illilll Fm OnNsba MMB PMaa M nJ iatI TAwa Thaaw 
iBhdtaM Tdian Thonai oeadactni La AnfaMi 
n*intoac>. CSS MasMraorhi. Jaaea CMm* Ftoyi 
■BbdMMMaw (CdMMlb fM FMi AnB OtdMOn /IpirM^ 
MmpiiHi B l i|iiiil>-lMm GMaiy (mfm^wm 
~ tOtdMJlni. KA. 



iZilM Nhfcli cpaMctng ivaM AAvMoaK OrdMatni. 
te|M. SdHOTK PMa* Canrti M A Mbw/Oiopk PMaa 

Cmmmm Ml 2 m r mm niain scmn ia«w D<nb 

caadtfCtMi Concartitbouw Onhetrai Loadon 
BEST CLASSICAL PERFORMAHCE 
msm/MEHTAL SOLOIST OR SOLOISTS 
(WTTHOi/T ORCHlSTRAi 

CiHpar 4 SdnrTi PUaaaw Of (1 li*^^ It'fi PhiM: 
CbapM PMna Saaatn (ta 2 la B FIm Mam ft Ha J w B 
Hnar— frincB4 Am L-vCaOir ti<r<>(«"nn (cr^aat 
PnMMBi far PMae Shart Stary VMa Piaca Far Uly Paa^' 
Stataie M HifM P na wa ad i - McAaM Tihoa Ihann. CB3 
UtTir'»or>^ Cartana' The Cntv M S| 
Cwi« BauMenn W Tarrv|s, AMan 
lit) Jjhi^ »<: A >ri Saal. feHat 0* U 

HML PaaaM Pwr Um iMantt Oif—M. VHm MMl El 
SiMMaaattb--Vik^ ■ i:t^f^.-y. Loadoa 
BEST CHAMBER MUSIC PERfORHAHCE 
(IHSTRUMEHTAl OR VOCAL) 
BnMH CMM And Puaa Sanatai In ( Mav ft f M^pr 
k, r. u* UTA Chaanaa Caacar* F« 
VMa. Ptaae ft Strw| QavW. Bp. ll-itrbak Pwwna. 
Mp BoiH iwMatd Srrirti (fmttx. CSS Mntcfwhi, 
I la S B Fa« IMaMli Phcat,' Tiiihii 
niNk Perimaa B SamiM Siadaa 
a ft MM «HM ki C FM/««*OTK 
PMaa ft MW QMaM M E Ftal— *i*t Pnna ft Wmmm 

TT iT Till I TifciiiiMi rBMiTihimifcii 

Daa«( Bareabam. PHChai labamM. JacMMAaa OaPn, 
Anpf 

BEST CLASSICAL VOCAL SOLOIST 
Btrtai In RaU OEM- -EAy AmMmi «liDPan Slwa 
canductmi ADjnla Syavboriy OrcfifTtia. TliMC DmIk Ui 
Nmm Otlt'V#PMr La OmotMM Gtaa— Ftadra mm 
StM (Saip Oiaaa eoaducbiiB BoMa SynvfeOMi OnAnbil. 
CSS Mtsltraarhx BmBk Sumwi liOk AMr (MmI 
Shav coadudMi Aipita SyaMPo"* ORAasfri mM Oanm\ 
TMMt. f l m il * g OmU V Kwm y m. IMi M I fc lif 
illBiiiM Bii^iii. Na S— itn la AanaM llrflny TMl 
cnadactHB EaitoA CKwadt* OrcbaMni. Iwdoa. mtRp 
Mtno SMfi t OWi H i IB. Char^ l «M T — ^ |fc.>— 
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A r*r*if^ or th« lup 10 ungt«i by ul*ft sivd Birpitf. r«»p*cliv*ly, mlh rattrvncc lo flsch tillt'k cofnpotitc potilton on llir ni«in Hot 1 00 S)n<>»i rtwt 





4/ SALES 

/ TITLE ARTIST 


1 HOT 100 
POSITION 


M 


W AIRPLAY 

*/ 


HOT 1 
POSIT" 


1 


1 


TNArS WHAT FRIENDS ARE 


FOR OlONNE & FRIENDS 


1 






2 


THAT'S WHAT FRIENDS ARE FOR 


OlONNE li FRIENDS 


1 


2 


2 


SAV YOU. SAY ME 


LIONEL RICHIE 


2 




2 


1 


SAV YOU. SAY ME 


LIONEL RICHIE 


2 


) 


3 


1 MISS YOU 


KLYMAXK 


8 




3 


7 


BURNING HEART 


SURVIVOR 


3 


( 


9 


SURNING HEART 


SURVIVOR 


3 




4 


S 


TALK TO ME 


STEVIE NICKS 


4 


S 


; 


MY HOMETOWN 


BRUCE SPRINGSTEEN 


e 




5 


10 


I'M YOUR MAN 


WHAMI 


5 


( 


« 


SMALL TOWN 


JOHN COUGAR MELLENCAMP 


14 




( 


6 


WALK Of UFE 


DIRt STRAITS 


7 


7 


11 


I'M YOUR MAN 


WHAMi 


5 




7 


12 


MY HOMETOWN 


BRUCE SPRINGSTEEN 


C 


1 


4 


PARTY »LL THE TIME 


EOOIE MURPHY 


9 




1 


3 


PARTY ALL THE TIME 


EDDIE MURPHY 


9 


i 


8 


TALK TO ME 


STEVIE NICHS 


4 




9 


13 


SPIES LIKE US 


PAUL MCCARTNEY 


10 


II 


12 


WALK OF LIFE 


DIRE STRAITS 


? 




10 


16 


WHEN THE GOING GETS TOUCH 


BILLY OCtAN 


11 


11 


5 


ALIVE AND KICKING 


SIMPLE MINOS 


12 




II 


4 


AUVE AND KICKING 


SIMPLE MINDS 


12 


U 


13 


SPIES UKE US 


PAUL MCCARTNEY 


10 




12 


15 


GO HOME 


STEVIE WONDER 


13 


13 


19 


WHEN THE COINC GCTS TOUGH BILLY OCtAN 


11 




13 


9 


1 MISS YOU 


KLYMAXX 


8 


14 


14 


CO HOME 


STEVIE WONDER 


13 




14 


11 


HOW WILL 1 KNOW 


WHITNEY HOUSTON 


17 


15 


IS 


CONGA 


MIAMI SOOND MACHINE 


16 




15 


8 


TONIGHT SHE COMES 


THE CARS 


15 


1« 


17 


IT'S ONLY LOVE 


BRYAN ADAMS TINA TURNER 


18 




l< 


23 


KYRIE 


MR MISTER 


21 


17 


11 


GOODBYE 


NIGHT RANGER 


19 




17 


20 


CONGA 


MIAMI SOUND MACHINE 


16 


11 


10 


TONIGHT SHE COMES 


THE CARS 


15 




II 


11 


SMALL TOWN 


JOHN COUGAR MELLENCAMP 


14 


U 


25 


HOW WILL 1 KNOW 


WHITNEY HOUSTON 


17 




19 


19 


SIDEWALK TALK 


JELLYBEAN 


20 


a 


23 


SIDEWALK TALK 


JELLYBEAN 


20 




20 


24 


LIFE IN A NORTHERN TOWN 


THE DREAM ACADEMY 


25 


21 


16 


SEPARATE LIVES 


PHIL COUINS & MARILYN MARTIN 


28 




21 


26 


LIVING IN AMERICA 


JAMtS BROWN 


23 


22 


29 


THE SWEETEST TABOO 


SADE 


22 




22 


30 


THE SWEETEST TABOO 


SADE 


22 


23 


20 


YOU'RE A FRIEND OF MINE 


C CLEMONS & J.BROWNE 


24 




23 


25 


GOODBYE 


NIGHT RANGER 


19 


2« 




KYRIE 


MR MISTER 


21 




24 


14 


irS ONLY LOVE 


BRYAN AOAMS/TINA TURNER 


18 


a 




LIVING IN AMERICA 


JAMES BROWN 


23 




25 




SARA 


SIARSHIP 


29 


2t 


27 


A LOVE BIZARRE 


SHEILA t 


26 




2< 


17 


YOU'RE A FRIEND OF MINE 


C CLEMONS i. J BROWNE 


24 


27 


30 


FACE THE FACE 


PETE TOWNSHEND 


27 




27 




SILENT RUNNING 


MIKE <i THE MECHANICS 


30 


2t 


26 


EVERYBODY DANCE 


TA MARA » THE SEEN 


35 




21 




THE SUN ALWAYS SHINES ON TV. 


AHA 


32 


29 




EVERYTHING IN MY HEART 


COREY HART 


31 




29 




A LOVE BIZARRE 


SHEILA E 


26 


X 




DIGITAL DISPLAY 


READY fOR THE WORLD 


37 




30 


2; 


FACE THE FACE 


PETE TOWNSHEND 


27 



1 986 BiHbosn] Put>l>c*t)ons. Inc No pan ot ttvti puUic«(K)n mat be reproduced, Mored ii 
f ottierwis*. wrttwwt tt» prw •»nrten permisiion ol the publishef 



1 rvtriMt systMn, or innjmiMtd. in •ny torni or br any matn*. tWctronic. nwchamcal. phcrtocopyinc- 



HOT 100 SINGLES 

BY LABEL 

A ranhtnc ol dislnbulin( l«b*4i 
by Iheir number ol litlct 
on the Hoi 100 chart. 

LABEL NO OF TITLES 

ON CHART 

WARNER BROS (7) 13 

Gel fen (4) 

Paisley ParK(l) 

Qwest (1) 
CAPITOL (9) J2 

Manhattan (2) 

Red Label ( 1 ) 
COLUMBIA 1 1 

MCA (7) 11 

Camel/MCA (2) 

I R S, (1) 

MCA/Consteltation<l) 
A&M (5) S 

A&M/Vifgm (3) 
ATLANTIC (5) 8 

Atco ( 1 ) 

Mo<»ern ( 1 ) 

Ph.lly Worid(l) 
ARISTA (6> 7 

J.ve(l) 

EPIC(I) 6 

ScottI Bros (3) 

CBS Assoctstedd) 

Portrait (I) 
POLYGRAM 6 

Mercury (3) 

De-Lite (1) 

Polydor (1) 

Riva (1) 

RCA (4) 6 
Grunt {2) 

EMI'AMERICA 4 

MOTOWN (1) 3 

Tamla (2) 

CHRYSALIS 2 

ELEKTRA 2 

VANGUARD 1 



HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



cDot 



lOig) 



U HSn MO RCKIfK 
a JWOTHUiaCHT 
71 BUY TALK 

SI KArSSOLOKLt 

I iMcey ASCAP -^wnjle ASCAP/SeiTuaet. ASCAP) 
C THEMMMn 
• Cort UPACi Htm 

a wr 

'■■»ta A5CAP/-St>cc1 Ar^, ASCAP/WLB IV. BMH 



mmm-ltnmWK BMi'tMtnU. IMI) 
1 MMNKMCMT 

Ototf MMr BMl'l^udp. »m\mt. ASCAP/toy Action. 

AKAP'TWrwg itone ASCAP. WBM/W 
71 CM TOU FI£i TMl BCAT 
I iltguiknb. BMIi CfP 

» CAMMMOflOVl 

ASCAP/IM. ASCAP; CPP.'ABP 
II COMA 

■rortifn ifrvnmL BMI) CPf 
m COUfTTMIOVT 

iHm* tewiton. A3CAP) 
tl OAT BT OAT 

I [>ufi M«t«, ASCAP/Hwnun Bvr. ASCAP/HoUilr 

ASCAPi 

iJ ownALHsrut 

•KMdy Fw Ih; wsrld. SMI/EikM 1m. 8MI/Trm 

lA. BMii 

V DorrroMiovE 

I April ASCAP.luh. Ri|UM. ASCAP/Hu Appul. 

«CAPi CPP/ABP 
)« DO HE lABI 

iCfliilrowm A5CAP» 
B DON'T SAT NO TONtCHI 

<P*My Mocld. BMI; 
SJ f LECTION CMT 

<Tr>1«c, BMI< HL 

% imitana 

iOrtintittiil. BMIj CPP 
» IVimBOOl DAMCl 

,(<jr) "rofk a:X«P. Mrrtt. ASCAP* CPP/ALM 

31 ivurrxiNC itt Nr houtt 

.L*-iie, ASCAP) 
63 EVOnmiNG HUH CHANCt 

rYoum Sonii ASCAP/BirfM. ASCAP/W6. ASCAF) 
I MBM 

V FAUTHCFAa 
I Ed P«. SMI] 



4C CO 

m, ASCAP/Alnwnd Ua. ASCAP/TtoMOai, ASCAPl 
WBH 
U CONOW 

• lotott. ASCAP./BUcA M ASCAP) CPP 
19 ftOOOITt 

(Aid Bud IMl'Doufffi PWt/VMI) hi 
% HEAD OVf B HCLLS 

iVifim ASCJiPi CPP 
» HI U WVtA lOVl TOy <UAl I 00) 

iWillrvJfn BML/o^rt.*, AiCAPi 
U (HOW TOM A) HtUJOnAlK 

iMeution 8M|.'I3. eMt/tlynvh, BMI) CPP 
IT HOW mU I KMOW 

itrvRif BMi] CPP/ALM 
■ I KNEW rat BB1D€ rWHEH SHE IK£ TO KICK ir 

ROU) 

iRock MifW pMI 'Anfto Reck. eMrt 
• I MISS TOV 

.Siwri'vm Wll, ASCAP) CPP 
S rMTOUmiAN 

• ChjfpHI. ASCAP 'Montion le*lqi. ASCAPi CHA'HL 
U IT^OHLTLOVl 

lUtm-i COTmi/iK^nn, B*M/C«t|rtMO TDoni. 

eMi,iT.n| hm cpp/ALM 

» JUST ANOTHU OAT 

lUlltr Mmtio BMf) 
•0 RING FOR A DAT 

l/omtu. ASCAPl 
?l KTRIC 

>M(«niff Ttm^tanr BWI/FfltenIt BMl) WfiM 
n (AT TOUfI HANDS 0* ME 

i/omtM, ASCAPl CPP 
Ifi UAOU or THl PACK 

(S«tw (*iri tHI. 8MI| 
U LXrS 60 AU THt WAT 

I Lib BMIj 

s un M A NQimitin town 

[CImilt BMLIdriMPiw BMIl 

B uvE IS urt 

lAprK ASCAP/Mj^ntn Huvci 
□ UVtNC IN AMCmCA 

lAiwi ASCAIv5«o«i nt>uif. ASCAP/WkIiwowI. 

Bmi; Itrxrr.. EMI, CPP/ABP 
It AlOVtBtZAME 

(So* rale ASCAP) 
a lOVl IS THE SEVENTH WAVE 

lM*|fi>lK, 6Ml/<tiuUU, eMt/<ligil, BMI] HL 



iConlriwrvT. ASCAP) 



n MIAMI VTU THEME 

I MCA. ASCAP; MCA /HI 
( HTHOvnOWN 

iBruK S^wnptm. ASCAPi CPP 
«9 NCVn 

iMjt*< ASCAP/Afnt*. A5CAP/Sl(«««f (uphgn*. 

ASCAP/Xw, ASCAPl CPP 
« PHGHT MOVES 

lPi.1, ASCAP-aoim &li**l, ASCAPl WBM 
S4 MKITA 

iln1nw|. ASCAPl HL 
BB NO EAST WAT OUT 

inpwpini Slww. ASCAP/HUVT Brulhcr, ASCAP- 
44 OBIECT or MY DLSIK 

ifcMuMdf. BMl/Phitesio. BMl/Harrmduf. BMI/KfitA 

Dwrnond BMI MiilmScn. BHh CPP 
« I ONE 01 THE LIV1NC 

iMA*i ASCAF/Ar.ir], ASCAPl CPP 

ra ONE viswn 

i'Qunr> BMI ''Bmhwwd BMI^WBM 
ST OWN THE MGHT 

iB^ChtMni BMI/frmnc bMe BMt/Wdtadu ASCAPt 
U PAffT TIME LOVtt 

ifoteK. ASCAP/BacA M ASCAPl CPP 
1 PABTV AU TKE TWC 

iStDM Citv. ASCAP /NllNVial iMfn ASCAPi CPP 
41 PEIFECTWRT 

itanuix*. ASCAP.'WB. ASCAP>tl««Ml Gumon, 

ASCAP. 
B1 PUAStlK ANO PAIN 

iMikihi ASCAP.'ArnU. ASCAP) 
K PROVE HtWWHK 

|A/1 SlFMt, BMI/Newton HOMt. BMI/WlfMt' 

T»flMir1jr«, BMI) 
41 RUSSIANS 

iM>|nFhc, BMI/ReuXU BMI/IN|JI BMI.'AtlvrtK. 

BMI) HL 
14 SANCTVY rOURSEU 

iC<*|fm-tMI. ASCAPl 
» SAM 

ilfjkM. BMI 'PetMil. ASCAPl 
I SAT TOO. SAY Ml fTITU S0N6 FROM WMtn 

HtfiKTS) 

(Brockdiin, ASCAP; CLM/CPP 
V SECRR 

IVif|in, ASCAPl CPP 

n sfCRftiovuts 

lAlnio. ASCAP 'lodnar. ASCAPi 
a SfPAMTl UVES (THEME FROM WHfTE NtCKTS) 

iSieptitn Bnlrap. BMI/CcM tivimn. BMI/HiHrten Pun. 
BMt) CPP/WBM 



U UlASAWEAPOH 

'.9*1 Slf<i4icr|. ASCAP.Dmw BKrf. ASCAP;. 

CUR/CPP 
9 SIOCWAU TAUl 

<HouM ot M. BMI^Wtta M, ASCAP) CPP 
3B SIUNT RVHNtM 

iHcttad R«thcHo)4. ASCAP/Pun, 

ASCAP BAR ^Htntt Bm,. ASCAPi WBM 
C StSTOtS ARE OOlHfi IT FOR THURSUVCS 

<KA. ASCAP/Blwt HitiMr^. ASCAPi WBM 
SI SUEPtNCBAC 

iHamstem. BWt< 
14 SMAU TOWN 

flMt. ASCAPl WfiM 
A] SOMfWHCRt (FROM WEST SJOC STORY) 

Oupprt ASCAP.Cicfwmef. ASCAPl 
II SPIES UKE US 

MPl COTOTiiTW^atw, ASCAPl MPlyHL 
)« STACY 

\M Brtd BMI 'EiTi|j4. BMI.'MtfliMirwrw. BMt} 
» STAGES 

IHjnntMi, BMli HBM 
n STIEMCTM 

I'irtefjr. BMu 

a TmE SUN ALWAYS SHINES ON T V 

lAIV. BMllCLM/CPP 
II SUNCin 

S^nW. ASCAPl 

14 THE SUPER BOWl SHUFUC 

IMLJtiH. BMl I 
22 THE SWEETEST TABOO 

■ Srtw IkrttI ASCAP) CPP 
4 TALK TO ME 

'SMmtf. ASCAP) 
34 TARZANBOY 

• ScrMnGrmEMI BMIi WB« 
1 THATS WHAT FRIENDS ARE FOR 

iCirM 9tiH S*f«< BHI/WtfM( Ttmoiirc 

BMI.'Nni HiddM UUr. ASCAP/WB. ASCAP) WBM 
«S These DREAMS 

<Utl)r Mol« ASCAP/lnterunc. ASCAP/7«itti, 

ASCAPl 

61 THIS COULO BE THE NKHT 

ilfiUO AUIAP.'Apm. ASCAP-t)uh« ftmc 
ASCAP 'tAci On. ASCAP Blatkwaod. BMI/1>«n Of 
MuMC, BMII CPP' ABP 
M TO UVE mO DIE IN LA 

<C>iwit BMI'Yi»ntr-IvntrUne. BMl) WBM 

15 TONtCHT SHE COKES 
a-)o ASCAP' W8M 

•7 TOO TOUNG 



(Feilcr Frm, BMt/&ifden n^t. BMl .-OrcnMOd, 

BMI/Apru ASCAP.^tephen A nvae>. ASCAP) 

CPP/ABP 
7 WRUOrUFI 

(CtiinvMrt, BMI/Almo. ASCAP} CPP/AUI 
U WE BUILT TMS cm 

IWrtersoi'i. ASCAP/Zo«nbi. ASCAP/Prtmi. 

ASCAPAnWirarki. BMI/Amt). ASCAP/Carwi. BMIl 

CHA/HL-CPP 
77 WHAT rOV NEED 

I MCA. ASCAPi 
II WHEN THE OOING GETS TOUCH (JCWa OF THI 

ML£ THEME) 

I ;ofT«a. ASCAPl HL 
72 WHO'S 200MN- WHO 

iGritiUKK Skr ASCAP.'BeKnr. BMI) 

7S whaphcrup 

ilnlCTWit ASCAPl HUtKA 
71 TOU BELONG TO THE cm 

iRtd Clgul ASCAP '1tT|til Hnc. ASCAP) 
If YOUR PERSONAL TOUCH 

<«iwtwr Titwljrw BMI 'SoBl-A'Tren. BMI) 
24 TOU'NE A fTHEMO OF MINE 

(LrtlftuCt SHr ASCAP'Poic Gnunb BMl) 



SHEET MUSIC AGENTS 

are listed lor plana voc^ shevt muSK cspM 
w3 may not rrp>t-wit tniinl Inlio fiptrs 

ABP Apm BischMod CPP ColumbiB Piclum 

ALM AliTK) HAN H*ns«n 

0 M 8Hw>n M4l^ HL H»\ ItCrmO 

B 3 Sib Thrw IMM Ivin MoguH 

BP BradleY MCA MCA 

CHA Chappd) PSP PMr Sooltwn 

aM Cherry LW PlY Ptymoulh 



CPI Cimino 



WBM Warnei Brcn. 




eviews 



n 



ALBUMS 

SPOTLir.HT /hrrdtrird to iiil top 10 
on Billboard's Top htp Albumjf 
chart or to mm piafmum 
certification 

NEW & NOTEWORTHY highlights 
new and deirloptng actx uvrthy of 
attention 

PICKS nnf rclroMrt predicted to 
hit the top half of the chart in thr 
format luted 

RECOMMENDED Other releases 
predtcfrd to rhurt lu thr rexprctiiH- 
format; tiLso. other ntbumx of 
gupfrior quality 

All albumjf commercially amtlablc 

in the U.S. arc eligible for reineu- 

Send albums for review to 

Sam Sutherland, Billboard 

SWT WiLthire Blfd 

Beierly Htlh, Calif. 90i'W 

or Fred Goodman, Billboard 

J5J5 Broadusii/ 

Seu- York, X y KJtki/i 

Country albums should be sent to: 

Kip Kirby. Billboard 

14 Music Circle Bant 

Nashillr. Tmn. J7J0J 



POP 



ruin FRAMrroN 
PremmtMin 

One-time chart topper Frampton has 
bwn quiet for the lant few years, this 
Atlantic debut finds hts ferl ptanUrd 
firmly on the comeback trail. Hiit 
forte remains an urtcanny ability to 
project an both a frontman and a 
soloist of intenrrity. Best tracks result 
when Frampton pushes inLn overdrivf^, 
must notably on "You Know So Well" 
and "Moving A Mountain " 

JOHN MILES BAND 

TrirvtlOO 

Va»enltnc/Alca 90476 

CiuiLih«t. best known for hin work 
with Alan Parsonn, retuni5 with an 
ii|Klated version of hif pow^r tno 
fpitunnp holdowr Rfih Marphall on 
hass and newcomer and ex-JethroTull 
■Irummer Barrwmorf Burlow. Gutsy 
|)l3yinp and evm strength of the 
!nal»Tial should assurv widi* expcisure 

COUNTRY 



JOHN SCHNEIDER 
A Memory lAe 

MCA %MI 

With each new album SchneidiT 
rtemonnlrateK That his *early country 
uccesR was no Hukf . Certainly, that 
point IS underscored in tht*^ effort A 
lew of the tunes are Ittile mure than 
^ucal warmup. but What's A 
Memory Like You {Doin^ In A Ivom- 
Like ThisI" and "You're The Last 
Thing I Needed Tonight ' are oiuntry 
clasiticH. 



GOSPEL 



REV MMCS CLEVELANO 

Sinci With Tht Wertd i Crutnt Chwn 

PftOiXiCtP M.'K'n Uv***" J«rn«ir>«fo 
Smv SGL 7Mt 

Jkmes Cleveland in— arguably— the 
world'!^ best mate choir Miloist On hiM 
other Albums. Cleveland sings a few 
tracks and let* other MiluisU lake the 
rest but thin two-record cumpilalion 
fealurt'}t him on ever>' track — ii real 
treat for gospel fanh These are great 
KongA, great chnim, ami great 
performs nceH 

CHAfrUS FOLD ft THE CHARLES FOLD SINGERS 
Uve In CfiKert 

Smot SCi 7092 

Charles Fold and hvp group come from 
Cincinnatt and this concert was 
recorded there, assunng him of an 
enthuaiasUc /rometown audrence The 
Mngers take their lime and the 
muhiciuns follow well on Xhtf. two- 
record set that shows why Fold 
gamed nutionul atvluim 

CLASSICAL 



PACHELBEL CANON I GlCUt fTC 
The Eii|lah Concert, Pionocli 
DmIkIw Granwi>a»lwn4l% Slt-2 (COt 

Permutations of related programming 
featuring the extraordinary "Canon" 
are legum and here is one of the more 
appealing, including a sparkling 
rendition of the Haydn Concerto m D 
with Pinnock the fleet hari»sichord 
soloist Other selections are by 
Handel, Vivaldi and Purtell. plus a 
rare pleaser by the IHth Century 
composer Charles Avision, Basic, 
flow through product 



POP 



JAMES VOUNG WITH JAN HAHM» 

City StKker 

PBOOUTf J»o H»m*n«, lanws VcKing 
f nt^/AbMhil* F»fB41 

Third Styx memt>er to try solo waters 
w hard-PKking guitarist Young, who 
cnlwtji "Miami Vice" composer 
Hammer to inject electninic ma-tcle. 
Young s own raw vocals fit the 
intended AOR milieu well, but 
mainstream crossover options are 
shght 

ORIGINAL BROADWAY CAST RECORDING 
Song & Dance — The Son|s 

RCAR«il Wal NBCl '162 

Bemadette Peters, star of the 
Broadway vcrr^ioii of the London bit. 
may nut be spending "Sunday In The 
ftirk With George. ' yet there's much 
to take homt* in the Andrew Lloyd 
Webber' Don Black /Richurl Maltby 
srnr»* It.s Bemadetle alone on the 
album, which features one 
particularly beautiful song: "Come 
Buck With' The Same Look In Your 
Eyes," 

SMIU 

HCA/Cufto MCA UZI 

F\jp/rock quintet lust in Ihe fall crush 
grlj) a format reissue and new proimi 
push for lis label debut; music is a 
commercial brew of AOR hooks, pop 
material and ntmng production. 
Rowdy, anthemic feel should fare wf II 
with rock loyalista. 



NEW AND 
NOTEWORTHY 



PtRRi 
Celrt>'Jl»' 

Zttta /IB iMTAI 

Mentor Pal Metheny found this Los 
Angeles-based vocal quartet after 
receiving a demo showcasmg their 
viK-al settings for several of the 
guitarist's works His enthusiasm is 
understandable; the (Vm sisters 
bring a radiant choral strength to this 
well produced set, which could reap 
sleeper success thanlcs to a striking 
multi-format approach naturally 
dictated by the music's blend of 
fusion, pop. r&b and modem gospel. 
Ex[>ecl crossover jazz and 
ddventumus urliKn formata to offer 
\hi- tip't lire of airplay. 

JOHN NT COPELAND 
Brmgifl' II AH BKk Hww 

ftOUNOCR 2050 

With three Rounder albums already 
under his belt, bluesman Copeland's 
latest offenng is a change of pace an 
Afro-blueH fusion album augmenting 
his regular band with traditional 
African musicians- It's a welcome 
switch and a logical step in the 
ctinlinuing interplay between African 
and AmerKan music, allowing the 
Kuitan.st/vocaliBt to demonstrate his 
depth as a player out&ide the blues 
idiom. Best tracks. "Abidjan." 
"Rozatimalaniu" and "Same Tiling " 



KICK AXE 

Wekonw To The Cbb 

P«iha BF2 4009$ (CDS) 

Hani rock quintet plies deftly 
arraiij-ed, vocally rirh twists on the 
lime bun ore* 1 AOR >lyle. like label 
mates Quiet Riot (whfise producer. 
Spencer Pntffer, asuists herel. forte is 
teen-onenleil. anthemic rock. 

VARIOUS ARTISTS 
CiUomu i Best MettI 

Htm llsnwtUM* RKOrdt CWO 90S» 

A dozen West Coast headbanging 
bands strut their stuff on this 
compilation; power chords, growling 
vocals and material are nearly 
interchangeable, but overall 
production standards are competent 
Acts include Hellion. Divine Rite, 
hilace of Oblivion. Syrene. Assassin 
and seven others. 

SKANK 

I Never Satd Thai 
S»A««t>pSPT tOtiRootden 

Austin label continues to give 
Rounder a new rock/pop entree with 
this debut set by a Ixtne Star septet 
with material and arrangements that 
nod more to London or New York; 
Jittery, atmospheric Hettings are on 
the mark, hut vocals are still 
somewhat frail 

TRAPUDID 
C«olOtT1ttD«v 

W»O0utt»S Pm'B»i»l»' RwnMiiiw 
Snim MH SH/PS-1132 

Progressive folk sums up the intricate 
acoustic synthesis of styles for this 
veteran quartet, whose first for Sugar 
Hill signals the debut for the label's 
PamliL'o Sound series aimed at the 
emerging new acoustic and revived 
folk rnurkiLs Recalls such "fiOs 
stylists as IVntangle and early 
Steeleye Span. 



BLACK 



WILLIAM BELL 

flKotAnt Corp Wll MOl 

Soul crtKiner fr^jm the old school. Still 
strung, although arrangemenla are 
sometimes threadban* and v(K!al 
backing relies on a dated approach. 
Yet when Bell finds the better tune», 
like I r>on't Want To Wake I'p 
(Fcelm' Gutltyl. ' it's obvious that he's 
still one of the best. 

HAVWOODE 
Amval 

PffOCuCER «D-.i*v itaybo 
PortrM Bm 40047 

Danee-»»nented pop with 
cuntem|mrary r&b accents is the 
playgniund for this female vocalist, 
who bnngs high energy to a act of 
sexy, mostly uptempo, tracks 
highlighted by the lively "Rosea" and 
a cover of Prince's "I Wanna Be Your 
Lover " 



JAZZ/FUSION 



THE JIMMY ROWLES'RED HITCHEU TRIO 

PRODiXCR to Mk^#i 
Can(»mper>rrC 1401« 

This new, digitally recorded date for 
the rekindled West Coast label fit* the 
late Lester Koenig's forte: small 
group cni>emble work, cleanly 
produced. With trumpeter Stacy 
Rowles along on three of the sLx 
tracks, it's a lissome, lyrical package 
in a straight-ahead vein 

HANK CRAWFORD 
RNdhogic Symphofly 
P«»CDuCfP dob Pol t' 
Mileilone W9140 

As the title signals, Crawford's low- 
down blues feel get* full play on this 
package, which taps an octet studded 
with kindred spirits including Dr 
John, Bernard Purdie. Houston 
Person and David "Fathead" 
Newman 

WISHFUL THINKING 

PRODUCER T mW«iKHii 
PauMPn 71B7 

Confident debut for this West Coast 
fusion quintet sketches an inviting 
croearoads for funk, pop and Latin 
elements. Producer Weston's guitar, 
Chris Boardman's synthesizers and 
keyboards, and Dave Shank's vibes 
carry the melodic weight- Solid fusion 
and alternative AC fare. 

MEL TORHE 

Cm WiVi Tfic Wiwi 

PnOOUCERS Sonnr S<j>hr CavwvMifh Hjfi>id 
MnwcfMI nm^im |Tr»ndi 

Vocalist's sides, cut (or the label in 
1946 and '47. finds an already 

seasoned. styli7.ed veteran 
interpretmg pop standards and film 
themes fnim Rodger* & Hart, the 
Gershwins. Frank Loesser and other 
masters 

ROBERT CONTI 
Lavn 

Trvnd TR S«0 

A guitarist who shapes a rt»unded, 
warm electric sound modelled after 
the macters. Conti is featured here in 
solo renditions of pop Hlandards 
Digital recording lavishes detail on 
these mellow, technically adrott 
performances 



STIPHAN MICUS 
Eait Of Tht NifH 

PROOUCtR LiViO 

JArO/CCU JAPO4004l/IZt «» (PWrGrwn 

Most recent of three albums by multi- 
instrumenlaliat. all just released here 
by PSI; Mincw' ovrrdubbed style 
combines stringed mstrumenls and 
vthnic flutes, in this case including 
unique 10- and 14-Htnng guitars and 
Shakuhachi Extended pieces are 
quietly meditative, auguring New 
Age appeal. 

COUNTRY 



ASLEEP AT THE WHEEL 
Asleep At The Whc«l 

fWCXJCtR R« B^fwn 
MCA-390M 

This is another in MCA's Dot series. 
The group offer* an engaging display 
of countr>' and weytem swing— not 
the least charming of which is Willie 
Nelson's address to music executives: 
"Wme Your Own Song." Nelson joins 
m the effort 

IAN HOWARD 
J*n Howard 

PROOUCtf fi'trf Sfwi* 
MCA 390)0 

(irand Ole Opry star Jan Howard 
jiings in a direct and artless style in 
her first effort here on the Dot series. 
She IB most effective on ballads such 
as "Ozark Mountain Jubilee," less so 
on "Wind Beneath My Wings" and 
kindred nraloncal pieces. 

JEANNE PRUETT 
Jeanne PnMtl 

PNOOUCfR BS, St'jrtg* 
MCA/Dal 390)1 

Pruett's debut in the new Dot series 
contains two of her best know n hits, 
■'Satin SheeU" and "Back To Back." 
in a collection of updates such as "I've 
Been Around Enough To Know " and 
'Let's Fall To Pieces Together ■ 

JUSTIN TUBS 
Justin ToM 

PROOuClR B*llTSlr»n|c 
MCA/D«t 39032 

Texas and traditionalism get full- 
barrel treatment in this energetic 
album that features several of his 
father's tunes as well as his own. 
HighlighL«: -Walking The Floor Over 
You" and "Thanks, Trnuhador, 
Thanks ' 




AieLRTiNA WALKER 
Work Oft Me 

PROOuCER l*ito« B'tgtt«m 
Saver SL 147S6 

Albertina Walker is a legend in gospel 
music, dating back to her early wortt 
in the Caravans. She still packs a lot 
of power and punch, as evidenced on 
this record done with the Charlotte 
Interdenominational Ma&s Choir 
These eight songs deliver the 
message as they move the soul — what 
more could you ask for^ 
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BILLBOARD JAUUARv ^ 



SINGLES 



PI(*KS rirv rrtcaM-s uitA thr 
grralri't rharl polt-ntiat 
RECOMMENDED rrctinU u-ith 
potenhnl /or tngtnjicant chart 
oftwn 

NEW Si NOTEWIRTHV fttghtighfs 
nnratid dnrlopihg acts tcvrth^ of 
ottmtion 

Rrrorrf« f^MflHy apprupriale for 
morr tfinit one format arr remrurd 
in the mtrgoty utth the broadest 
audtrrtce 

Alt angles commereiaUsf arailabie 

tn the V S. arr riifftble/or rrriev 

Senti mnglnfor miw to: 

Nancy Erhch. Billboard 

JSJS BroaduHii/ 

Nev York, .V Y. lOOje 

Countn/ singles should be sent to. 

Kip Kirby. Billboard 

14 Music Circle £ast 

S'askiitle, Tenn JTiOJ 



BLACK 



POP 



PWOOUCt ft Bon H^'ton 
WWTEHS B Ttupm M Page 

njeuSHpn omr mat. ioir*» ascap 

Distinctly folk>' foUowup u> two tup 
10 rrMrkers; at 45 on this week's Hot 
100, the fastest- rising hit yet from the 
Heart" LP. 

aottmtmn 

PRODUCER Aquri fM«« 

PUBUShC^S RMtonvtK.'EddM Murplir Sun B\'i\ 
ASCJU> 

fih II I 3M577> 

Actor, comjc and newly-crowned 
crossover pup >ur duets with sopnnt* 
Crystal Blake in a where-did-our-lovtf- 
ffo ballad. 

MtCMHA 

fimdbjK Is Fomer (4 i ii 

**WTCRS ^»r*0' fifyjOn urfon 

TVimmer in production effects than 
"EWctiOD Day" or Ihe Dunin 
catak>^e; otherwiKv of a piece with 
the parent ^roup. 

QlMfTERFUSN 
M«Ikm| On ke (3 4$) 

f\ieuSHt.PS »**'rcwiO«jd* Bw*BMGo<Xl'We 
CM«m7 ?aS94 

AccUiined Northwestern quartet 
ushers in -a k>ng-'<iwatteil third LP; 
crisp dance-pop tune blends a techno- 
bwti with traditional rfK'k. 

row fOVf AND THE HEAftTBRCAKUTS WITH 

STEVtE HICKS 
Necdiet MVtn '2 m 

PRODUCERS TomPttt» Mi»*C»n»pb«i 
ttRlTERS J hiuiche b Bone 
PViSUSHER Ce^ Unar* C«i»k>|. BWi 
HCA 9277Z 

Rollicking live version of an old 
Searchers g«m, aq»eKpo5 and extra 
syllable?* intact 



lunriN CATC 

Inl UktosB) 

raoOOCLfl HifvinGav* 
W(tlI(R M attfv 

CMumbM »«97«l 

A Jazz pop hulliid of unusual 
Ktructun' and unttettfinf; 
orchestration . from the second 
posthumounly-rom piled follci-lion. 
"KonianticaMy Yours " 

rUU FORCE 

UKsdrtohLoW (3?9) 

PROOoaBS f^t Force. ; Q Moct^. ftoMn fon it 
WttiTtU ftfll *ort.m 

CstNmbta sa«577« 

Effortless union of dajiSit- r/ose- 
harmony rouI with up-to-lhe mmute 
electro beau*; innuvaijve New York 
band has yet to state the obvious 

WHISTU 

(Nothini Sinmn) Juit B«uM' (5-031 

P<«X>lK"f nS KMngOt hut Hctn0 T#» 
ARIURS WniMte f^ngc* K-d Hotna 1«T 

SMicI ras «2267 < 1 2 -net ^ncXi 

Lumpy, junipy studio hip hop full of 
musical puns; clever enough to follow 
"The Show" and 'Gordy's Gmove" 
onto airwave.i and up the Chart 



COUNTRY 



AlABAMA 
SteAdtf 1(3 33) 

POOOUCCRS H»fok) Sh«4d Afaibam* 
WRITER Dtv* Locg-ti 
PUBtlSHCRS MCA PBlclMOrti ASCAP 
RCAPS-USai 

Group makes a biK crossover pilch 
with this spirited, throbhinn love 
testimonial; about the only btandurd 
Alabama trait in Runiiy Owens' 
ftsonanl lead vocal. 

EARL THOMAS CONLEV 
Ofice In A Blue Moon o 3i) 

PWODUCfRS Npiy>rL«f*'n E»rl ThOm*i Ce«t»? 
WRirtRS tammy B'aitittd Robert Br«n^ 
PUBtlsHEH Rrch M«li ASCAP 
RCA pe 14212 

Conlcy pnives a^uin his mastery of 
the sensitive-ballad school, his 
quaverinj^ vocals fit the penitent 

lyncf* <<► a "t " 

BELLAMY BROTHERS 
Fcfllm' The FM<in'i3 40) 

PROOWCERS tmoTf OorHy M . i'turtf Bowf" 
WRITER OU'K) BH.jmv 
PueilSHtR e^iUmr Btothrf* ASCAP 
HCA/Curti 52747 

The "Ijct Your Love Flow'* groove 
flows irresistably once more; the 
lyrics follow an equally pleasant, if 
well-worn pattern. 

SAWrER BROWN 

IM«ItBS Bill taBowWy Fmtr., Smitpr 
PueilSMERS Sefe«»CeniitMi emM«ll. 
BMI ASCAP 
Capital »5$4« 

Bt-autiful ballad cuul<l Im- another 
'•r-ii-d To Blue," provrnj; the (froup 
has woul, depth and diversity. 

JANIE FRtCKE 

Ejsy To Pl«»«(2 4%i 

HWXWCtK Boo Monito*n*ry 
WRITERS KM Rotbtnt R flaming 
PUBLISHCR^ lrvint'en«l«<k00d. SM| 
ColMinlHi 3B4&7ai 

A foo6. HoYid rnuntry- .sound thai fib* 
the thenif uf the till**; Pricke's 
rhaineletin voicir^ catch all the 
nuances of countrified devotion. 



NEW AND 
NOTEWORTHY 



urns STOREY 
Atnt No ToUtii' 12 26) 
PHOOlK tR Norbvrt PMnam 

wn''in L stwvv 

fUflli&HlRS Lova ' CamcMsino. ASCAP 

[^1 ]4«&7at 

Storey. Hecond in CBS Nashville'^ m-v 
Horizon st-ries. diMpUys n (iiiH|oe 
vo»-al texture and ^on^;wri(ln^; styl.- if 
his debut, an offbeat and ori^onal 
numlH'r that should intrigue rounlr>- 
projframmeni. 



MICHAEL MARTIN MURPHEV 
Toniglil Wl Rid«(]4l. 

PRODUCER Jwn Ed Nonnan 

ARtTERS MichM-l Marl'i Miirphrv J«nC(f'te'min 
ouei'SHERS T,mb*fwo*l BMi HahaU ASCAP 
Wamrarvr 7 2tT97 

Murphey's laliel «witrh keeps hini 
united with priKlurer Norman, c<^ 
wnler on this jKiwcr packed .-iaffa 
alu'Ut Teviih fr*'ed*>n> fighters. 

JIMMT BUFFETT 

PleiU BVIMU nilS Hurt (3 18) 

PflOOUCtRS iwnm, B^^tn MKhWi Ollrf . 

WRITERS i Suttrtt. W JvnnoiKi. M Ulltry 
PUQLISHER^ Coral RMter Wilhn 0«v>d Plur Shy 
RiOrt BMU C«o»w«*y ASCAP 
MCA 52752 

From the hilarious "Lasl MaiiK*' In 
J^rih" album n>mex anothrr oulinA' 
that revels in penile, goodnatured 
wordplay in true country nettings. 

KEITH WHITLEY 
Mljmi. My Amy i3 

DR(X);ll |M eiakrMv<ri% 

rtRIIERS Oean O-'ion, Hank Cochnn Rorc* PWcr 
Pufll,*5M£RS Trw. Cjrry auMff 'Souffl Wrtte 
BMI ASCAP 
RCA PB- 14285 

Whitley IS a master at fcetting his soul 
into lyrical messages — even ones as 
contrived as this, sonp is mid-tempo 
and melodic, vocal i.s start -to- finish 
intenKe 



DANCE 



FLIRTS 

Niw Toy i6 53) 
PROOUCCR Bobby Otando 
WRITERS B Ortsndo, C Cluv 
PUBLtSHtR no* h»1c<J 

caS AAMClattd 4I9-0S3J4 ( l Z^rKt »in«tri 

No attA-mpt to conceal the Mad&nna 
references here, from the "VirKin"- 
derived rhythm track to the bell- 
buckle-based lyric. 

FOX THE FOX 

PrKMus Uttte Dumontf 47) 

PfiOCKCER WiiiNaTi fii-w, 
WRiICRS B Ta-ra^a S MuvnM> 

C|»lC 49 05325 1 1 2 inth Mnnic T wcfi ri-.w-rt 
DM 28) 



A/C 



MCK WAGNER 

ton Can Take AH The Way (3 3?) 

PRODUCERS CM Watc^nt Glen B«ilard 
WHITFHS OhnBattard CM Wafi''^^'' 
PUBLI^iHtRS MCA *rtiowef.(li Row) ASCAP 
Owtal 7 21790 U o Aarner Bro) i 

Guesl sinner Valerie Carter joins the 
TV actor for an amply -orchestrated 
beat ballad. 




evieivs 



POP 



MNt VOUNC CANMIBAIS 
Johnny Come Home (J 30i 

MVUfAJtik' i.,U l.oa Strvio 

WMlTtM-, SiMt(« Git 

cum (SHIR Wir(»n ASCAP 

iflS IRS'%27«0<( oMrAiil2wKh 

»4o^ J0\ 



iON BUTCHER AXIS 
BetwMH The Unn ( 3 40) 

r'wtnui I R Spcivvr ProHrr 
rtHiUfl JcriBulclW< 

PUBLISHERS UrMhappM'inl I PatruioooL BMI 
Capilot B-554* 

1^pl»eat .•4t«miier features eloquent 
(jlf^rrees by (his outstanding rock 
(•uitari.sl. 

JON MILES 

Blmited(4S2i 

PftOOuCER Tr*»o» naf'" 
WRITERS *f^<k>^ MaririaK 
rUHl ISHER BiMrhyfOOd BMI 
Valentino 7 99575 (t o AlUnlK) 

Veteran of vanoun mid-70s hits 
r'Highfly. ■ "Music") lakes up the 
Meatliiaf/Steinman style of rock 
hy)>erhole 

ROBERT PALMER 

A<MicMTeLM'(i3 59> 

PRODUCER Br'nardtll-arfls 
WRiTfR R Patfnr-r 
PUBL'SHIH Bun«Jto-. ASCAP 
Ittartd 7 99750 o AHwim) 

LISA RHODES 
Kul It Up(3 2S) 

PROCAJCtRS LiuRNxIvi Andy SMnWl 
WHITfRS 1 RTiodrt A Salmon 
PUBLISHER Roch H R^t)de^. BMI 
Spi««e1o» STP 1 1 3 

Heart' Benatar-style hard r(Kk. Label 
b;isfd in .Austin. Tex. 

PREFAB SPROUT 
Appeble 'J 53> 

PRODUCER Thoma» Mtw 
WRITER P McAioo" 
PUBLISH Eft aiacvwooa BMI 
Cpic 34-057(9 

Proilucer Dulby puts a hijfh-tech spin 
on McAloon's jazzy AC. 

TEILUWOE 
Bre4k<n|Aw4yi3 ia> 

PflOOUtlR CaNon P»>«lt.p% 
rt»iIER5 H Carte*, K 0»fr>toerr> 
PUBLiStlCRS Praxw E(Mt> una Worm BMI 
Uurd Head (na njmbcn 

Amiable, medium-hani rock'n'boogie. 
Alabama's answer to Bob Seg^r. 
Conuct. P<). BoK 7522 A. 
BirmuiKhiim. Ala il.Si'i.'i. 



BLACK 



EI 

Bfsl FncHdi(3 49i 

PRODUCER E T 
WRIKR I T 

PUeiiSMtBS Blut- Tr*. Drop TEMP BMI 
Tout CipentrKcTESl 2433 (r oRCA)(12^h 
«er&ian aiv> anailaoie ToUl ttptntoc* 
TtOl 2631) 

Oddball arrangement pairs the trebly 
soul sinjfer (full nanH.>: Eddie Towns) 
with an en!iemble of unidentifiable 
tinkly percussion. 

JIMMY G AND THE TACKHEAOS 
Bf«*k Ml HMrt a'J'hi 

PRODU(-IR^ G f"l.fitor W.i'.r...,g)an 
WRITERS Cw>f£<" Wa»n.n«1nn W«>.hir<j|10n 
PueiiSHEHS Roil*' Cwf Pf rnf% QM 
Capttol V l«21& • 12 .n^h vn^Ht 

Clinton prolejit^s chant up u storm. 
sf)Oo)(y. catchy funk 

NICOLE 

Don't You Want My Uve < 3 l 7| 

PHfHHJL f H ( nil fSCC 

WRtlEI^ A Na>j 

Pum r-'ttRS Alv RMt L« Ed't'oni MuwtJia 

PerlrMl 37 0^7*1 <t u COS) ( I ? •net' vrtvor aHo 
aiMlsbx- Porlratt 4R9.0%13I) 

Hit;h imlish, hi^'h-enerjiy r&b. 



NONA HENORYX 
I Neod Low fi 4^> 

PWjlAKkH AnhJfe«fci-r 

WRITERS Nt>naMrndryi jean B**UvO<r 

PuBllSMfRs Eat VourHearfOMl BMt'Mci« Bor. 

ASCAP 

IICA^*-J4279 intt) .<Mxon alao Milable. 
RCA JW1427*) 

JUICY 

PRODUCER Cjti" Oeodilo 
WRITERS K Baroei J Bamev 
PUBUSMEM l.u->| Trau. BMI 
PriMto I m45793 (< .o C8S) 

PRETTY RICKY i BOO-SKI 
Minci3 43> 

PBOOUCtB Spvdt' 0 
WRiTER PrtriirRKhy 

PMBi^SMfRS At>RA'Ptri1y(licVyS»iO«>. BMI 
Meet FHS 522*1 ( 1 ? >«k h ungle) 

Wild hoota and hollers surround 
rhythmic street rap. Contact (2121 

777-:u:«) 

HfAOSmMA 

Save YonruH F«f M«|3:37) 
PRODUCE Fr DanKuramotO 
WRITER D Nwramoto 
PWHISMEH L-ttk Tiger, ASCAP 
Eptt 34 05779 

HENRY PORTER 
I SliN Cart 14 

PflOOuCER GfowC underwood. > 
WRITER ML Porte' 
PUetlSMf R MLP, ASCAP 
VitMHiVRMl il?<ncs w^k) 

Falsetto ballwle*:r startles with a 
ran^c }*omewhere between soprano 
and moon orbit. Contact (813) 
365-7343. 



COUNTRY 



JIU HOUIER 

Ym Can I Take The Tetephone To Bed (3 39> 

PRODUCER Sirrt Dortf 
WRITERS Sifvp Otxtl lo«t| Mauu)»r 
PUBLIiMERS Booli & Spofi BMI T Mk. P«S 
Wamtr arm 7 2B795 

Pleasantly similar to Sylvia. 

SAM DURRENCE WITH THE JORDANAIRES 
Shell Be Bach A|ain o loi 

PRODUCER Sam Durrrncr 
WHi''ER Sarr Di*r»e««4 
PUBUS^^fl wiWM 
RCA je-SM45 

Poppy whistlinp-in-lheKlark 
assurances, set to a f;ood steady beat 
and rich harmonies; Canadian release 
is in ir>dependent distribution in the 

U.S 

ADAM BAKER 

(n Love With Her 1 3 09) 

PROOUttR 9 Haynes 
WRIIIR AO^Balirr 
PUeuS-4ER AdamSAfcer.BMt 
Antia AV BfclO 

An casy-hjiteninf: tribute charmingly 
sung. Conuct: PO. Bex ^4454. 
NashviUe.Tenn. 37202. 



DANCE 



SPACE MONKEY 
One Mort Stnt 4^) 

PHOOUrtfl Adr>Jr>LrT 
WRITER P GowJCMd 
PUBLISHER eiiM NetworK, ASCAP 
MCA 23fc\0 U2 *K»i •^gy^ 

A littkf Bowie, a little Duran, a little 
overstatement 

KING DREAM CHORUS & HOLIDAY CREW 
Kin| Kehday i4 i^t 

PROOUi ERS Pl>il"p Jorx^ Kurl>>BIO« 
WRITERS Pr»li.p ww^ej K«rl.i 6>o«. 
Crandmailer MeOr Mei. SiH AOlc* 
PUBLISHER H>n| Drfwn ASCAP 
Merctw) 884 442- 1 117 -nth %.n«*r. 
7 rrKh 'ftte^it^ Jan J 3) 
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/ / ^ / Compiled Irom » n4tianal sample of reUil i(ore. 
/ _ / * / ooe slop and fath ules report*. 

/<? / 

^ /«, / ARTIST Tini 




2 


2 


10 


BAR6RA STREISAND A^ caunaa cx «0O9? icm 1 mm 


« al No On) THE BROAOWAV ALBUM 


2 


1 


1 


16 


SOUNDTRACK A^MCAtiMf^M) tcct 


MIAMI vk:e 


3 


4 


3 


29 


HEART ^camoi St 12410II9II) 


HEART 


4 


3 


4 


20 


JOHN COUGAR MEUENCAMP A? an' «» hm Pa«»M«a wi icoi SCARECROW 


CD 


7 


11 


6 


SADE fwnwii 4o;*j (^:o> 


PROMISE 


1 


S 


6 


34 


DIRE STUAITS A'wAmti'afaA 2)3a4ia9it ion 


BROTHERS IN ARMS 


7 


S 


5 


11 


22 TOP A-' MUMiaBAOS »>42 49 9«) (CO) 


AFTERBURNER 


CD 


9 


9 


17 


STARSIW AcJMdtui MU'Kanim (C0> 


KNEE DEEP IN THE HOOPLA 


CD 


13 


13 


22 


MR. MISTER • flCA ML 1 a046 (s 9a) icoi 


WELCOME TO tHE REAL WORLD 


10 


8 


8 


84 


BRUCE SPRINGSTEEN k" ■.OfMK^v. »>m (COi 


BORN IN THE U S A 


(n) 


12 


IS 


44 


WHITNEY HOUSTON Ai)tfKt««i.<«2i2(iMi KHI 


WHITNEY HOUSTON 


u 


10 


7 


15 


STTVIE WONDER A^ iAaa>iij4iLWOTam(«wi tan 


IN SQUARE CIRCLE 


n 


11 


10 


44 


TEARS FOR FEARS A> Mcnoan k> yx pw^^aw ,i 9t> ,co-i SONGS FROM THE BIG CHAIR 


® 


14 


14 


7 


STEVIE NICKS wKtnN 9o*?9.*iL*wT)c (9 9a) 


ROCK A LITTLE 


OD 


16 


18 


12 


SIMPLE MINDS UM vmGMV909? a4M)a9«) <co) 


ONCE UPON A TIME 


i« 


IS 


12 


10 


THE CARS CLtKTIU «04M (9 9ai 


GREATEST UTS 


17 


11 


16 


29 


STINGA ■aMSP}7M>(«9B) (CO) 


THE DREAM Of THE BLUE TURTLES 


OD 


20 


23 


13 


SOUNDTRACK *TUW4TC Bi273<9 9B) icot 


WHITE NIGHTS 


C@) 


24 


29 


\\ 


SOUHDTItACK • « wion)»<c (C» 


ROCKY W 


20 


19 


20 


47 


PHIL COLLINS A' •tiAunc » i4o 19 9«) (CO) 


NO JACKET REQUIRED 


?1 


21 


19 


62 


BRVAN ADAMS A ua w>i I il aa) (CD) 


RECKLESS 


(S) 


29 


40 


6 


OlONNE WARWICK ukia u.t ma <i 9a) 


FRIENDS 


23 


23 


24 


6 


ARCADlAi Afno (;4raia9«i 


SO RED THE ROSE 


24 


17 


17 


12 


RUSH V MtRCUa* 0^6 09B 1 KX)'GRiUM 18 9B) (CO) 


POWER WINDOWS 


2S 


a 


21 


27 


ARETHA FRANKUN A AMsf* 4i.»a3a« it w (CO) 


VYHO S 200MIN WHO 


® 


27 


27 


IE 


EDOie MURPHY • cau««« rc J9952 (COi 


HOW COULD IT BE 


27 


22 


22 


36 


FltEDDIE JACKSON A uvno V i;404 (B 91) 


ROCK ME TONIGHT 


(D 


30 


35 


52 


KLYMAXX Amta :iDN5TUiaT)04«5s:9ac*(a9B) 


MEETING IN THE LADIES ROOM 




3J 


34 


9 


PETE TOWNSHEND »tca 9047ia'*n*«T)c (b 9«) 


WHITE CITY A NOVEL 


30 


25 


25 


15 


THE THOMPSON TWINS • >i<isU4.aa2'a(a 9B) icdi 


HERE S TO FUTURE DAYS 


(it) 


37 


31 


32 


READY FOR THE WORLD • >«:4 !.;94 (S 9B) 


READY FOR THE WORLD 


32 


31 


2! 


59 


KOOL & THE GANG A or ( ti q:?94i] p(X'04i»'B9« 


,cOi EMERGENCY 


® 


3> 


46 


7 


TOM PETTY AND THE HEARTBRCAKERS 

fc*_4 «Uj . ,1'.' 'iet 


PACK UP THE PLANtArWN LIVE 


® 


36 


39 


8 


NEW EDITION • mt • ^tTi (a 9a. 


AU FOR LOVE 


IS 


26 


26 


7 


PAT BCHATAR c>«t^ (S cw 4 ) so7 (9 tS} (CO) 


SEVEN THE HARD WAY 


(D 


41 


49 


34 


NIGHT RANGER A CAa(CL Kisaas wu(B>ai tan 


7 WISHES 


37 


3S 


30 


II 


IRON MAIDEN • canToc iiuwitw 


LIVE AFTER DEATH 


31 


39 


41 


28 


A-HA • mm^tt earn !9 100 (B 9«) (COi 


HUNTING HIGH AND LOW 


3S 


40 


37 


17 


KISS #M(ocuAve;b 099 ( pcx nyi*M (9 bb) (COi 


ASYLUM 


40 


42 


38 


10 


JAMES TAYLOR • -t<u~a(4).. 4o«; coi 


THAIS WHY I M HERE 


41 


34 


32 


28 


BILLY J0ELAcn(Muc;4iii.( .co' 


GREATEST HITS VOL 1 * II 


<M) 


57 


60 


36 


THE HOOTERS •c(xuMeuB«r 399); <ro, 


NERVOUS NIGHT 


43 


33 


33 


8 


BOB DYLAN c(X(MU cm saaio (C0> 


BIOGRAPH 


® 


47 


S2 


6 


D0KK£N(apmaM)4»(a9B) 


UNDER LOCK AND KEY 


45 


45 


4S 


20 


LOVERBOY A co(uM»aFC ]99^) (CO) 


LOVIN EVERY MINUTE Of IT 


4C 


43 


44 


30 


TALKING HEADS A Wit ;9 MB waaicftaiios (494) ccO) 


LITTLE CREATURES 


® 


SI 


S3 


13 


INKS aiUV«T)C B 1 i 7 r )B 9B) 


LBTEN LIKE THIEVES 


® 


5S 


SS 


64 


WHAM^ A* ."fXja«ai*»C19595 (CD) 


MAKE IT eK3 




49 


56 


29 


MOTLEY CRUE A ii(«nu(04ia (99a) rcD) 


THEATRE or PAIN 




90 


S4 


17 


SCRim POLITTI **Mf.ioB«r. .".io.-ih^fli 


LUPID AND PSYCHE 85 


m) 


S4 


59 


12 


THE ALARM (c kr«^&6fe Mr4,B9e, 


STRENGTH 


® 


6t 


85 


10 


MIKE t THE MECHANICS <Tiam)C a)i8i (BBB) 


MIKE & THE MECHANCS 


S3 


S3 


58 


61 


MADONNA A^ san ^5i!i7 1 ^(uwaawn (B 9B) (CD) 


LIKE A VIRGIN 


S4 


44 


42 


9 


BARRY MANILOW (Ka an 1 lOaa ib 9«i 


MANILOW 


(M) 


S6 


57 


6 


TWISTED SISTER •^L4^(Tl:B);'^(9 9«l 


COME OUT AND PLAY 







/ ^ / 

/ ARTIST 

/ («Bt( *.*j»(«<a.D"Mi*)iui»»(ii<>atii^wi viiiaocci" 


TITU 


S6 


it 


50 


17 


ABC MCKCij(7« 624 904 ( aci imaat (B 9B) (CO) 


HOW TO BE A ZIIUONAIRE 


57 


48 


« 


14 


KATE BUSH (M 4MfH(CASl I7i r [ (BBB) (CO) 


HOUNDS OF LOVE 


® 


76 


98 


9 


CHARUE SEXTON M1.4 M291B 98) 


PCTURES FOR PLEASURE 


Cm:' 


63 


51 


15 


KENNY ROGERS •»-••■( 'o;)ib9B( 


THE HEART OF THE MATTER 


60 


52 


47 


10 


ARTISTS UNITED AGAINST APARTHEID M*>~n«» v >3jo»'Cama laaai SUN CITY 


® 


65 


75 


28 


COREY HART • (m. AMtinca ciBl (8 98) 


BOY IN THE BOX 


62 


62 


64 


10 


CLARENCE CLEMO44Scouaiw»caao)0 (CO) 


HERO 


® 


64 


68 


17 


STARPOINT lUKTIU 80424 (8 98) (CO) 


RESTLESS 


64 


46 


36 


9 


AER0SMITHG£rfChC4<f409) vMmEaBROs (6 98) 


DONE WITH MIRRORS 


® 


87 


109 


12 


THE DREAM ACADEMY mavanaMos ?B7fts<8 9a] 


THE DflEAM ACADEMY 


® 


67 


72 


13 


TA MARA 4 THE SEEN uxsn^soie (t 98 • 


TA MARA & THE SEEN 


® 


89 


88 


10 


MIAMI SOUND MACHINE cnc an 4C( k 


PRIMITIVE LOVE 


6t 


69 


74 


19 


SHEILA L Biuu^Mfla »3t7 w(fvc4anos (B9r 


ROMANCE 1600 


69 


66 


65 


10 


WA.S.P. CAPnOi S7 [ r415 (B 98) 


THE LAST COMMAND 


70 


61 


61 


16 


STEVIE RAY VAUGHAN L>c >l 400 ja (CO) 


SOUL TO SOUL 


71 


71 


63 


10 


JONI MITCHELL UFFIN CHS 24074'9nMN(R BROS (8 98) 


DOG EAT DOG 


72 


72 


67 


8 


ASIA CFFFTM 0« 7407? )aAfMaafK» (8 98) 


ASTRA 


73 


73 


80 


15 


MORRIS DAY # «(u(mcN aoos 3S J20 (B 98) 


COLOR Of SUCCESS 


74 


79 


79 


27 


ORCHESTRALMAHOCUVEII$IHTHEOARKuMr<«u<SFV>77 4418(898) CRUSH 


® 


78 


78 


37 


BON JDVI •4«(<C\.<rrB74S09l/FiO(.rCJUM(B9B) (COI 


7800 FAHRENHEIT 


76 


S9 


43 


11 


SOUNDTRACK ml* a) 49 (9 9B) 


SWEET DREAMS 


77 


80 


96 


49 


SAOE A POFFTawT bfb 39S8 1 'tJac (CO) 


DIAMOND UFE 


71 


74 


66 


9 


ELTON JOHN cifffn cms 74077 'wwvaaams IB 98) 


ICE ON FIRE 


71 


79 


82 


17 


THE CURE tllaTIU 6043S <B 98) 


THE HEAD ON THE DOOR 


® 


lie 


148 


37 


ATLANTIC STARR 4814 10 ( -) (b 9b^ 


AS THE BAND TURNS 


81 


60 


62 


29 


SCORPIONS • Mt»cu)T> •r4 344 1 i>oiayw** d ; 98) (CCi 


WORLD WIDE UVE 


82 


70 


70 


16 


ROGER DALTREY 4((.4d(k. ■i.'av(B')ei (to 


UNOE R A RAGING MOON 


® 


102 


ISO 


S 


SOUNDTRACK 1(VI A9a40«'4J)(STA(9 98) 


JEWEL Of THE NILE 


84 


84 


89 


9 


THE WRESTLERS emc an 40723 


THE WRESTLING ALBUM 


ts 


77 


76 


10 


SHEENAEASTON •t)ia4wix:ASj'i7i73(a9a) 


DO YOU 


® 


98 


lis 


5 


SOUNDTRACK -A^AeLATTA 876 30St FHXTCftAM ( (0 98) (CO) 


A CHORUS L ME THE MOVIE 


87 


81 


71 


115 


GEORGE WINSTON A «iKxAM(H(ii wv« ) 073 AaM(9 9B)(C0) 


DECEMBER 


88 


88 


90 


8 


THE CLASH ()% '14001. 


CUT THE CRAP 


89 


90 


93 


14 


PHANTOM. ROCKER t SUCK t>((u>A«Fl(Ca s' ( 7 1 72 (8 98) 


PHANTOM. ROCKER & SUCK 


90 


86 


86 


25 


THE POINTER SISTERS A bca aji 1 ^487 18 98 (CDi 


CONTACT 


91 


82 


73 


10 


GRACE JONES MA.NMATlan^4J(F«DS7 3307) CAHTOI (8 9B< 


SLAVE TO THE RHYTHM 


92 


83 


83 


29 


SOUNDTRACK • atlamtk ai2ai (99a) (CO 


ST ELMO S FIRE 


93 


93 


,2 


31 


RATT A 41. ANTi:8l7S7(9 9B) (CO) 


INVASION OF YOUR PRIVACY 


94 


94 


104 


118 


PHIL COLLINS A 4ry(M7)CSO16079 (8 98) (COt 


FACE VALUE 


9S 


95 


100 


14 


SOUNDTRACK fwiwhbwts 7S79S(a98) 


KRUSH GROOVE 


96 


96 


103 


116 


LIONEL RICHIE AI''MOTOWH60S9 4(8(B9a) (CO) 


CANT SLOW DOWN 




108 


108 


13 


ISLEY/JASPER/ISIEY as AssooATtoarj 401 i«.CTC 


CARAVAN OF LOVE 


91 


91 


81 


36 


EURYTHMICS A or. Ail 5429(B9«I (COI 


BE YOURSELF T0NK5HT 


99 


89 


69 


13 


TRIUMPH MfA : 40:0 ko 981 


STAGES 


110 


92 


91 


85 


TINA TURNER A* lAPntx [ 7330 18 98) (rtu 


PRIVATE DANCER 


101 


101 


84 


36 


PAUL YOUNG • UKMIABFC 39937 (CO) 


SECRIT Of ASS0CIAIKX4 


® 


107 


117 


11 


THE JUDDScf 4 t(.4iHA*«) 7042 acAiaaai 


ROCKIN WITH THE RHYTHM 




103 


106 


12 


VARIOUS ARTISTS itt «« toons TV) 1 1 00 ( ) a 9Si 


TELEVISION S GREATEST HITS 


® 


112 


137 


22 


THE FAT BOYS«<ajT«A ioi«(a9«i 


THE FAT BOYS ARE BACK 


Its 


100 


95 


21 


YNCWIE MALMSTEEN aoi>oa« b2s 733 > •oinwAi (B aai (cn MARCHING OUT 


186 


104 


105 


67 


U2 A iSL4MC'907Jl A(ut7(lc (8 98] (COI 


THE UNFORGETTABLE FIRE 


in 


105 


77 


8 


VARIOUS ARTISTS awoiraa i«u bit^ i oas aaai (9 98) 


A WINTER S SOLSTCE 


188 


99 


97 


13 


WANG CHUNG CE'FtNOIS 2408) 3MR*«RBRO&(a98l 


TO UVE AND DIE IN L A 


119 


109 


111 


13 


CRUZADOS 4R(S)4 448 8383 (B 98) 


CRUZADOS 


m 


123 


134 


19 


FIVE STAR (>. A NF( 1 eos: ia 9bi 


LUXURY Of LIFE 




\a(e*. ol 


^.00 0 


:'0 tirul 


A R(*A cer)<(>cal.on lo) sales 0* one miC'Oo ufl'ti 



Witt) MCh additiorxal million .rKlKiafMt by « nuirwral lodlming Ihe symbol *CBS Rrcordi don not iMue a Uigc«lt«d liil prKP lor -ti product 



I - 
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SLAVE CAPTURES 
THE WORLD 

Grace Jones "Slave to Hie Rhythm" 




Olave to the Rhythm," the incredible 
new smash from Grace Jones, produced 
by hitmaker Trevor Horn, has practically 
taken over the world. It started in Europe 
and raced through the Continent at a tor 
rid pace, hitting Top 5 in Germany Bel- 
gium, Holland, Switzerland, Austria and 
Greece, racking up sales of more than 
500.000 woridwide. 

Then it leaped the ocean and broke here 
In clubs and on the Dance charts. R&B 
radio picked up on "Slave to the Rhythm." 
and there's no stopping its upward climb. 
With a bnlliant new CHR single of "Slave 
to the Rhythm," Grace Jones is an across 
the board favorite to have her biggest 
album ever. 

"Slave to the Rhythm." When 
Grace Jones wraps her throbbing 
rhythms around you, there's no 
escape. 

ON MANHATTAN/ ISLAND 
RECORDS AND HIGH 
QUALITY XDR CASSETTES 






□ SI] 



DISTRIBUTED BY CAPITOL RECORDS 

..^....^ 



'pdate 



BY KIM FREEMAN 

A uirekli/ cotiirnn forusnifj o» thi- 
actirtttcs of iniicfu ndt tif labt h 
and distributors. 

VlSITIN<; HOI KS Nu-.' t*. siu* 
Ras Records' Cary llimmfirarb in 
frimi r),(' t" (tvfrsrf l\\v pnHlucliim 
of Ihf tirsl of Black Lhuru's tlirt-e 
album iiv:\\s wilh Iht* lalit*! The al 
luim, "KrutU'. ' is jrcttinK thi* Ar- 
thur Baker mdRic mix touch and 
features some "serious rock art- 
ists." says Himmelfurh. Lookmt: at 
a March release date, the lahel chief 
warns us to pay special mind to the 
sintrle "Great Train RoblKfry." 

Also jjtwil to see KlyinK FifthN 
Rick Swenson in fnun t'hicaj;o. 
Swenson listened to us rave alH»ul 
Doc WalKon's recent show al the 
Kiittoni Ijiie. And may the best la- 
bel win in the bin-stakes bet be- 
tween Flyinn Fish and Rounder 
Records, concerning the forthcom- 
ing' Bears vs. PiilriotM Super Bowl 
jiame . . . Speaking of I>oc WaLson. 
we're lookin)^ forward to the Kyko- 



diNC CIi release of the picker's 
"hown South' album from SuKur 
Hill, which also features Uoc's late 
son Merle 

Meanwhile, former llnlphin chief 
JoHh (arwr returns from an extend- 
ed say in France and the U K., 
where he was pursuing a numl>erof 
licensntg pn>ject.s He's relocated to 
New York, and will lie liliing us in 
on his new plans shortly 

As MOKC indies Ret into the new- 
age ranks. Important continues its 
movement in thai direction with the 
release of a five album boxed set 
from Tangerine Dream, entitled 
"In The Beginning ' . Continuing 
to grow in the progressive rock 
ranks is Los Angeles-based Big 
Time, which ship|H*d an album by 
Auslralian act Exploding? White 
Mice last album "They're similar to 
the Ramones." explains the label's 
Mark Kates. Further down the line. 
Kales says a second album from 
[>resK darlings Dumptruck is due 
s<M)n. This one ts produced by the 
ubujuitiMis Don Dix<in. 



...newsline... 



SINATRA RETnOSPECTIfE: Columbia Records plans a spring release of a 
si\-album s.'t of 7J songs recorded by Frank Sinatra between IHIli and 
I'Xj'^. The release, available as a package or in separate volumes, is be- 
ing a&r'd by the lalwl's Joe McEwen. with assistance fnmi WBl'R 
Boston D.I James Isaacs Don't expect a Compact Disc version, since 
Ci)lumbia can't wttrk out a CD n)yalty deal with Sinatra For that mat- 
ter, neither can Capitol or Reprise. 

HARM IS AGAIN providing member stores with point-of purchase materi- 
al supporting the annual Grammy Awards. The aids, free with freight 
paid by the recipient, repeat last y^'ar's "(iet Into (irammy Music." 
They include three 24 by :W inch (msters. \2 by !!♦ inch bin cards, divid 
er cards, an IH- by :j*>-inch banner, a lii- by 12 inch Hat. finalist stickers 
and a 4- by (>-inch shelf talker. 

•OLLARS A OOUGMNUTS: "Financial Planning & Inventor>- Management" 
IS the t"i>ic of one day seminars in four reg^ional venues to be conduct- 
ed by the Video Software Dealers' Assn. They're slated for Jan 21 in 
Dallas, Jan 22 in Los Angeles, Mar<,'h 25 in Hasbrouck Heights. N J , 
and April 2H in Rosemont, III Cost is $2ri for VSDA members and $ir»(l 
for non-members, with reg^istranls limited to 125 for each date. Harry 
F Landsburg. senior manager of the 4S-office Laventhol & Horwath 
accounting firm, is conducting the seminars. 

ANOTHER BOOKING: Rick Shoor. agent with Ian Copeland's Frontier Hook- 
ing International (FBD. returned to his New York apartment late m 
the afternoon on Saturday. Jan 11, and came up(m a burglar Shoor 
went after him barehanded and constrained him until the cops arrived. 
The police tidd Shoor he'd nabbed the first burglary susi>ect of U*Hfi in 
the 10th Precinct 



URBAN ARB GAINS 



sides creating the cross t<»-pop |m)- 
tential for black records in 
Pittsburgh, Woodson says WAMO 
keeps a keen eye on product that 
might be broken first at top 40 in 
other markets. "For example. ' he 
notes. 'We went on Paul Young's 
'I'm Gonna Tear Y)»ur Playhouse 
Down' right out of the box." 

Ad.htionally. WAMO drew itself 
a bold prohle during the sweep with 
a -tKMMNJO outdoor and tv cam|>aign, 
a series of on-air cash giveaways 
and several cimimunitv invidvemeol 



pnijecLs. 

In San Fmncisco, KSOL contin 
ues Its upward climb, moving to the 
number three spot with a 4.'> share. 
While pr<<gram director Marvin 
Robinson guards specibc pmgram- 
ming ideas cbisely, he attributes 
KSOL's progress to the station's 
ability to "reflect the lifestyle in the 
market We're the tnie pulse of the 
street " Robinson adils. "Pro- 
gramming is just thtH>ry. amccpt^i. 
What matters is the image you pn>- 

J.T! 



Mandrell Sues Over Royalties 

Says MCA Owes $1.2 MilL 



NKW YORK Harhar;i Maii.lr. ll 
Prnductions liu" ha.s filfd .suil in 
Kcclcral Court hvrv at;ainsl M('A 
Rt'ourds charjfint; failurt* ti» pay ap- 
pruximalelv $12 million in niyaltirs 

The sin)ti'r*s company salt! in 
court paiwrs that the record compa- 
ny increased the suniresle<l list 
price of her reconis without increas- 
ing royalty (layment.s and undeqiaid 
royaltie.s on foreij:il sales for as 
long as two and a half years. 

The suit seeks to terminate the 
nearly four year-ohl agreement Im- 
tween M('.\ and Mandrell, and to re 
turn to the plaintiff all copyrights 



transferred to the record company 
as a result of the agretmenl. 

Mandrell, who came lo MCA via 
its absorirtion of the ,\BC/Dot rus 
ter. has had two irold albums on 
Mt'A and was the star of the llWl 
variety series on NBC TV, "Barba- 
ra Mandrell & the Mandrell Sisters ' 

The law (irni of Pryor, ("ashman, 
Sherman & Klynn represents Bar- 
bara Mandrell Productions. The 
case, filed .Ian 14. ha.i been as- 
signed to Judge Kevin T. Duffy. 



J\ew (Jompanies 



Elazaar ProductiunN. formed by 
Pedie Cooper and ,lanelle Hayman. 
First release is a lU inch sin>;le enti- 
lle<l "Apartheid" by C Chris & Rich 
E, Rich on MCA Records. PO Box 
7Un4S, Los Anpeles, Calif !XKr?|; 
I2i:i) K."il(-ao«. 

T&.M Records, formed by Terry 
Halstead and Major I)arst. First re- 
lease IS the single "lireamer" by the 
rock group Risk. 'IM'lh Ave. 
S.E , Maple Valley, Wash. 98Ua8, 
Wi\ 4:)2-ltW5. 

Across The Board, a record distri- 
bution company, formed by Harold 
Spence, -Ion Barrow, ,Iames Smith 
and Shari Whitlow Company offers 
service in the areas of promotion, 
marketing and sales. 20U85 James 
Couzens, Detroit, Mich (313) 
■MTy«\Xi. 

Survivor l^nlerlainmrnl Indus- 



tries, formed by Jason Schwartz. 
An artist development agency 
working in conjunction with Trust 
Management .Servic-e Co., the firm 
intends to use multi-media to devel- 
oii budding talent. 349 S. Lafayette 
Park Place, Suite 323, Uis Angeles. 
VM. m>r,7. (21,3) RTMMX}. 

Watrrfronl Records, formed by 
RoIktI lA'lli. Company will be dis- 
tnbuted by Kiderian Records, Chi- 
cago. First signing is Episode. 1**686 
Delaware, Detroit. Mich. 48240; 
(3131 .t31. 5493. 

Jay Jenson. Promolion/.Markel- 
inK/.Mana|:einent, formed by Jay 
Jens<in- Company will offer inde- 
pendent promotion, marketing, pub- 
licity and artist management and 
develo|iment, according to clients' 
needs Mill Run Rd , Dallas, 

Tex 7,'->244, 13131 5,S1-.t493. 



Lifelines 



BIRTHS 

Girl. Allison. I" Steve and Ricki 
Gale Fingerett, Jan. 7 in Minneapo- 
lis He is local promotion manager 
for Warner Bros. Reconis She is lo- 
cal promotion manager for M.S. 
Distributing Co. there. 

Boy, Eh Taylor, to Don and Jackie 
Cusic. Jan 9 in Nashville He is a 
Billboard writer and an instructor in 
the recording industry management 
department al Middle Tennessee 
Stale Vniv She is a singer. 

Boy. Jeremy ('harles. to Kenny and 
Shanin Maines, .Ian 9 in Lubbock, 
Tex, He IS lea<i singer of Ihe Maines 
Brothers Band. 

Boy, Brandon B., to Roy and Susan 
Rosenbluth, Jan II in l^os Angeles, 
He is artist haison ami she is gener- 
al manager of the Greek Theatre 
there. 

Boy, Benjamin Rinear, lo Drnisr 
and R.I), Sle«le, Jan 12 in Philadel- 
phia He is general managi-r of Den- 
ny Siniach Pniiluctiims there. 

MAmilSES 

Shelly (;reen I.. Mike Wells, Hit. 



2t< in I -IS Vegas. She Is director of 
video and club promotion for EMI 
.\nierica Records in Los Angeles. 
He IS involve<l in the film industry. 

Ali-Ollie WoodHon to Cathy Han- 
non, Dec. 31 in I.,iis Vegas. He is a 
member of the Temptations, 

DEATHS 

Tom DePierro. 3.'^.. of AIDS Jan. 4 
in California. DePierro, the f<>uiiiler 
and chairman of Hollywood-based 
.Airwave Records, was an industry 
leader in dance music. Having 
worked in practically every aspect 
of the music business, he was re- 
s|i4jnsible for the first dance promo- 
tion department at Motown Rec- 
ords, which led to Motown s win 
ning the first Billboard Disco Label 
of the Year award. 

Donald N. Petlthone, 42. of cancer 
Jan. 1 in Philailelpliia He was vice 
president ami general manager of 
rock station WKK^-FM Prior to 
managing WIOQ, IVllibone was 
general sales manager for WPRO 
Providence and later general man- 
ager of WSNE Providence. He is 
survived by his parents and a 
brother. 



Calendar 

Wrcklj/ i iili iidai oj Iradr shows, 
coniffilwns. award shotrs, semi- 
rinrx iind olhrr notable eiviila. 
Send iTt/ormntioH lo Caiendar, 
Billboard, l.il.'/ Broadway, New 
Ynrk. N. Y lOaie. 



JUHMUT 

Jan. '^^-'lU. Performance .Maga- 
zine Summit Conference. Fon- 
tainebleau Hilton Hotel, Miami 
Beach. («17) 3:i8-9444. 

Jan 27. I,1lh Annual American 
Music Awards, Shrine Auditorium. 
Los Angeles. (213) 6i;5-,096(.t 

Jan. 27-31, Midem. VaXais des 
Festivals, Cannes. (S16I 3(>4-368B. 

FEBRUART 

Feb. 1-4, Radio Advertisini; Bu- 
reau Managing Sales Conference, 
Amfac Resort * Hotel. Dallas. 
(2121 5»9-t>t)«; 

Feb 2 Tt, 13rd Annual National 
Religious Broadcasters Conven- 
tion & Exposition. Sheraton 
Washington Hotel, Washington, 
D C. (201) 42x-'')-liKi 

Feb. 6, International Radio tL 
Television Society Seminar News- 
maker Luncheon featuring NB( "s 
Brandon Tarliko/T, AB( '.s Bran- 
don Stoddard, CBS's Bud Grant. 
Waldorf-Astoria, New York. (212) 

Feb, (i, 7, International Radio & 
Television Society Seminar, 
"Merger Mania." Waldorf-Astoria, 
New York (212) H<;7-«6.V). 

Feb K, Testimonial Dinner 
spons<ired by Ihe ,American Jew- 
ish Commitlee .Appeal for Human 
Relations, honoring Camelot En- 
terprises president Paul David. 
New York Hilton, Contact co-chair- 
man Paul Smith. (212) 97,'i-.5177. 

Feb II, International Radio & 
Television Sm-iely "Second Tues- 
day" Seminar, Viacom Conference 
Center, New York (212) SliT-liB.'iO. 

Feb. 20. Platinum Factor} Sem- 
inar Series VI: The Role of the 
.\&R Executive in Ihe Making of 
a Hit, Klllie Hobday Theatre, 
Brooklyn, N Y (71K) S:t(i-1401. 

Feb 19-21, Winter Music Con- 
ference, Marriot Hotel, Ft l-iuder 
dale. Fla. 13(1,11 .•.ti(-:iK,HK. 

Feb 2'). National .Academy of 
Recording .Arts & Sciences' 
(■rammy Awards Show. .Shrine 
Auditorium. Los Angeles (2131 849- 
1313. 

■RRCH 

March 3. Songwriters Hall of 
Fame Dinner. Plaia Hotel. New 
York (2121 319-1444. 

Man-b .1. International Radio & 
Television Society .Anniversary 
Dinner, Waldorf-Astoria, New 
York. (2121 (*(i7-fi650. 

March 6-8, Country Radio Semi- 
nar, Oprvland Hotel. Nashville, 
(lil,'')) 327 44KS, 

March It, International Radio 
& Television Society "Second 
Tuesday" Seminar, Viacom Con- 
ference Center, New York (212) 
867-fi6,'M. 
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BROADER CROSSOVER ACCEPTANCE SEEN FOR BLACK MUSIC 



Album GrapNcs inc 's new Digi PaK. (he industry's lalesi innovation tn Compact 
Disc packaging 



NEW CD PACKASiN6 

(Contli'uKl from /j/2(/f d) 

package. H« contends, however, 
that Digi'f^k has overcome a major 
problem of alternative CI) pack 
ages, that of perceived value en|?en- 
dered by the jewel-box approach. 

Block also notes that the Oip-Pak 
lends itself to more convenient use 
by the autJj CD owner, .since it can 
b« opened with one hand. 

M American Cramaphone. mar- 
keting director Michael Delich re- 
ports a "mixed response" to the 
package from retail and "a few" 



consumer letters "Some are madly 
in love with it, others are less 
content," he says. 

Delich indicates that the label is 
still undecided about future use of 
DiKiCak, althout;h he feels it offers 
far better ({raphic impact than the 
jewel-box. Having moved 95,000 of 
the "Mannheim Christmas" CD. 
Delich concedes (hat, modest con- 
sumer feedback so tar would indi- 
cate that buyers have no highly- 
charged complaints about Digi-Pak 



ping lis guard That means uptown 
i.< brin>ring the rap music downtown 
and, in reverse, young black kids 
are catching on to artisLs like How- 
ard Jones, Duran Duran and Hall & 
Oates." 

Similarly, Arista's Eckstine says 
that the buying patterns that led to 
mSS's 15 platinum albums for black 
artisU are "partially a by-product 
of the miscegenation ut black pop 
started by Michael .lackson and 
Quincy Jones. They do seem to be 
nimjlig together." 

Larkin Arnold, vice president of 
black a&r at Columbia, also sees a 
change in times and tastes. 'I think 
the most important factor in the 
numbers is the .successes in cro.s.s- 
ing the records over to the general 
population." he says. "I don't think 
I'm doing anything to artificially 
create a different music. It is simply 
taking on more." 

The rise of the mulu-format al- 
bum by black artists is seen by exec- 
utives as crucial Both John 
McCUin. black air vice president at 
A&M, and PolyGram's Gasper laud 
Arista's work behind Whitney 
Houston as one of the most recent 
and ambitious examples. 

"It was an innovative approach," 
says Gasper. "Clive Davis pulled 
out all the stops from the beginning 
on her. I wouldn't have been sur 
prised if that record had only sold 
400.000 units. But he believed and 
gave the record lime to find its mar- 
ket ' Houston's album has sold 
three million copies, according tn 



AOR CONSULTANT LEE ABRAMS SEES JAZZ/NEW AGE PROGRAMMING 

(Conl>nufd from pagi- !i 



Abrams' firm. Burkhart/Abrams/ 
Douglas/ Elliot & Associates Inc., 
the country's largest radio consul- 
tancy specialijing in AOR. In other 
convention developments: 

• Programmers and general man- 
agers predicted even motv rating vic- 
tories in 1986 following what they 
viewed as a strong resurgence of the 
AOR format natkmwTde in 19^ 

• Canadian media strategist John 
Parikhal predicted, "The biggest 
growth industry over the next 15 
years will be servicing the mid-life 
crisis for the baby lioomors." 

• Bob Geldof picked up the con- 
sultancy's first Xtee Michaels Award 
for his Live Aid work. 

Of his jazj/new age concept. 
Abrams said: "It will be the next big 
thing." He encouraged the use of 
jaiz/new age m daily programming 
or through one- or two-hour block 
programs. Abrams' list of recom- 
mended artists includes Jean-Michel 
Jarre, George Winston and Vangelis. 

Response to Abrams' proposal 
was mued. Ted Ut?., operations di- 
rector for Philadelphia's top-rated 



WMMR, said, "I'm not totally con- 
vinced (jazz will work] because 
WMMR is a rock'n'roll station " He 
said he will play certain Jazz/'new 
age songs "that feel right." 

Utz was also excited that Abrams 
suggested music variety from 
sources such as classic reggae 
songs by artists like Bob Marlcy. 

New York City's leading AOR 
programmer, WNEW-FM PI) Char- 
lie Kendall, said he's willing to look 
closer at jazs^new age. He said the 
success of artists like Sade and 
Sting may make it easier for artists 
like Metheny and David Sanborn. 

Sanborn was at the convention to 
publicize a new syndicated jazz 
show he is hosting for the NBC 
Source network He was naturally 
pleased about Abrams' crusade. 
"People are ready to hear things 
outside the rock .'ipeclrum on .AOR," 
said the saxophonist. 

Louisa Henson, executive VP/ 
GM of WLRS Louisville, said she 
has been considering a show focus- 
ing on jazz. She said WLfiS last pro- 
grammed jazz in 1976. 
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But Bruce Morel, manager of 
Newfoundland's only AOR, OZ-FM, 
said, "Jazz is not appreciated by my 
listeners. To add such a program 
would blow me out of the water " 

WNEW's Kendall warned against 
a tMsh to jazz "What frightens me 
IS w-hat happened with metal, where 
a few artists succeed and suddenly 
there's a glut of metal bands. La- 
bels sign too many metal bands. 
Now, they'll do the same with jazz' 
new age artists." 

The atmosphere at the conclave 
was judged as more upbeat than 
last year. "This year, nobody's pan 
icked about the format We have a 
No. 1 potential in every market for 
the first time," said Kendall. 

One of the acknowledged high 
points, of the annual Superstars 
gathenng is the closed-door address 
to clients by media strategist ftirik- 
hal of Toronto-based Joint Commu- 
nications This year. Parikhal fo- 
cused on what Abrams refers to a.s 
radio's '"new mainstream", the baby 
boomers. 

Radio, according to Pankhal. will 
have the best shot at capturing 
America's biggest growth industry 
providing services for baby boom- 
ers' mid-life crises. He said the key 
IS nn-air humor. 

"At the same lime, the baby 
tioom'R very favorite topic for discus- 
sion is iLself," said fVikhal. "Boom- 
ers love 10 rvail hIkiuI and hear about 
what they are going thnmgh. so that 
they stay the center of attention they 
have been ever since they first 
emerged as a phenfimenon." 

Geldof arrived here from London 
to accept the firsl Lee Michaels 
Award Michaels, an original Burk- 
hart' Abrams consultant, was killed 
in a car crash in 19M. 



Jini Cawly. director of national 
sales for Arista. 

McClain notes similar successes 
for MCA Records, with albums by 
New Edition. Ready For The World. 
Klymaxx and the "Beverly Hills 
Cop" soundtrack showing "that 
black music is popular music. 
They've had No. 1 pop records with 
acts many companies would have 
put a ceiling on. saying 'We'd be 
happy with 400.000 units. ' But why 
put these ceilings on black acts:' We 
in the industry .'ihould be looking at 
every project as fiotentiat double 
platinum '" 

McClain adds that the environ 
meni at A&M is an example of 
changing attitudes in the industry. 
"'The company is looking at the new 
Janet Jacltson album with the same 
enthusiasm as a major white re- 
lease. " he says 

While lines between black and 
white arti&t£ are being blurred in 
the pop market, major labels are 
also taking a closer look at rap and 
other strictly urban styles. Recent 
deals have aligned Warner Bros, 
with indie Tommy Boy on a selec- 
tive basis, while Columbia is enjoy- 



ing hits by Lisa Lisa & Cult Jam, 
Full Force and L.L. Cool J. via lU 
pact with Def Jam Records 

At AtlanUc, Hank Cauldwell, vfce 
president of black music and presi- 
dent of the Cotillion label, is re- 
vamping Cotillion into a ."similarly di- 
rected street label. The Fat Boys, 
Whodini and Run-D.M.C , who have 
all reportedly sold more than 
71)0,000 units of their most recent al- 
bums, are cited as an added impe- 
tus. 

Mickey Eichner, vice president of 
national a&r for Columbia, prefers 
to view his company's deal with Def 
Jam as the lastest development in a 
long-standing involvement with I 
black music "Oel Jam is simply our 
most recent addition," he says. "We 
made the deal because they are tal- 
ented people who know their busi- 
ness. I think L.L. Cool J. will have 
crossover success." 

And crossover remains the name 
of the game. "We'd like to see Eu- 
gene Wilde move into the white 
market."' says Mtenvic's CauW«eU. 
"The white consumer is ready for 
black music and always has beien." 



Top' Waves Burst Barriers 



NEW YORK Given the "popular" 
roots of pop radio and the format's 
heavy reliance on sales research, 
it s only natural that the mix of 
black artists heard on lop 40 sta- 
tions has risen in accordance with 
sales figures 

While a rap record is still a rarity 
on top 40 radio, more mainstream 
forms of music by black artists can 
be seen receiving equal consider- 
ation when looking at national radio 
charts and individual playlisLs 

At disunt leader KIIS-AM-FM 
Los Angeles, programmer Mike 
Schaefer reports that the station's 
playlist IS consistently made up of 
M"^ black product, and that eight 
out of 10 tracks on last week's sales 



research chart are by black artists. 
Schaefer adds that KllS sales chart 
toppers like Dionne Warwick & 
Friends" "That's What Friends Are 
For" and Klymaxx' ""1 Miss You" 
are considered pop hits by white lis- 
teners and record buyers alike, j 
"That's what top 40 is all about. " 
Schaefer adds. 

On a larger scale, pop program- 
mers have paid greater attention to 
the club ."Scene in the past year, with 
several p<ip PDs following the lead 
of WBBZ Pittsburgh's Nick Bazoo 
in eyeing that source a.i a great 
gauge for future pop hits. 

KIM FREEMAN 



OZZY SUED IN YOUTH'S SUICIDE 



LOS ANGELES Claiming that 
listening to suicide-oriented Ij-rics 
caused his son's suicide. Jack 
McCollum is suing Ozzy Osboume 
and a group of industry defen- 
dants in local Superior Court, 
seeking court-determined proper^ 
ly, exemplary and punitive dam- 
ages. 

In the amended complaint, filed 
here Monday (13), the esUte of the 
dead youth alleges that listening 
to the lyrics of two specified songs 
in Osboume albums, "Suicide So- 
lution" from "Blizzard Of Oz" and 
"PManoid" from "Speak Of The 



Devil,"' encouraged John Daniel 
McCollum to shoot himself fatally 
on Oct. 'Hi, vthile listening to 
Osboume albums through heiMl- 
phones. 

Other defendants listed in the 
action are CBS Inc., CBS Records. 
Jet Records, Bob Daisley, Randy 
Rhoads and Essex Music Interna- 
tional. Rhoads, the guitarist in Oa- 
boume's band, died several years 
ago. 

Osboume could not be reached 
for comment A CBS representa- 
tive said the firm had no comment 
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DIGITAL AUDIO TAPE CDNSPICUOUS BY ITS ABSENCE AT CES 

(i'ontiniieit J'rum page I) 



BIrltidty Celebration. PolyGram Records executives show oil copies ol Ihe 
label s recent, release, "King Holiday," an all-star tribute lo Martin Lulher King 
Jr All proceeds will go lo the Martin Luther King Center in Atlanta Raising 
hands are, Irom lelt. national director ol urban marketing Larry Smith, co- 
producer Phillip Jones, president and chiel executive ollicei DicK Asher, 
executive producer Dexter Scott King, senior vice president ol promotion John 
Betancourt and vice president ol urban/blacK music promotion Leroy Litlle. 



Nashville Benefit Concert 

All-Star Anti-Apartheid Jam' Set 



NASHVILLE Pete Seeger, Gil 
Scott-Heron and Rosanne Cash ai^ 
among the artists confirmed to per- 
form at the anti-apartheid "Free- 
dom Jam '86" here April 12. The 
event is being organized by locally 
based South African Freedom Edu- 
cation Inc. (SAFE). 

Funds from the concert will be 
distributed to the Bishop Tutu Ref- 
ugee & Scholan>hip Foundation, the 
lobbying group Transafrica and re- 
lated organizations. 
_ Scheduled to last from 2 p.m. to 2 
' a-m., the concert will be held at the 



9,000-8eat Municipal Auditorium. 
Tickets will be priced at between 
$15 and %t!i each, according to a 
spokesperson for SAFE, and are ex- 
pected to go on sale by mid-Febru- 
ary 

Other acts confirmed include the 
Neville Brothers, Afrikan Dream- 
land, Holly Near, the White Ani- 
mals, Autumn and Bobby Jones & 
New Life. 

SAFE IS headed by Aashid Hi- 
mons, a member of Afrikan Dream- 
land. The office number is 1613) 356- 
6176. BDWARO MORRIS 



EXECUTIVE TURNTABLE 

a {('v'lttnutd from page ii 

HM MWW/nifO. .\mpex's Magnetic Tape Division promotes Wm. Bruce 
Pharr to marketing manager for audio tape products in Redwood City. 
Calif. He was marketing communications manager. 

The professional products division of Bose Corp. in Framingham. Mass, 
names Barry Luz product planner and Mark MayfieM marketing develop- 
ment specialist. Luz was upped from Midwest sales representative May- 
field wa."; a recording engineer for Professional Sound 

KATQ HEIM. MTV Networks makes the following promotions in New 
York: Duuglan A. Herzog to vice president of news and long form. MTV; 
Julian GoidberK. senior executive producer of long form, MTV, Kenneth J. 
Cctzler, vice president of studio production. MTV: Marcy H. Brafman, .'ie- 
nior executive producer of on-air promotion. MTV, and Judith A. MrGrath, 
rice president and creative director, MTV 

Ron Baird joins the Jim Halsey Company as vice president of Big Sky, 
Southwest and Midwest territories, based in Tulsa, Okla. He was head of 
Baird & Assoc, 

The Willard Alexander Agency names Jon Podell East Coast head of the 
g contemporary division, based in Sew York and Sieve Cooper vice president 
of the variety and special projects department, based in I»s Angeles Both 
were agents prior to joining the company. 

Kari Maxwell is promoted to vice president of Jeri Carr Public Relations 
in Sherman Oaks, Calif. She was senior account executive. 

Hasselberger Associates names Greg Benedetti director of public rela- 
tions in Burlington, NJ. He was the talent coordinator for the Entertain- 
ment Television Co./Viacom co-produrtion of "This Week's Music " 

.Michelle Bega is appointed general office manager at Inner-View Inc.. 
the Beverly Hills-based producer of syndicated radio programs. She joins 
from Rogers & Cowan, where she was an account executive in the music 
division. 

Nillie Adams becomes director of radio promotion at Pro Motion, the 
Manhattan-based promotion and marketing firm. She was with Emergency 
Records, where she coordinated radio promotion. 



lion miHlcIs, was kept liehinil a cur 
tain just ittr till- coiiipany's regular 
exiiitiituiii iHiiith. 

That low-keyed approach is con- 
siKlcnl with the consumer audio in- 
(lustry'> apparent cauttuii in launch- 
ing DAT Hiilli exhibitors and retail 
ITS mentioned a similar, de facto 
piistponemeni on machines ut lust 
October's Japan Audio Fair, al- 
though one major vendor, Sony, 
broke ranks to showcase its record 
cr. 

Vendors are likewise avoiding 
precise forecasts for product intro- 
duction Onkyo reps inilicated that 
the DT-IOIX) would be ready for de- 
livery early m 19KT, although at 
least one sales executive hinted that 
product could appear a few months 
earlier Prior to CES, however, 
product manager David Birch-Jones 
had told Audio Times that the re- 
corder might be delivered as early 
as this summer. 

Comments from key manufactur- 
ers attending the home electronics 
summit indicate that lessons 
learned from the coordinated intro- 
duction of Compact Disc have influ- 
enced product development and 
marketing for DAT During Fri- 



day's (10) audio seminar, Sony Con- 
sumer Audio president John 
Briesch struck a conimiiri chord 
when queried on the advent of DAT 
recorders, which he said herald "an 
exciting format, one all the compa- 
nies are looking at." 

Although Briesch cunlirmed a de 
facto consensus behind the rotary 
head. K-DAT standaril liy noting 
plans by some 81 manufacturers to 
adopt the format, he warned, 
"There are still a lot of items Ut be 
resolved." In (larlicular, he stressed 
the need for vendors to mount a 
carefully orchestrated product 
launch. 

The same session found partici- 
pating dealers, including Bjnrn 
Dybdalil of Bjorn's Stereo Designs 
in San Antonio, agreeing that pre- 
mature introduction of a digital au- 
dk> tape format could dampen inter- 
im sales for analog cassette hard- 
ware and even CD players. "1 don't 
want to go through the VHS/Bela 
battle again." said Dybdahl. "We'll 
jump on [DAT] as soon as one for- 
mat is agreed upon" 

Onkyo's lone DAT unit did utilize 
the R-DAT formal, now believed to 
be the winner after several years of 



wrangling between various pro- 
posed digital tape standards. The 
DT KIDII uses a IB-liit linear format 
employing a 48 kHz sampling rate. 
It permits up to 120 minutes of re- 
cording on a single cassette roughly 
two-thirds the size of a standard au- 
dio cassette; the lajie design is me- 
chanically similar to vidcucassettes 
in terms of shell construction. 

The Onkyo prototype also in- 
cludes a feature that may be elimi- 
nated in production models: a selec- 
table sampling frequency switch. 
That function enables the unit to de- 
code not only the higher DAT for- 
mat, but also the 44.1 kHz rate used 
for CDs, along with the :]2 kHz sam- 
pling rate expected to be employed 
in digital broadcasts. 

Onkyo's recorder won't permit di- 
rect-to-digital recording, however, 
despite the availability of the CD 
sampling standard. C-ompany reps 
confirmed that such an option was 
intentionally bypassed to quell 
fears that the first DAT machines 
could lie used for counterfeiting ap- 
plications. 

Productk>n models would replace 
the selectable switch with an auto- 
matic selector for playback. 



OSCAR SCREENING VIA VIDEO RENTAL 

(Continued from pagr It 



est" director John Boorman, in- 
forming them of the lack of suppoK 
from Embassy Films. Last fall. Em- 
bassy Films was purchased by mov- 
ie magnate Dino de l.aurentiis, who 
subsequently turned over 50'^ of 
the staff and is still reorganizing. 
Embassy Films is no longer affiliat- 
ed with Embassy Home Entertain- 
ment. 

Excerpts from the letter include: 
"Due to the convolutions of high 
finance and corporate tailspins so 
common to our industry. 'The Emer- 
ald Forest' has been orphaned of ad 
ditional theatrioal distributor sup- 
port. In the six months since its re- 
lease, stewardship of the film has 
passed from Embassy to 'New Em- 
bassy' to 'Classic Embassy' and 
now, I'm afraid, to 'Diet Embassy.' 

"To our videocassette distributor, 
Andre Blay of Embassy Home En- 
tertainment, I'm grateful for the ad- 
jacent page displaying the one and 
only listing of "The Emerald Forest' 
for your consideration . , . We re- 
gret the total absence of convenient 
studio screenings ... We also hope 



SMMMY NOMINEES 
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that otherH. who may not yet have 
seen the film, will avail themselves 
of the gratis videocassette rentals 
available at the Wherehouse loca- 
tions listed on the opposite page. 
Naturally, we would have preferred 
that Academy members see 'The 
Emerald Forest' on the big screen, 
where the magnificence of the Ama- 
zon l>elongs." 



Comments one Embassy Home 
Entertainment insider: "It's An- 
dre's way of supporting the film, as 
well as the videocassette. Any Os- 
car recognition will give the video 
additional legs." Blay, himself, 
worked out the arrangement with 
Wherehouse. The movie has been 
available on home video for the past 
few months. 



'Rambo' Stonns Onto Maricet 

Initial Sales of 427,000 Reported 



NEW YORK "Rambo: First 
Blood Part H" scored reported 
sales of 427,000 units by its pre-or- 
der date of Jan. IH, which would 
make it the strongest shipping 
rental-priced title in home video 
history. 

The 427,000 figure means the 
rSOS-llst Thorn EMI/Home Box 
Office Video title has already 
grossed more than $2U million. 
RCA/Columbia Pictures' "Ghost- 
busters," the previous record- 
holder, saw 406.000 units going 
out on its ship date. 

"Our goal was and has always 
been to be the best-selling 179.95 



cassette ever, and we accom- 
plished our mission," says Thorn 
EMI president Nick Santrizos. He 
denied rumors that his company 
was disappointed the feature 
didn't ship .500,000 units 

Virtually all of the sales were 
achieved via traditional home vid- 
eo channels, Santrizos says. "Basi- 
cally, 98'''' of our sales go through 
our distributors." 

Thorn EMI/HBO carefully 
structured the incentives for 
"Rambo," Santrizos says. "We 
took no returns: these are all gen- 
uine sales, no guaranteed sales 
whatsoever." tony skideman 



Warning: Laughing Matter 



NASHVILLE SanU Monica come- 
dy writer Roger Wilko is fighting 
stickers with snickers and hoping to 
make a buck in the process. Wilko is 
marketing a package of four "war- 
ning" stKkers with messages aimed 
at the album alarms advocated by 
the Parents Music Resource Center. 

The alerts Wilko sounds are: 
"Warning: This Album Contains 
Lyrics": "This Record Approved By 
4 Out Of .5 Senators' Wives"; " 'Best 
Polka Ever'— N.Y. Polka Times"; 
and "Warning: Backwards. Nothing 
Contains This." 

Acconimg to Wilko. the peel-off 



proclamations are being distributed 
to record shops and specialty stores, 
where they will carr\' a suggested 
tl. 99 sticker. 

To ensure that no album goes un- 
figleafed, Wilko offers the four- 
pack by mail from 1747 Lincoln 
Blvd., Suite 314, Santa Monica. 
Calif 90404, He warns that for han- 
dling charges he sticks on another 
!i0 cents. kiiwari> morris 
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VSDA Given X-Vid Update T'KlfCSTrin 

Defense Costs Pass $180,000 Mark ® 




BY JOHN SIPPEL 



FlILLERTON. Calif. Combatting 
two local "obscene" vuien) prosecu- 
tions has cost those involved more 
than $180,000. 

Phoenix retailer Linda Lauer told 
a Video Software Dealers Assn. 
(VSDA) regional meeting here 
Tuesday 114) that the first of a pos- 
sible four prosecutions in a local 
court cost $144,000. The following 
night in Riverside, Calif . VSDA 
members heard national president 
John Hough say that Jack Messer's 
Cincmnati trial' has cast $40,000. 

Lauer, who owns two Arizona 
Video stores and franchises 20 oth- 
ers, said that when enforcement of- 
ficers working with the County At- 
torney raided a Phoenix area video 
dealer last March, the state dealer 
coalition formed to engage in the 
first sale legal hassle went into full 
gear behind the defendant At that 
time, 128 retailers decided to allo- 
cate $100 weekly to a defense fund. 
That collective has since shrunk to 
97 who still contribute weekly. 

"Cooperate with the police com 
pletely when they enter your storv 
with a search warrant." Lauer ad- 
vised. "After the police leave, be 
prepared to call an cxpenenced at- 
torney. Call VSDA. They'll pronde 
help and experience." 

The Phoenix County Attorney ad- 
vised dealers after the first retail 
hit that he would not prosecute any 
dealer who deleted "obscene tapes" 
from his inventory. Lauer estimates 
that of approximately .390 video re- 
tailers in greater Phoenix. 40 v 
pulled their adult titles. She said 
lo'.^- of them returned X-rated video 
soon after. 

Three more "obscene" video pros- 
ecutions are backed up in the Phoe- 
nix court calendar, Lauer said. The 
first trial resulted in a hung jury- 
Then, the judge dismissed the case 
with prejudice and stipulated that 



the defendant dealer cease and de- 
sist from selling adult video. This, 
she said, is tantamount to losing 
since censorship precedent is creat- 
ed. She said the coalition will proba- 
bly appeal the case. 

'Don't expect adult video manu- 
facturers to help you directly." 
Lauer said that sucli firms are con- 
tinually petitioned to assist in local 
and regional suits. She added that if 
the Phoenix dealer fight becomes 
exorbitantly expensive to conduct, 
manufacturers may help out 

Lauer said that Arizona dealers 
have deleted titles with a teenage- 
orientation, bondage and anal sex 
from theu- inventories She warned 
against buying ll.i adult lilies, .'<ay- 
ing that such cheaply made product 
is "not defensible." 

.Arizona dealers through the uni- 
fied action against "censorship" 
have reached a new degree of mutu 
al understanding, Lauer said. "If 
we let our business become regulat- 
ed, we'll all lose." She pointed out 
that some Arizona video store own- 
ers who hold other community jobs, 
such as .';chool teachers, could be 
permanently damaged in these oc- 
cupations by an indictment. 

Her own rental rates have been 
increased from $4 to $.S daily for X- 
rated titles. Stores involved, she 
adds, display donation cans to help 
cover the costs of adult video litiga- 
tion Her group is trying to have the 
present Arizona law, which makes 
handling of "obscene" materials a 
felony, changed back to the 1969 
status of a misdemeanor. 

Clerks should not personally rec 
ommend s(>ecific X rated titles, she 
cautioned. "Say something like this 
is a consistent rental film' or 'this is 
a good renter'." She urged that 
clerks under 18 never be allowed to 
rent out adult titles. Store clerks 
who testified in the Arizona trial 
were excellent witnesses for the de- 
fendant store, she reported. 



CLTON JOHN said to be exiting GtBtn Records for 
PolyGram domestically at presstime. Word from inside 
has ftilyGram president Dick Asher buying out the re- 
mainder of John's binder with Geffen John has been 
represented by PolyGram worldwide except for the 
U.S. and Canada for some time Speaking of Poly- 
Gram. Ashersays the Casablanca label will be formally 
reactivate shortly, confirming an earlier Track fore- 
cast Rutw Regan heads up the resurgent Neil Bogart- 
founded label, which reappeared with the "Choruii 
Line" soundtrack, .\sher says it will specialize in new 
talent and "perhaps some soundtracks." 

MoTSO COMPACT NUMBERS: Sources at Warner 
Bros, sav the label will top 200.000 on the Dir« StraiU 
CD this week WB also has topped the 100.000 mark 
with ZZ Top and Madonna. Total label CD shipments in 
1985 were over two million . . Robert Ketelsen. air- 
craft production planning manager for United Airlines, 
is the new president of the World Airline Entertain- 
ment Assn.. the group founded to promote in-flighl en- 
tertainment, a vital exposure point for records and 
films. WAEA will convene in Palm Springs at the 
Desert Princess Oct 11-15. 

Kenny fritz. George Benson's personal manager, 
was arrested and jailed recently when he was accused 
of walking too close to the South African consulate 
building in Washington. .Also parading against apart- 
heid were Peter. Paul & Mary . . . Former band vocalist 
Bonnie Williams, who's been working al the West 
Coast office of John Doremus Inc.. the airline audio 
programming agency, left her post there recently She 
is confined to her home with a recurrent cancer 

The RICKY SKAGGS TOUR of the Holy Land was 
abruptly cancelled when the U.S. State Department in- 
formed Skaggs it could not guarantee the safety of the 
troupe during the Mideast junket. Skaggs and the 
Whites were to have performed in Jordan and Israel 
this month at the invitation of those governments . . . 
Key members of the Country Music Assn. convene 
Thursday and Friday (2:<'24l in London under chairman 
Joe Galante and president Rick Blackburn. A kickolT 
luncheon to promote point^if purchase with British la- 
bels features two acts each from four different labels: 
CBS's Rosanne Cash and Exile: Capitol/ E.M I 's Don 
Williams and Sawyer Brown: MCA's Oak Ridge Boys 
and George Strait: RCA's Alabama and the Judds. 
and Warner Bros.' Gary Morris and Hank Williams 
Jr. Thai's u U'llenl lineup Michael Martin .Murphy 
has left Captlul/EMI to join Warner Bros., where his 
producer Jim Ed Norman runs the office . . . Joe Tal- 
bot's gal Friday Diane Dickerson has her first record- 



ed song. "Pass It On," done by Willie Nelson. 

Terry WORRALL-S sound WAREHOI'SE chain 
is doing well since it went public last year. On 
$28,700,000 gross business for the six months ending 
Nov 3, 1985, net income was $2 6 million or 46 cents per 
share, compar«d to the same 1984 period when the chain 
grossed $'23.8 million, which netted out $2 1 million or S4 
cents per share . . . The industry's publicly held atocki 
fared well aerom the board when the market dropped 
a sUggering 35 poinU recently . . . Record/video reuil 
expansion continues Carl "Curley" Thorn is set for 
two more stores before Easter, making it 19 in all for 
the Detroit dommant. Cat's, the Hutch and Bruce Car- 
lock chain out of Nashville, moves to 16 in the mid- 
South with two around the same time. rj 

Aggressive don McMILLAN of Macola Records. 

Hollywood. IS, now national distributor for more than 
200 albums from more than 40 labels. Not bad for an LP 
pressing firm boss who's been in distribution for less ■ 
than two years . . . VSDA's regional meetings next 
month should draw well, with a national accounting au- 
thority discussing fiscal elements hke depreciation of 
software inventory Track forgot to note last week in 
announcing Sam Trust's move to Lorimar (see sepa- 
rate story, page 4) that lots of other video production 
firms are eyeing a stronger hand in the music industry 
with the standout success of the musically oriented 
"Miami Vice." 

Adventures in video's dave ballstadt 

has resigned as chairman of the First Amendment com- 
mittee When contacted, the six store Minneapolis en- 
trepreneur had no comment concerning rumors about 
why he left the [wisl . I>>ad guitarist Kenny Marquei 
of Renegade lost his tiger-about to-spring-shaped in- 
strument last week when thieves took 50 instruments 
from the B.C. Rich guitar company in El Monte, Calif. 
His axe was being repaired. Allied Aritsts Records, 
Renegade's label, is offering a $5,000 reward for the 
guitar's return. 

At PRESSTIME, currency fluctuation was the culprit 
according to two labels raising their CD prices. Telarc 
went up 6 5^' and the Moss Music Group 10^ on its 
dealer pnces . "Slop The Madness," the anti-drug an- 
them bemg released by MCA Records, was slat«d to re- 
ceive its network television premiere Friday (17) on 
NBC's "Friday Night Videos." The video version, pro- 
duced by the Entertainment Industries Council for a 
Drug-Free Society, features Nancy Reagan m special 
sequences filmed at the White House. 

E4Ut4 by JOHN SIPPEL 



NARAS to dive: We Stand Pat, 
Whitney's Not a New Artist 



LOS ANGELES The National 
Academy of Recording Arts & Sci- 
ences (NARAS) is sticking by its 
decision to disallow Whitney 
Houston from competing for best 
new artist in the balloting for the 
28th annual Grammy Awards. 

The disqualification is based on 
the fact that Houstim appeared on 
duct recordings with Jermaine 
Jackson and Teddy Pendergrass 
prior to the 1985 eligibility year. 
Her ineligibility was challenged in 
a Commentary by Arista Records 
president Clive Davis (Billlioard, 
Jan. 18). 

"I appreciate very much both 
Clive's disappointment as well as 
the polite lone of his letter and his 
generous assessment of the 
growth and importance of the 
Grammy Awards," said NARAS 
president Michael Greene in a 
statement released last Thursdav 
(15). 

"The determination of eligibility 
or meligibility in the best new art- 
ist category is not made capri- 



ciously or taken lightly. We pro- 
vide printed guidelines to the 
screening committees each year to 
assist them; if differences of opin- 
ion arise as to the extent of identi- 
ty a solo artist may have had while 
with a previously released gniup, 
we take a vote and abide by the 
majority." 

Greene added that Houston's 
two duet recordings were entered 
in the 1984 Grammy .\wards pro- 
cess for consideration for nomina- 
tion "That alone was sufficient to 
make her ineligible this year for 
best new artist according to acade- 
my criteria," he noted. 

"Aside from that, her perfor- 
mance on these recordings made a 
substantial contribution to their 
success and merit (with the Pen- 
dergrass duet achieving impres- 
sive chart positions on both the 
black and adult contemporary 
charts]." 



Vidclip Key to 'Hands Across America' 



LOS ANGELES Borrowing from 
Its successful media campaign to 
battle hunger abroad, USA For Af- 
rica will make music video a focal 
point in upcoming promotional 
plans for its ambitious "Hands 
Across America" project May 25 
targeted at the same problem in the 
US 

During a press conference here 
Thursday (16). Ken Kragen, Kenny 
Rogers and key national staff exec- 
utives from the "Hands" project 
confirmed that a contemporary pop 
song and accompanying music video 
will again figure prominently in 
their media campaign. The basic 
premise behind "Hands Across 
America" — the creation of a human 
chain spanning the domestic U.S. — 
has enlisted celebrities from sports, 
movies and television as well as mu- 
sic. But the use of contemporary 
music, as well as planned radio 
events built around songs, will be 
ntisleled after "We Are The World." 

Other major developments for the 
project unveileil during the Thurs- 
day conference included an update 
on the administrative structure of 
the event's planning organization. 



additions to the list of corporate 
sponsors participating, and a com- 
mitment from MTV Networks Inc. 
to promote the project via both the 
MTV and VH-1 video music cable 
services. 

NBC has also donated "two or 
three minutes " of prime network 
television time during the pre-game 
coverage scheduled for Super Bowl 
XX on Jan. '26. Kragen credited Su- 
per Bowl telecast producer Michael 
Weisman with transforming Kra- 
gen's original request for a brief air 
spot to plug the project into a de fac- 
to video clip premiere. 

Veteran film and commercial pro- 
ducer/director Bob Giraldi. best 
known for his various music video 
productions, confirmed plans to 
shoot a massive cast of particijiat- 
ing celebrities for the Super Bowl 
spot. Giraldi was to oversee the 
shoot this Saturday (18) in Taft. 
Calif., a town near Bakersfield. 

Kragen also previewed the theme 
song, which carries the same title as 
the project itself, during the press 
conference. Unlike "We Are The 
World," "Hands Across America" 
was wntten by a relative unknown, 



songwriter Mark Blatt. and, in its 
demo form, used a more exphcitly 
rock-accented arrangement 

With an estimated 135 celebrities 
on hand. Prince managed to capture 
the spotlight, albeit by proxy, 
through donation of a check for _ 
$13,200— a gift representing "the 
first mile" of the 4,i;i5-mile route. 
"Hands Across America" is seeking 
doi\ations of $10 per person for 
those participating in the linkup. _ 
Wendy Melvoin, guitarist in * 
Prince's band the Revolution, hand- 
ed over the check 

MTV's senior programming vice 
president. Les Garland, noted that 
the current spots running on both 
MTV and VH-l, which began airing 
last week, will be the initial 
"teaser" element in a progressive 
promotional push expected to build 
toward May 25. According to Gar- 
land, the first phase of the SJTV 
campaign will be aimed at educat- 
ing viewers about the project and its 
goals. A second phase, intended to 
promote actual donations, will fol- 
low, with a third phase culminating^ 
in a special contest to run during 
April SA,»i smiERI^ND 
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Whcrevei- there's music, there's BMI. 



THEHRM 
MEAN BUSINESS 
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MEAN BUSINESS ^ ^^^^p)!^ 



WITH THEIR NEW SINGLE 

"ALL THE KINGS HORSES" 

s 

AND THEIR NEW ALBUM 

MEAN BUSINESS 

THE FIRM is: PAUL RODGERS. JIMMY PAGE, TONY FRANKLIN & CHRIS SLADE 

Produced by Jimmy Page, Paul Rodgers and Julian Mendelsohn 

THE HRM TOUR BEGINS THIS SWING. 

TAMPA. FL ' HOLLYWOOD, FL/DAYTONA, FL 'LANDOVER. MD PROVIDENCE, Rl 
NEW HAVEN, CT/ SPRINGFIELD. MA /PORTLAND. ME PITTSBURGH, PA 
ROCHESTER. NY/ PHILADELPHIA. PA . BOSTON, MA / UNIONDALE, NY EAST RUTHERFORD. NJ 

MORE CITIES TO BE ANNOUNCEa 



ON ATLANTIC RECORDS, CASSETTES AND COMPACT DISCS 



